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Why PUT THE CART BEFORE THE HORSE? 


ARMY” 
‘Worx 


BUY WAR BONDS 


We have postwar plans but now is not the 
time to talk about them. Our job is to help 
the 11,000,000 American fighting men to 
win this war frst. Every one of those boys 
are thinking and praying for a “postwar”, 
but whether it becomes a reality for them 
depends upon the supplies and equipment 


they get now. 


We must win first! Then we can do a 
real postwar job and do it with a clear 


conscience. 


THE IRWIN AUGER BIT COMPANY, Wilmington, Ohio 


April 27 
1944 
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NO. 3 IN THE “AMERICAN” §S 
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ERIES OF UNITED STATES NAVAL VESSELS IN ACTION 






From a painting in color by Milton Menasco* 


CORAL SEA 


A Review by Fletcher Pratt, Noted Naval Authority 


Dawn on the fourth of May, 1942. In Tulagi harbor lay a 
Jap invasion fleet. Their mission—to establish a base there 
and, with the help of a greater fleet, to push on to New 
Caledonia and cut our communications with Australia. The 
plan was never executed. Admiral Frank J. Fletcher with 
the carriers, USS Lexington and Yorktown, had come rush- 
ing up to a point just south of the harbor and in that dawn 
his dive and torpedo bombers struck furiously at Tulagi. 
It was a surprise. Their whole invasion fleet was wiped 
out before noon and we lost only one plane. 

At this moment Admiral Fletcher learned of a second 
Jap force sweeping down round the eastern tip of New 
Guinea. He turned in that 
direction. Next day off 
Misima Island our planes 





AMERICAN 












surprised this fleet, so terribly attacking their new carrier 
Ryukaku that she sank in five minutes. Now a third Jap 
fleet had rounded the Solomons to cut off our force. On 
May sixth there was another battle, planes against carriers. 
We lost the Lexington. They had two more carriers thor- 
oughly smashed, maybe sunk, and turned back to Japan. 
The three days of battle are the Coral Sea Campaign and 
the end of Japan’s rise toward world power. 
* * * 

Our entire output of “American Superior’’ Manila Rope and ‘‘War Eagle”’ 
Sisal Rope is going to help meet the enormous requirements of our Naval 
and Military forces. Substitute ‘‘American’’ rope 1s available to our trade 
in limited quantities. It is good substitute, made with all the experience 
of more than a half-century as world’s largest manufacturers of cordage. 


You can accept an ‘‘American”’ rope with confidence. Conserve rope. Write 
for free booklet “ROPE FIGHTS’. 


FREE PICTURE SUITABLE FOR FRAMING—A full-color reproduction 
of the above painting, with a chart and additional details about this en- 
gagement, may be had upon request. Write for your copy today. 


AMERICAN ROPE 


TWINE © OAKUM «+ PACKING 


AMERICAN MANUFACTURING COMPANY, Noble and West Sts., Brooklyn 22, N.Y. Western Factory: ST. LOUIS CORDAGE MILLS, St. Louis 4, Mo 
Sales Offices: Baltimore, Boston, Chicago, Houston, New Orleans, Philadelphia 











Hard 
March 


AP] 



















Until VOL started 


to do the selling! 
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The appearance of this ad set the stage 
for hardware dealers’ participation in the 
national “Food Fights For Freedom” 
program. Information on what you can 
do to further along this promotion... 
and at the same time get some welcome 
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This is the seventh of Yale’s Wartime oo 4 a 


Progress Plan promotions. Though many 
Yale & Towne products may be scarce, 
due to Yale’s war manufacturing respon- 
sibilities, Yale advertising—one of the 
most widely acclaimed wartime promo- 
tion campaigns in the hardware field— 
still helps make the sale! 





YALE PUTS 3 BIG SALES MOVERS 
ti Utry ny 
INTO YOUR BUSINESS * hardware I Supplies, 


Munition 


- €o., 
prous Yale Line seusas 
a Oists and In 





The name YALE 
helps make the Fale 


THE YALE & TOWNE Stamrono, conn... sa. 


Hardware Age, published every other Thursday by Chilton Co. (Inc.). Entered as second-class matter March 24, 1933, at the Post Office at Philadelphia under the Act of 
March’ 3, 1879 ( Printé@ NWiW. 8. A.) $1.00 per year. Single copies, 25¢ each. Vol. 153, No. 9 3 
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STANLEY HARDWARE 










ww Rr - First In Modern 


Mh 3309 School Construction 


C/ 


Stanley Hardware has always passed 
“with honor” the severe tests imposed by 
use in schools. In future school construc- 
tion, Stanley Hardware will meet not only 
the usual requirements of doors and win- 
dows, but also the many built-in features 


characteristic of modern design. 


The building of schools promises to be 
a major postwar project. This provides 
you with an exceptional opportunity to 
supply from the complete Stanley line, the 
right design, type and size together with 
the individual efficiency of performance 
for which Stanley Hardware has long been 
famous. The Stanley Works, New Britain, 


Connecticut. 
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You know this kid and dozens like him. He’s typical 
of the many boys who, before the war, were regular cus- 
tomers for Super-X and Xpert .22’s. 





* 
= 


When these popular cartridges are again available, these 
boys will know about it. Because they are the future 
customers. who will buy many things you have to sell, 
it will pay you to cultivate their friendship. They’ll want 

, Super-X and Xpert ammunition... Western Cartridge 
Company, East Alton, Illinois. 


WORLD CHAMPION AMMUNITION 





SUPER-X, SILVERTIP AND XPERT AMMUNITION e WHITE FLYER TRAPS AND TARGETS 
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“DL” Float Valves have gone to 
war. Many thousands of them have 
been furnished for space heaters, 
furnaces, tent stoves, field ranges, 
water heaters, etc., for use of the 
armed forces. 


They are much in demand by 
manufacturers of war equipment 
because their reliability, simplicity, 
ease of cleaning, and servicing im- 
presses itself on all who use them. 


When these soldiers come ‘back, 
“DL” Float Valves will be old 
friends to many thousands of them. 
They will prefer a space heater 


so equipped. 


In selecting a line of heaters for 
sale after the war, be sure to get 
one equipped with “DL” Float 
Valves. “DL” Float Valves make 
friends. 


An Exclusive 

“DL” Float Valve Feature— 

AUTOMATIC TEMPERATURE 
COMPENSATION 


Fuel oil viscosity increases as its temper- 
ature drops. An ordinary needle or float 
valve either does not feed enough when 
oil is cool or cold, or feeds too much when 
it is warm. @ The “DL” Float Valve has a 
simple temperature compensation which 
opens the valve more when the oil is 
cold—reduces the orifice when the oil is 
warm. @ This is an exclusive “DL” feature. 


DETROIT LUBRICATOR COMPANY  ooserciomces: vernoit 8, wicnioan 
Division of American Rapiator & Standard Sanitary corporation 


Canadian Representatives —RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG 


“DL” Heating and Refrigeration Controls 


Accessories * 


Engine Safety Controls °- 


Safety Float Valves and Oil Burner 
Radiator Valves and Balancing Fittings * Arco-Detroit Air and Vent Valves * “Detroit” Expansion 


Valves and Refrigeration Accessories + Air Filters * Stationary and Locomotive Lubricators 
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YOU CANNOT EAT 
YOUR CAKE - 
AND HAVE IT, TOO... 
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TO HELP WIN THE WARS 
OF 1812 
1846 
1861 
1898 
1917. wort war 
ano now THe presen’ WORLD WAR II 












Si Ge If you are finding yourself annoyed with comparatively little 


regulation merchandise from us — Please remember 


Dente did it before & Pexte will da it again! 


l 


Many of our Distributors, also many Retailers, voluntarily make the | 





! frank acknowledgment that PEXTO put them back into the Tool Busi- | 


| mess. The Peck, Stow & Wilcox Company, Southington, Connecticut. 


i” 
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% Almost daily, you read about, or hear some- 
one speak of something as being a substitute 
for some other product or material whose 
chief claim to fame and acceptance is trace- 
able only to the fact that “Grandpa used it.” 
The war has accelerated the development of 
these so-called “substitutes.” Time, in most 
cases, is going to show that they should have 
been called improvements from the beginning. 
“Fulton’s Folly” was a substitute for sail. 
Edison’s incandescent lamp was a 
substitute for inferior light. Look 


what the years have done to them. 









While we have made very few substitutions 
at Crescent, the ones made have resulted in 
better tools. The “war finish” which Cres- 
cent has substituted for chrome plate actually 
provides greater protection against rust and 
corrosion than did the more glamorous pre- 
war finish. When the war is over, American 
tool users will be able to buy the finest tools 
ever to carry the Crescent name. 

If anyone wants to look down on substitutes, 
that’s all right with us. We’re glad 
to look forward and believe that 


SUBSTITUTES MEAN PROGRESS. 
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CONVENIENT. PACKAGING~ Each 
National Lock Cabinet Hardware item is 
individually and attractively packed with 
a Tulolii- Mele) liaelile Miri iaiieltmelil> Mil to 


sary screws for mounting. Package designed 
fo protect finish and facilitate handling 
save you time, money and inconvenience 
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And Worthy of Their Popularity 
and High Standing in the 
Cabinet Hardware Field 





ERE IS Cabinet Hardware with a heritage of development 
dating back more than thirty-five years—and a modernity 

that is as distinctive as today’s motor cars, planes and fountain 
pens. National Lock Company's cabinet hardware has come a 
long way since we first made cabinet pulls, knobs, catches and 
hinges. High duality and beauty of finish have won it wide- 
spread popularity. The fine construction and distinctive designs 
of National Lock’s matched set hardware are recognized on 
sight. Its value is equally apparent — because National Lock 


Cabinet Hardware costs no more. 


NATIONAL LOCh COMPANY 


Cabinet Hardware Division 


ROCKFORD, ILLINOIS > 











Sh Crma@m Piastic Garden Hose Goods 
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Special Note to 
Wholesalers: 





“Glamour” 
Hose Nozzle 


Many of you have written 
us, stating that Sherman 
Plastic Garden Hose Goods 
ere selling very rapidly, 
and asking if we will be 
able to fill additional or- 
ders. 


We ere maintaining full 
production on this line, 
and shipping lerge quan- 
titles every day. There- 
fore we feel reasonably 
confident that orders 
placed with us now will 
be shipped in plenty of 
time for this season. 


.. And He’s Working for YOUR Success! 


The modern Hardware Retailer is one of today’s most substantial business 
men — and his success has been promoted in countless ways by the 
helpful cooperation of his “silent partner’’ — the Hardware Wholesaler. 


Your Hardware Wholesaler is working for you all the time — giving you 
superb service and finer values than anywhere else. He is combing the 
country to secure goods for you — buying and stocking fifty to sixty 
thousand items for immediate delivery to your store. His rapid service 
makes it possible for you to carry smaller stocks and secure faster turn- 
over. He helps you pick the good items and avoid the slow-movers. He 
provides valuable merchandising ideas and selling helps. He studies 
future trends and anticipates your needs. 


For instance, your Hardware Wholesaler was quick to realize that you 
had to have substitute goods to replace those made of critical metals. He 
saw at once the enormous demand that would be created for Sherman 
Plastic Garden Hose Fittings, and placed large orders far in advance of 
the season. Thus he contributed his part to the saving of critical metals, 
and made sure of having goods for you to sell. 


Hardware Wholesalers are helping the war effort, too, in countless ways. 
Some have even given up part of their own buildings to the government. 


You and we BOTH need the Hardware Wholesaler. Let’s support him 
100%. It pays! 


H. B. SHERMAN MFG. CO., BATTLE CREEK, MICH. 
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BACK THE ATTACK—BUY MORE BONDS 
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GREASE GUNS 
are exactly what the 
Farmer needs! we 


They are the finest 
that money can buy 


Farmers know that lack of lubrication causes 
early bearing failure... that replacement 
bearings cost money and are hard to 

get. They realize, too, that they can- 

not afford to lay up their equipment 

for repairs due to bearing failure and 

will, therefore, depend more and more upon 
proper lubrication to give added protection 
to their trucks, tractors and other farm 
machinery. 

And don’t forget, the farmer knows quality 
when it is built into what he buys. 


STOCK AND SELL 
THIS COMPLETE LINE... 


Catalog No. 72 illustrates and describes the 
complete line of Lincoln Lubricating Equip- 
ment, KLEENSEAL and Button Head 
Fittings—Everything necessary for the 
Lubrication of farm equipment. Write for 


copy today. K44-6 
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REACH % | 
ALL BEARINGS % 
with this Push type 
Gun... operates 


with one hand 


fats 
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Model 10418 


LEVER GUN 


of high quality 


construction 


LARGE 
CAPACITY 
.. lubricates all 
types of equipment 


with one filling 


GREASE 
FITTINGS 


for every 
purpose 


ICINCOLN | 


Oe Prioncer Builders of Engineered Lubricating Equipment ry 





APRIL 27, 1944 














> gare aa al aN 


1 som HOHEE BEEF BGG bas E ie a 


The Doors Never Close in the New, Ultra-Modern 


SUPERBLEEN 


Brush Factory 


RODUCTION: 


190 Years of Paint Experience, applied to Brushes, has placed Superkleen 
in a position of pre-eminence in serving the War Effort. Paint Brushes — 
yes — in all the shapes and sizes permitted under Wartime Rules . . . but 
also precision brushes used in the most exacting War Production. 





DIVERSIFIED P 


BRUSHES OF SABLE — Tawny as Gold — and more valuable! 


Decidedly taboo is the subject of where they go — but if you have been 
wondering why sable brushes are hard to get, the answer is Uncle Sam has 
had good use for them — sable is so scarce that presently it is worth more 
than its weight in gold. 


number 1,000,000 Rolled Off the Line March 20! 


DERAYTEX — ‘Tomorrow's Brush Today’’ — has shattered all previ- 
ous sales records . . . Deraytex Brush Number 1,000,000 has just rolled 
off the production line . . . yet, despite day and night operation we have 
been unable to cope with the demand. 





HAVE YOU A BRUSH PROBLEM? sEoge 


. ———— | 
The Brush Industry was among the first to feel impact of World ge 


War II — and while still greatly handicapped, is solving some of 
its problems. Maybe we can help you with your Brush Problem. 


. Drop us a line! SUPERBLEEN BRUSHES 


PRINCETON, INDIANA 
SUPERKLEEN BRUSHES Are a Product of 


Ha ©=6 DEVOE & RAYNOLDS COMPANY, INC. 
~ Executive Offices: 787 FIRST AVENUE, New York 17, N.Y. 
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WELCOME ! 
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And, speaking of shrinking, Schalk’s Crack 
Filler is no modest violet when it comes to 
telling Mr. and Mrs. America how good ‘it 
is; how it does all sorts of time-saving, 
dollar-saving tricks for only 10c. National 
advertising is telling the story and telling 
it well. Are you making the most of it, Mr. 
Dealer? Ask your jobber! Schalk Che 4 
Company, Los Angeles and Chicago. “i 
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FOR TOMORROW'S HUGE FARM 
BUILDING PROGRAM 


© Farm papers . . . newspapers . . . magazines all tell of the tremendous 

postwar building job to be done on the farms of America. You know 

it's: true—for wartime restrictions and shortages definitely have prevented 

farm owners from making even necessary improvements. 

It's none too early, then, to arrange for good barn equipment to sell. 

We suggest you line up with Louden. The first step is to send for a HAY TOOLS 
copy of the Louden Barn Plan book. It describes the nation-wide Louden 

Barn Plan Service, and how it sells Louden Barn Equipment. Also write 

for equipment now available. 


THE LOUDEN MACHINERY COMPANY 
(Est. 1867) 
59 West Court Street Fairfield, lowa 
BRANCHES: Albany, N. Y. Toledo, Ohio St. Paul, Minn. 
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‘EVERYTHING FOR FARM BU/LDINGS 
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HESTER 


MANUFACTURING COMPANY , , ; 
. merica’s most experienced Chain 
§ LISBON, Oxu10 Hoist Designers and Manufacturers 








* STAR RANGES HAVE BEEN LEADERS SINCE 1895 *& 


Racine, Wisconsin, is known far and wide 
as a hustling, wide-awake city, and its 
spirit of modernity is accurately typified 
by the Bloch Furniture Company, one of 
its most successful retail establishments. 


Bloch’s has won the patronage of resi- 
dents of Racine and the surrounding 
country largely through its policy of han- 
dling only better quality merchandise—of 
which the White Star gas range is a good 
example. Mr. Max B. Grust, manager of 
the store, is quite positive about this. 


“We have been a direct dealer in DVS ; 
products for 30 years,” says Mr. Grust, 

“and have handled their White Star 
ranges ever since they were introduced, 
in 1929. The merchandise itself upholds 
our policy of better values, and it is a* | 
pleasure to do business with the DVS 
organization. We unhesitatingly recom- 
mend both product and maker to all.” 





Max B. Grust, manager, 
Bloch Furniture Company, 
Racine, Wisc. 
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A BORG-WARNER INDUSTRY (Now Available) 


*& DETROIT VAPOR STOVE DIVISION, BORG-WARNER CORPORATION, DETROIT 26, MICHIGAN * 
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Want a real profit package for postwar use? Then 
wrap up this line of @1l0 H#ashioned Cast Iron 
Chrome Cookware NOW! For here’s a product that 

f has a past record of sales performance that’s hard to 
beat... a performance that will be continued once pro- 
duction of peace-time products is resumed. 


@lh Fashioned is that line of cookware that be- 
fore Pearl Harbor was selling on sight wherever it was 
displayed . .. remember? Housewives saw it, admired it, 
and bought it because they knew cast iron cooks better, 
retains heat longer, distributes heat more evenly. They 
were quick to appreciate @l) #ashioned’s full 
size and its chrome finish that meant easier cleaning. 
And they saw in @ld #ashioned a modern de- 
sign and beauty that they knew would add to the attrac- 
tiveness of their kitchens. 


Write today! We have a proposition to make that will 
be just as attractive to you as @lnh Fashioned 
Cast Iron Chrome Cookware is to housewives. It’s a 
profit package you'll surely want to include in your 
postwar plans. 


AUTO CITY 
PLATING CC. 











ial Better Plated 3450 Denton Avenue 


ni. Parts Since 1923 Detroit 11; Mich., U.S.A. 
-»-»- FOR VICTORY! 
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SELL “PENNVERNON” 


... not just “Window Glass” 


THE B. B. CHEMICAL C0. building in 
Cambridge, Mass. is glazed with 
Pennvernon Window Glass. The 
high degree of transparency and 
freedom from distorting defects 


which is essential in the window 


% 


glass of a building like this... 





OR Lirree ONEs 


GUARANTEES SATISFACTION to your 
customers when you sell them 
Pennvernon Window Glass to re- 


place broken panes like this. ® 





Sell Pennvernon ...the window 
glass that has made a name for 
itself! 


GRANT BUILDING, PITTSBURGH, PA. 


Architects. Coolid e hepley, Bulfinch & Abbott 
ee , si 









PITTSBURGH PLATE GLASS COMPANY 


‘wirTsBUuRGH stands for Luality Glass and Paint 
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Thousands of Progressive Retailers are Making 
BIG MONEY Every Day with NU-ENAMEL PAINTS 


NO BRUSH MARKS 


OWE COAT COVERS 


NU-ENAMEL 


NO BRUSH MARKS 


It’s Easy to Start Your Own “'Paint-it-Yourself”’ Department 


LOW INVENTORY -- NO LABOR PROBLEMS 
MERCHANDISE AVAILABLE N-O-W! 


An individualized ‘Paint - it -Yourself’’ Department in your store will help 
take care of lost sales on regular lines now — will build profitable re- 
peat business for the postwar future. The nationally known Nu-Enamel 
Line is available now to responsible dealers in many locations. Write 
today for information about the successful, money-making Nu-Enamel 
Franchise and the “Planned” advertising-merchandising methods which 
provide a steady flow of “Ready-fo-Buy”’ customers. 


NU-ENAMEL CORPORATION 
8 South Michigan Ave., Chicago 3, Illinois 


MAIL This Opportunity CouponNOW 


| NU-ENAMEL CORPORATION 

| 8 South Michigan Ave., Dept. 10 
| Chicago 3, Illinois 

We are interested in learning how Nu-Enamel could 
1 increase the sales and profits of our store. 
| 

I 

| 

| 

| 

1 

1 


NAME 


ADDRESS 
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IMPROVED QUILTING FRAME. 
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The Davis quilting frame is the subject of a patent issued | Paris with @ 


February 6, 1883, to H. T. Davis. 


It is intended asacon- commonly ¢ we 


AP | 





ister Davis’ patent quilter 
Filled all men’s hearts with glee, 
For home was home-sweet-home again, 
From swarms of dames set free— 
There was nothin’ buzzin’, cousin, at the quilting bee! 


In 1883, Mr. Davis should have won a 
Davis Cup for his contribution to domestic 
tranquility. His improved quilting frame 
did not “necessitate the gathering of the 
feminine neighborhood.” Nor did it “en- 
cumber the house” for days at a stretch. 
Alone and unaided, any woman could 
whip up quilted cloaks, coverlets and 


TODAY, BUY A BOND—WRITE A SERVICEMAN! 
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comfortables in a jiffy. Through the years, 
Autoyre bathroom and kitchen accesso- 
ries, too, have made for happier house- 
holds. They’re made to order for home- 
loving Americans—for better peacetime 
living. That’s why Autoyre fixtures are 
sure of an enthusiastic welcome-home, 
when they're back on the market again. 





COMPANY, OAKVILLE, CONNECTICUT - MANUFACTURERS OF 
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PUBLISHED BY GENERAL ELECTRIC LAMP DEPARTMENT, NELA PARK, CLEVELAND, OHIO 
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Six Years of Tesis Like This Preceded 
Announcement of Instant-Starting Lamp. 





General Electric Announces New 
Fluorescent Lamp For Instant Starting! 





G-E Research Building Postwar Profits for You 


Latest achievement of General Electric 
research scientists is a fluorescent lamp 
that starts instantly and positively when 
used with new instant-starting ballasts. 
This G-E Mazda 40-watt white fluores- 
cent lamp has the same rated life using 
instant-starting ballasts as that of pre- 
sent 40-watt fluorescent lamps using con- 
ventional switch and starter. Limited 
shipments for war plants will be made on 
and after May Ist. 


Announcement of the fluorescent lamp 
for instant starting came soon after the 
introduction of two ceramic white lamps, 
in 25 and 60-watt sizes, now available in 
limited quantities. 


These new lamps, added to the recently 
announced postwar line of circular shaped 
fluorescent lamps and long slim fluores- 
cent lamps, furnish new proof that Gen- 
eral Electric research is helping to build 
your postwar profits now. 


-ing the musical quality of voices heard in 





SCORES OF THRILLING VOICES 
DISCOVERED IN G-E ALL-GIRL 
ORCHESTRA VOICE SEARCH 


Advance reports show that a surprising 
wealth of promising vocal talent has been 
revealed in the Hour of Charm search for 
the Undiscovered Voice of America. Al- 
most 10,000 audition appointments were 
made in 92 cities. Judges in 30 audition 
centers were highly enthusiastic in prais- 


regional auditions. 

About a dozen finalists, selected from 
regional winners, will appear on the G-E 
Hour of Charm starting Sunday, March 
19th and continuing at the rate of one 
contestant per week. 

The nationwide interest created by this 
Talent Search gives further concrete 
evidence of the tremendous pulling power 
enjoyed by the Hour of Charm. It is a 
strong selling force, now at work build- 
ing your postwar sales benefits. 


| DO YOU KNOW how many G-E 
lamps are needed on a four motor 
bomber? 


On a fighter plane? 





"| 


Around 200. 





About 50. 





WHICH ONE ARE YOU? 


09C2, 
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Paper and packaging materials are need- 
ed by the million tons—and more. Don’t 
waste badly needed cartons and con- 
tainers—paper packs a powerful war 
punch. Why not join the paper-saving 
drive? Here’s how: 1. Open packages 
carefully so they may be reused. 2. Reuse 
containers as often as possible. 3. Dispose 
of all containers which cannot be used as 
well as scrap through available channels. 


4. Make sure that no paper products are 
burned. 








How G-E Advertising Is Helping Build Postwar 
Turnover for the Lamps That Have More Friends! 


The creed of G-E research— 
to make lamps stay brighter 
longer—is emphasized in a 
new series of G-E Mazda Lamp 
advertisements. The adver- 
tisements shown at right will 
soon appear. Watch for them. 
They are an _ indispensable 
force in building public pref- 
erence for General Electric 
lamps in postwar lighting 
plans. And they are providing 
dealers with greater oppor- 
tunities for increased postwar 
profits. 





Look for These G-E Lamp Ads 
in the POST, April 15th and 
the May 15th issue of LIFE. 


Hear the General Electric radio programs: “The G-E All-Girl Orchestra” Sunday, 10 p.m. 
EWT, NBC; “The World Today” news, every weekday, 6:45 p.m. EWT, CBS. 
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LET’S AEL BACK THE ATTACK—BUY ANOTHER WAR BOND THIS MONTH! 






a 








Concentrate on New Ways 


of 





Moving More Goods 


The dream products about which we 
read will not be forthcoming immediately 
after the war. You will be selling virtually 
the same type of products to the same 
people, as before the war. 

But competition will be greatly acceler- 
ated... the old ways of merchandising will 
not do. You will have to develop better 
methods . . . organize departments, sys- 
tematize solicitation of outside business, 
improve methods of display . . . and your 


WARREN TOOL COR 


suppliers and associations will have to give 


you more help. 

We do not hesitate in suggesting that 
you demand from your wholesaler and your 
manufacturer, including ourselves, as much 


, assistance as necessary. 


In fact, as makers of Warren Heavy 
Hand Tools, we have a few postwar sales 
stimulators in the making for you, but we 
feel that it is a bit premature to shout about 
them at this time. 


P. ¢ WARREN, OHIO 





SLEDGE COLD CHISEL 


JENSEN HARDWARE 
NILES, OHIQ . 
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“Macklin high quality abrasive 
products for every grinding and 
sharpening purpose.”’ 


Ask for the services of a Macklin Field Engineer 


MACKLIN COMPANY 


Manufacturers of GRINDING WHEELS — JACKSON, MICHIGAN, U.S.A. 


Distributors in all principal cities 


Detroit Pittsburgh Cleveland Cincir 


APRIL 27, 1944 








You've Sold Him Before- 


OU'LL SELL 
IM AGAIN! 











@ It's a habit with Americans to remember those 
who “do right” by them—to remember friends 
like the community hardware dealer. And so, 
while continuing scarcities of many types of mer- 
chandise may prevent your serving farmers, 
mechanics and householders as you'd like to serve 
them, you can be sure that when V-day rolls around 
your store will be as popular.as ever, with a repu- 
tation as the community's most dependable source 
of supply for hardware and related items. 


Yes, you'll be remembered—for your many war- 
time services—for the fairness with which you 
released dwindling supplies of merchandise—for 
your helpfulness in suggesting alternate goods — 
for your advice on making existing tools outlast 
the war. 


You'll be remembered for those many other 
years of faithful service to the community — for 
your insistence on handling and recommending 
quality merchandise. And when peace again per- 
mits production of all the goods your trade 
demands—of tools like Atkins Saws in all the 
asked-for quantities and types—this faithfulness 
will bear rich fruit in peacetime markets, sales 
and profits. 


E.C. ATKINS AND COMPANY 


410 South Illinois St., Indianapolis 9, indianagj 
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lt OR years our advertising in farm 

papers has been telling your cus- 
tomers about American Fence and 
how good it is. Even during the re- 
cent acute fence shortage, our adver- 
tisements appeared as regularly as 
always. They helped keep a famous 
name alive ... explained to your farm 
trade just why American Fence was 
so hard to get. 

We are making American Fence in 
substantial quantities, but there still 
isn’t enough to fill all demands. So, 
today, our advertising is telling 





SALES 


farmers why they may have to wait 
a little longer for American Fence. 
And it urges them to place orders 
with you now for future needs so that 
incoming fence shipments will be put 
to use as quickly as possible. Y our con- 
stant record of these orders will help 
you continue to do the grand job you 
have been doing of distributing fence 


JONES HARDWARE CO. 





stock fairly and equitably as rapidly 
as it is available. 

We are offering a booklet “How to 
Make Your Fences Last Longer” for 
free distribution to your fence cus- 
tomers. We will be glad to send you 
copies if you will ask our repre- 
sentative who calls, or write direct to 
our nearest branch office. 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 


United States Steel Export Company, New York 


AMERICAN FENCE 
Vheved move tn use Than ony Whee beanie 


UNITED STATES STEEL 
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“Call me a tenderfoot if you like . . . I'll admit it. Lived 

in the city all my life . . . chained to a desk for more 
years than I can remember. Sure I love the outdoors ... break away 
for a week of fishin’ or huntin’ whenever I can. But when I go... 
I go in comfort... in a Red Head outfit.” 


For over twenty years Red Head has served the in-and-out outdoors- 
man... the city born and bred sportsman who prefers roughing it in 
comiort ... whose outfit is usually the envy of every hardy moun- 
taineer, lumberjack, or what-not. Take Red Head Sport Shirts .. . 
they've got all the snap and style well dressed men demand... plus 
full roomy comfort designed to cushion the bumps of roughing it. 


Right now, of course, Uncle Sam has first call on the fine fabrics that 
go into the making of Red Head Sport Shirts . . . so if you cannot serve 
your customers today, tell them to buy War Bonds and put Red Head 
Sport Shirts on the top of their post-war shopping list. 


RED HEAD BRAND CO. eii.ico"ai" ittinors 





RED HEAD. 


“SPORT TOGS TO FIT THE SPORT” 


»—? 











Fre eee 


But Not for Sale! 


& Stream, O Life, 
Afield, Outdoors, and Ducks Unlim- 

- « + bull post-war de- 
mand for a day to come 
We believe it will pay you to 
get with Red 
Head, now. 


P. S$. We do have some merchan- 
dise to sell, even today . .. Red 
Head Hunting and Fishing Togs, 
Gun Cases and Covers, Canvas and 
Leather Specialties. Write for our 
latest catalog. 


SPORT 
HIRTS 
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PENNSYLVANIA 


TENNIS 


@GOOD as Pre-war Balls in play: 


Hundreds of tests under the United States Lawn 
Tennis Association’s rigid pre-war regulations 
show Pennsylvania’s new tennis balls equal in 
play to the best pre-war balls ever built. Their 
bounce is as high . . . their resiliency as great . . . 
their weight as even. 


@BETTER than Pre-war Balls in quality: 


The new Pennsylvania tennis balls retain their 
bounce longer than pre-war balls. They are more 
uniform, due to a new inflation method and the 
consistency of the components used by Pennsyl- 
vania. Tests show their improved, all-wool felt 
covers give 10% more wear in play. 


@BEST of all Tennis Balls today: 
Professionals and amateurs throughout the nation 
have given unqualified endorsement to this new 
ball pioneered by Pennsylvania. Year after year, 
more players switch to Pennsylvania. And today 
Pennsylvania manufactures more tennis balls than 
any other company in the world. 


27, 1944 


BALLS! 


PENNSYLVANIA 


RUBBER CO. 


JEANNETTE, PENNSYLVANIA 





ORDER TODAY 


For your protection, we advise you to place a blanket 
order TODAY for your 1944 supply. You may use this 
convenient coupon: 


PENNSYLVANIA RUBBER COMPANY 
Dept. HA-4, Jeannette, Pa. 


Ship me gross of your new Pennsylvania Tennis “alls 
on the following schedule: 
































— Gross Approx. 1944 ——Gross Approx. 1944 
—Gross Approx. —1944 ——Gross Approx. 1944 
——Gross Approx. 1944 ~—Gross Approx. 1944 
Signed 
Firm = 
Address. 
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Sales Offices and Warehouses in New York, Chicago 


VICTORY GARDENERS 


ARE WISER THIS YEAR! 


No. 46 HOME AND GARDEN STONE. Designed for a dozen 
and one sharpening jobs about the house or 
garden. It will sharpen lawn mower knives, lawn 
edge trimmers, hoes, axes, grass cutting shears, 
general household knives and many other edge 
tools. Made of Carborundum Brand Silicon 
Carbide and fitted with red enameled handles. 
Packed in individual cartons, standard packages, 
one dozen, including one stone on display card. 


Wt. per List Price 
Dozen per 


No, 46—Length over all, 104, inches 5 Ib. $6.00 
*Dealers Cost $3.90 per Doz. 


p ‘ : 
arborundum is a registered trade mark 


Philadelphia, 


of and indicates manufacture by The Carbor 


oo Last year taught amateur 
ings—one of them is 


ers in your community 
ed or new tools, you can 


a profit every one can 
these days when stocks are so low. my 


How do you get these items? From 
your jobber! The Carborundum 
Company, Niagara Falls, N. . A 





No. 198 GENERAL PURPOSE STONE. The Carborundum 
Brand Silicon Carbide General Purpose Stone, 
No. 198, is 9% inches long and is of the fiat, 
tapered type. It can be used for a multitude of 
sharpening tasks. It will sharpen scythes, grass 
hooks, knives—almost all edge tools. It is truly a 
general purpose sharpening stone. 
Wt. per List Price 
Dozen per Dozen 
No. 198—General Purpose Stone 
9% inches long, tapered 4% Ib. $3.60 
Standard package one dozen. Eleven stones in individual 
cartons, one mounted on display. 
*Dealers cost, $2.34 per Doz. 
*Dealer cost slightly higher west of Denver. 


Detroit, Cleveland, Boston, Pittsburgh, Cincinnati, Grand Rapids 


undum Company) 
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IF YOU MAKE SURE TO 
SPECIFY 


INGERSOLL 


SHOVELS * SPADES * SCOOPS 


The Special Tillage Steel, known as TEM- 
CROSS, used in the manufacture of all 
Ingersoll Shovels, was developed in our own 
steel mills. By cross-rolling and special heat- 
treating, we give this steel an interlocking, 
mesh-grain structure that resists splitting. 






All Blade Finishes now 
Black except Molders’ ewhenetiete Say on Form WPB-547 with the Hard- 
: ware and Small Tools section of the War Production 
Shovels wad Groin Board, Washington, D. C., for the necessary Priority 
Scoops which may be Ratings. Definite shipping dates cannot be made for 
furnished with Polished the duration, but we shall do the best we can under 
Face and Brushed Back. war-time restrictions. 


4 


INGERSOLL STEEL & DISC DIVISION 


BORG-WARNER CORPORATION 
NEW CASTLE, INDIANA 


Plants New Castl: Tare! ‘Gi aviaets| Ht Ge hiehaaleD acto, alias 





Self-Polishing 
SIMONIZ 
For Floors 


Nationally advertised! Women 
everywhere are asking for and 
insisting on Self Polishing 
Simoniz. Shines as it dries. 
Gives same long lasting beauty 
which makes Simoniz so famous 
for cars. Order today! 


Household 
SIMONIZ 


. . « in colors 


to match finish 


Here's another big seller. Household Simoniz is 
made in four colors to match all finishes. Preferred 
by millions for furniture, woodwork and linoleum. 
Dealers everywhere are flooded with calls for 
Household Simoniz. Get in on the profit parade. 


The trade mark ‘“SIMONIZ” so well 
known to motorists the world over, is also 
the “buy word” of housewives every- 
where. Countless thousands are now 
using Simoniz, the Kleeners, Self Polish- 
ing and Household Simoniz, as well as 
S.A. Shampoo in their homes. Guaran- 
teed by “Simoniz” these products have 
A-1 acceptance. They sell themselves. 
Buy a complete stock! Great profit makers! 


SIMONIZ S. A. 
SHAMPOO for 
Rugs and Upholstery 


What every housewife is 
seeking. S.A. Shampoo 
floats out the dirt . . . so it 
can be wiped off. Makes 
it easy for anyone to do a 
professional cleaning job 
on rugs and upholstery... 
economically. Get a sup- 
ply of S.A. Shampoo right 
away! 


THE SIMONIZ COMPANY e@ 2100 INDIANA AVE. e@ 


CHICAGO 16)!ILL 
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A POSTWAR PLAN 
THAT FITS YOu? PLANS 


If you’ve ever had an electric floor polisher rental business, 
you know what an extra-money maker it can be—and how 
much extra store traffic and extra supply sales can result 
from this minimum-inventory investment. And if you have 
never enjoyed this profitable side-line, chances are you’re 
missing a bet that you could profitably include in your post- 
war planning. 

Of course, a lot of the profit depends on the machine you 
rent. We know that it should be light enough for easy han- 
dling, yet have the advantages of the heavy-duty type. It 
must be strong enough to take it—sturdy enough tv be out 
making money for you day after day without costly repair 
and maintenance headaches. As Regina users will tell you, 
that’s the kind of machine Regina has always built. 

We know, too, from talking to our many retailer friends, 
how to help you get the most out of a rental service. We’ve 
developed a postwar plan for such a service that should 
interest you. We'd like to send you this plan without obli- 
gating you in-any way. Drop us a line! 


Under certain circumstances we can deliver the Regina Electric Floor 
Polisher now. Refer to WPB order L222 for purchase requirements. 


i } h | \A THE ELECTRIC FLOOR POLISHER 


FOR HOMES - OFFICES - STORES - SMALL PLANTS 


@ THE REGINA CORPORATION - RAHWAY, NEW JERSEY 


Fine Products for the Home since 1892 





REGINA ELECTRIC FLOOR POLISHER 
REGINA VACUUM CLEANER SMOOTHCUT CAN OPENER 
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ABOUT A PROVEN 
FAST-SELLING ITEM 





RE YOU INTERESTED in a housewares item that’s 


] already turning in a husky profit for other buyers? 

It’s the Dust-Stop* Air Filter. 
This is a Dust-Stop These filters fit into the blower compartments of resi- 
Air Filter. dential forced-warm-air furnaces. They strain out dust 


and dirt from the air . . . cut down cleaning of walls and 
furnishings... help keep furnaces operating economically. 

When dirty, they must be replaced. Every home in your Q 
community with a forced-warm-air furnace is a live pros- 

pect for two or more Dust-Stops right now. 


Dust-Stops are timely 


These filters fit into householders’ regular spring-cleaning 
program. This is because house-cleaning time is also a 
logical time to get furnaces all set for next fall. 

All through the heating season, Dust-Stops have been 
featured in large attractive ads in Life, Saturday Eve- 
ning Post, Better Homes and Gardens, House Beautiful, 
and American Home. 





Here’s how we help you 


This is where your customer puts the And now, to help identify you as the Dust-Stop re- 
filters in his forced-warm-air furnace. _, tailer, we offer you free display material . . . “Your- 
name-imprint” envelope stuffers and mailing cards . . . 
radio announcement scripts . .. newspaper ad mats .. . 


HOUSEWARES DEPT. 3 and catalog of filter sizes so you can take phone orders 


readily. 





Put in a line of Dust-Stops now. They’re a readily 


This is where you 





’ display and sell available, good-profit, repeat item. Write today to: 
a ss eS ; them. Owens-Corning Fiberglas Corporation, Toledo 1, Ohio. 
y- Fiberglas Canada, Ltd., Oshawa, Ontario. 
OD 
at 
DB 


ee FIBERGLAS 
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ila AIR FILTERS ) | 


EVERY OWNER OF A FORCED-WARM-AIR FURNACE NEEDS TWO | 
OR MORE DUST-STOP AIR FILTERS—AT LEAST ONCE A YEAR. 
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METAL PRODUCTS CO. 
Akron, Ohio 
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BUILDS SALES 


Customers like the feeling of confidence and security provided by STERLING’S 
Bonded Protection plan. That’s why jobbers and dealers get added sales volume 
with STERLING Chests. 

Included in each STERLING Chest is a bond. It guarantees a moth insurance policy 
... good for 3 full years, issued by one of America’s largest insurance companies. 
It adds up to goodwill insurance for you. 

Each STERLING Chest has more than 70% solid %4” aromatic Tennessee Red Cedar, 
as recommended by the U. S. Department of Agriculture. STERLING Chests are 
beautifully styled for the most discriminating taste. The brilliantly hand-rubbed 
finish is superb. Other features that make the STERLING Line outstanding include 
5-ply, laminated, warp-proof lids, interlocking corners and dustproof construction. 


STERLING is a name to build with—the Cedar Chest Line with Bonded Protection. 


JOBBERS: Write for your copy of the new catalog illustrating the 
streamlined wartime SrertinG Cedar Chest Line 


e 
STERLING WOOD MFG. CO. - 1858 HASTINGS STREET - CHICAGO 3, ILLINOIS 


THE JOBBER’S LINE 


THE CROMWELL. No. 3545. 4414” 
long, 19” deep, 23%" high. New 
Guinea veneered waterfall lid. Hand 
rubbed. Matched New Guinea and 
Stump Walnut front panel, with 
Marquetrie inlay. Base of Oriental 
wood with secret silver drawer. 


THE WINDSOR. No. 3645. 45" long, 

1914” deep, 2934" high. New Guinea 

veneered waterfall lid. Hand rubbed 

to a rich, gorgeous finish. Matched 

New Guinea and Arched Walnut 

front panel. Base of Oriental Wood. 
THE MANHATTAN, No. 3245.44 Ti) 2 eep, 23 high. Hand rubbed Full length drawer in base. Piecrust- 
shaped mouldings. 


honey - blonde finish. Front panel, bas« nd waterfall lid of Prima Vera 


veneer. The graceful lines and proportions ar ale iz ic its best 
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Quality in wire cloth is not always discernible 
to the eye .. . but dealers handling 
HANOVER need look no further than the 
label. They know that for nearly 45 years 
HANOVER Wire Cloth has woven only top 
grades of wire—with absolute uniformity— 
and strict adherence to specifications. 
Hanover's sole interest and facilities are 
devoted to but one product better 
wire cloth. 


* HANOVER “Super-Apex'’—Zinc Electroplated 

* HANOVER "Vulcan"—Black Painted 
HANOVER "Golden Rod''—Golden Bronze 
HANOVER “Oriental” —Antique Bronze 


* Production limited to these brands. 


\S) 


Today HANOVER is awaiting the green light 
to bring you even finer wire cloth... 
products to meet the certain consumer de- 
mands of post-war. Meanwhile HANOVER 
jobbers will continue to supply you with in- 
creasing amounts of HANOVER “Super-Apex” 
and “Vulcan” brands to satisfy old friends 
and gain new customers. Now is the time to 
check up on your inventories; Hanover is 
doing everything possible to fill your orders. 


HANOVER "Marine"—.010 Bright Bronze 
HANOVER "Crescent''—Bright Copper 
HANOVER "Colonial''—Antique Copper 
HANOVER "Acme"—Aluminum 


Special Alloy and Special Mesh on Request. 


HAN OWVE R 


WIRE CLOTH COMPANY 


HANOVER 


PENNSYLVANIA 


Sales Representatives in BOSTON. NEW YORK, ATLANTA, NEW ORLEANS, KANSAS CITY, CHICAGO 
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DIETZ No. 2 “‘D-LITE’’ 
STREAMLINE LANTERN 


Substantial demands for government use of 
DIETZ LANTERNS in Army, Navy. Marine, 
Ordnance, Maritime, Lend Lease, Re-habili- 
tation, and other war bureaus, naturally 
come first with us. 


Jobbing trade needs for agriculture, indus- 
try and safety purposes must be limited to 
the most essential and urgent requirements. 


DIETZ ‘“‘LITTLE WIZARD”’ 
STREAMLINE LANTERN 





DIETZ ‘‘“MONARCH’”’ 
STREAMLINE LANTERN 


With restrictions on use of controlled 
materials, with shortage of manpower, and 
need to observe priority rules, delays are 
inevitable. Yet we fully appreciate the 
favors of our long-time friends in the hard- 
ware trade and are doing the very best we 
can to serve their needs in these times. 


R. E. DIETZ COMPANY, NEW YORK 








Always keep filler hole cov- Keep wick properly trimmed 


DIETZ LANTERNS ARE MADE OF SCARCE MATERIALS 


Have your customers keep their lanterns in good repair 





DIETZ LANTERN GLOBES 


Keep globes clean. Dirty 
and WICKS are constant sell- 


globes reduce visibility. Re- 











ered—if cap is lost, replace 
it. At times when fuel is low, 
drain out fount to remove any 
accumulated moisture to pre- 
vent pitting, leaks, etc. 


Output sold exclusively through the reg- 
ular jobbing trade — no private brands 


—replace it when necessary. 
To properly trim wick, cut 
straight across top—trim away 
any extended or loose threads. 
Nick the corners slightly. 








PIEVZ I 





place damaged globes. Never 
turn wick too high. This creates 
soot, clogs tubes, reduces air 
flow, cuts down candle power, 
wastes kerosene. 


ers. We recommend a good 
stock of globes and wicks, 
with a smaller stock of burn- 
ers and filler caps for main- 
tenance and repair. 


Look for this DIETZ trade mark on every lan- 
tern—your guarantee of quality since 1840 
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* On a sunlit day last November, the Curtiss Helldiver made its 

debut at Rabaul. Suddenly appearing from a cloud bank, a 
squadron of them sank a Jap cruiser and a destroyer, probably sank 
a heavy cruiser, and damaged a second destroyer. The Jap had had 
his first, but not his last, taste of Helldiver! 


Columbian is happy to share in the production of the Curtiss 
Helldiver, as well as the Curtiss Commando and the A-25 Bomber. 
While mention of the parts made by Columbian is still restricted, 
it can be said that one entire plant is devoted to manufacturing 
subassemblies and parts. When news of the raid on Rabaul was 
released, Mr. W. A. Maharry, public relations head of the Curtiss 
Wright Corporation, wired us: “Insure fullest credit your employees 
playing important role in production of U.S. Navy’s newest dive 
bombers, SB2C Helldivers.” 





COLUMBIAN ROPE COMPANY 
AUBURN, “The Cordage City” N. Y. 





PRODUCTS 
Carry the Fight to the Enemy 
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Long-Taper 
Reams Easily 





@ This new long-taper reamer removes 
the burr only, reams easily, will not thin 
or split wall of pipe or conduit. The long- 
taper does it — and does it easily, with 
feather-light ratcheted strokes, saving 
you time and effort. Rttaip long-taper 
LonGrip Reamer comes complete with 
ratchet handle or you can buy reamer unit 
alone for use in Rtman> No.00R threader 
handle, as shown at left. Capacity “ to 
2”. For easy safer reaming — ask your 
Supply House for this new long-taper 
Rimai> Reamer. Immedinte delivery. 


THE RIDGE TOOL COMPANY, Elyria, Ohio 























Always a 
Clean Cutting 


Auger Bit 


SLANTWISE 
or OTHERWISE! 


THE primary requirement of an auger 
bit is to bore clean, accurate holes— 
easily—any way of the grain. To ac- 
complish this, only the best steel can be 
used. The tempering must be such as 
will insure long edge-life, and the lip and 
spurs must be sufficiently sharp to cut 
the stubbornest wood without splinter- 
ing. Taper and clearance must be right. 
The screw must be in the exact center 
and the spurs must follow the one in the 
track of the other. 


Because Russell Jennings Auger Bits 
‘meet all these requirements, they have 
been the choice of fine craftsmen for 
over four generations. Sold only through 
wholesalers, and as war demands permit. 





AUGER BITS 





THE RUSSELL JENNINGS MFG. CO., CHESTER, CONN. 
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LANS for tomorrow indicate a greater 
market for Klein pliers than ever 
before. A new electrification program— 
a tremendous building market—an ex- 
pansion of production in radio, electrical 
appliances and automobiles—all will re- 








quire hand tools in amazing quantities. 
The name Klein has stood for the finest 
in pliers since the first wires were strung 
nearly a century ago. Today these quality 
tools, and many of the men who use them 
are serving the Army, the Navy and war 


WELTER 


3200 
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KLEIN 


BELMONT AVENUE, 

































industries. Tomorrow they will be back 
performing their peacetime jobs. 

When that time comes, be sure your 
stock includes Klein pliers—preferred 
by men who know quality tools. 





DISTRIBUTED THROUGH 
JOBBERS 


Foreign Distributor: 


International Standard 
Electric Corp., New York 





Lug 


This book on the care and 
safe use of tools will be sent 
without charge on request. 


& Sons 
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SLEEPING BAGS 


Winning the war comes first—then 
an outdoor-sports-minded America 
will turn again toward peaceful 
™ haunts on unbeaten trails. New 
et equipment will be first on the want 
list of the millions who love to fish, 
hunt, comp and travel in the great outdoors. And when they see this new 
lighter, warmer, more compact Ta-Pat-Co sleeping bag, it's mighty apt to 
top the list. It's one of the Ta-Pat-Co sleeping bags designed for soldiers. 
That means weight and bulk are reduced to the very minimum without 
sacrificing warmth and comfort. It means, too, that when peace-time 
production is again resumed, this new Ta-Pat-Co will be a leading seller 
with sporting goods dealers the country over. Advertising in national out- 
door magazines is now building after-war sales for you on this sleeping 
bag ond other Ta-Pat-Co outdoor sports equip +. Your wholesale sporting 
goods distributor will supply you with Ta-Pat-Co when it is again availabie. 
4 
[ TA+-PAT-CO STAY-A-FLOAT HAS GONE TO WAR 
Thousands of unfilled orders for STAY-A-FLOAT were 
on hand when our factories went exclusively on 
war work. When peace-time returns this famous 
patented life-save and swim-vest will again make 














water sports safe for young America. 





TAePAT*CO KAPOK PRODUCTS 
Life Save Vests - Duck Hunters’ Life Save Vests - Stay-a-Float 


Toboggan Cushions - Ring Buoys - Boat Fenders - Camp Cushions 
Camp Mattresses - Parkas - Sleeping Bags - Dog Mats 


THE AMERICAN PAD & TEXTILE COMPANY 
GREENFIELD * OHIO 


In peace and in war, the leading manufacturer 
of Life-Save Equipment and Sleeping Bags 
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Child’s Swimming Belts - Life Save Cushions - Outing Cushions | 








TUCKER Lawn Chairs 
Will Give the American 
People Their Well- 
Earned Rest. 





When the war is over, and the Ameri- 
can people can relax, TUCKER'S 
popularly priced, comfortable lawn 
furniture will be available. 


As soon as war requirements relax, we 
shall be able to supply our complete 
line of TUCKER products: Quality cots 
. . « folding lawn chairs . . . hardwood 
furniture . . . children's furniture .. . 


and canvas specialties. 


Win the War in ‘44 
BUY BONDS 





TUCKER DUCK AND RUBBER COMPANY 
DEPARTMENT S9 FT. SMITH, ARK. 
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GREENLEE 

Auger Bits 
Expansive Bits 
Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 


Razor Blade Draw 


Automatic Push Drills 
Spiral Screw Drivers 
* _ Bit Extensions 
Bell Hangers’ Drills 


* 


And many more. 


How to make a chisel pack a sales punch! 


No one knows the value of good packaging better 
than you. You’ve seen merchandise gather dust on 
your shelves ... and you’ve seen it move out to the 


lively tune of the cash register—when packaged right. 


Packages no longer are just bags and boxes. They help 
you sell. They’re designed to display merchandise 
attractively ...to give your sales people pertinent 
selling information ...to give your customers assur- 
ance of quality ...to give stock ever-new eye appeal. 


Why talk about it when packaging materials are No. | 
critical? Because it’s none too soon to get ready for 
the time you again will have a hard-selling job to do. 
And that’s what Greenlee is doing. 


All items in the Greenlee line, like that chisel above, 
are being fitted for a new set of “Suinday-go-to-meetin’” 
packages that will do a real job of merchandising the 
superb quality of Greenlee tools. These packages are 
being planned and designed to do one thing: help you 
sell more profitable, high quality tools. 


This is just one phase of a complete Greenlee program 


1944 





now under way, embracing new national advertising, 
new product improvements, new promotion plans. 


Greenlee is keeping wide awake to what the independ- 
ent hardware retailer will want as the merchandise 
picture moves from “scarce” to “plenty”. One of these 
days, you'll get the whole story from your jobber. 


Meantime, get the details of Greenlee’s plans = 
and how you can take part in them now. //,"*e ) 
Send for the free booklet, “Tool Profits”. 
Greenlee Tool Co., 1804 Herbert Ave., 
Rockford, Illinois. 






REGISTERED 


GREENLEE 
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Here’s Noe, I] on the Tool 
“Hit Parade” THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 








Yes, the name “XceLite”’ is a Guided By Its Circular Rim 


leader among the tools of today— 
and temeerew, Combining quality 2% 
workmanship with originality of T 
design, XceLite Tools are a “must” HE Fors tn er 
in every well stocked tool depart- i 
ment. Included in the many prac- Augur Bit bores at 
tical ideas pioneered by XceLite angles, cuts any 
craftsmen are XceLite Screwdriv- H 
ers with transparent shock-proof os of a circle, - 
handles ... XceLite Detachable- eaves a Sm . 
Head Wrenches . . . XceLite Nut ee 
et A. oe ner goterns walled, flat-bot- 
1andles indicating size... XceLite i 
ae "~% ee “—— tomed hole m the 
name just a few. ny new de- i 
velopments are in the making to toughest, knottiest 
step-up your post-war sales! To- 
day, most XceLite Tools are avail- 
—_ - ee SS If your customers have war uses for 
very necessarily delaye y war ; : 

Back the Attack conditions. Details and prices on these heavily demanded bite, you con 
request. Write Dept. G. get them with hand brace shanks, 

Buy More from 4“ to 1144" by sixteenths; with 


machine shanks, from 1%" to 3” 
Wer Goat PARK METALWARE CO., Ine. | 6a 


Orchard Park New York 


QUALITY TOOLS She PROGRESSIVE MFG CO 


PREFERRED BY THE EXPERTS reuw-«+>+t Oa 











No. 1 "GREYHOUND" COMPASS 


ee) 


eee atlas || FORGED Hand TOOLS 





Carpenters and wood workers appreciate the 
fine quality in these saws. Their perfected de- 
sign is the result of almost a century’s experi- 
ence building fine carpenter’s tools. Greyhound 
Blades with teeth carefully cut, bevel filed 
and set. Recommend them with confidence, . 

knowing that every Ohlen-Bishop saw you sell, ow do a good job wherever you put 

em. 


makes friends. a of Sold by Leading Jobbers 
OHLEN-BISHOP MANUFACTURING CO. pF DAMASCUS STEEL 
901 Ingleside Ave. Columbus, Ohio : PRODUCTS CORP 


ROCK#®ORD, ILLINOIS 


Dasco chisels, punches, drills, nippers 
and numerous other hand tools are the 
products of skilled craftsmen .. . quality 
built to give extra long service . . . and 


= 
TESTED 
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NAIL HOLDIN¢ 


Cheney Nail Holding Ham- 
mers, with the patented nail 
holding device, make an easy 
job of over-head nailing. You 
can drive more nails faster, 
easier and accurately with a 
Cheney Nail Holding ftlam- 
mer. Remember — only a 
Cheney Nailer has the nail 
holding device and more car- 
penters, millwrights and 
maintenance men are using 
more Cheney Nailers than 
ever before. 


HENRY CHENEY HAMMER CORPORATION 
(ACTORY: LITTLE FALLS, N. Y. 
SALES OFFICE: 217 BROADWAY + NEW YORK CIT) 


~ 
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SPRING LOCK WASHERS 





OUR BOYS OVERSEAS 
ARE DOING THE BIG JOB | MACHINE SCREW NUTS 


We're doing our best | TAPER PINS 


to help them out 


And we’re going to back up those COTTER PINS 


boys until victory has been achieved. 











Only then will we resume our peace- 


time line of hardware, tools, and 


toys. .. and it will be a bigger and Write for catalog 
: for each of these 
Kner line than ever befese. STANDARD Products 














ARCADE MFG. CO. 
1201 SHAWNEE STREET 
FREEPORT, ILL. 


STANDARD LOCK WASHER & MFG. CO., INC. 
See: A rae AD —_——— 17 VIKING TERRACE » WORCESTER 4, MASS. 


HARDWAPE & TOOLS 























SOUTHINGTON 


| | SCREWS | 
For Wood or Metal 


Since 1867 the name Southington has stood for 











W dependable value in hardware. Southington 
r ought Sash Lock Wood Screws, Drive Screws and Sheet Metal 
Screws are in constant demand because of their 
: : superior quality. All standard sizes with vari- 
Combines looks, service and popular price | ous styles of heads in the most called for types. 
Send for Catalog which illustrates and describes 
All wrought construction the entire line. 

: . Government restrictions prevent us filling orders 
Tempered steel spring on certain lines. “Our Country first”—you 
understand! 


tens HS it in defense housing «|| THE SOUTHINGTON 
% and ready again to serve your customers. * HDWE. G.COMPANY 
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One of the modern Buffalo Bolt machines 
—capacity 4200 pieces per hour. 


7HE LONG 


and the short of it 








Because of the versatility of our modern head- 
ing equipment—and the ease with which these 
machines can be changed over—Buffalo Bolt 
Company is supplying all types and sizes of circle 
“B” fasteners for every sinew of war—from the 


tiniest cap screw to the heaviest battleship bolt. 


COMPANY 
NORTH TONAWANDA, N. Y. 
SALES OFFICES IN PRINCIPAL CITIES 





BARCALO DROP FORGED TOOLS 


Designed to Sell and to Satisfy 


MANUFACTURING CO. 


The Barcalo line includ. 
ote style rf Abbe rs 

che screwdr TS 
aii vc . nies hits els in the 
popular size aad Anis he 
Combinigne “high qualits 
With reasonable S, 
Barcalo tools justify vour 
unqualified recommenda 
tion pive vour cus 
tomers complete satis- 
faction 








Dept. H.A. 225 Louisiana St. 
BUFFALO, NEW YORK 





The World’s Finest Grass Shear 


The minute the war is over we will be out with our complete new 
Dodo-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and / 
the same aggressive policy of advertising and merchandising will 
be back of the line. e It will pay you to remember D6o-Klip. 


THE LEWIS ENGINEERING & MFG. CO. 


ALLIANCE ° onse WA 
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Still ing the ESSENTIAL JOB! 
ili serving the ; 
HAT is the assignment for 

-_T ¥ ¥ 6 a i National Hardware for the 
" : present an important one too, 

















because it is a part of industry’s 

contribution to the war effort to 
pe Sad a =a . hasten the day of victory. 

: “tbl ei Naticnal | Sona Essential building projects for 

z& | BUILDERS’ > ta which government priorities can 

sepa E ie 7, be furnished are benefiting from 


; 3 é the years of manufacturing expe- 


. =] = 2 rience that are back of this ex- 





tensive line of builders’ hardware. 


National 


BUILDERS’ 
HARDWARE 


This hardware is not by any 








means just a war baby, built and 
fashioned for an emergency only. 
Lasting strength and stamina 
have always been among the 
outstanding characteristics of 
National Hardware. 


While the postwar era will find 





many additions to, the extensive 
line, the same high quality will 





remain, assuring the maximum of 
service efficiency at all times. 











NATIONAL MANUFACTURING COMPANY 


STERLING - + «+ ILLINOIS 








} ee 
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Duration Puality 


Until R/M Woven Glass and woven asbestos wicking | 
can be had again, R/M Tri-Ply Wicking will do... | 
and do very well. Here’s why: 


1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 
lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling or breaking; assures 
proper alignment and seating of wick in 
burner-channel. 


5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


K/M Tri-Ply Wicking comes ””, 1”, 1%”, and 1%” 
wide——SIX FEET TO THE BOX, 12 boxes to the carton. 
Also in cartons of 100 feet. 
Sell duration-quality R/MTri- 
Ply Wicking. Ask your jobber. 





Awarded to R/M 
North Charleston Plant 





INDUSTRIAL SALES C VIS N 


RAYBESTOS-MANHATTAN, INC. 


NORTH CHARLESTON, S.C 


MANHEIM. PA 


50 








YEARS OF 
LEADERSHIP 





Yes, the cluttered-up general store of a 
century ago was a far cry from the well 
ordered hardware store of today. Yet, 
they each have some things in common 
...a few products which have kept 
abreast of the times... which are leaders 
today just as they were then. Berea 
Sharpening Stones, for instance. 














Today's complete Berea line of natural 
and artificial abrasive sharpening stones, 
available in single and combination grit, 
are as modern as the stores in which they 
are sold. Packed in attractive two-color 
cartons, they make a fast-selling, profit- 
able counter display item. 


BEREA ABRASIVES beans 


Division of The Cleveland Quarries Co. +» Cleveland, O. 
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Pr) DURO Design... 


wn Means Better Value For Your Customers 


a CS 4 pha i 
] | a @ When it comes to low-cost 
r ba ar | a Machine Tools — engineering, 
IT] I . design and construction speak 
= Gg P 


louder than all the salesman- 

_ ship and advertising in the 

NES a = world. Feature for feature, 
<b @ DURO machines on the whole, 

incorporate more tool value, 





es y al a more user efficiency than any “ 
Yet, Ye similar line on the market 
sadk | today. A careful examination 
Jers of the DURO line will reveal 
rea : some startling facts in this con- 


nection to every Dealer who 
wants his customers to get the 
maximum machine value on 
every purchase. Remember— 
DURO facilities are devoted 


exclusively to the manufacture 


of quality tools. It will pay 


you to check the DURO story! 


i ached by Consistent National Aduertiaing 


_ The many DURO features and advantages are why DURO design means better: value. Here 
= being dramatized to your customers and pros- is an opportunity for alert Dealers to be in 
pects through the most extensive trade paper with a line that is going places. For full de- 
ral and national magazine advertising campaign tails write to the DURO Metal Products Com- 
es, in DURO history. Month after month, hundreds pany, 2667 North Kildare Avenue, Chicago 339, 
— of thousands of Machine Tool users read exactly Illinois. 
on 


| DURO TOOLS 


MACHINE TOOL DIVISION 


DURO METAL PRODUCTS CO., 2677 N. KILDARE AVE., CHICAGO 39, ILL. 


ALSO MAKERS OF DURO HAND TOOLS 
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THE “TRACKSTER” MODEL 


GIVES YOU A COMPLETE 
LINE OF MILKING MACHINES 














Mounts on Overhead Track 
A Complete Unit, No Pipe Lines 


Clean-Easy “Trackster”’ Milker is the sensation 
of '44! More and more dairy formers are 
asking for this popular model ... it mounts 
overhead on any standard dairy barn track, 
rolls along from cow to cow, a complete 
milker unit . . . no pipe lines! Clean-Easy 
Trackster and Clean-Easy Portable Milkers will 
give you a complete line. Tried and proven 
for over a quarter century. Clean-Easy Milkers 
sell themselves by name and performance. 
Comolete information sent on request. 
Write 
BEN H. ANDERSON MFG. CO. 


MADISON 3, WISCONSIN 
DEPT. 227 


SOME TERRITORIES OPEN 
ACT PROMPTLY! 








The Greatest Sales Feat 


Ever Given a Milk Filter Disc! 


A SALES OPPORTUNITY 


You Can’t Afford to Miss! 


Never before have hardware dealers had such 
convincing proof of fast, efficient, trouble-free 
milk filtering — proof of the saleability of Per- 
fection Milk Filter Discs! There’s year-round 
volume for you — and the kind of sales ammu- 
nition that rings the bell. 


Nationally Advertised... 
Free Displays to Boost Your Sales! 


Country Gentleman, Hoard’s Dairyman and other 
farm papers carry this sensational Perfection story 
to dairy farmers in your market. Colorful dis- 
plays are provided FREE to boost your sales of 
Perfection Discs. For 25 years Schwartz has 
served the dairy industry; the name is a guar- 
antee of satisfaction. 

SCHWARTZ MFG. CO., Two Rivers, Wisconsin 


America’s Oldest Maker of Milk Filter Discs 


Freight Prepaid on 5 Cases 


Perfection Milk Filter Discs 
are packaged 100 discs to a 
box; 36 boxes to a case. 
Freight prepaid on drop ship- 
ments to dealers of 5 cases 

or more. Order from your | 
jobber. 
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The Hardware Trade’s 
Contribution to Victory... 


AND To THE PE 


ACE To COME 
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Know what Briddell has in mind when their 
hand tools are designed and made? 

Just 3 things: The efficiency and easy handling 
and economy of those tools in the hands of the 
men who use ’em. 

We figure that if we make them right for the 
folks who've got to make a living with them, we’ll 
do all right ourselves—and so will the dealers 
handling the Briddell line. Seems to work out 
that way, somehow. 


OTHER HAND TOOLS BY BRIDDELL 


Ice Picks Wrecking Bars 
Fish, Crab and ’ Tobacco Spears 
Minnow Nets h , 
Grow Bare V \ Scratch Awls 
Pinch Bars Clam and Oyster Tongs 


CHAS. D. BRIDDELL, INC. 


Craftsmen in Metal since 1895 + Crisfield, Maryland 


“AMES” TOOLS LEAD TO VICTORY! 


Yes, on all battlefields, on farms, on railroads, in mines, on 


SRS 


WK 


highways and in industrial plants, “Ames” products are 
again making history ... Americans in uniform and in 
overalls are using these tools to bring about a speedy and a 
complete victory ... Everywhere “Ames” Brand names are as CA RT ER 
familiar as the names of home towns! Today, as in 1774, BRONCO 
when Americans require shovels, they insist on “Ames”. 4 NOXALL 
& 
AMES 
PEERLESS Since PINNACLE 


FAVORITE THREE STAR 


TWO STAR MONONGAH 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA. NORTH EASTON, MASS. 
Shovels . . Spades . . Scoops . . Forks . . Hoes . . Rakes 


OPTIMUS RED EDGE 


RE Ks 
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WATER BUFFALO AMPHIBIOUS TANKS CARRY DIAMOND WRENCHES Photo Courtesy Food Machinery Corporation, Desioners 
On Sea and Land, Diamond Tools Are Doing Their War Time Part 


ox 


DIAMOND CALK HORSESHOE CO., 4622 Grand Avenue, Duluth 7, Minn. 











LOADED DOWN; 













Sure, we’re loaded down. Working harder 
and longer, probably, than at any other time 
in our 71 years of business. 


When you can’t get something you need in 
our line promptly, remember production is 
\\\ going to our fighting men. | 


But we’re cheerful in the knowledge that the 
little sacrifices of convenience we’re all 
making right now help to speed the day of 
Victory .. . when we can all get back to nor- 
mal business in a world at peace. 


COVERT MFG. CO. ke: 


TROY, NEW YORK JEWEL 
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How to get a bang out of 


Wear-Ever Cleanser Advertising 


Secon... Get some Wear-Ever-Aluimi- 


num Cleanser from the stock room. 


Third... Stack a couple of dozen 
boxes in pyramid on the table. 


First... Place a display table in an 
aisle where traffic is good. 


YOun a4 
UMtny 
WL Sime ° 


me 


Fifth... Place this “As Advertised In” 


card in the center of the display. 


Sixth... Finished ...and, judging by 
other stores’ experience, you'll get 
a bang out of increased sales. Try it! 


Fourth. ..Take wrappers off several 
boxes. Colors and name show better. 


Display your Wear-Ever Cleanser 
where women are sure to see it and 
be reminded of the ads they have 
seen in their magazines. To make 
sure they remember, put up the “As 


Advertised In” card. Experience 


shows-that this card steps up sales. 
If you have not received yours, 
send for it today. 

THEN ADVERTISE! One and 
two column mats for you to use 


in local papers supplied on request. 








WEAR-EVER 
T 
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Cc 
ALUMINUM 





TRADE MARK 


REG. U.S. PAT OFE 
$$$ ———— 


THE ALUMINUM COOKING UTENSIL COMPANY: + > NEW KENSINGTON - PA. 
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ANOTHER WARTIME. SERVICE... 


that is helping Frigidai 
Iping gidaire Dealers bui 
the future in the Home lati jak a 


Highlights of a comprehensive 4-point pro- 


gram that will enable Frigidaire Dealers to tee, 


get a big share of this important volume. 


; 2 New frozen food 
Packaging kit 


nuous extensive 


To assi 
+O assist H, 

st Ho 
in gettin me Freezer users 


Materials 8 Proper 


research --> 
A thorough study of the Home 
Freezer Business is going on 
continuously at Frigidaire to 
help both the Frigidaire dealer 
and user now and in the future. 
| It covers such subjects as meth- 
dozen Sa ods of preparing Too for 
le. hs es freezing; prope! packaging ™ma- 
ee terials and techniques, the ef- celloph 

fect of different temperatures phane pne-lined sea 
upon appearance, taste and stockinetse | roll saan atte. 
values, food-buying habits, andan Inve, etailedinstr¢, ane, 
product design, anticipated fu- €ntory Record — 
ture purchases, etc ok, 








Helpful book offered 


Two new books for in advertising 


Home Freezer users 
The booklet “How to Freeze 
— Store Foods” is offered 
in Ffigidaire’s 1944 advertis- 
ing. Through this advertisin 
in a long list of sumed 


Freeze and Store Foods, 
a 28-page booklet that gives 
authoritative information on 


How to 


ging by 
u'll get 
Try it! 


AREVER| 
JAR 
UMINUM 


lee 


\DE MARK 


. U.S. PAT OFE 
——$$<—_ — 
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ropet preparation, packag- 
ing, freezing, storing, and 
cooking of frozen foods. 
Home Freezer Inventory Record 

rovides an easy way to keep 
up-to-date inventory of every . 
thing stored, including its 
description, weight, of 

size, quantity, date 

and where stored an 
removal record. 


FOOD FIGHTS FOR FREEDOM! 


Grow more in'44 on the Farm or in your 
Victory Garden, 


APRIL 27, 


1944 


» millions of people in cities, small 
wry and on farms are being 
~ d how Frigidaire Home 

ancy are helping to con 
erve i f 
a og in thousands of 
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Ont of the most pleasing things about painting with g 
Pol-mer-ik Linseed Oil was its leveling quality. Re- = a 
member how easily it brushed on? How evenly it 


leveled out into a smooth beautiful film of exceptional 


durability and toughness? Pol-mer-ik always was the Ll N S, FE E D Ol L 


“extra value oil at no extra cost’’. It helped produce 

better jobs and saved painting time. 4 , 
Until Pol-mer-ik can again be manufactured, we Jie belin punning 

will continue to furnish ADM Replacement Oil 


made in accordance with WPB Order M-332 and to ARCHER-DANIELS-MIDLAND COMPANY 


Federal Specification TT-0-371. ROANOKE BUILDING * MINNEAPOLIS, MINNESOTA 








A NEW Setfast Product 
that makes EXTRA Sales! 


(MIL-DU-RID is a remarkable, new scientific discovery. It kills mold. 
and mildew instantly. Prevents its return. Gets rid of that objec- 
tionable “musty” smell present where there’s mold and mildew. 







That’s grand, good news to Home Owners. All over the country, 
there are homes that have mildew trouble. Household mildew dis- 
figures and destroys millions of dollars’ worth of property 

every year, and this disgusting, stubborn growth is a constant men- 








ace in basements, laundries, etc.—in fact wherever there is dampness. 






KILLS MILDEW... 
PREVENTS ITS RETURN 


Your customers have long been hoping and pray- 
ing for a product like MIL-DU-RID — a product 
which would rid their homes of mildew—surely, 








easily, economically, That's exactly why MIL- 


DU-RID is headed for immediate and spectacu- e e 
lar success—why it’s bound to win instant popu- 
larity with Dealers and their Customers. TAGE ARK 


1S MILD & W = Pati 
And reraember, MIL-DU-RID is backed by on : 
Interchemical Corporation, one of America’s lead- 







ing manufacturers of Chemical Coatings — and is 
being launched and supported by a big, hard- 
hitting, nationwide Advertising Campaign featur- 








ing the BIG 3— Magazines, Newspapers and BH CORPORATION, trode Sates Division 






Radio. Also attractive Display Material and Mats 
FREE to Dealers. 





WILL NOT DETERIORATE OR GROW WEAKER ON THE SHELF 
MAIL THIS COUPON NOW 


Interchemical Corp., Dept. £.44, 


’ ] 
Trade Sales Div. 
i Fair Lawn, New Jersey , 
* ee i Send me full information on MIL-DU-RID 

1 Store 

l 

| 

{ 

i 

’ 










I 

i 

Address 
Signed by. i 
s 

aA 





TRADE MARK 













My Jobber is 
INTERCHEMICAL CORPORATION - Trade Sales Division - FAIR LAWN, WV. J. — — on eeeSeeonaeeaan 


OTA 
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OR 64 YEARS Richards - Wilcox have satisfactorily 

met every requirement for doorway hardware. Un- 
excelled service and an excellent line of door hardware 
have proved R-W the greatest team of its kind in the 
world—fully equipped to solve every door hardware 
problem, large or small. 


R-W engineers are ready to go to bat for architects, 
builders and contractors. Problems are squarely met 
with practical knowledge—based on solid experience. 





Illustrated: The famous R-W Lock Joint Trol- 
ley Tracks and Ball Bearing Hangers—typical 
of R-W’s great line of door hardware—the fin- 
est, without doubt, in all the world. 








000 


cE 1880 


R-W products can always fulfill completely, enduringly 
and economically the most challenging specifications. 
Dependability and progress add to the R-W tradition 
for success! 


Remember, when yeu have a door hardware problem, 
the best possible solution is at your nearest R-W branch. 
Each office listed below is competently staffed and will 
be pleased to consult you, entirely without obligation. 
Call or write. Let the unbeaten R-W team go to work 
for you. 


Richards-Wilcox Mfg. Co. _,, 





FIGHT “A HANGER FOR ANY DOOR THAT SLIDE S* 
AURORA, ILLINOIS, U.S.A. 


WASTE 


WAR BONDS 


Branches: New York Chicago Boston Philadelphia Cleveland Cincinnati Washington, D. C. 


Indianapolis St. Louis New Orleans 


Los Angeles San Francisco Omaha 


Milwaukee 


Seattle Detroit Atlanta 
Richards-Wilcox Canadian Co., Ltd., Londop Ont., Montreal, Winnipeg 


Kansas Cit, 
Pittsburgh 


Des Moines Minneapolis 
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Each Roll of 


PANTHER and DRAGON TAPE 


Contains Guaranteed Footage 


fi 
Aw 
























|: = of manufacturing tolerances, slight variations 
in weight may occur in any roll of tape. With PANTHER 
and DRAGON Tapes this does not affect the footage, 
which is actually measured as the tape is wound on the roll. 

Whether or not tape is sold by the roll, or by the pound, 
is unimportant so long as the unit purchased contains a 
specific and guaranteed number of feet — sufficient to pro- 
vide a given amount of “coverage”—and meets the require- 
ments of the industry’s specifications. 

In addition, the dealer and his customer want quality. 
You can be certain of this with PANTHER and DRAGON 
Tapes because they meet the quality requirements of the 
latest U. S. Navy and Federal specifications. 


HAZARD INSULATED WIRE WORKS 
Division of the Okonite Company 


Wilkes-Barre, Pennsylvania . Offices in Principal Cities 


tt PANTHER and DRAGON “> 


Friction and Rubber Tapes 





DWRBGOW vers 


“BUY U.S. WAR BONDS... Every Payday All Hazard Employees BUY U.S. WAR BONDS” 
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Sell the Line made by SPECIALISTS 


Tm STR CORP - fe OLIVER ROE STEEL CORP Ge 
ua ion STEEL CORP OuIVER won 


\ EE a A= = “al specializes in 
Eee | BOLTS. .. NUTS... RIVETS 


FEL CORP Ses “i OUVER OW STEEL CORP bt DLIVER (RGR 'STeel 


SLIVER IO STEEi CORP 


1.= P08 & Lie 
ra" Outs. a) : 2 |e fen] 


Made by the millions,-in standard 
— types and sizes for thousands of ap- 
me n/ see con ; STEEL CORP Ja on a” plications, Oliver Bolts, Nuts, Rivets 
7 rx a Fe qn ‘ F Be | and Washers fit right and hold tight 
because they are MADE BY SPE- 
LIME PENIT ID. reenact ag CIALISTS! 
Pi: 8 This is an important point to em- 
A x ‘FA } H oH 2 phasize when discussing fasteners 





<n aN NN with your customers. Show them 
“ at 3S OND that, with Oliver, fasteners are the 
S main product and not a side-line. 
For almost half a century this com- 
pany has consistently led in the 
development of fastening devices, 
and in the perfection of manufac- 
turing processes that improve the 
accuracy, quality and dependability 
of Oliver products. 

Whether your customers buy by 
the carload, keg or box, you can 

confidently recommend Oliver! 


OLIVER 


IRON AND STEEL 
oe 


4,4 4 4 


SOUTH TENTH AND MURIEL STREETS + PITTSBURGH, PENNSYLVANIA 
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Practical 
HOUSEWARES 


Because of critical shortages of materials and manpower . . . plus 4 vastly 
increased demand that would have taxed even normal production fucilities 

. our service on these popular Federal items that protect and conserve 
food is necessarily limited both as to available merchandise and to deliveries. 
However, we will continue to do our best to meet your requirements as 
fully as possible. We appreciate your understanding, your cooperation, and 
your continuing goodwill, and regret that we still must refuse orders from 


‘SEE YOUR JOBBER... 


NEW YORK OFFICE—200 FIFTH AVENUE 
WESTERN OFFICE—TERMINAL SALES BLDG., SEATTLE, WASHINGTON 


FEDERAL TOOL CORP. 


400 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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lf TEX-KNIT 


IRONING BOARD PADS 
and COVERS 


HERE'S WHY YOU CAN'T GET TEX-KNIT 
IN THE QUANTITIES YOU NEED 


Our waffle-knitted padding has gone 
. To military hospitals for 
ironing sheets smooth and comfortable 
to camp and ship laundries for FB 
oe d..- 
ing keep our boys well-dresse 
pr go her essential war-time purposes. 
. is going toward filling 


to war. - 


and to many of 
What remains - - 

the growing consumer demand for a page = to 
i ecause 

i den of home laundering. 

~_s ms Tex-Knit products are 
available in a limited sup- 
ply. we suggest you get 
jn touch with your jobber, 
distributor,or write direct. 


From Cotton Bale to Pads 
..» Textile Mills is the only 
company that looms the 
ironing board pads it selis. ptt 


Textile Mills 


General Offices: 3948-50 ROOSEVELT ROAD 
Mill: 820 S$. TRIPP AVENUE + CHICAGO 
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Remember when you picked up a flash- 
light, long unused, and found the batteries dead? 
The fact is, most flashlight batteries die just lying 
around. But not Ray-O-Vac LEAKPROOF Bat- 
teries. LEAKPROOF'S patented sealed-in-steel 
construction seals the power in—it's there when 
it’s needed! 

Men in service know LEAKPROOF'S supe- 
riority. That's why these will be the flashlight 
batteries they will ask for when they return. 


RAY-O0-VAC LEAKPROOF BATTERIES ARE 
NOW GOING 100% TO OUR ARMED FORCES 


FLASHLIGHTS - BATTERIES 


BUY WAR cones RE WAR STAMPS 
\ 


RAY-O-VAC COMPANY, MADISON 4, WISCONSIN 
OTHER FACTORIES AT CLINTON, MASSACHUSETTS + LANCASTER, OHIO + SIOUX CITY, 
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GRIFTIN 
HINGES 


* 


Buy Bonds 


GRIFFIN 


Manufacturing Company 


ERIE. PENNSYLVANIA 





AGENTS 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 
SAN FRANCISCO: 703 Market St. 
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ilabl Hh 
EB GRIFFIN SOFT CENTER 
Now Availa € 7 = =6HACK SAW BLADES 
} HAVE THE PECIAL 
You can profit right now. by selling GRIFFIN Soft Center Hack fone tg one 


Saw Blades. They’re obtainable in the most wanted and best sell- 


i re unsurpassed for general utility purposes. : 
ing sizes and a passed g y purp € sistas heii 


to give the stiffness 


The SOFT CENTER feature is an exclusive GRIFFIN develop- “ = of all-hard blades. 


ment backed by 64 years of specialized experience in blade making. , s\ SOFT, TOUGH 
CENTER 


- : H ; shili U to give flexibility and 
Their soft, but tough center insures maximum flexibility and fis ten tea 


minimizes breakage. Their hard, firm back gives them the required — 
VERY HARD 


rigidity. Their extra hard teeth impart the best cutting and long- ~~ < ) TEETH 
to give the best of 


est wearing qualities. GRIFFIN Soft Center Hack Saw Blades : QQ wearing and cutting 


qualities. 


positively will not stretch, sag, nor bind in cutting. 


A« 
bd 


These superior blades are furnished in a carefully 

selected assortment of the proven best selling sizes 

for general work. Each compartment shows the 

exact size of the blade, also the number of 

teeth to the inch. Customers can choose quickly 
the GRIFFIN blades best suited for 
their work from the data plainly printed 
on the box. 


CONTENTS OF DISPLAY: 
2 doz. 10" x '/y" x .025" x 18T 
2 doz. 10" x !/." x .025" x 24T 
2 doz. 10" x 1," x .025" x 32T 
2 doz. 12" x 2" x .025" x 18T 
2 doz. 12" x 1" x .025" x 24T 
2 doz. 12" x I" x .025" x 32T 


GRIFFIN Soft Center Hack Saw Blades sell 
on merit, return a good profit and bring steady 
repeats. 


The GRIFFIN line of Hack Saw Blades in- 
cludes GRIFFIN Molybdenum High Speed 
Steel and GRIFFIN Tungsten High Speed 
Steel. Also makers of the famous GRIFFIN 
Coping Saw Blades. 


Insist on GRIFFIN from your distributor. 


Made by G. W. Griffin Co., Franklin, N. H. 
Established 1880 


General Sales Agents 


JOHN H. GRAHAM & CoO., Inc. 


105 Duane St. Est. 1870 New York 8, N. Y. 
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RICH Ladders 


LIMITED MATERIALS CURTAIL PRODUCTION 
to SEVERAL MODELS 


| | TLL 





For Immediate Needs 
Contact Your Jobber 











& MANUFACTURING CO. 2 Shier 
pureX 1000-28 DEPOT ST. CINCINNATI 4, OHIQ on tadde 


Areal Sam Rellabl 
Lightweight and non-skid steps. with rope and pulley. 





————_ 


—— 


Whatever your Washer needs may be, 
we can fill them! For more than 25 
years we have been faithfully serving 
the hardware trade. 


Our Washers are Master Products. 
Flat, clean cut, hand sorted— no scrap, 
no slugs, no miscuts. 


U.S. S. WASHERS ¢ S. A. E. WASHERS 
RIVETING BURRS ¢ SQUARE WASHERS 
EXPANSION PLUGS « MACHINERY BUSHINGS 
AIRCRAFT WASHERS « DISCS 
LIGHT STEEL WASHERS 


and over 10,000 sets of tools for special washers 





Cleveland 5, Ohio 


i 
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‘Show Him ay 


NUCUT'S @ es £.. 


/ 
-_ p , 


“FILE FILING ait every file stroke! 


COARSE TEETH CUTTING DEEP, clean, fast! See your jobber for the lengths, shapes and cuts 
Fine teeth leveling the surface smooth! There, you need for stainless steel, iron, brass, copper, 
in a word, is what your customer gets in the aluminum, lead, slate, wood, fibre and plastics. 


NUCUT “two-in-one” File. 

Possessing both coarse file teeth and fine file 
teeth positioned in a patented (No. 
2027039? “wavy row” design, it does 
two file jobs at évery stroke. Without 
clogging! Without skidding or scrap- 
ing! Whether it is cutting, shaping 
or finishing, a NUCUT gives more 
work faster, easier, with less effort. 


SELL Tere FILE 


WITH THE WHITE TANG 


APRIL 27, 1944 


MORE CUTS WITH NUCUTS 


Characteristic NUCUT “wavy teeth” 
design is an exclusive feature that 
helps meet today’s stepped-up war- 
time production demands. 


HELLER BROTHERS COMPANY 
America’s Oldest File Manufacturers 
Good Tools Since 1836 


Newark, New Jersey * Newcomerstown, Ohio 








’ SENTRY SILENCER! 


\ Rangers and Commandos use a lot of rope in their 
business . .. some of it in handy 4-foot lengths, used to 
garrote sentries or, hooked together, to scale walls, 
lower supplies, pull loads. . . . Rope serves in many 
other ways to help them do their job. 


Because the Services must have the large share of all 
rope made today, rope users here at home have to “go 
easy.” It is the patriotic duty of everyone to know just 
how to take the best care of every length of rope. 


Your customers will appreciate all the rope-saving 
“tips” you can give them. Write to us for free copies 
of the W.P.B. sponsored booklet, ‘““The Rope You Save 
Fights For You!” 


PLYMOUTH 


THE ROPE YOU CAN TRUST 


PLYMOUTH CORDAGE COMPANY 














EMBURY MANUFACTURING COMPANY, WARSAW, N.Y. 
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IMU UES 


GROWING... 


GROWING.. 
GROWIN 


YOUR BIGGEST CROP OF CUSTOMERS 
IS YET TO COME... 


Twenty million Victory Gardens have taught Amer- 
ican families not only the advantages of gardening 
but the sheer joy and satisfaction of accomplish- 
ment which comes from tilling the soil. 

We, here at the Masters Plant, are awaiting the 
time when we can again produce civilian goods... 
Masters Handi-Cart . . 
These items have already established themselves 


. and Masters Distributors. 


through hardware channels of distribution and 
proved their right as profitable, fast moving items. 
With the return to peacetime activities they will 
find an even greater acceptance from the greatest 
crop of home gardeners America has ever seen! 

Until then we shall expend every effort to hasten 
the return of that day. 





Masters Handi-Cart 


This ‘Successor to the Wheelbarrow” made 
a nationwide record for itself as a fast 
selling, profitable item .. . in just two 
years time! Sound design, sturdy material 
and perfect balance give it sales appeal 
to home owners everywhere. Watch for its 
return after the war. 


Masters Plant Setter 


The Famous Masters Planter with a sales 
record of 40 years because of its many 
unique features and dependabie results. 
Sets up to 15,000 plants daily and destined 
to set a new high for profitable sales. 
1944 war model now available in limited 
quantities. 


Masters Perfect Distributor 


Nothing ever approached the job this num- 
ber accomplished in controlled distributing 
of any dry material ... seed... fertilizer 

. dressing . . . lime, etc. Thousands of 
Gardeners will welcome the return of this 
handy item. 


MASTERS PLANTER COMPANY Masters Building »* Benton Harbor, Mich 
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He can’t crash through barbed wire entanglements 
but his job of pulling the plow means just as much 
in winning the war. Horse and mule power on the 


food production front is as necessary to victory 


} as the tanks and trucks on the battle field. In the 


battle for food every horse and mule hour counts. 
Remind farmers to use Collar Pads to protect their 
horses and mules and save lost time from sore 
shoulders and Collar-Choke*. Conserve horse and 


mule power to raise the food to win the war. 








Ta-pat-co 


COLLAR PADS 





THE AMERICAN PAD & TEXTILE COMPANY e Greenfield, Ohio 
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“I need more 
tools of this 

Rugged Quality 
and Right Balance!” 





— And you'll surely get ‘em when | 
UNION LEADS PEACEWARD) 
into New-line Production! 


There will be no limit on your supply of UNION | 
Tools and Sporting Goods when the full force of 
our war-time capacity can be put behind your 


orders— 


And no limit on Quality, newly-developed out of | 
our war-manufacturing experience ... This Quality 
will be powered by new SALEs features, planned to 
promote fast turn-over and Dealer’s profits on 


UNION 


Roller and Ice Skates 
Fishing Tackle 


* Chisels and Screwdrivers 
* Hack Saw Frames 


Gun Implements 


* Available on Priorities 


HARDWARE COMPANY 
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NEW YORAM OFFICE ISI CHAMBERS STREET 


REMOVES THE 


RUST ano 


SAVES THE 
METAL.. 
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Quickly and easily 
removes rust from 
chromium 


Cdl 


This ideal rust remover belongs on every hard- 
ware counter. RUST-I-CIDE is a rapid seller, at- 
tractively packaged, with a good profit, and 
helps other sales. It removes rust in a matter of 
minutes, is an excellent chromium cleaner. 
Those hard-to-remove stains on vitreous enamel 
rapidly disappear with RUST-I-CIDE. 


If you are not stocking RUST-I-CIDE, do so now 
... it is inexpensive: 4 oz. bottles—25c, 8 oz.— 
45c, 16 oz.—75c, quart—$1.20 (and gallon— 
$3.60), with a better-than-average profit for you. 








Call your distributor; if he can- 


— — = — not supply you 


WRITE US, TODAY! 


RUSTICIDE PRODUCTS Co. 


3125 PERKINS AVE. CLEVELAND 14, OHIO 
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“CURE, the farmers did a good 

job last year—but we want still 
more food this year,” says the gov- 
ernment. Food is vital to victory. So 
the American farmers will do it 
again—and more. 

But they'll do it with fewer men, 
with older machinery, with build- 
ings that need repairs. That’s where 
you can help. You can suggest ways 
to fix up buildings—to keep equip- 
ment running. You can see that 
those who are most in need of roof- 


ing sheets get first call on your stock. 


You've been doing a good job of dis- 
tributing U-S-S Roofing and Siding 
Sheets fairly . . . so keep up the good 
work, for there still aren’t enough to 
supply all demands. This kind of 
help will be appreciated by your 
farmer-customers and it will build 
dividend paying good will for you. 

Our advertising suggests that far- 
mers see you when they need steel 
sheets for repair purposes. And it 
tells them to see you for free plans 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
United States Steel Export Company, New York 


U-S°S Steel Roofing and Siding 
A favorilt with hmerican Farmia » 


APRIL 27, 1944 


of farm buildings for use after the 
war—buildings that will require the 
steel products you sell. 


FREE BUILDING PLANS 

We offer farmers, free, a limited 
selection of farm building plans. 
They include a cattle shelter, ma- 
chinery shed, poultry brooder house 
and range shelter. Send for the com- 
plete dealer’s copy of the Farm Serv- 
ice Book. Use it to build future busi- 
ness. Write: Agricultural Extension 
Bureau, 621 Carnegie Building, 


Pittsburgh 30, Pa. 


















There's no substitution of materials in 
today’s McDonald Pumps. The same 
high standard of quality and precision 
is maintained. 






















i 


prERIALS 





Instant accessibility is a feature appre- 
ciated by dealers and owners alike. 
Bonnet is removed to inspect or adjust 
valves without disconnecting piping. 
One screw permits removal of crank- 


SERVICING, 
os shaft and pulley as a unit. 





Big, generous bearings — unmatched in 
most pumps. Here is assurance of long 
life and extra quiet operation without 
continuous adjustment. 


BEARINGS 





Only one point of lubrication ‘needs 
refilling or attention about every five 
years. All moving parts are completely 
and copiously lubricated. 


MSDONALD 


A. Y. MCDONALD MFG. CO. 


DUBUQUE, IOWA 

Makers of Pumps . . . Plumbers Brass . . . Oil 
Handling Equipment 

‘‘FAMOUS FOR SERVICE 

FOR OVER 87 YEARS’’ 


LUBRICATION 
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and it offers you a wonderful opportunity to ride along with 
the greatest, most profitable promotion ever put behind this 
time-tested product. Think. of it, over 34 million ads this 
season will sell both the commercial orchardists and resi- 
dential tree owners on TREE TANGLEFOOT — the simple, 
relatively inexpensive means of preventing crop loss and 
serious tree damage from the ravages of bud and foliage 
devouring tree-climbing insects. Following in the wake of 
two previous campaigns the banding of trees is growing 
by leaps and bound. Every commercial orchardist in the 
territory, every owner of one or more 
shade trees is a good bet for TREE 
TANGLEFOOT. Sales more than dou- 
bled in '43 and unquestionably will 
double again in ’44. Call your jobber 
and order some TREE TANGLEFOOT 
today. It’s profitable—a good repeater; 
it is available now! 


A band of TREE 
TANGLEFOOT is an 
insurmountable bar- 
rier for tree-climbing 
insects, 


25 lb. PAIL 








Conveniently Packaged 
for All Types of Trade 


THE TANGLEFOOT CO.., Grand Rapids, Mich. 
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Here are the straight facts. Since Pearl Harbor 
virtually the entire output of McKay Chains has 
gone to war uses, a Condition which has caused 
our jobbers, dealers and consumers considerable 
distress. We’ve been sorry, but we couldn’t do 
anything about it. The McKay Company was 
one of the few qualified, by “know-how” and 
available capacity, to produce the volume of 
welded chain absolutely vital to our war effort 
... and we had to do that job. 

Now a better balance of production is possible. 


For example, Limitation Order M-330 permits 
the production of certain types of Farm Chains. 
A complete list of McKay Chain and Chain 
products appears at the right. Those marked 
with an asterisk (*) are covered by Limitation 
Order M-330 and will be available in limited 
quantities. 

Our old customers come first of course, but we 
welcome inquiries from anyone who is looking 
for a dependable source of supply as soon as 
production becomes available. " 





# items marked are covered by M-330 


GENERAL SALES OFFICES: YORK, PA. 











WELDING ELECTRODES... 





PITTSBURGH, PA. 


COMMERCIAL CHAINS ... TIRE CHAINS 
























WATER PRESSURE DRAIN CLEANER i 


(NATE for IMMEDIATE DELIVERY Oe a 


NI 






USES WATER POWER TO 
BLAST OUT CLOGGED, DIRTY DRAINS 


LOGGED, dirty drains are not only a nuisance, but a definite health menace, 
because dangerous sewer germs lurk and breed in the filth, grease 
and corrosion that stop up the pipes. The Carter Water Pressure Drain Cleaner does 
a wonderful job of cleaning them out. It is a patented device that operates on an 
entirely different principle: Simply attach and it works automatically. Has no moving 
parts. Uses no caustics or other dangerous chemicals. Easy to use—anyone can operate 

it. Good for many years of service on lavatories, kitchen sinks, laundry tubs, bath tubs 

and basement drains. Housewives are delighted with the thorough work it does, as 


well as the easy way it is attached and used. 


A FINE PROFIT-MAKER FOR YOU—Here is a fast-selling device it will pay you to stock. 
Aggressively backed by national advertising in leading magazines, it carries a liberal 
mark-up and gives complete customer-satisfaction. Thousands in use all over the 
country. Get your share of the profits, beginning—NOW! 


PLACE YOUR ORDER TODAY—The market for the Carter Water Pressure Drain Cleaner 
is limited only by the number of homes and business buildings in your community. 
In these critical times, with labor scarce and plumbing materials scarcer, the demand 
is tremendous. Your turnover will be fast. So order from your wholesaler TODAY. 
He has the Carter, or will get it for you. 


ONTHAN K = DAV] s co. onpenenne 





PRICED TO 
RETAIL AT 


$950 


with 2Y2-ft. hose. Family size, 
with 7Y-ft. hose, $3.95. 





GENERAL 


POWER AND HAND SICKLE GRINDERS (=~), ff"™= 
KEEP YOUR FARM TOOLS NEW \' yd 4 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods . + + more and more of them 
to keep in fighting trim. "General" power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 
tools in fighting trim. Buy from your regular jobber. 












POWER SICKLE 
SICKLE CONES GRINDER 







HAND SICKLE RINDERS 


Clean, sharp cutting, true 


general utility 
Mede™" Mma oh  - grinder To all farm work. Sturdily built for long usage. Accurately ma- 
abrasive mineral, electri- six_ sections at @ chined gears and pinions. Electrically fused 
cally fused. All sizes. time. py or Flat belt drive. sickle cones. 









GENERAL HARDWARE COMPANY 


3618 W. PIERCE STREET MILWAUKEE, WISCONSIN 
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TO 
. AT 
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‘amily size, 


e, $3.95. 





Jacobsen Backpack Unit 
used by U. S. Signal Corps 


; - @ After the war, D 
. Hand and Power Mowers because of the reputa- 





Keep on buying 


WAR BONDS 
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thousands will want Jacobsen 


tion they have won uriig the past twenty years 


The engine that will power your stwar 
Jacobsen Mower will be built by the sane engi- 
neers who are now building engines for the 
U.S, Signal Corps, the Army and Navy. The light 

t, simplicity and dependability of these two- 
cycle Jacobsen Engines make them ideal power 


units for communications and other sundry mili- 





. tary services, 


As soon as materials and manpower are released, 
Jacobsen will be ready to supply you with hand 
and power mowers and water systems that you 
can distribute with ptide and profit. 


Include Jacobsen in Your Postwar Plans 





MANUFACTURING CO. 


775 WASHINGTON AVENUE, RACINE, WISCONSIN 
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The BEST SELLER! 


Hundreds of thousands of WARM MORNING Heaters in use in 
homes and army camps throughout the Nation ... sales records broken 
year after year... increasing consumer acceptance and approval from 
coast to coast! 

Yes, W ARM MORNING has made history... by far outselling any 






- other coal heater . . and still goes marching on! This remarkable heater 

esieat is tried and proven, a winner on its outstanding merits...the only 
at. Nos. 2258527 heater with amazing, patented, interior construction features that pro- 
Reg. in U.S, and Con. vide such remarkable heating satisfaction and economy. No wonder 


customers ‘‘Look for the name WARM MORNING” when they buy. 
It’s nationally advertised ... backed by solid, sales-making, mer- 
chandising helps. Order from your Distributor now while stocks are available! 


LOCKE STOVE COMPANY 


114 West l1th Street Kansas City 6, Mo. 
(TJ-5) 
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A Message to MYERS Dealers 


Jim's method of getting future prospects will work to perfection 
for every Myers dealer. He keeps his name before the public 
— keeps on reminding everyone in his territory that he is in 
the pump business, handling the line that everybody knows. 
That's the purpose of the newspaper ads, folders, decals and 
other effective material included in Myers’ complete new pro- 
gram for local dealer cooperation. Put this cost-free material 
to work right now and line up prospects in the biggest water 
system market of all time. Ask your Myers salesman, or write us. 


THE F. E. MYERS & BRO. COMPANY 
1005 Church St., Ashland, Ohio 
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LIVE WIRE JIM — 
He tells ‘em — and 


sells ‘em... for 
FUTURE BUSINESS 
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Ylnyone CAN INSTALL 
* 


All-Purpose 
WINDOW 
















That’s just one of the 
reasons for the big de- 
mand for this quality 
window material . . . 
R-V-LITE is transparent, weather- 
proof and shatterproof. R-V-LIT 
storm windows cut fuel bills. 
R-V-LITE keeps heat in, cold out 
and admits sun’s vital ultra violet 
rays freely, thus promoting 
poultry health and greater egg 
yield. No wonder R-V-LITE is the 
nation’s favorite window material. 


IT’S EASY TO SELL... 
R-V-LITE point-of-sale helps, 
backed by national publication 
and radio advertising, make it 
easy for you to build up a profit- 
able sales volume. 





















ARVEY CORPOR 


Exclusive Monufocturers of R-V-LITE 


3470 N. KIMBALL AVENUE, CHICAGO, ILL. 


FITLER NO. 1 
EATED JUTE ROPE 


is made from the best quality Jute 
Fiber obtainable. It is lubricated 
against internal friction; treated 
for water-repellency, and to resist 
rot and mildew. 


Equal in tensile strength and in all other respects fo any similar 
Jute Rope manufactured. 



































THE EDWIN H. FITLER CO. 






Menufec'urers of Quality Rere for Over a Century 
Estebtished 1804 MAIN OFFICE, PHILADELPHIA, PA. VIGORO SALES DEPT. 
New York Chicago St. lovis es Angeles Sanfrancisco Portland U.S. ¥., CHICAGO 9, ILL. 
















WINDMILL New Monitor wind. 


mills are on the way! 
Baker Manufacturing 
c itd is standi 3 
by its dealers in their 
drive to keep farm 
wells pumping. 





Replacement parts 
will continue to be 
furnished for repairing 
old windmills where 
possible. In addition 
to that—Monitor has been authorized to manu- 
facture a substantial number of new windmills 
during the coming year. 





If a farmer's need is genuine and he qualifies 


for ration certificate 
MR-22, he may be 
able to obtain a new 
windmill. 

This is not a stripped BRS AWN@uE ROM) MONS 12 00810008 0) 
wartime model, but 
the regular Monitor 
"storm-safe" mill with 
automatic wind-gov- 
erning, self-oiling 
head and iron - vault 
gear case. Get the 
full facts from your 
nearest Baker branch, 









* BRANCHES 
BAKER MFG. CO. Minneapolis. Mina: 
Madison, Wis.: Fort Dodge, la.: Cedar 
Rapids. la.: Omaha, Neb.; Kansas City. 
Mo.; Enid, Okla.; Hutchinson, Kansas 
BAKER MFG. LTD. Winnipeg. Canada 
AXTELL CO.: Fort Worth, Tex.: Amarillo, 
Tex.: Lubbock, Tex.; San Angelo, Tex. 





BAKER MANUFACTURING CO., EVANSVILLE, WIS. 








HERE'S HOW TO GET 2-WAY 
PROFITS FROM AMERICA’S 
FAVORITE PLANT FOOD! 


You make plenty of profit 
from your many sales of 
Vigoro Victory Garden 
Fertilizer. But there’s a 
second way this complete 
plant food helps you to 
profits. Vigoro Victory 
Garden Fertilizer helps 
get such good results— 
such big yields of nutri- 
tious vegetables that gar- 
deners stay sold on gar- 
dening. Enthusiastic about 
it—so they will be steady 
customers for all gar- 
den supplies. 





















Feature and display 
Vigoro Victory Gar- 
den Fertilizer . . . in 
your store and in 
your windows. Start 
now to enjoy 2-way 
profits from Ameri- 
ica’s favorite plant 
food. Send for free 
display material. 
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Look for new PINCOR products just 
as soon as war conditions permit their 
manufacture. They will mean increased 
sales and profits in your postwar busi- 


Your inquiry will receive our prompt attention 


1944 


GET READY NOW FOR THE FUTURE 


wich PINE, 


for the HARDWARE TRADE 


POWER LAWN MOWERS e HAND LAWN MOWERS 
BATTERY CHARGERS ¢« POWER PLANTS ¢ CENTRIFUGAL PUMPS 





noducts. 


ness. All PINCOR products are 
result of careful research by Pic 
engineers and reflect high standg 
design and craftsmanship. 
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“Cyclone Quality” 
means more than ever 


y 
As the years have gone by, 
AS ‘ 

Cyclone quality has a 
improved. That’s why 


moet emi |... Check With Your Jobber 


> cts 
Produ nd re- 


constantly 


; YT ad a 
Our engineers : 
’ are continually see 


iys to make these 


HE needs of the Army and Navy come first. After that we 
han ever. That's sometimes have limited quantities of U-S-S Cyclone 
the big reason why the a “Red Tag” Hardware Cloth and Screen Cloth which can be 
Tag” emblem has mar released to the home front—for essential civilian purposes. War 
many old friends and Keeps demands are still so great that there isn’t nearly enough of these 
making new ONE products available to fill a// home-front demands, but you can 
be sure that your distributor will handle his allotments of 
Cyclone products wisely and fairly. 

So keep in touch with your jobber. Advise him of your re- 
quirements. Keep informed as to available supplies. When he 


does get a shipment, you can be sure that he will do his best 
to fill your needs. 


mous. 
search met 
ing new Wé 
produc ts better t 


AROWARE CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
pRODUCT s ae 
Waukegan, Illinois ° 


Branches in principal cities 
United States Steel Export Company, New York 


UNITED STATES STEEL. 
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Electric Fence Battery! 
...by WILLARD 


The new Willard CR-2-3 will stand for a full year or 
more, even in warm weather, without running down— 
it's Charge-Retaining*. That’s important for she/f life 
as well as service life. Its voltage and shocking power 
remain steadily effective, even when the battery is almost 
discharged—and even in dry, sandy soil. Service on 
one charge is approximately equal to the entire life 
of a dry battery. May be recharged at least 15 times— 
that’s why it is called “The battery with 15 lives!” 
*Registered Trade Mark 


Change -Relauning 
BATTERIES 


Willards at war: for Tanks e Combat Cars e Jeeps e Walkie-Talkies | 
e Ships —for Cars, Trucks, Tractors and Buses at home 


-have the power to carry on J 


For Electric Fences—Ignition—Bells—Alarms 
—Standby Service—and general utility use 
requiring low current drains over long periods. 


THE WILLARD CR-2-3 fits 
approximately the same 
space as a G-volt dry battery. 





CR-2-3 
MERCHANDISING HELPS 


Willard CR-2-3 merchan- 
dising helps include free 
easel counter displays, 
advertising folders, spe- 
cial display tags, catalog 
inserts, mats for local 
advertising. 











Army-Novy ‘E,”’ awarded to 
the Willard Storoge Battery 
Company, Cleveland factory, 
for high achlevement in the 
production of war materiel. 


WILLARD STORAGE BATTERY CO. + CLEVELAND + LOS ANGELES +« DALLAS » TORONTO 
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TELL YOUR CUSTOMERS YOU CAN RE- 
PLACE DEFECTIVE FITTINGS RIGHT NOW/ 





















LIGHTS QUICKLY! BURNS WITHOUT SOOT! 
USES LESS OIL! PRODUCES HOT FLAME! 
cOSsTS LESS ° ° > 


VICTORY Aotestoe Wecke 


An inexpensive, dependable replacement for woven wicks, for 
use in all wickless oil stoves, range burners and space heoters. 

Victory Asbestos Wicks sell quickly and repeat, because they 
draw up oil quicker—reach full flame in a fraction of the time usu. 
ally required. Tests show it takes only 10 seconds to light a Victory 
Wick (some take 65 seconds)! 

Here’s a tried and proved product that you can sell with confi- 
dence and profit. Backed by over 20 years of specialized experi- 
ence and long-standing consumer approval. 


ORDER A SUPPLY TODAY 
FLASH! Limited production of GLASWIK will be resumed in the 


near future. 


FLAMEMASTER woven asbestos wick is available in moderate 
quantities. 








ATLAS ASBESTOS COMPANY 


YEARS 






ORTH WALES rENNS Vi VA Mt A 








WITH . 


Better fittings than they had—better fittings than 
plumbing has ever seen! AMERICAN-MOLDED 
“INDESTRUCTO” means proved and unequalled 
Quality in these tough non-corrosive enduring 


units. Wire nearest branch. 


FOR IMMEDIATE SHIPMENT: Saran* Plastic Tubing and 
Fittings, Pipe and Fittings, and Sheet. 
*Trademark of The Dow Chemical Co. 

Branch Offices in Principal Cities 


J. M. Butts Co., 291 Peach Tree €lyde Cary ........ 703 Market St. 
Atlanta, Ga. San Francisco, Calif. 
J. M. Kane........P. O. Box 1552 Products Preferred, Inc. 
Fort Worth, Texas 47 Kemble St. 


J. W. Purcell.....1306 Stewart St. 
Seattle, Wash. 


Boston, Mass. 
Paul R. Spencer Co..4000 York St. 


Mitchell Love..712-16 No. 16th St. Denver, Colo. 
Philadelphia, Pa. John G. Kelly, Inc., 
Potter-Roemer Co...2432 E. 8th St. 24-14 Bridge Plaza So. 


Angeles, Cal. Long Island City, New York 


Oanadian Distributore—H. W. Cunningham & Hill Ltd., 269-271 W. Richmond 
St., Toronto 2, Canada 4 


MOLDED PLASTICS 


le * PLUMBING SUPPLIES * 





AMERICAN 'MOLDED PRODUCTS SALES CO. 


1758 N. Honore St. 


(1600 North, 1800 West, Chicago 22, Ill.) 
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ME IN MY VICTORY 
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SPRING FEVER SPELLS MORE GLASS SALES 


Spring’s just around the corner 
Housecleaning’s in full swing; 
Most housewives would appreciate 
Glass Tops for everything. 


Spring brings new demands on the Hardware Dealer. 
Tools to be sold or repaired. Seeds for victory garden 
enthusiasts, lawn mowers to be conditioned and a host of 
other things which need his attention. Spring is house- 
cleaning time—and this event offers an excellent oppor- 
tunity for the Hardware Dealer to sell more glass. 

For instance, cracked and broken windows quickly 
prove an eyesore to the housewife during her cleaning... 
creating an opportunity to sell window glass. Important 
also is the sale of such items as glass-cleaning compounds, 
sponges. brushes, brooms, specially prepared cleaning 


cloths, waxes, soaps. floor compounds and many others. 





May we point out to hustling Hardware Dealers that 
housecleaning offers an additional opportunity to sell 
more glass for Furniture Tops and for all kinds of tables, 
window sills and even mantels. Since Libbey ‘Owens-Ford 
Quality Window Glass is flatter, clearer and easier to 
handle and cuts with far less breakage, the wise dealer will 
go after this kind of business. All that’s needed is an 
accurate paper template with which the dealer easily and 
accurately can cut a glass top which fits. Obviously, the 
sale of glass for Furniture and other Tops will require that 
you keep more glass in stock. A phone call to your regular 
L-O-F Glass Distributor will assure maintenance of 
proper stocks. And, should your customers insist on L-O-F 
Polished Plate Glass for tops, your Distributor will be 
glad to supply this glass for you. Libbey-Owens-Ford 
Glass Company, 3644 Nicholas Building, Toledo 3, Ohio. 
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LIBBEY°-OWENS*FORD 


A GREAT NAME IN Glas 
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Lowe Brothers successful develop- 
ment of finishes for materials of war 
is important to paint merchants 
everywhere. These finishes—giving 
protection against weather, trans- 
portation hazards and front line 
wear—are forerunners of even better 
finishes by Lowe Brothers to serve 
your customers in the days of peace 
to come. 

Dealers, therefore, can count on 
Lowe Brothers intensive wartime 
development to create improved 
paint products which will enhance 
customer good will and insure 
greater profits in the competitive 
postwar days. 


Lowe Brothers 


- PAINTS VARNISHES 





in War or Peace 
First in Quality 
& Dealer Service 
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/ Wor 72 Years... 


GAS RANGES 


When peace comes... 


it will be Grand 


There are great things afoot at Grand. 
In the Navy rumors are called ‘scuttle- 
butt’’. . . in the Air Forces “‘prop-wash”’ 
.. . but the news about Grand is more 
than rumor .. . it’s a happy fact. A new 
national advertising campaign is in the 
making . . . a sound program of national 
consumer advertising worthy of the 
quality of the range itself . . . to spread 
the news about the new Grand features 
to your customers. In the meantime, 
the Grand Ranges in use today go 
on doing a silent selling job to help 


you sell still more Grands tomorrow. 


GRAND HOME APPLIANCE COMPANY « CLEVELAND, OHIO 
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It's a far cry from the first rockets, dropped on the 
Mongols of Kublai Kahn in 1232 in defense of China's 
cities, to those of World War II. Brought by the Arabs 
to Europe before 1400, rockets have figured in bat- 
tles at various times. Rocket ships were used in the 
bombardment of Fort Henry in Baltimore Harbor in 
1814. And Francis Scott Key wrote ‘Rockets’ Red 
Glare” and “Bombs bursting in air’ into the Star 
Spangled Banner. 


As for the luminous radiance of porcelain enamel, 
whose antiquity antedates the first rocket by at least 
1000 years, it too traveled from east to west to be- 
come a household necessity in every modern home. 
Like many necessities of American life, the produc- 
tion anew of Moore porcelain enameled products 
awaits the day when the red glare of war fades 
from the sky. 


The Moore Enameling and Manufacturing Company 
is ever conscious of its duty and obligation in the 
scheme of American enterprise. An obligation found- 
ed on its background of twenty-five years in the 
production of quality Porcelain Enameled Cooking 
Utensils. 


THE MOORE ENAMELING & MFG. CO. 


WeEsT LAFAYETTE, oH!O 





PORCELAIN ENAMELED COOKING UTENSILS 
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a | — Mefinney 5 


pees war work 


A MESSAGE 
OF IMPORTANCE 10 
MCKINNEY DEALERS 





We don't recommend the habit of 
giving Cans needless abuse. But 
Cans will get beatings—and WITT 
Heavy-Duty Cans are built to 


"take it,"' outlasting three to five 
of the ordinary kind. Those who 
have these rugged, hard-wearing 


Cans appreciate this extra service 





—it's building good-will today for 





greater sales tomorrow. 


Much of McKinney’s production has been 
diverted to war channels, yet McKinney’s new 
activities are not without profit to McKinney 
dealers. Every facet of this new work (the 
making of-parts for numerous war items from 
aircraft to hand grenades and landing mats to a 
tanks) is adding muck to McKinney’s produc- ie 
tion skill—will help make McKinney more Z 
broadly known than ever, after the war is over. 

Add that to McKinney’s 75 odd years of 
experience in meeting changing trends and you 
have the assurance of a more salable line to 
meet competitive postwar markets. 

Keep McKinney in mind for wartime building 
YOUR SCRAP ... then talk McKinney and display McKinney 


for building after the war. 
WILL SPEED VICTORY 


SS Se 





THE WITT CORNICE CO. 


Winchell Ave., CINCINNATI 14, OHIO 
Originators of the Corrugated Can 
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oe month of freshening hope, of reborn faith, of 


hy Thomas Jefferson, born April 17 


rededication to the democratic principles made articulate 


745. America is foreverindebted to his foresighted insistence upon the purchase of the Louisiana 


Territory...the widening of our horizons and the birth of the American pioneering spirit. But 


our greatest heritage lives on in Jefferson's gloriously expressed belief in the dignity of the 
common man and his God-given right to live in freedom. Again as in 1776, the words of the 
Declaration of Independence express our refusal to compromise with the forces of tyranny and 


evil that would threaten our inalienable rightto “life, liberty, and the pursuit of happiness 


OU FIFTH AVENUE, NEW YORK TE N.Y 


PREM PYN GUILENY, 11D. 220532 rectors, ssetrsutows, new senses 


an 


HARDWARE AGE 











, AGE 














APRIL 27, 


————— 


The advertising we are doing today 
is more than a reminder of Wiss 
quality. It is a substantial contri- 
bution to your post-war sales of 
America’s most complete and best- 


liked line of Shears and Scissors. 


J. WISS & SONS CO. 


Established 1848 
NEWARK 7 NEW JERSEY 


REY 
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It’s a lucky woman who 
owns a pair of sharp, smooth- 
cutting WISS Sewing Scissors — 
or those serviceable Pinking and 
Dressmakers’ Shears. For with 
Proper care they will last a 
long, long time—and because 
WISS QUALITY is more than 
“skin deep”, resharpening makes 
them cut like new again. After 
the war, there will again be a 
plentiful supply of WISS Shears 
and Scissors—vuntil then, take 
care of those you have, 


J. WISS & SONS CO. 
Estab. 1848 
Newark 7, New Jersey 






































These Big National Magazines are 
Carrying Wiss Advertising in 1944: 
SATURDAY EVENING POST 
WOMAN’S HOME COMPANION 
GOOD HOUSEKEEPING 
COUNTRY GENTLEMAN 
CAPPER’S FARMER 










SHEARS ad 
SCISSORS 
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THE ONLY 
HOUSEHOLD REPAIR 
CEMENT THAT 


X-PANDOTITE 


Vow ct can bz wold { Immediate deliveries 


to the American and Canadian trade — no priorities 
required . . . permission has been granted us to 
manufacture X-Pandotite in increasing quantities 
and to pack it in metal containers. Until now pro- 
duction has, of necessity, been limited. The au- 
thorities ok’d production for X-Pandotite because 
X-Pandotite is a repair cement that replaces new 
materials and because it is so easy to use that it 
saves calling in skilled repairmen. X-Pandotite is 
the only cement that expands as it sets. The ex- 
—_ action causes a permanent, perfect, strong 
ond. No cther cement has this amazing advantage. 


FOR THOUSANDS OF PERMANENT 
HOME AND BUILDING REPAIRS 


I's Easy Lo Wase — Mold it, trowel it, or 


pour it. Use X-Pandotite in any desired consistency. 
It’s so simple to use that home repairs become a 
pleasure. 


I's Economical _ You won't have to make 


repairs a second time. Anyone can use it. A little 
goes a long way. 


Wakes nepacrs last because it is leak- 


proof, moisture-proof, vibration-proof, and water- 
proof. It completely fills cracks in marble, plaster, 
tile, concrete, terrazzo and wood. A perfect anchor- 
ing material. It’s guaranteed not to shrink. It 
expands! X-Pandotite is unaffected by heat, oil, 
soap, or caustic solutions. 


Order from your nearest job- 
ber. If his stock is short, write 
us and we'll arrange for 
delivery. 





X-PANDOTITE 


A High Profit, Quick 
Selling Repeat Item! 





Accredited Jobbers 7 IT SETS 
please write! 


Ns7a (OR PERMANENT 


| tat 


X-PANDO CORPORATION 


43-15 36th Street ¢ Long Island City 1, N. Y. 





1ONS ano #EPA* 
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KESTER Met 


in your store 








@ Today's customers are "mending minded." Cash in on 
this trend by displaying Kester Metal Mender in your store. 
Watch it sell itself. Thousands already know that Kester 
Metal Mender is a quick, sure way to repair metal house- 
hold equipment. It has been advertised and sold for years. 


@ There is no substitute for Kester Metal Mender. It's easy 
ta use because the flux is right in the solder. No ‘muss or 
bother—just apply heat and the job is done. Anyone can 
do an expert repair job with Kester Metal Mender. 


* Don't overlook this profitable business .. . feature Kester 
Metal Mender in your store. Turnover 
is rapid and repeat business is assured. 
Order a supply 
from your jobber 
today. 





Buy War Bonds 





KESTER SOLDER COMPANY 
4207 Wrightwood Avenue, Chicago 39, Illinois 


Ss, 
WHALIIT IL TLL eee Eastern Plant: Newark, N. J. 
ere Canadian Plant: Brantford, Ont. 


KESTER 


METAL MENDER 
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help you Tractor Lubrication 


Chart—FREE to your customers 





How often should I change 
_ my Oil and 
=\ Grease my 

Tractor ™@ i= 






Lubricants COST LESS than NEW PARTS 








Engine Ou in piug bole betore Mo. ZH771 cen 
Whee! Bearing Grease i pag hole atter No 277) mm 







. iat Water Pump Crease grease cup every 5 noe 
= or een 

= ta — popant 

- = feorte. Not cond 

= Meguete Engine O11 SAE 20 in plug hole every 100 hows 
S aa ‘Adiitend Points. wont On Tus OCe. 

= <7 























oe 
| KEEP THIS LUBRICATION RECORD 
| an — <_< ea ee 


7 

: | 
SS = U. S. Patent | 
—— = No. 2,181,588 | 
| 

















We're offering this big colorful Lubrication Chart FREE with 
every case of Apex Oils. It's a chart that farmers will tack 
up in their machine sheds. It explains how, when and where 
to oil and grease tractors—helps keep a complete record. 

All the farmer has to do is to mail a postcard and we do 
the rest. No bother to you. (The postcard is packed in every 
case of Apex Oils.) 


Ask your jobber about dis- 
play racks and materials 
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Attractive containers 


to help make sales 





5-GAL. UTILITY CAN 


—kerosene type, double-pour spout 
—painted red—packed | to a 
case—available for the following 
Apex Products: — PROTEX and 
FILM-X Motor Oils, all grades— 
Cream Separator, Castor Ma- 
chine, Gas Engine, Greeg Har- 
vester, Red Engine, B & S Engine, 
Thread Cutting, Transmission and 
Steam Cylinder Oils—also Trans- 
mission Lubricant and Killer Cat- 
tle Spray. 











2-GAL. OBLONG CAN 


—now available through W. P. B. 
release—for use only in packing 
six Special Farm Oils:—Gas En- 
gine Oil, Harvester Oil, Thread 
Cutting Oil, Castor Machine Oil, 
Tractor Transmission Oil and Fly 
Spray. 


Oils also available in 15, 30 and 
55-gallon steel drums. 

















We Will Spend $2520 


of Our Own Money 
to Kring Customers 


into Your tore! 


Here Is THE PLAN—IT Works! 


Pick out 100 of your best customers—We will 
md from this office a letter enclosing an in- 
troductory check good for 25¢ on 
the purchase of a gallon of Tox- 
ite when presented at your store. 
At the end of 60 days send us all 
checks you have redeemed and 
we will reimburse you 
in cash. This bresiness 
building plan helps 
sell your first me 
quickly and Builds 
Permanent demand. 


“Sam Kw 






























Toxite is nation- 
ally advertised 
fe over 16,000,- 
000 ss circulation 
every month. 


To get this suppor: 
you order 1 doz. 
quarts and 1 doz. gal- 
lons Toxite Cost 
$16.80. Profit $7.20. 
Checks, letters and 
mailing cost you noth- 
ing. Order your 
Toxite from your fav- 
orite jobber. Send us 
the list. We will do 
the rest. 





REPRODUCED 
FROM LABEL 
ON TOXITE CAN 


' 
¥ WS oy 
0 youl 
\ Ask oe 
wr 






TOXITE 


Laboratories 
Box B 


Chestertown 
Maryland 


OXI1Te 


REGISTERED U, S, PATENT OFFICE 


a ‘ e LICE 
KILLS RED MITES «BED BUGS iteite’ its"S neues « satan ees 
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CLE VELAND 
[HAIN 


WELDED AND WELDLESS 
for Every Purpose 
CATALOG NO. 40 AVAILABLE UPON REQUEST 





Where GOOD CHAIN has been made 


for 75 YEARS 


The City of Cleveland — hub of the hardware business 
and a great industrial center, has been an‘ excellent if 
severe proving ground for the quality of CLEVELAND 
CHAIN. To satisfactorily supply the Chain requirements 
of such important industries as steel production, Great 
Lakes shipping, truck and motor car manufacturing, 
CLEVELAND CHAIN has always had to be good. Chain 
specifications of the Army and Navy are even more rigid 
and exacting. CLEVELAND CHAIN is meeting them 
—it will meet your post war Chain requirements equally 
as well. 


Since DAV SOUMP 1869 


% $ 
Yn, wor 
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MACHINE BOLTS 


@ Machine bolts with either square or hexagon 
heads are made of heat treated steel, and have true, 
straight shanks and very accurate threads. Made 
up to 2-inch diameter, any length, but stocked only 
up to 1%-inch diameter, 12-inch lengths. 

A copy of the Lamson “Ready Reference” List, a 


handy visible indexed catalog and price list, is ready 
for you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 


With WRIGHT products in 
the front lines—shipments to 
the home front have neces- 
sarily been curtailed; but with 
the dawn of VICTORY there 
will come back in still greater 
volume, woven wire in the high 
standard that WRIGHT has 
set for the industry. 


e 
> ha 


~ GEWRIGHT wie <o 


WIRE CO. 
WORCESTER*: MASS. 








TT HAN 


| In the design, strength, materials and 
| workmanship of 














Tomorrow? 


Will free enterprise prevail? 

Will there be religious tolerance or intoler- 
ance? ; 

Will racial prejudices grow or disappear? 

Will labor-management bog down before 
selfish-interest blocs? 

Will commerce and industry be restricted or 
expanded into a world wide renaissance? 


The answer is in what each of us thinks and does. 
Do-nothing wailers will be with us always, but 
they are the small minority. The pioneerin 
spirit that made America the envy of the worl 
still runs strong in our veins. A new industrial 
era is already well under way in which thermo- 
plastics is carving a leading place in tomorrow’s 
civilization. 


One ship sails east, and another west, 
By the selfsame winds that blow; 

It isn’t the gales, but the set of the sails 
That determine which way we go”. 


4612 WEST HURON ST., CHICAGO 44, ILL. 


























30 Years of “Know How” 


Midland Harness 
Hardware and Chains you can see the 
difference that 30 years of “knowing 


how” make. This extra quality means Specify 
better service and satisfaction to your P 
customers, and because the Midland MIDLAND 


Line is complete, a smaller investment 


for you in stocks. from your jobber 


D COMPANY 


NCORPORATEL 711 


WisSs.C ONS t@ 


THE MIDLAN 


SOUTH MILWAUKEE 
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1. introduced the first basic improvement 
made in farm forks since steel tines replaced 
wood (making possible super-strength along 
with lively action)? 
2. Successfully produced the type of 
shovel that the shovel industry had 
tried for 100 years to develop (a thick center 
backbone and tapered sides)? 
3 Was first to recognize the sales value 
* of “eye appeal” in tools? 
4 Increased dealers’ sales to home gar- 
* deners by providing a special line 
with distinctive blue handles and gold trim? 
5. Introduced and popularized identifying 


colored handles on both farm and gar- 
den tools and shovels? 


27, 1944 





What maker of farm and garden tools 


— f lf you can answer this Quiz, You KNOW 
who'll lead the Post-War Sales Parade... 


ty * Developed the helpful system of stamp- 

* ing all tools with their proper repair 
handle number, thereby insuring satisfaction 
to the user and more sales and profit to the 
dealer? 





7 Was first to treat Southern tool handles 
* against wood-eating bugs? 


8 Has constantly origirfated salable new 

° items such as the Adjustable Lawn 
Broom, Plasti-Chrome small tools and now, the 
Bayonet-Hoe made from an Army bayonet? 


9 Has assisted dealers with by ‘far the 
* most effective display racks, the most 
consistent national advertising and the only 
manuals the industry has issued on victory 
gardening and war-time tool repair? 




















A timely message 
from one of America’s 
Hardware Leaders... /(m 





ery) 


Jobber-Dealer Fy 7” 


ol “ee 
Merchandising...“proven by the 
Test of Time!” EARL J. DEAN, Director, NATIONAL RETAIL HARDWARE ASSOCIATION FC 


“No method of business can be called successful until it has 
been proven by the test of time. The present system of jobber-dealer merchandis- 70 
ing has done exactly that, and has become a cornerstone of fair trade. In war f ip, - 
as in peace, it has demonstrated its strength in serving the American public. firing 


‘America’s consumers have faith in us. As hometown merchants § ing th 


with home-owned stores, we are their personal friends and neighbors. In this bond mand: 







of common interest and friendship lies our strength. With it, we shall continue device 
to meet the challenges of the future as we have met every test of the past.” | ‘ries | 
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MASTER LOCK COMPANY, Milwaukee 10, Wis., Worlad Leading Padlock Manufactures 
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WE, TOO, ARE THI 


FOR YOUR POST-WAR PRODUCTS 


Today upon the battle fronts, and in 
the essential machinery of victory behind the 
firing lines, Detroit Nut Co. products are show- 
ing their stamina under the most exacting de- 
mands that can be made upon metal fastening 
devices. Veterans of every gruelling test that 
tries the mettle of both men and equipment 
each vital hour these wartime days, they do 
their job without fanfare, deliver 
.+.in full measure... the service 
for which they were designed. 


HUBBARD AVE. 


{ DETRo: . 
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MANUFACTURERS OF MILLED FROM BAR HEXAGON SEMI-FINISHED NUTS OF STEEL, BRASS, BRONZE AND SPECIAL MATERIALS 


DETROIT HUT COMPANY 


j & G 
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“Jomorviow Detroit Nut Co. products 


will contribute the same quality performance 
to the better way of life that American inge- 
nuity has already planned and American indus- 
try will build . . . The skill acquired by a third 
of a century devoted to the manufacture of a 
specialized product — and proven by two wars 
—will be yours to command at the order of 
“Cease firing!’’ Our sights, too, 
like yours, are already adjusted 
on peace and on reconversion. 


& M.C.R.R. 


DETROIT 9, MICH. 


KEPRESENTED IN 


APRIL 27, 1944 


PRINCIPAL CITIES 
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world war III 





¥ 


We must see to it that this is the last war of guns and ships and planes. But 
when the last gun has sounded and World War II has ended, another war will have begun. It will be 
the Battle of Products . . . a war of designs, ideas, gadgets, construction, finishes, features, prices. 
We will fight for a part of the consumer’s dollar., There will be a great invasion of pocketbooks. This 
competitive battle will result . . . not in bloodshed, but in prosperity and abundance for all, because 
the “free enterprise system” is the system that has made America great! To give you an army 
of Savoil kerosene-burning ranges, stoves and heaters, with the fighting features that will enable 


you to make prisoners of consumer dollars, 





shall be our aim in the coming post-war battle 


for business. 


UNITED STOVE CO., Ypsilanti, Michigan 





Ranges, Stoves and Heaters 
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McKee Ration Recipe ¢ 


These point-saving, sugar-saving, meat-saving recipes have 
been going over with a bang. And women are still being told 
in national advertising to get their copy from you. We hope 


you have them on hand when your customers call. 
Why not check your supply now? If you need more, ask 
your jobber or drop a line to the McKee Glass Company, 


Jeannette, Pa. Established 1853. 


P.S. Here’s a suggestion. Why not mail McKee Ration 
Recipe Folders to the brides in your town? They'll bring the 
brides to your department. (There’s space provided on each 


folder for your imprint.) 





ie a 
M°KEE RATION RECIPES 


These recipes were checked by Good Housekeeping Institute 





























McKEE 








GLASBAKE —RANBETEL 


OVEN WARE ao 1 TOP-OF-STOVE WARE ty 1 « 


THE MOST COMPLETE LINE OF GLASS COOKING WARE IN THE WORLD 


27. 1941 





McKee Ration Recipes 





BAKED LENTILS WITH SAUSAGES 
A tasty recipe that stretches meat 
points. 





ROAST CHICKEN 


An excellent recipe for roasting chick- 
en. (No points needed for chicken.) 





LEMON MERINGUE PIE 
that requires only 10 tablespoons 
of sugar. 


A FIG PUDDING 


that doesn't require much sugar. 





OATMEAL MEAT LOAF 
with new zest and toste. 
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Above Nos. 3-6-8 Griswold line u 
of farnous Cast Irem Skillets is 

teday represented by 3 sizes: a 
High Polish; handies, top edges 

and inside. 7 
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Ne, 14. Ghiswoid Baited Griddte 
Kespe Hat With littic heat. 4 cake 
capacity. Polished. 
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WE WANT YOU TO | PAINTS ENAMEL 


y 4 é HARDWARE 


'‘CRETE-COLOR 
and NAMEL-ALL 


Two new products that mean quick turnover, many 
new customers, and repeat sales. 

































... that have a sensational penetration, making them 
unlike anything else of their kind in the household field 
at any price. 





... that are being produced only after 15 years of spe- 
cialized technical work in the prevention and control of 
corrosion and rust in the field of industry. Now made 
available to the household market. 


Each of these products represents definite important ad- 
vances over the usual surface enamels,—points that will 
surprise you as an experienced dealer and will delight 
your customers. 


WRITE TODAY for complete information on our prof- 
itable, restricted franchise and program of national and 
newspaper advertising, . . . plus effective dealer helps. 






ae The colorful, high- 
lustre finish of = thou- 
sand uses—for anything 











OLE LA ELL OEY EE ED OE LD “1 

| 

THE WILBUR & WILLIAMS PAINT CORPORATION | 

Dept. 104, Park Square Bidg., Boston (16), Mass. 

Show me why "CRETE-COLOR and NAMEL-ALL 

* Oe oe nevenTs | mean added business and a nice profit. What is your | 
restricted franchise and your advertising program? 

Name___ 

| Company iniinsilieiaesn gaan 

Address___ as oe eee : 

| __ State. : 

ities | pe | 
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Of course you're 

tired of hearing about 

how difficult it is to keep 

dealers supplied with Plastic-Coated 
Duratone Playing Cards. But here are the facts: 

Our SERVICE Playing Cards are now doing their bit, 
providing fun and relaxation, wherever our Armed Forces travel. 
Also, the phenomenal increase in civilian purchases, plus the 
present shortages of labor and raw materials all contribute to 
our problem of satisfying our customers’ needs. But we are doing 
everything possible to keep up with the unprecedented volume of 
orders for Plastic-Coated Duratone and Club Reno Playing Cards. 


PLASTIC COATED 
LAR RR, 


PLAYING CARDS | NeemEeaey 


Say ff SEN OO ae 

ARRCO PLAYING CARD CO, 
Chicage 7—Robert A. Cairo, 310 S. Racine Ave. - New York City 10—Morten F. Fish, 200 Fifth 
eS San Francisco 2—Harry A. White, 291 Geary St ; 


? 


, 
KH 


gS} py THELUCKY DOG KIND” 


Military needs must have the right-of-way. 


The demand by the Armed Forces for Athletic 


Equipment, together with an acute shortage 


of essential raw materials, have created pro- 


duction difficulties. 


it is our hope that with the release of vital 
raw materials increased production will again, 
in the near future, provide a surplus for our 


distributors” needs. 


Remember that the Athletic Equipment at 
present not available to you is doing double 
duty with the Armed Forces on the home front 


and in every far-flung outpost of the world. 


= 


IN 2 2 COLORS 


WITH THE NEW SMOOTH 
BRILLIANT COLORED LEADS 


i/E11¢7/¢/ Met 


PHILADELPHIA PA Y. $26 


Yew "Nick & PULL” 


WITH PATENT STRING FEATURE 























You Deal in 
Satisfaction 


When You Deal 
with HOPPE’S No. 9 


There are these distinctive features about 
Hoppe's No. 9:—It does a "bang up” job 
of gun cleaning every time and all the time 
because it absolutely gets out primer, pow- 
der and metal fouling and it positively pre- 
vents rust. In short Hoppe's No. 9 gives 
your customer a square deal and it gives 
you a profitable deal combined with rapid 
turnover and steady demand. The truth is 
that Hoppe's No. 9 is known and used by 
thousands of gun owners and it makes 
friends easily. Ask your jobber. He knows. 


FRANK A. HOPPE, INC. 


ae 
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THE DRAPER-MAYNARD CO. 


400 VORK STREET CINCINNATI, OHIO | 2314A North 8th St. Philadelphia 33, Pa. 
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METHODS 

MATERIALS 

MACHINES 
FOR 


PEACETIME 
PRODUCTION 


Aimost three years of 
intensive war production has added 
substantially to our manufacturing 
experience. We are already plan- 
ning to utilize this knowledge when 
the day for reconversion arrives. 
As a result, we will be able to 
offer our friends a vastly superior 
line of Mercury bicycles and 
Steelcraft juvenile wheel goods. 














THE MURRAY OHIO MFG. CO. 


CLEVELAND, OHIO 











VAUGHAN NOVELTY MFG. CO., INc. 


World's Largest Manufacturer of Can Openers and Bottle Openers” 
3211-25 CARROLL AVENUE CHICAGO, ILL., U.S.A. 


* BUY WAR BONDS AND STAMPS * * *© * 


* * * 


a 


CENTRAZ Adhesive 
+ « « for setting 











loose tile, lino- 
leum and misc. 
veneers to plas- 
ter, brick, wood, 
concrete, etc. 


“Pim 29° 


CENTRAZ Brick Point 


a fire brick joints 
| in fireplaces 
and furnace 


tile work and 


| bathtub or sink 


—alsowhere tile 
work abuts door 
and window 


ZS vim.” "350 


Cement Floor 
Cleaner... 
.«. for removing 
oils and greases 
and paint from 
cement floors. 


rine... 49° 


Gt 350 


higher 
ORDERS OF 12 DOZ. OR MORE SHIPPED AT ONE TIME, WE PAY THE FREIGHT 
A READY MARKET— ATTRACTIVE PROFITS 
CENTRAZ Products ore nationally distributed — Ask your Jobber or write 


CHRISTY COMPANY, INC. 


1417 PINE STREET . . ST. LOUIS 3, MO. 


ERS Glue 


fic Times 


HowAbo 
In These 


. Can you get merchandise? 


. Yes—Can‘t serve new customers but we re taking care 
of our old customers. 


. Is the supply of Rogers Glue limited? 

. Yes, to a certain extent, for the duration, but we've 
worked out a fair plan of distribution on back orders to 
assure Hardware Trade a steady flow 

. What about prices? 

. Weare not advancing our prices. 

. And “Rogers” quality — ? 

. Rogers Glue is by far the strongest on test—no change 
in quality. 





Rogers Carries On With Exclusive Hardware Jobber Policy 


Phone Your Jobber for Free Project Sheets 
USE ROGERS LIQUID FISH GLUE 





GLOUCESTER, Yo 


QUALITY cron 
bood Will/ of 


RUINS 


CORY GLASS COFFEE BREWER CO. - 325 N. Wells St. - Chicago 10, Ill 
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WHAT'S COMING from Arvin for 
the hardware trade when civilian 
production can start again? 








@OUY AM EXTRA WAR BOND THIS MONTHI 


go 


SAUL THEIR sHips in ARVIN comrort ; i 


YOUR BATHROOM is flooded with luxu- 
rious extra heat... Your little shipper sails 
his ships — has his bath — in summertime 
comfort all the year around. 


Tae wep for extra heat in bathrooms knows 
no season. At some time, almost every day, 
there's a chilly edge to be tempered ~ especially 
in the morning, when the furnace fire is low. 
Arvin provides those extra degrees of heat at 
the touch of a switch. A gracious comfort and 
protection that mother appreciates for baby's 
bath —and her own as well. Dad enjoys it, too 
—lor his early morning shower and shave. But 
the bathroom is not the only realm for an Arvin. 
It puts the chills to flight in any cold comer of 
the home —and in small offices, too. 

> Thousands have come to know the joy of 
owning an Arvin Electric Circulating Heater — 
and thousands more are waiting for the time 
when these heaters are made again. Now, they 
are at war—in the form of fighting radios for 
airplanes and other equipment built by Noblitt- 
Sparks. But when our war-work is done, there'll 
be an Arvin for every home. If you have one, 
write for folder "Care of Your Electric Heater.” 
ARVIN ts the name om peacetime products of 


OOLITT. SPARKS INDUSTRIES IMC - COLUMBES INDIAND 
ne Wate Car Mawtery = Rarmemem (iertre tery < Mame end Sar Petes 
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Electric Heaters of the fan-forced type, of course— 
the radiant type of heater, too—and other fast-sell- 
ing small appliances with features that can be mer- 
chandised as never before. Also . . . Radios—large 
and small sets and combinations—with many devel- 
opments in “inside engiheering” and “outside de- 
sign” for better performance and appearance appeal. 
There'll be other Arvin Products of interest to you, 
too. But it’s still too early to tell you the details. 
There’s still plenty of war work to be done. But 
remember this—the company back of Arvin Prod- 
ucts is in a strong position for the development of 
merchandise and markets for you—with capital and 
surplus in excess of $7,500,000. So... keep Arvin 


in mind in your plans ahead. 


NOBLITT-SPARKS INDUSTRIES, INC., COLUMBUS, INDIANA 


Miniature reproduction of one of a series of advertise 


Awarded to the men and women 
of four of our Columbus plants 


ments appearing regularly in many leading national mag- 


azines to keep Arvin in the minds of your future customers 
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BETTER BRANDS QUA. OHIO. 
Rec US pat orf 
- THE STUART 
CLOSED-BACK / 
with Steel Beam Handle // 
Reinforcement 


eA Guality =e at Ay 


MEETING EVERY HARDWARE Peo ice 
NEED OF QUALITY, CONSTRUCTION, | 









"THE WILSON 





if OPEN-BACK 
Hf with Steel |-Beam Handle 
i} Reintorcement 
i ©The Valve Leader of 


Low Price Shovels 
JOHN 


Chestn 
Phila 





SHOVEL |. 


AND TOOL COMPANY |™ 
Piqua, Ohia i 


HARR 






xclusive with Wood, THE 
STEEL \- “BEAM HANDLE 
REINFORCEMENT give 
extra-strength and max 2. 
mum paar Seer 


A NATIONAL ORGANIZATION SPECIALIZING EXCLUSIVELY IN SHOVELS, SPADES AND SCOOPS 
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ACCO CHAIN REPAIR LINKS 
NOW AVAILABLE IN 6 SIZES 


@ Your customers will thank you for reminding them to 
buy acco repair links for chains. They’re the handiest 
gadgets men can carry in their tool kits or pockets. 

With these repair links they can repair broken chain 
strong and safe in just a few minutes. Or they can join 
odd lengths together. That’s a big advantage at a time 
when every bit of chain is more valuable than ever before. 
It saves useful material and makes a limited supply of 
chains go farther. 

American Chain repair links are cold-forged from rolled steel. Long, tapering laps make a smooth 
assembly. Links can be closed cold or heated for welding. Easy to close and they stay closed. 
Bright smooth finish. 

OTHER POPULAR SEASONAL ITEMS: American Chain is also supplying its wholesalers (under 
existing limitations) with the following chains, which are in great demand at this season: Cow Ties, 
Tie-Outs, Halter Chains, Pump Chain, Sash Chain, and 2/0 Tenso. Deliveries are also being made 
on Campbell Cotter Pins. 

AMERICAN CHAIN DIVISION 


York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco 


AMERICAN CHAIN & CABLE COMPANY, Inc. 
BRIDGEPORT, CONNECTICUT 





ESSENTIAL PRODUCTS... .TRU-LAY Aircraft, Automotive, and Industrial Controls, TRU-LOC Aircraft Terminals, AMERICAN CABLE Wire Rope, 
TRU-STOP Brakes, AMERICAN Chain, WEED Tire Chains, ACCO Malleable Castings, CAMPBELL Cutting Machines, FORD Hoists, Trolleys: 
HAZARD Wire Rope, MANLEY Auto Service Equipment, MARYLAND Bolts and Nuts, OWEN Springs, PAGE Fence, Shaped Wire, 
Welding Wire, READING-PRATT & CADY Valves, READING Steel Castings, WRIGHT Hoists, Cranes ... In Business for Your a 
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Thoughts on the Way Home From 


the Cincinnati Convention:— 


These comments are being 
written on the way home from 
the Cincinnati Convention, the 
largest “Southern” ever held 
in 54 years. About 1500 at- 
tended and enjoyed an out- 
standing program, the high 
spots of which were the stir- 
ring messages by Eric A. 
Johnston, and Dr. O. C. Car- 
michael and the informative 
address of Henry J. Taylor. 
These three key speakers 
brought to the convention the 
broad gaged thinking that their 
experiences provide on indus- 
trial, economic and social pro- 
grams. Mr. Taylor also gave 
a first hand report of the 
progress of the war as he had 
seen it. 

In fact, there was a mini- 
mum of strictly hardware in- 
dustry or hardware distribu- 
tion problems under discus- 
sion at this gathering. Ap- 
propriately, a wider horizon 
was presented for the con- 
sideration of the manufac- 
turers and wholesalers who 
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were present. To use again a 


favorite expression of ours,, 


the theme of this meeting 
could be phrased “First we 
must win the war but in win- 
ning the war we must not lose 
the peace.” And all three of 
these prominent participants 
on this program told why and 
how. Their contributions to 
hardware industry thinking 
will be remembered a_ long 
time. 

Those who were there will 
want to read again, and again, 
the text of these three talks 
and those who were not pres- 
ent should do the same. Prac- 
tically in full, as part of the 
complete report-story of this 
convention elsewhere in this 
issue, you will find these 
messages. The convention 
story starts on page 121. 

In the many informal room 
and lobby discussions, hard- 
ware industry and hardware 
distribution problems received 
plenty of attention—and again 
the dominant thought was 


“post-war thinking,” second 
only to “winning the war 
first.” 

Both hardware manufac- 
turers and wholesalers are 
thinking in terms of the post- 
war hardware distribution 
picture—its competition, its 
possibilities, its obligations 
and opportunities. This is a 
héalthy and encouraging 
sign. 

Many «mentioned _ specifi- 
cally ideas expressed by 
hardware men in the Harp- 
WARE AGE Post-War Forum 
which has been a -feature of 
each issue since the Nov. 11, 
1943. Several promised to 
contribute their own thoughts 
in early issues. All hardware 
men are invited to do so, as 
that is the purpose of this 
forum which will continue in 
every issue as long as the in- 
dustry and trade interest is 
manifest in the subject. 

Closer cohesion between 
wholesalers and retailers, as 
long advocated by this publi- 
cation, was prominently men- 
tioned in the Thursday execu- 
tive session of the wholesalers 
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and also in the informal get- 
togethers during the conven- 
tion. It is a subject very keen 
in the minds of most whole- 
salers and should be. In the 
post-war period there should 
be many more examples of 
coordinated wholesaler-retail- 
er merchandising programs 
which impose upon the whole- 
saler the obligation to assist 


x * 


Re: “Black Market for 


Reservations?” :— 


Since our comments on this 
subject appeared in the Feb. 
17 issue of HarpwareE AGE 
(See page 69) we have re- 
ceived several interesting let- 
ters of protest from high 
executives of leading Ameri- 
can railroads. 

We cannot agree with their 
general opinion that this 
“racket” has not been as seri- 
ous as indicated nor do we 
feel that the problem is, as 
yet, very close to solution. But 

-based on this frank corre- 
spondence and equally frank 
personal discussions, we are 
convinced that the railroads 
have made and are continuing 
to make an earnest effort to 
curb this practice: 
that some railroad employees 
involved in this dishonest ac- 
tivity have been dismissed: 
that evidence has been pro- 
cured showing the guilt of 
non-railroad employees and 
has been turned over to the 
proper authorities for prose- 
cution which may be expected 
soon. The evidence, in both 
categories, was _ obtained 
through a special and rather 
extensive investigation by a 
reputable and well known de- 
tective bureau engaged by a 
group of railroads for this 
purpose, 

Railroad officials also point 
out that, under the law, the 
party giving the bribe is 
equally guilty with the recipi- 
ent. This is correct. 


vicious 
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dealers in store arrangement, 
advertising, display, account- 
ing, management and, above 
all, assist them in keeping 
competitive. Retailers, in 
turn, will be obligated to con- 
centrate their purchases so 
that even with the possibility 
of reduced margins the whole- 
saler can afford to render the 
necessary services mentioned. 


* 


Railroad 


The first step taken by the 
railroads to curb this “racket” 
stopped the previously exist- 
ing possibility of obtaining 
more than one Pullman reser- 
vation on a single first class 
rail ticket—and that was one 
of the first angles of this prob- 
lem that came to light. Any- 
one could buy one rail ticket 
and a Pullman reservation 
and then go to every other 
ticket window in a station and 
buy additional Pullman space 
on the original rail ticket. 
This was stopped by the sim- 
ple expedient of rubber 
stamping a rail ticket “space 
assigned” when a Pullman 
reservation was sold. Under 
this plan no further Pullman 
space can be obtained on that 
particular rail ticket unless 
the original Pullman ticket is 
turned in first. This was a 
good move and one definitely 
in the public interest. 

There is also a movement 
by railroads to encourage local 
and even state ordinances 
which would establish legal 
limits on fees permitted by 
hotel porters, tourist agencies, 
etc., above regular passenger 
and Pullman rates. This 
should be helpful as it would 
put precise legal restrictions 
on such fees with suitable 
penalties for violations. Such 
ordinances have already been 
passed in New York, New Jer- 
sey and Rhode Island. 

M. J. Gormley, executive 





assistant, Association of Amer- 
ican Railroads, Washington, 
D. C., sheds some further light 
on this problem, from the 
railroads’ standpoint, in a 
statement published in this 
issue, on page 212. It is pre- 
sented as a matter of fairness 
and is worth reading. 

To sum it up—we do not 
think that this “racket” has 
been effectively curbed as yet, 
but we do concede that rail- 
roads are endeavoring to clean 
up a bad situation and are 
actually doing more in that 
direction than most business 
men realize. And that brings 
up the thought, in our minds, 
that railroad management’s 
philosophy about its public 
relations as a vital part of its 


public responsibility needs 
some drastic overhauling and 
liberalizing. 


Business and the traveling 
public should have been in- 
formed many months ago thai 
the railroads were well aware 
of this reservations “racket” 
and should have been told pre- 
cisely what was going to be 
done about it. Such frankness 
might have forestalled criti- 
cism and created some sym- 
pathetic cooperation—at least 
it would have engendered good 
will. The railroads need the 
good will of both business and 
the public if they are to obtain 
fair tariffs, avoid unfair taxa- 
tion and escape the intermit- 
tent threat of public ownership 
—the last a threat which 
should cause every intelligent 
business man to shudder. 








Latest News on 
PRIORITIES 
and 
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on page 184 
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“Jim, this booklet is 
going to get you business 
from Architects.” 
























Architects — lots of them — are writing for this 
booklet, which reproduces 12 advertisements in 
architectural papers telling them the best way 
to detail hardware to avoid trouble and use 
standard equipment. 

You should write for it, too — because this 
big campaign of education and selling to archi- 
tects is planned to help you sell more Builders’ 
Hardware after Victory. 

Particularly, it will sell more Lockwood Build- 
ers’ Hardware for those alert merchants who 
hold the valuable Lockwood Dealer Franchise. 
Are you one? If not, write for this booklet con- 
taining the ‘“‘Detail’’ advertisements, as the first 
step in learning what Lockwood merchandizing 
co-operation can do for you in the big postwar 
boom in Builders’ Hardware. 





SWEET’S ARCHITEC- 
TURAL CATALOGS: Lock- 
wood is the only Builders’ 
Hardware Trim and Locks 
in the 1944 Edition. 











LOCKWOOD 
IS DOING A 
2-WAY JOB 
WRITE FOR IT 


l 
LOCKS 9 USE | As advertised in Hardware Age please send me 
¥ the series of 12 Detail Sheets featured in Archi- 
| tectural Publications as soon as ready. 
I 
I 
I 
I 


IN i ices Sieciccndas ss esticersotaasbebafhs cde randgscecbeeies daxiuces 
HARDWARE MFG. CO. 
Division of Independent Lock Co. 
FITCHBURG. MASSACHUSETTS 
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The Post-War Dealer Will Need|a 


Such a partnership should bring success to 
the dealer after the war. The dealer and 
wholesaler should work and plan together 
and should be mutually helpful and loyal. 
Such a combination should bring turnover 
and profits to the independent dealer. 


L 
HE post-war period 


will find competition as keen as it 
has ever been. Wasteful expendi- 
tures of every kind will be marked 
for elimination. Men who are 
back from the war will have to be 
trained. Old men will have gone 
into other lines of endeavor. New 
merchandise coming on the mar- 
ket will have to be studied and pre- 
sented to potential customers in 
such an attractive way that proper 
sales will follow. 


Enormous Sales Expected 


Because of the many homes that 
will be started following the close 
of the war, the sales for house- 
wares, furniture, stoves, refrigera- 
tors, washing machines, radios, 
silverware, rugs, table and floor 
lamps and many other items should 
be enormous. People who have 
the cash to buy this merchandise 
will call for standard, nationally- 
advertised goods. They will know 
what they want and they will go 
to the bright, attractive stores to 
buy what they want. They will 
continue to buy where they are 
well treated; where salespeople 
are courteous and gracious; where 
customers are made to feel that 
they can buy goods and know that 
the goods are what they are repre- 
sented to be and that they repre- 
sent good value. Better values must 
prevail in the post-war period. 
People are not going to be satis- 
fied with Victory merchandise. 


They have had enough of it. 


“They shall beat their swords into ploughshares, 
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The independent merchant is in 
much better position to train his 
salespeople than are the mail order 
houses and chain stores. Many of 
his people have been brought up 
in the town where his store is 
located. They have relatives who 
are friends of his customers. But 
will he take time to teach these 
salespeople? Will he help them 
to understand why a $2.00 ham- 
mer will give so much better and 
longer service than will a 98-cent 
hammer ? 

Will this independent merchant 
have the vision to stock the many 
new lines that will be offered to 
him—lines, such as the numer- 
ous major appliances, gas and 
electric ranges, television - radio 
sets, stream-lined washing ma- 
chines, and quick freezing units? 
Will he properly display and 
really merchandise the new re- 
frigerators that, will be on the 
market? Will he set up a selling 
organization that can and will 
turn door knobs to show potential 
customers how they may enjoy 
the more abundant life by putting 
into their homes these new labor- 
saving, economical items? 

Will this dealer go out to the 
farm and interest the farmer and 
the farmer’s wife in the many 
things that will bring comforts of 
city life to the farm and ranch? 
The opportunities for the live, 
wide-awake merchant during the 
post-war days will be greater than 
they have ever been. The people 
will feel free again. They are go- 
ing to want to let loose. They have 
economized during the war period. 





OSCAR J. KOEPKE 


They have purchased war bonds. 
They have done without. Now they 
again will want some of the better 
things that can be had. 

Profits are not going to be as 
large as they have been. There is 
going to be more and greater com- 
petition. More dealers will com- 
pete for the consumer’s dollar. 

How can the dealer fare best 
during the post-war period? 


Get a Partner! 


One sure way to succeed is to 
get a partner. This partner should 
be a good wholesaler. They should 
be excellent partners. For the 
wholesaler should provide the 
right kinds of goods at the right 
kind of prices and the dealer 
should offer these goods at prices 
that the consumer wishes to pay. 
And the dealer should be loyal to 
the wholesaler. And the whole- 
saler should be loyal to his deal- 
ers. They should work together. 
They should plan together. When 
the manufacturer announces new 
merchandise, the wholesaler should 
see to it that he has the goods as 
quickly as anyone else and the 
dealer should be eager to buy 
them. Then he should lose no time 
in announcing these goods to the 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


consumer. If these partners work 
together in the manner outlined, 
no chain or combination of chains 


By OSCAR J. KOEPKE 
Secretary-Treasurer, 
Corpus Christi Hardware Co., 
Corpus Christi, Texas 


should undersell the independent 
merchant. In this way, the dealer 
should get a far greater turnover 
than he has been able to get in the 
past. If he depends on his whole- 
saler he should order often. He 
should have the type of merchan- 
dise that is in demand at a given 
time and in the quantities that are 
required. 

Wholesaling is one function, re- 
tailing is another. They do not 
mix satisfactorily. The wholesaler 


xk 


depends upon the manufacturer 
and the dealer should depend on 
the wholesaler. The great triangle: 
manufacturer, wholesaler, dealer 
combination working together has 
a big post-war job. They can do 
it if they believe in one another, 
work together, give good value to 
the consumer and build for the 
future. Better things for better 
living are in store for people 
everywhere. Do we have the vision 
and courage to lead the way? 


The Independent Hardware Dealer Should 
Identify Himself As Such After the War 


Independent store merchandise should 
be classified as to quality and also 
bear a universal style of identification 


By A. B. KIMBALL 


Salesman, 
Kelley-How-Thomson Co. 
Duluth, Minn. 


a greatest worry 


that the independent hardware 


dealer has had, and is having, is 
the business he loses to a chain 
store. This is due to the fact that 
most purchasers believe they ean 
buy hardware cheaper in a chain 
outlet. Our problem, then, is to 
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convince the purchaser that a 
quality product is the best buy. 
These two ideas are not new, but 
they are repeated here for empha- 
sis on just what the prpoblem is. 

Now what to do about it? Pos- 
sibly the suggestions which follow 
will, at least, open a discussion 
which may aid in solving the 


problem. 


and their spears into pruning hooks.’.... 





A. B. KIMBALL 


First, the indepepndent hard- 
ware dealer should be definitely 
identified as such. Such identifi- 
cation should be so prominent 
that it cannot be missed. We can- 
not paint every independent hard- 
ware store front red, but we can, 
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Join the Hardware Age Post-War Forum! 


Business will undergo decided changes when the war is over and when 
a war-torn world once more resumes peaceful pursuits. Prosperity will 
be inevitable, but competition will be keener and there will be many 
new phases entering into the business of distribution. Now is the time 
to plan for the future and every branch of the hardware industry. Manu- 
facturers, wholesalers and retailers should be getting ready for the 
day when the last shot is fired. They should plan now for the business 


that will await them after the war. 


The Hardware Age Post-War Forum is devoted to an exchange of 
ideas on this vital subject of post-war thinking and planning. You are 
invited to take an active part in its deliberations and to contribute your 


ideas upon this vital subject. 





if we give it some thought, work 
out an identification which would 
be both prominent and universal. 
This identification should be tied 
in with a big national advertising 
campaign. The campaign should 
be built around (1) The identi- 
fication symbol, and (2) the 
function of the store, i.e. just 
what the store is doing to fill a 
community need. 

Second, we should borrow an 
excellent idea, or one having the 
same strong points, from a well 
known mail order house. This idea 
has tremendous merit from the 
customer’s standpoint. It is the 
poucy of marking as many arti- 
cles as possible on the basis of 
“good,” “better” and “best.” 
When I go down town to buy an 
article of hardware, I am fully 
aware before I start that I will 
be offered the article in more 
than one quality. The decision I 
must make before buying is a 
choice between price and quality, 
as I know I cannot have both. I 
would appreciate it if, upon an 
examination of the article, I 
would be offered a choice of 
three grades, and if I knew, by 
the markings thereon, just what 
was the quality of each. 


Not Grade Labeling 


This is not grade labeling. 
Each manufacturer would have 
all the leeway he has had in the 
past with regard to the style of 
container, his own imprint or 
trademark, etc., but he would, in 
cooperation with all other manu- 
facturers, use some standard of 
marking quality. For instance, in 
the case of pliers. Best quality 
pliers could be marked with a 
blue star, a better quality plier 
could be marked with a red star, 
and a good or competitive quality 
plier could be marked with a yel- 
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low star. The same or similar 
markings could be used on all 
other articles, regardless of the 
company. 

There should also be used, in 
conjunction with quality identi- 
fication, and honest description of 
the article. This description 
should be devoid of superlatives, 
and should preferably be written 
by a source other than the manu- 
facturer. It should contain a 
simple description of the material 
and make up of the article, but 
should not be more technical than 
is absolutely necessary. This 





should be written with the idea in 
mind of conveying to the prospec- 
tive buyer a description of the 
quality of the article as compared 
with the other two grades from 
which he has to choose. 

There is only one danger here, 
and that is the possibility of an 
unscrupulous company marking 
an article incorrectly. Maybe this 
also can be worked out. There 
are several possibilities. 

Suppose these ideas were put 
into effect on a_ national scale. 


Even the smallest independent 
hardware merchant would find 
himself identified, as to store 


markings, etc., with thousands of 
others the length and breadth of 
the land. His merchandise would 
be classified as to quality, and the 
type of identification would be 
universal with independent hard- 
ware stores. 

I believe the ideas herein set 
forth, if developed on a national 
scale, would go a long way to 
put the independent back in his 
rightful place. 





Van Hoogenhuyze’s Post-War Order Form 





POST WAR 


WHOLESALE HARDWARE 


Wm. Van Hoogenhuyze Hardware Company 
ICORPORATED 


641 S. Flores St. - P. O. Box 29 - Sam Antonio 6. Texas Date_____ 


ORDER FORM 


— 
ORDER FILLED BY 


DATE SHIPPED 
REGISTER NO. ” 
———— 


ORDER NO 











ARTICLES 


Sold to ——— —A__________-_——- |_| Mies oe 
A CUSTOMER'S ORDER NO 
Sb to = — ed — — ee 
TERMS 
i igs e CREDIT APPROVED BY 
Salesman ” a ____Prices F. O. B. 
| 
| sagen 


WEIGHT | PRICE _——+ TOTAL 








THIS ORDER WILL RECEIVE ALLOCATION 
PREFERENCE ON INITIAL DISTRIBUTION 


You will be Billed at the Price Established After War Is Won. 








In his article, entitled “Concentrated Purchasing Will Aid Dealers in the 
Post-War Period.” which appeared upon page 56 in the April 13, 1944, issue 
of HARDWARE AGE. N. F. Van Hoogenhuyze, president of N. F. Van Hoogen- 
huyze Hardware Co., San Antonio, Texas, stated, “We feel that a whole- 
saler should have a post-war plan at this time, therefore we are actively 
selling post-war orders. We use a different color order sheet from our 
regular orders so that we can readily identify it.” Above is a reproduction 
of this firm's post-war order sheet. It is on pink paper and is lettered in 
red. The title “Post-War Order Form” is an added identification. 
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E NCOURAGED | by 


the fact that people living in 
Flora, Ill., a town of 5500 popu- 
lation, and those residing in near- 
by communities, have not lost 
their enthusiasm for Victory Gar- 
dens, C. A. McLaughlin, owner of 
McLaughlin’s Hardware, laid 
plans months ago to carry a larg- 
er stock of garden seed than usual 
so as to meet an expected increased 
demand. 

Last year, McLaughlin’s Hard- 
ware sold over 4500 Ibs. of as- 


sorted garden seed, not counting 


Wy 


A four-tier, step- 
up display stand 
holds the stock 
of bulk vegetable 
seed in glass 
containers. Pails 
on the floor con- 
tain additional 
seeds and cards 
giving data as to 
price, type and 
directions for 
planting. 


Sold More Than Two Tons 


Ot Garden Seed in 1943 


the healthy turnover in grass seed, 
fertilizer, plant foods, sprays, 
dusting materials, inoculants. 
fumigants, fungicides, plant hor- 
mones, insecticides, insect repel- 
lents, pest exterminators, weed 
killer, peat moss, etc. 

Seemingly, everything pointed 
toward an increased demand for 
garden seed, and Mr. McLaughlin 
did not want to fail the trade. So 
he got set for a bigger and better 
business. 

The seed department is set up 
about midway in the store, and is 
on the main line of traffic. A four- 
tier, step-up display stand holds 


C. A. McLaughlin expects to sell 


more this year. 


Good displays 


and advice to gardeners bring 
repeat business to the store 
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an assortment of bulk vegetable 
seed in numerous glass containers, 
all in orderly array and readily 
accessible.” Each container bears 
a label of a descriptive type and 
prices. A single file of large gal- 
vanized pails is on the floor, the 
line starting at the display stand 
and extending towards the rear of 
store. 

Each pail holds a certain vari- 
ety of vegetable seed, popcorn, 
sweet corn, peas, beans, clover, 
grass seed, etc. A card in each 
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container names the kind and va- 
riety, gives germination facts, 
price and other data for the bene- 
fit of the customer. Four of these 
pails set just far enough under 
the first tier of seed on display 
rack to be out of the way of folks 
who come up to the department. 
The other pails in the line extend 
below the wrapping counter and 
are not in the way of customers. 

There are about 30 of these 
pails used in the department, but 
only 12 of them are in the straight 
line. The others are here and there 
in the department, and some rest 
at one end of the wrapping coun- 
ter, and on top of it. On the oppo- 
site side of this setup is the store’s 
showing of flower seed and vege- 
table seed in the familiar com- 
pact, self-contained and self-pro- 
tecting packets. 


Surplus Stock in Rear 


The surplus stock of seed is 
carried at the extreme rear of the 
store, and adjacent to the loading 
and unloading platform. It is not 
unusual for the sales force to be 
obliged to refill many of the con- 
tainers several times daily. 


Sacks of field seed in various 
and most popular varieties are 
always available for farmers of 
the community, and an excellent 
volume of business has resulted 
every year since field seed was 
stocked. Sacks of fertilizer, lime, 
stock salt and such products 
needed on the farm are also han- 
dled. Adjacent to the seed de- 
partment are the tools and acces- 
sories needed for gardening. These 
always attract interest. 

“Our seeds and garden imple- 
ments and accessories displayed 
together sell together, giving us 
more sales and added profits,” 
says Mr. McLaughlin. “Each seed 
customer is a potential purchaser 
of garden tools and accessories 
and vice versa. We never lose 
sight of this fact in staging any 
of our promotions that center 
around this end of our business. 

“Tt is not enough to just dis- 
play these items in the store it- 
self. Consequently, we put in 
timely and well thought out win- 
dow trims designed to center at- 
tention on the fact that we sell 
seed and related goods, using 
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PRIORITIES 


and 
WAR-TIME ORDERS 
on page 184 








these trims as a lure to get folks 
inside the store to see for them- 
selves how ably we have antici- 
pated their needs, and how well 
fortified we are to care for their 
wants.” 

The firm tells gardeners not to 
*plant too deeply and why this 
should be avoided. Instructions 
on thinning are given, a general 
gardening plan is unfolded for the 
novice if the store is asked for 
this service. Mr. McLaughlin ar- 
gues that most people waste about 
two months each spring before 
getting under way with their gar- 
dens. 

“We take full advantage of 


every opportunity to teach folks 
how to garden successfully. Time 
given to education now will help 
the war effort, and pay dividends 
in enthusiastic customers in the 
post-war era,” says Mr. Mc- 
Laughlin. “Lastly, we are inter- 
ested in seeing folks go in for 
the Victory Garden idea up to the 
hilt, not only because it helps 
Uncle Sam but it also helps them 
to reduce their living costs. It 
helps us for people who plant gar- 
dens will can all the surplus from 
their gardens, and this gives us a 
chance to supply them with can- 
ning supplies.” 


Advertise the Line 


The store advertises in numer- 
ous ways to make people ac- 
quainted or better acquainted 
with the seed on sale and the ser- 
vices provided. A culture book 
and canning guide is supplied to 
interested parties, and this has 
been a big aid in boosting the 
sale of seed at McLaughlin’s Hard- 
ware with resultant profits. 





Eye-Catching Display Sells Lawn Seed 


HE J. J. Kornelly Hardware 

Co., Milwaukee, Wis., sells 
considerable lawn seed in bulk each 
year by displaying it in large tin 
pails which have been painted an 
attractive white. The names of the 
seed types are also painted on the 
cans along with the price per pound. 
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The cans are mounted on a special 
10-in. platform so that customers do 
not have to stoop too much when 
bending down to let the seed trickle 
through their fingers. This method 
of displaying and selling lawn seed 
really runs up the volume for the 
store. 





These cans are on a 10-in. platform which make it easy 
for the cvstomer to inspect the seed in an easy manner. 
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A™ previous Southern Convention atten- 

dance records broken with approximately 

1500 present at the 54th annual convention of 
the Southern Hardware Jobbers’ Association 

" held jointly with the 88th semi-annual meeting 

1c of the American Hardware Manufacturers’ As- 

ed sociation at Netherland-Plaza Hotel, Cincin- 

er nati, Ohio, April 17 to 20, 1944. R. R. Witt suc- 

ok ceeds W. A. Parker as president of jobber’s 

to group who elected Edmund Orgill and W. H. 

he Terstegge as vice-presidents. Addresses of 

d. Henry J. Taylor and Dr. O. C. Carmichael were 

high-spots of gathering. 

ial heard an informative address by the people of this industry to 

do Henry J. Taylor, noted war cor- boast of their accomplish- 

vt respondent and author. Mr. Tay- ments. But today there is a 

kle lor’s message is given elsewhere, general tendency to ask what 

oer The Netherland-Plaza Hotel in this issue, practically in full. will happen to business and 

all Cincinnati, Ohio In his address of welcome, as industry after this period of 

the president of the Southern, Mr. world-wide upheaval, to ques- 
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_Doeanren Ohio, 


was host to the largest Southern 
Jobbers’ Convention ever held. 
Approximately 1500 manufactur- 
ers, wholesalers and guests at- 
tended this gathering which was 
the fifty-fourth annual meeting 
for the Southern Hardware Job- 
bers’ Association and the eighty- 
eighth semi-annual gathering of 
the American Hardware Manu- 
facturers’ Association. It was 
the forty-third annual joint con- 
vention of the two groups. 

W. A. Parker, Beck & Gregg 
Hardware Co., Atlanta, Ga., and 
Spencer T. Olin, Western Cart- 
ridge Co., East Alton, IIl., presi- 
dents, respectively, of the South- 
ern and American groups, pre- 
sided jointly over the opening 
session Tuesday morning, which 
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Parker keynoted the convention’s 
program saying, in part: 


President Parker’s Address 


“The people assembled in 

this hall make up a distin- 
guished cross-section of the 
hardware industry. We have 
good reason to take pride in 
the industry we represent—in 
its strength, its stability, its 
record of outstanding service 
to the nation. 
“For the most part, we manu- 
facture and distribute the tools 
and supplies needed for the 
operation of our factories, 
forms, stores, shops and 
homes. The service we render 
is recognized as essential in 
years of peace; and it is like- 
wise recognized as among the 
most essential services in this 
present national emergency. 

“It is not at all typical of 


tion whether some of our long- 
established institutions and 





W. A. PARKER 
Beck & Gregg Hardware Co., 
Retiring S.H.J.A. President 
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The Union Station at Cincinnati 


our traditional methods of do- 
ing business can cope with the 
economic changes and the ex- 
pected more intensive compe- 
tition of the post-war years. 
So it may be an opportune 
time to take a quick glance at 
the record of this great indus- 
try we represent. It should 
give us the courage to believe 
that we can meet successfully 
any tests that may lie ahead. 

“First we may say with all 
due conservatism that there is 
no line of business or industry 
that bears a higher reputation 
than ours—even in Washing- 
ton itself, this is recognized. 

“The tremendous contribu- 
tion the hardware manufac- 
turers have made to the war 
effort is well known; but the 
record is still more significant 
when we note the extent to 
which the industry has been 
able to continue furnishing 
essential civilian supplies. 

“The hardware wholesalers 
likewise have contributed in a 
most important way, first to 
the war construction program 
and since to the war produc- 
tion effort, as well as to the 
food production program. 
Though handicapped by acute 
shortages of many of our 
one-time most important lines, 
we have demonstrated that 
we are both resourceful and 
aggressive, we have met every 
test of this emergency suc- 
cessfully. 

“The voluntary efforts of 
both manufacturers and whole- 
salers in the interest of fair 
and equitable distribution, and 
the resultant benefits to hard- 
ware retailers and to the ci- 
vilian economy, are every- 
where recognized. 

“Characteristic of both 
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branches of the industry has 
been the active cooperation ex- 
tended to the various govern- 
mental agencies, and the gen- 
eral effort to comply fully with 


all governmental regulations. 


The many constructive sug- 
gestions offered by the indus- 
try are acknowledged and ap- 
preciated in Washington. 

“Last — but by no means 
least —there is the outstand- 
ing contribution to good citi- 
zenship which the members of 
our industry have made and 
are making, both as business 
institutions and as individuals 
in their respective commun- 
ities. 

“We can take pride in the 
definite contribution our indus- 
try has made over the years 
to the uplifting of the level of 
business standards, to our war 
efforts and to the development 
of better citizenship and the 
improvement of the social or- 
der. But in so doing, let’s not 
overlook the fact that our as- 
sociations and our meetings, 
such as this one, have had a 
most important part in mak- 
ing this record possible. 

“Also, in looking into the 
future, we must acknowiedge 
to ourselves that we still have 
some long hills to climb and 
that, for each of us, heavy re- 
sponsibilities lie ahead. 

“Today, our nation stands 
at the crossroads. In these 
next few crucial years will be 
determined whether it is to 
continue strong, sound and 
virile and the kind of country 
where opportunity exists and 
individual initiative can find 
reward. 

“If it is to continue, better 
citizenship on the average 





must prevail, and strong and 
unselfish character must be 
rebuilt into both our people 
and our government.” 

Responding as head of the 


manufacturers’ group, Mr. Olin 
said: 


President Olin’s Address 


“We may well be proud of 
the past record of our hard- 
ware industry, which in pe- 
riods of good times and bad, 
in periods of peace and of war, 
has with courage and re- 
sourcefulness met the prob- 
lems of the day and carried 
on to greater accomplish- 
ments. Thus, as history is but 
the reflection of the future, we 
should be able to face the fu- 
ture unafraid. 

“No matter how difficult our 
individual or collective prob- 
lems may be, I am sure that 
the foremost thought in the 
minds of all of us is the ter- 
rible struggle in which we are 
now engaged. How long that 
struggle will continue and 
what the consequences may be, 
no man can foresee. However, 
as we look back and observe 
how little of that job has been 
accomplished since we last as- 
sembled together, and how 
much remains to be done be- 
fore complete victory can be 
achieved, I think all of us 
have come to the conclusion 
that the road to victory will 
be slow, hard and _ difficult. 
When some of us met together 
last October at the National 
Wholesale Hardware Conven- 
tion we had hopes that the 
march toward Rome could be 





SPENCER T. OLIN 
Western Cartridge Co., 
A.H.M.A. President 
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continued at the same pace as 
the victorious push across 
Africa and through Sicily. 
These hopes have not mate- 
rialized. The terrific bombing 
of Hitler’s European _fortress 
has not knocked Germany out 
of the war. The great inva- 
sion has not yet taken place. 
In the Pacific, while much 
good progress has been made, 
only a small part of the job 
to be done has been accom- 
plished. So as we assemble 
here I think we should face 
the cold reality of facts and 
gird ourselves for the hard 
and difficult struggle ahead. 
And with faith in the Al- 
mighty and a firm determin- 
ation each to do his part, let 
us pray that peace will not 
long be deferred.” 


Outstanding Addresses 


Tuesday afternoon the whole- 
salers had a WPB Clinic with 
several representatives of that 
unit present to highspot latest 
orders and interpretation and to 
answer questions. Wednesday at 
a joint session Eric Johnston, 
dynamic president of the United 
States Chamber of Commerce, 
delivered an outstanding mes- 
sage entitled “America Unlimit- 
ed.” Dr. O. S. Carmichael, 
Chancellor of Vanderbilt Uni- 
versity, spoke on “The Dynam- 
ics of Progress,” also a high 
spot. These are published else- 
where in this issue, practically 
in full. 


S.H.J.A. OFFICERS 





I 
ny thege 7 R. R. WITT W. H. TERSTEGGE 
Ist V.P. of S.HJ.A. Builders’ Supply Co., = Stratton & Terstegge. 

San Antonio, Texas Co., 


S.H.J.A. President 


Thursday the wholesalers held 
their annual meeting to discuss 
distribution problems in the 
South and to elect officers. R. R. 
Witt, Builders’ Supply Co., San 
Antonio, Texas, was chosen as 
the new president succeeding 
Mr. Parker, and the two vice- 
presidents elected are Edmund 
Orgill, Orgill Bros. Co., Mem- 
phis, Tenn., and Wilton H. Ter- 
stegge, Stratton & Terstegge 
Co., Louisville, Ky. A complete 
list of officers elected by the 
Southern is given elsewhere. 
The manufacturers did not elect 
officers as their annual meeting 
is held in October. 





OFFICERS 
of the 
SOUTHERN HARDWARE JOBBERS’ ASSOCIATION 
Elected at Cincinnati, Ohio, April 20, 1944 


President 
R. R. Witt, Builders Supply Co., San Antonio, Texas 


Vice-Presidents 


Edmund Orgill, Orgill Bros., Memphis, Tenn. 
W. H. Terstegge, Stratton & Terstegge Co., Louisville, Ky. 


Secretary 
T. W. McAllister, Southern Hardware, Atlanta, Ga. 


Treasurer 
H. B. Horsey, Sharp-Horsey Hardware Co., Atlanta, Ga. 


Executive Committee 
Geo. H. Gates, Gates Hardware Co., Tulsa, Okla. 
F. E. Barkley, C. M. McClung & Co., Knoxville, Tenn. 
J. M. Warren, The Schoellkopf Co., Dallas, Texas 
W. A. Parker, Beck & Gregg Hardware Co., Atlanta, Ga. 
J. Lawrence, Baird Hardware Co., Gainesville, Fla. 
S. D. May, Bluefield Hardware Co., Bluefield, W. Va. 
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Louisville, Ky. 
2nd V.P. of S.H.J.A. 


Monday afternoon the entire 
convention were guests of Henry 
Disston& Sons, Inc., Philadelphia, 
Pa., and Union Fork & Hoe Co., 





W. W. FRENCH 
Moore-Handley 
Hardware Go., 
Birmingham, Ala. 


Retiring Ist Vice-President S.H.J.A. 
who was elected an honorary mem- 
ber of S.H.J.A. Advisory Board in 
jieu of taking presidency which he 
declined because of the pressure 
of his own business. 


Columbus, Ohio, and enjoyed 
a boat trip down the Ohio River 
on board the famous steamer 
“Island Queen.” That evening a 
buffet supper was given by the 
Tennessee Coal, Iron and Rail- 
road Co. of Birmingham, Ala. 
The major addresses of the 
convention are presented on the 
pages immediately following. 
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America Unlimited 


AMERICAN business men must provide the 
leadership in the world of tomorrow. In 
order to provide this leadership, we must meet, 
discuss and solve numerous problems. Chief 
among these are the problems of taxes, labor 
relations, unemployment insurance, a foreign 
policy and a belief in an expanding economy. 


By ERIC A. JOHNSTON 


President, 
Chamber of Commerce of 
The United States 


x seems that every- 
body is for free enterprise, even 
Earl Browder, and I presume if 
Diogenes were alive today he 
would have a phosphorescent lan- 
tern and be going up and down 
the streets trying to find some- 
body who did not believe in free 
enterprise. 

I am not sure whether this 
sudden conversion is conviction 
or convenience: I am not sure 
whether it is “soul searching” 
or “poll searching”, but be that 
as it may, I think it is a great 
thing. 

I presume that although every- 
body is for free enterprise we 
ought to make certain distinc- 
tions. I am one of those who be- 
lieve, with every fibre of my 
being, that our unique _ indi- 
vidualism, our American insti- 
tutions, our superior level of 
being, are dependent upon the 
stimulation of the individual. 


Free Enterprise 


Men and women in the United 
States have found the best con- 
veniences, or the best conveni- 
ences for expressing their 
bodies’ desires, under a system 
called free enterprise — for 
America and free enterprise are 
synonomous. I believe that the 


future is endless and unequalled 
for the productive enterprise of 
man; it will open up new obser- 
vations for him; it will open up 
new vistas. 

It will not be easy to preserve 
free enterprise after this war. 
We may find ourselves an island 
of free enterprise; just like after 
the Revolutionary War we found 
ourselves an island of Demo- 
cracy, and by making Democracy 
work, by precept and example, 
much of the world eventually de- 
termined to follow us. 

If we make free enterprise 
work in the United States much 
of the rest of the world may fol- 
low us. To make it work, how- 
ever, we need leadership. Never 
was there a period in our history 
when leadership was more essen- 
tial than it is today. 

We have gone through a pe- 
riod of terrific stress and strain, 
which was followed by a period 
of extravagant social experi- 
mentation. These, indeed, have 
been times to try men’s souls. We 
have been under terrific psycho- 
logical pressure to kick over the 
whole system by organized com- 
mittees who have vigorously at- 
tacked the individual. 


xk 
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Joint Session 








ERIC A. JOHNSTON 


If we are going to preserve 
free enterprise in this world to- 
morrow, we must provide this 
leadership, and I want the 
American business men to pro- 
vide this leadership in the world 
of tomorrow. If we are going 
to provide this leadership there 
are many problems, multitudi- 
nous problems, which have been. 
increased many many fold by the 
war itself, which must be fairly 
met, and squarely discussed and 
solutions must be offered by the 
business man. 

May I mention just five of 
these problems to you? You have 
got to give careful thought to 
them. You will not all agree re- 
garding them, but from all the 
opinions of the American busi- 
ness men you should be able to 
evolve a program which would be 
a business man’s program, real- 
istically appraising these prob- 
lems of tomorrow. 

There are many of these; I 
am simply choosing five. 


The Question of Taxes 


The first is the question of 
taxes. Our tax program has been 
like Topsy, it just grew. We 
have added one layer on top of 
another; one encrustation on top 
of another, until we have a huge 
budget system of a mosaic pat- 
tern of ruin. What we must do 
is to revise our tax load in order 
to secure the amount of revenue 
necessary, and incidentally that 
revenue in my opinion, will be 
$30,000,000,000 in the post-war 


We are developing in the United States a new race 
with new ideas, new goals and new opportunities. 
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period, so we must revise our tax 
load so as to provide the neces- 
sary amount of revenue, and at 
the same time increase the in- 
vestment risk of capital so as to 
provide jobs for men. 

It isn’t necessary for us to 
have Socialism in the United 
States, but if we keep our pres- 
ent tax plan long enough we will 
have Socialism by default. 
American business men should 
be realistic and approach this tax 
problem and evolve some 
program. 


Labor Relations 


There is not a manufacturer 
in this room, and I happen to be 
one of those manufacturers, who 
makes the same product in the 
same way, and uses the same 
techniques as he did 20 years 
ago. We do not use the same ad- 
vertising, we do not use the 
same illustrations, or, as a rule, 
use the same package, but too 
many men deal with labor re- 
lations exactly as they did 20, 30 
or 40 or even 50 years ago. 

We are only beginning to 
understand the productivity of 
man. We have increased the pro- 
duction per man 40 per cent 
since 1929, and we are only be- 
ginning to climb the foothills 
of the world of production of 
tomorrow. . 

If we are going to have the 
lowered costs which Dr. Car- 
michael spoke to you so eloquent- 
ly about, we are going to have 
to increase the productivity of 
man in the world of tomorrow. 
One of the best methods of doing 
this is to understand the human 
element that is producing the 
goods. 

I predict that in the post war 
period you will have top flight 
executives just as important as 
the sales or works manager who 
will deal with labor relations. 

You must thoroughly under- 
stand as business men what our 
program is going to be in the 
future. 

Will labor, management and 
agriculture cooperate together 
and build one great common- 
wealth, contributing and shar- 
ing alike, or shall they be bitter 
enemies tearing this common- 
wealth of ours into miserable 
remnants? 

Will Congress be a delibera- 
tive body representing a sov- 
reign people, or will it be merely 
the victim of pressure groups? 

Will labor learn a lesson from 
the experiences of management 
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in the past, or do it the hard way 
through long personal experi- 
ences filled with agony? 

Will Democracy be a contest 
in patriotism or a _ wrestling 
match in the gutter? 


Unemployment Insurance 


The American business man 
believes in insurance. As a mat- 
ter of fact there are many busi- 
nesses that could not exist were 
it not for insurance. The Amer- 
ican business man also knows 
what overhead is. We know that 
if the plant is closed long 
enough, and the overhead, con- 
sisting of taxes, depreciation, 
light, insurance and _ other 
things, goes on, it eventually 
means that the business goes 
into bankruptcy. 

Did you ever think that the 
worker has an overhead? Did 
you ever stop to think that his 
costs do not stop just because he 
is laid off? He also has taxes, 
insurance, rent, doctor’s bills, 
grocery bills and clothes to buy. 

The American business man 
should work toward a greater 
continuity of employment, and 
where that is impossible he 
should try to make it up by more 
adequate unemployment insur- 
ance to take care of the work- 
er’s overhead during the times 
that he is laid off. 

American business men pay 
the cost of social insurance, and 
the American people want so- 
cial insurance, but the credit for 
social insurance goes to the 
politicians, the welfare workers, 
and charitable organizations. 

I am for the American busi- 


Editor's Note: Mr. Johnston is 
the author of a recently pub- 
lished book also titled “America 
Unlimited.” It is published by 
Doubleday, Doran & Co., 14 
West 49 St., New York City; 
245 pages. $2.50. 





ness man getting credit for what 
he pays for, and what he is going 
to have to pay for in the future. 
I think we ought to carefully 
study the whole program and 
have a business man’s solution 
of the problem. 


A Foreign Policy 


Periods of history are very 
much like stretches of land. You 
can go for a long time across the 
continent with very little change 
and then suddenly you come to 
the water’s edge. We are like 
the pioneers and on the edge of 
the international ocean. We are 
like Columbus; he did not know 
where he was going, where he 
was when he arrived or where he 
had been. There is a destina- 
tion, but when we arrive there 
it will probably be a different 
destination than what we started 
out for. 

I wish I had a periscope and 
could look around the corner and 
tell you what is going to happen 
in the world of tomorrow. I 
haven’t, but, there are certain 
things looming up which enable 
us to tell that when hostilities 
cease we will not be at peace, but 
there will be an armed armistice. 
A different peace will be re- 
quired; a different conception 
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will be required and changes in 
the thoughts of people every- 
where, and this may take years, 
it may take decades, and it may 
take generations to accomplish 
peace. 

There is no one knows better 
than the hardware man that if 
he is going to build a house, he 
has got to dream about that 
house, then he has got to trans- 
late that dream into a blueprint, 
and then work like the devil to 
build the house, and when it is 
eventually completed it will not 
look as he thought it was going 
to look. 

To build a house of peace in 
the world of tomorrow, you are 
also going to have to dream; you 
are also going to have to trans- 
late that into a blueprint, and 
then everybody all over the 
world is going to have to work 
hard to build this house, and 
when it is completed it may not 
be exactly the kind of a house 
that you thought it was going 
to be, and residing in this house 
of peace there will be two ide- 
ologies, the totalitarian and the 
democratic. The democratic will 
be fearful of the totalitarian, 
and the totalitarian cannot re- 
verse itself overnight; cannot 
change its opinions and no mere 
snapping of the fingers can make 
it something other than it was in 
its original state. Democracy 
must work slowly and laborious- 
ly to see that those ideas and 
opinions are gradually changed. 

Therefore the democratic 
way of life will be suspicious and 
will be armed to protect itself 
and the totalitarian will also be 
armed to protect itself and its 
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F. EDWARD BARKLEY H. B. HORSEY , GEO. H. GATES 
C. M. McClung & Co., Sharp-Horsey Gates Hardware Co., 
Knoxville, Tenn. Hdwe. Co., Tulsa, Okla. 


Member S.H.J.A. 
Executive Committee 


forces. So, we will have two 
armed forces trying to _ live 
peaceably in this house of peace 
of your world of tomorrow, but 
just because it is difficult is no 
reason we should not attempt to 
dream about it and translate it 
into blueprints and build it. 
Beaten paths are for beaten 
men. It is time to climb out of 
the rain and let in the sunshine. 
The airplane has annihilated 
distance, made oceans into lakes, 
and shriveled and shrunk space. 
Within five years there will be 
no point in the world more than 
36 hours from any other point 
in the whole world. All this tele- 
scoping of distance has brought 
into conflict the ideas, ambitions 
and ideologies of men and 
women all over the world, for 
men and women are pretty much 
as they were two, three or four 
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Atlanta, Ga. } 
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Executive Committee 


hundred years ago. We have 
bridged distances, but we have 
done very little with human 
emotions. 

As business men we ought to 
give serious consideration to 
what our foreign policies will be, 
and how we are going to live in 
this world of tomorrow. 


We Must Believe in An 
Expanding Economy 


Two weeks ago I met an offi- 
cial in Washington and he said 
to me, “Never again can a poor 
man become rich in the United 
States; our problem now is to 
divide what we have so each man 
will have his share.” That 
viewpoint is also cherished by 
certain business men. They 
think that we have reached a 
mature economy; that we have 
played our hand; that there will 
be little or no development in 
the world of tomorrow. 

Perhaps in some of the group 
sessions today you will talk 
about overbuilding in the United 
States; what in the future can 
we do with out overbuilt capa- 
city; will not the war program 
be shut down and throw men and 
women out of employment and 
there will have to be an expan- 
sive WPA? 

I am one of those who firmly 
disagree with that theory. I am 
one of those who believe that 
we are living in an expanding 
economy. I am one of those peo- 
ple who believes that the fron- 
tiers have not all been explored. 
I am one of those people who 
believes that there are unlimited 
possibilities ahead if we only 

(Continued on page 202) 
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ACK IN ’41 we were featur- 
ing a new line of .22 rifles 
we called the “500” series — 
rifles with good solid Reming- 
ton quality built into them, far 
and away the biggest value 
ever offered in rifles in their re- 
spective price classes. 


Remember 
these? 


And how shooters started to 
go for them! Here were inex- 
pensive rifles with the features 
of guns costing a great deal 
more. Heavy, sturdy construc- 
tion. Self-cocking bolts with 
firing indicators. Handy thumb 
safeties. Double locking lugs, 
cams and ejectors. And many 
other quality features. After 
word of this got around, we 
could hardly keep up with 
orders! 


... They're the sensational new 
low-priced Remington “500” 
series of .22’s that shooters were 
taking to like kids to ice cream— 
just when we had to say, “Uh 


uh; can’t have any more now.” 





Then came Pearl Harbor. Soon 


our production was turned 
over entirely to Uncle Sam’s 
military needs. No more sport- 
ing guns—including this now- 
famous “500” series. 


But here’s a cheering thought. 
These amazing and amazingly 
inexpensive guns will be made 
again just as soon as possible. 
And the many thousands of 
shooters who’ve wanted them, 
but haven’t been able to get 
them, will come a-running to 
the stores that sell them! 


Remember, if it’s Remington 
it’s right —on that day when 
you start stocking your gun 
racks again. 


Remington Arms Company, 
Inc., Bridgeport, Conn. 
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Reg. U. S. Pat. Off. by Remington Arms Co., Inc. 
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The Dynamics of Progress 





DR. OLIVER C. CARMICHAEL 


; most encour- 


aging fact of our times is the 
emphasis upon post-war plan- 
ning everywhere in_ evidence. 
Business and industrial con- 
cerns, educational institutions, 
cities, counties, states, and the 
nation, all have their planning 
groups. Every one recognizes 
that victory over our enemies is 
the first consideration, but also 
that the fruits of victory may 
be lost if intelligence and fore- 
sight are not exercised, even in 
the midst of war, in the con- 
sideration of post-war problems. 
This warning is needed. These 
efforts will be rewarding only 
as wisdom and realism are ap- 
plied in all our planning. 

The danger is that we may 
place too much emphasis on the 
mechanics and too little on the 
dynamics of progress. The me- 
thanically perfect machine will 
run down hill of itself, but 
oower is required to climb the 
mountain. The analogy holds 
good for a community, a state, 
or a nation. Regulations and 
controls are necessary for 
smooth operation, but without 
driving power there is no prog- 
ress beyond the valley. It is of 


ICTORY over our enemies is the first con- 

sideration, but fruits of victory may be lost 
without intelligence and foresight in considera- 
tion of post-war problems. Gains made through 
collective action which curtail the demand by 
artificially bolstered prices is a Pyrrhic victory 
for either labor or capital, and in the end is the 
ruin of both. Full employment as a post-war 
goal is a dangerous “pipe dream” unless equal 
thought is given to plans for stimulating de- 

mands and for facilitatirig distribution. 


By DR. O. C. CARMICHAEL 
Chancellor 
Vanderbilt University 
Knoxyille, Tenn. 
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the greatest importance, as we 
consider problems of peace 
time, to remember that the out- 
look, the attitude, the idealism 
of a people is the source of the 
energy which drives forward, 
which determines real progress. 
The validity of proposals should 
be measured ‘by the extent to 
which they take account of that 
fact. 


Negative Outlook 


An examination of contempo- 
rary discussions reveals fre- 
quently a negative rather than 
a positive outlook, a static rather 
than a dynamic point of view, a 
passive attitude rather than an 
active urge to achieve. Witness, 
the references to full employ- 
ment without considering the 
demands for the products of 
industry; the talk about free- 
dom from want, freedom from 


fear, with little reference to 
freedom of action, freedom of 
enterprise; the stressing of se- 
curity as a primary goal as con- 
trasted with the enthusiasm for 
liberty of a century ago; the 
emphasis on rights rather than 
responsibilites whether of the 
individual or of the group. The 
idea of full employment with- 
out a realistic.consideration of 
how it is to be maintained; the 
conception of freedom from 
rather than of, the pursuit of 
security as a paramount goal; 
and the constant insistence upon 
rights and privileges, all are 
evidences of a disturbing trend 
in American thinking. Some- 
thing more positive, more in- 
spiring, more challenging, is re- 
quired if the manifold issues 
and mammoth problems of the 
post-war era are to be met. 
Some analysis of the attitude 
just described may be profitable. 


“We may place too much emphasis on the mechanics 
and too little on the dynamics of progress” 
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Distribution 


AVING created a demand for TRUE TEMPER Products, we must 
make them easily available to the consumer from the retail counters 
of the best hardware stores in every state in the U. S. A. 


Since our most economical and efficient method of tool distribution 
to the retailer, is through the hardware jobber, we will continue, but 
improve our jobber arrangement, so that the ultimate consumer may 
share in the savings and secure better design and quality at less cost. 


The jobber performs a useful, needed and indispensable service and 
is entitled to a fair return for the service rendered by him. 


Some distributors, at times, attempt to use “known value” lines as cut 
price leaders. In so doing they destroy profits for all. We propose to 
consult with our distributors on fair margins and then require their 
maintenance. This is a most important factor in successful distribution, 
for unless both Jobber and Retailer collect and keep a fair service charge, 
how are they to grow and prosper? 


The complete but compact line of TRUE TEMPER Products will 
supply every dealer’s needs in items, designs and price ranges. It reduces 
stock keeping units because non-essentials are eliminated. It insures 
more complete stocks with less invested capital. It will reduce mark- 
downs on shopworn, slow-moving merchandise, increase turnover and 
profits. It shares with Jobber and Retailer*the gains of better manufac- 
turing and supplies the consumer with the Market’s best values. 


Great advantage will accrue to those who distribute the entire line of 
TRUE TEMPER Products. Each TRUE TEMPER ITEM makes a friend 
and prospective buyer for all other items branded TRUE TEMPER. 


Production economies alone make the plan invaluable. When the 
added savings in distribution are considered the plan is indispensable. 


The consumer, our ultimate customer, must judge the value by the 
price he must pay. Our products bear our brands—therefore, we are 
responsible for both quality and price. 


Accordingly, in addition to our brand, each TRUE TEMPER tool 
will have an advertised retail price. That price will, of course, contain 
satisfactory margins for both Jobber and Retailer. 


TRUE TEMPER % 0 Kia Line 
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It finds expression in the eco- 
nomic sphere, in social and po- 
litical planning, and in the dis- 
cussions of our international re- 
lations. 

In agriculture, business, and 
industry the government has 
been concerned with regulation 
and control. During the depres- 
sion days funds were spent lav- 
ishly upon control of agricul- 
tural production, of wages and 
hours, and of industrial output. 
Goods were destroyed in order to 
bolster prices, and hours were 
shortened to spread employment. 
Apparently little emphasis was 
placed upon expanding markets 
in a world of need of our prod- 
ucts. The energy spent on con- 
trolling labor and management, 
on curtailing production, on the 
actual destruction of raw ma- 
terials to raise the price level, 
might have gone a long way to- 
ward opening up new avenues of 
distribution both at home and 
abroad. 


Psychology of the 30's 


The psychology developed dur- 
ing the 30’s still lingers. There 
is much talk of full employment 
when peace comes, with frequent 
reference to the inevitable need 
for government subsidy. The 
emergency measures taken after 
1933 to solve the employment 
problem are thought of now as 
legitimate in the post - war 
period. While some of it may 
in time become necessary, it 
should not be a part of our plan- 
ning. Necessary public works 
may be blue-printed now, but 
should not be generally under- 


taken after the war until private 
enterprise has had time to get 
underway. Otherwise there may 
be actual competition between 
public works and private em- 
ployers for available labor. 

An essential in post-war plan- 
ning on the part of both gov- 
ernment and business should be 
a study of markets at home and 
abroad with a view to devising 
ways and means of stimulating 
demands for American goods 
and services, if high employ- 
ment is to be maintained on a 
sound basis. Some attention to 
controls of wages and hours and 
of production are necessary to 
an effective economy, but if the 
main emphasis be there rather 
than on the means of maximum 
production at minimum cost, 
consistent with proper living 
standards, and reasonable prof- 
its, and on the widest possible 
distribution of goods and ser- 
vices, the foundations of our 
post-war economy will be shift- 
ing and insecure. The needs of 
the world will be great when the 
war is over. The ability of 
America to take a leading part 
in reconstruction will depend 
largely upon whether our goods 
and services can compete suc- 
cessfully with those of other na- 
tions whose production machin- 
ery is left intact. The produc- 
tive capacity of Russia, En- 
gland, India, and the South 
American countries will be much 
greater than before the war 
began. Competition for world 
markets will be keener than ever 
before. America’s hope in this 
struggle will he her ability to 
produce at lower costs and de- 
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liver with greater facility. Both 
labor and management, indeed 
all Americans, have a stake in 
maximum production at mini- 
mum cost. 


Artificially High Prices 


Through collective action 
either labor or capital can force 
artificially high prices for prod- 
ucts. Decades ago restraints 
were placed upon capital through 
anti-trust laws, and now through 
government regulations of many 
kinds; similar restraints are in- 
evitable in the case of labor 
unless its leadership has the 
vision to see the larger, long- 
time issues involved. Gains 
made through collective action 
which curtail the demand by ar- 
tificially bolstered prices is a 
Pyrrhic victory for either labor 
or capital, and in the end is the 
ruin of both. This fact is of 
first importance, and deserves 
the special attention of both 
labor and capital. Full employ- 


ment as a post-war goal is a’ 


dangerous “pipe dream” unless 
equal thought is given to plans 
for stimulating demands and for 
facilitating distribution. Man- 
agement is powerless to provide 
it unless there is demand for the 
goods and services produced. 
Both labor and capital have an 
equal stake in distribution, for 
their future is bound together. 
The alternative is government 
subsidy to insure employment 
and the ultimate end of that 
road, as a permanent policy, is 
disaster. The simple fact that 
goods can be produced and ser- 
vices used only if there is de- 
mand for them is still basic to 
a sound economy and should 
not be overlooked. Demand is 
the dynamo of the economic ma- 
chinery and should be recognized 
as such in planning the ways 
and means of providing employ- 
ment in the post-war period. 

The dynamics of the early 
period of American history were 
derived from a collective enthu- 
siasm for liberty and freedom of 
the individual. The pioneers 
asked nothing more. They were 
willing to accept responsibility 
for the rest. When they blazed 
a path across the continent, sub- 
duing the wilderness and over- 
coming the hostile forces of both 
man and nature, they did not 
ask for insurance against the 
risks they were taking. 

For some four score years this 
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was the dominant note in Ameri- 
can life. Andrew Jackson ral- 
lied his men at New Orleans in 
1815, declaring that the heel of 
the tyrant should never find a 
resting place in the land of lib- 


. erty. Sam Houston at San Ja- 


- 


cinto and David Crockett at the 
Alamo went forth to battle sing- 
ing paeans of praise to freedom 
and liberty. In the Civil War, 
both the North and the South 
harnessed their causes to this 
ideal, the North to free the 
slaves, the South to maintain 
State sovereignty against federal 
power, each from a different 
angle seeking maximum freedom 
for the individual. Then some- 
tHing happened. Great concen- 
trations of wealth and power 
began to develop. Along with 
that monopolies emerged. By 
combining forces prices were 
controlled; by collective action 
great segments of American 
economy were in the hands of a 
few. The small competitor was 
driven out of business, and so 
the emphasis upon the indi- 
vidual’s freedom began to be 
supplanted by a new faith. Indi- 
vidual liberty gave way to col- 
lective action and the security 
which could be derived from it. 
As long as prices could be de- 
termined, profits were assured. 


Anti-Trust Laws 


Everyone is aware of the 
struggle which followed, the ef- 
fort to clip the wings of mo- 
nopolies and trusts. Anti-trust 
laws were enacted, the power of 


combinations was broken, and 
opportunities were to some ex- 
tent restored to the individual. 
But the elimination of bad prac- 
tices did not destroy faith in this 
new method of achieving results. 
The belief in collective action as 
a means of accomplishing desir- 
able ends found expression in all 
phases of American life. La- 
borers, following the example of 
capitalists, organized for action. 
Gradually groups formed in 
many industries, and then by 
federation the A. F. of L. came 
into being. 


The Danger 


Security of employment 
seemed preferable to freedom of 
action. Collective bargaining has 
achieved many desirable results, 
and is established as a sound 
principle in the American econ- 
omy, but it has undoubtedly cur- 
tailed the freedom of the indi- 
vidual. The danger is that labor 
leadership may in the future, if 
it has not already done so, reach 
the point of being willing to sac- 
rifice essential liberty for collec- 
tive security, just as capitalists 
did in the latter part of the 19th 
century. 

The disturbing fact is not that 
efforts to provide security are 
being made through various 
agencies, including government, 
but that it has assumed so large 
a place in American thought. 
After all, security like happiness, 
is the by-product of a well- 
ordered life. It should be the 
result of a sound economy. In 
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attempts at solving the problem 
defects in the economic struc- 
ture which are responsible for 
the lack of it should be the point 
of attack. Artificial means of 
remedying the weakness should 
be reduced to a minimum. Just 
as happiness eludes one who 
seeks it as a goal of his endeav- 
or, so security in the long run 
is likely to escape a society that 
makes it the chief object of its 
search. When our forefathers 
went forth to conquer a conti- 
nent they were concerned about 
freedom of action, not about 
freedom from want and fear or 
from the risks that were in- 
volved in the enterprise. In the 
midst of that period it was Ben- 
jamin Franklin who declared 
that he who would sacrifice es- 
sential liberty for safety de- 
serves neither. liberty nor safe- 
ty. That spirit has been the 
vital element in the progress of 
the past; it is basic to progress 
in the future. All new ventures 


involve risk, only those with 


courage will take the chance. 
The individual who insists upon 
assurance of results before en- 
tering upon an undertaking will 
never plan boldly nor achieve 
notably. During depression 
years there was evidence of a 
defeatism in American psychol- 
ogy that militated against the 
effective handling of the prob- 
lems of that critical period. It 
is extremely important that such 
an attitude not develop in the 
post-war era. A _ venturesome 
and creative outlook on the 
problems of our time is essen- 
tial to success in solving them. 
That will be particularly true 
after the war when many com- 
plex and acute problems will 
arise. The stimulation of that 
spirit is an essential feature of 
effective post - war planning. 
State and federal legislation as 
well as local groups should bear 
this fact in mind. 

Another element affecting fu- 
ture progress is the relative em- 
phasis upon rights and responsi- 
bilities. In the earlier years of 
our history there was a sense of 
destiny in planning the future 
of the Republic. Steps contem- 
plated were considered in the 
light of their effect upon the gen- 
erations to come. Policies were 
judged by their possible effect 
upon posterity. The Declara- 
tion of Independence, the Con- 

(Continued on page 204) 
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imum inventory, and be sure of selling 
features to meet every customer need. 

Sales promotion helps and advertis- 
ing will be liberal. Now is the time to 
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for the post-war period. 
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Movements of the War 


pwd Portugal has chief of state with eco- 
nomic background. One phase of Euro- 
pean economic problem grossly understated is 
currency problem. Until our government at- 
aa tacks this problem on a frontal basis, and there “er 
is some standardization of the currency in 
Europe, there will not be much progress made. 
American military and naval leaders compe- 
tent and should be given free hand without 


a is a curious thing 
that as we come into the post- 
war world where the question of 
economics is that thing that af- 
fects the welfare and happiness 
of all the countries the world 
over, and where it has to have 
such an important place in any 
post-war settlement, that there 
is not in any country in Europe, 
in any country in our own hem- 
isphere, or in any country 
throughout Asia, a single chief 
of state who has the slightest 
economic background whatever, 
not one, with the exception of 
the Prime Minister of the little 
country of Portugal (Dr. Sala- 
zar), who is a professor from 
the University of Cambridge. 

If there is one phase of the 
European economic problem 
which I think has been grossly 
understated, it is the currency 
feature, because actually today 
abroad it is very acute, and has 
resulted in commodities being 
hoarded on the farms and held 
back by some of the entrepre- 
neurs and makers of small ar- 
ticles, and these things have 
been jammed out of circulation 
by a complete breakdown of the 
currency systems. Until our 
Government finally comes around 
to attacking this problem on a 
frontal basis, and there is some 
standardization of the currency 
in Europe there will not be much 
progress made. 

All the plans I have heard so 
far for the relief of Europe and 
the importation of commodities 
impress me, at least, as being 
very visionary and very ineffec- 
tive. For instance, if we had a 
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currency breakdown in_ this 
country so that the wheat could 
not be harvested on the farms 
and our distributing systems 
could not function except 
through the operation of a com- 
plete black market, we would 
have a comparable situation, be- 
cause that is what is happening 
in Europe today. They have an 
extensive and complete black 
market. 

I am afraid that if they go on 
receiving gifts of food and cloth- 
ing and other materials, there 
will be no change in the situa- 
tion. 


At the Tuesday Morning 
Joint Session 


in Italy, France and Spain, 
and in all the countries of the 
Scandinavian Peninsula, _ ex- 
cept Sweden, and in every place 
I have been in this war, the real 
bottle-neck for restoration in 
Europe starts, No. 1, with the 
currency systems in the individ- 
ual countries. 

The question of deflating the 
currency is so unpalatable to all 
American people that our politi- 
cal leaders have hesitated to 
point out the facts, and have 
emphasized lend-lease and other 
relief measures, which, if they 
were thoroughly honest, they 
would put in second place. 

I am very much afraid that 
on the basis of the present plans 
Wwe cannot succeed for two 
reasons: 

First, from the American 
point of view, which is the point 
of view I am considering, we will 
find ourselves wasting untold 
amounts of money with only a 
small equivalent in return in 
terms of the welfare factor of 
the people who receive it abroad. 

Second, instead of making 
friends out of the people abroad 
we will disappoint them, and in 
fact make bad friends, because 
if we continue to make vision- 
ary promises, if we continue to 
offer them assistance, that they 
will be clothed and fed, and their 
homes rehabilitated, then, of 
course, when those things are 
not forthcoming the result is 
disillusionment about America’s 
promises, and we will have no- 
body to blame for that but our- 
selves. Until we carefully 
gage what we can do and limit 
our promises to what we are able 
to perform we will not take steps 
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toward a better peace in the pe- | 


riod following this war. 


| 


This attempt to have our coun- | 


try feel that we are being looked 
upon as the savior of the world, 
turns out when abroad to be 
synthetic. They are not looking 
at us in that way. 

I went from Tangier to 
Gibraltar, and then on by Army 
plane to Oran and Algiers. 
When I reached Algiers, Gen- 
eral Eisenhower invited me to 
motor to Italy with him the next 
morning for Christmas. 


General Eisenhower 


Of course, I cannot speak to 
my friends in my own country 
about General Eisenhower with- 
out saying that I think we are 
blessed by having a man come 
forward untrained and inexperi- 
enced in combat, as by necessity 
all our younger officers are, be- 
cause today he has emerged as a 
remarkable figure. He has tal- 
ent, character, wisdom and a 
sense of fitness. He has been 
able to overcome many natural 
problems that arose in the Afri- 
can command, and our British 
friends with the French as well 
as our own State Department 
have passed the buck to him 
time and again. The overall ef- 
fect is as you see General 
Eisenhower abroad.to make you 
very proud that we have such 
military leaders representing us 





in battle. It is the best safe- | 


guard against 
battle. 


confusion in 


These men are subject to mili- | 


tary problems, especially in con- 
nection with the coming inva- 
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| sion, Which are tremendously 


complicated—the psychological 
timing, whether there are suffi- 
cient shipping facilities, the 
simultaneous movement of 
troops and such tremendous im- 


| ponderables as the weakness of 


the German air force. For, of 
course, while the German Air 


| Force has obviously become too 


| 
| 


weak for the overall situation, it 
is complicated for such men as 
General Eisenhower to decide 
whether the Germans are still 
holding back enough strength so 
that they can concentrate their 
forces and strike heavily on us 
at the Channel crossing or 
wherever we may cross. 

On the one hand, there is evi- 
dence of general weakness in 
Europe and, on the other hand, 
the possibility of remaining 
strength that may be concen- 
trated against us when we can 
least afford it. 


No Political Interference 


Thus, it is hoped and prayed 
that these decisions may be made 
without political interference by 
anyone, because our men, our 
leaders, are entitled to use mili- 
tary judgment, their own mili- 
tary judgment in the operation. 
Whether because of political 
situations in Russia, or political 
situations in our own country, 
if the invasion is geared to any- 
thing except specific military ob- 
jectives, I think it will be dread- 


| ful and I hope nothing like that 


will happen. 

The best safeguard we have 
today against confusion is the 
character of General Marshall 
and General Eisenhower and 
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men of their type and General 
MacArthur’s, and we are very 
fortunate in having them as our 
leaders, along with our Navy 
leaders. 

I think we are doing these 
men an injustice by saying that 
we are bogged down in Italy. It 
is true that we did not expect 
the Germans to resist in South- 
ern Italy as they have resisted. 
Why, I do not know. 


Surprise Decision 


The original plans contem- 
plated a landing hoping the 
enemy would fight a rear guard 
action north up the peninsula to 
make a stand in the valley of the 
Po and fight in the north. Once 
the Germans elected to defend in 
Southern Italy, they, of course, 
elected to take a stand in an 
ideal place to defend. I will re- 
peat again that I do not know 
why their decision, which would 
appear to be along orthodox 
lines, should be a surprise. 

I think on October 18th (at 
the Manufacturers-Wholesalers’ 
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Convention in New York City), | 
I mentioned that I did not be- | 


lieve that we would be in Rome 
by the end of the year, and that 
we would be very fortunate if 
we were in Rome at any time 
after the turn of the year. 

That was evident October 
18th, although overseas it didn’t 
seem to be realized, because it 
was clear that the Germans had 
elected to defend. 

Now from the Anzio beach- 
head I went to Ceccano to see 
the preparations which were be- 
ing made there. The Germans 


were withdrawing everywhere, y 
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and General Montgomery and 
General Alexander, who had per- 
formed such a miracle in the 
Battle of El Alamein in Decem- 
ber, 1942, hoped to do that at 
Anzio. The morning that the 
landing was made at Anzio it 
was expected the troops would 
be in Rome in 72 hours because 
the Germans were withdrawing, 
but they decided to make a stand 
in the hills, and they made it 
very difficult and awful’ for our 
troops. Contra-indications not- 
withstanding, when positions on 
the Anzio beachhead were estab- 
lished it was felt that within 
three days, two-and-one-half 
days to be exact, the troops 
would be in Rome and from 
there would proceed to Berlin. 
However, the Germans made a 
stand in the mountains, and 
from that time on the fighting 
was desperate, and it isn’t so 
good today. The Germans have 
long range guns in the hills, 
pointed down upon the harbor, 
and when our ships come in with 
supplies and equipment they let 
forth with a withering fire and 
disable our ships. It is impos- 
sible for the air corps to blow 


them out because they are hid- | 


den in the hills and fully camou- 
flaged. It is absolutely impos- 
sible to find them, and as our 
ships come into the harbor those 
guns start firing upon them just 
as they do in a shooting gallery. 


The Landing 


Our leaders had to land our 
men and supplies under that 
type of fire. They landed them 
mostly at night, and the Ger- 
mans would shoot out rockets 
and light the harbor up as bright 
as this room, but they landed 
them. Every place our men go 
where this German enemy is in 
the neighborhood they will run 
up against ingenuity and more 
fighting like that. 

So to say we are bogged down 
is not correct. Once you disre- 
gard the original premise and 
recognize that the Germans are 
going to fight hard in Southern 
Italy, you will realize the diffi- 
culties that are being encoun- 
tered. 


Communications 


Our Army people hope we will 
by-pass Rome, because they 
learned in Naples that from a 
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military standpoint the occupy- 
ing of these European cities for 
their own use is not very advan- 
tageous. They establish a tele- 
phone system and the Germans 
plant a bomb and the telephonic 
communications are destroyed 
and there is great difficulty in 
repairing them. 


The German Method 


So you can see as we march 
across the continent there are 
going to be many obstacles to be 
surmounted. The Germans were 
able to do it because they are 
ruthless and cruel and paid no 
attention to civilian life, but as 
we go in there in the true 
American spirit and try to make 
friends and help these people we 
are encountering a vast drag on 
the military mechanism. 

We are getting along very 
well with the British and Co- 
lonial troops in Italy. The nat- 
ural friction which comes al- 
ways in coalition work is at a 
minimum. That, I believe, is 
due to General Clark, who may 
turn out to be the goat in the 


Italian episode, but certainly 
does not deserve it. 

I see no adventure in this war. 
It is a very deadly war for me. 
I was in Germany when these 
people burst into Poland in Au- 
gust of 1939, and I have been in 
it ever since, and traveled some 
100,000 miles. If in the progress 
of this war, we are ever mis- 
led in thinking that we are a 
common people, that our country 
is just one of the countries of 
the world, and become followers 
of that un-American concept, 
and embark on a campaign to 
descend to the levels of even the 
best countries on earth outside 
our own, we will be doing our 
forces, ourselves and our succes- 
sors a tremendous injustice. 

As a citizen I simply cannot 
conceive of any feeling of em- 
barrassment, but rather have 
the highest respect and pride in 
our leadership. 

I cannot understand why in- 
stead of dedicating ourselves to 
the conception that we are all in 
the same boat, we do not dedi- 
cate ourselves to the more lofty 
conception that we are, can be, 
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Engraves 


e Using VIBRATION principle 
120 vertical strokes per sec., 
110 V. 60 cycle A. C.) Vibro- 
Tool instantly puts identifying 
marks on production parts, en- 
graves names on identification 
disks, writes names of persons 
or departments on tools . 
marks dies, jigs . . . even hard- 
est steel with Tantalum needle. 
Anyone can operate. 


@ Cuts into glass, steel, wood, 
cardboard, rubber, cloth. Files, 
chisels, hammers, grooves soft 
metal. Used and indorsed by 
plants of all types .. . Write for 
detailed circular and dealer in- 
formation. 
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When the Time 
for Transition 
Comes... 

We'll be Ready! 


N fact, Pennwoven—working harder 
every day for the goal we all seek—is 
meanwhile learning to better its methods 
and its products. The needs of war has been 
a good teacher. 


So specify Pennwoven wire insect cloth— 
consistent quality since 1904. You are seek- 
ing full value, and long life—Pennwoven 
wire cloth furnishes both. Be sure to get it. 


BLACK ENAMEL: Made of hard drawn steel wire of uniform 
gauge and processed after weaving with a specially selected 
flexible enamel. 


SYLVANOID: Steel wire screen cloth electrolytically coated 
with pure zinc by the continuous bath, Pennwoven process 
after which it is processed with specially compounded, 
flexible grey enamel and then lacquered. 

ANTIQUE BRONZE: The wire base is commercial bronze 
with 90% to 92% pure copper and .0113 inches diameter to 
provide a stiff, durable cloth. After weaving, the cloth is fur- 
ther protected by a coat of clear lacquer. 

GOLDEN BRONZE: The same specifications as Antique 


Bronze except that the wire is natural, untreated commercial 
bronze. Lacquered after weaving for additional preservation. 


PENNSYLVANIA WOVEN WIRE CO. 


Lock Haven, Pennsylvania 
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and must be an example for the 
rest of the world. We must let 
the world see that with perhaps 
the same courage, ingenuity and 
effort that we have shown and 
that our forefathers have shown 
what can be accomplished, and 
that they may be abie to accom- 
plish the same thing in theirs. 
The concept of holding ourselves 
in check, of liquidating our ad- 
vantages, honorable advantages, 
because that is what they are, 
and go on the theory of a level- 
ing-off process based on a hard 
luck conception of humanity is, 
to my way of thinking, abso- 
lutely insane, improper and un- 
fair to our own people. 

I feel very strongly about this, 
because as we hear speeches 
about the conception of the com- 
mon man, the implication is that 
we are not world conscious and 
not able to see the unity of man- 
kind. It is one thing to see the 
unity of mankind, and it is an- 
other to start in on a period of 
retrogression in order to reduce 
our special advantages. 

It seems to me we must con- 
tinue to live up to the best 
things in life in our own nation 
and hold our minds open; that 
we must follow such a course 
and not get mixed up in the 
power politics of this world, so 
that we can pass un these advan- 
tages to our children. We can- 
not justify our position in out- 
landish places where the older 
countries will permit us to pick 
up every hot potato they do not 
want to handle themselves. Now 
this is very serious. 

There is one simple statement 
I would like to make to you. As 
an observer, I believe that we 


must begin being very careful in 
our country about our own at- 
titude toward the Germans in 
the future. Every place I have 
been in this war the old question 
is being revived. 


The German Wolves 


I have seen the Germans, and 
you can see the Germans the 
same as you can see the wolves 
that run out in the dark. These 
Germans are getting ready, as I 
attempted to say in “Men in 
Motion,” they are getting ready 
to throw themselves upon the 
mercy of the British, posing as 
joint guardians of the peace of a 
joint world. They are going to 
try to convince us that they are 
kind and gentle; they will say, 
“Don’t you remember that old 
nurse maid who loved little 
Johnny; don’t you know about 
German music, the Oberam- 
mergau? 

“You cannot believe that we 
Germans were any more for Hit- 
ler than you; we just couldn’t 
help ourselves. The fact that he 
is done means that we will be 
able to live and be useful in the 
new community of nations, and 
furthermore, Americans, isn’t it 
true that the United Nations are 
fighting in Europe for a stable 
Europe, and there must be no 
blood bath of the German people, 
because if there is a blood bath 
you will destroy the last vestige 
of a permanent peace in Eu- 
rope?” 

There was a cooling off period 
after the last war, but nobody 
had a cooling off period in Eu- 
rope while the Germans were 
riding high, wide and handsome. 


A.H.M.A. ADVISORY BOARD 





J. E. STONE 
The Stanley Works 





ISAAC BLACK 
Russell & Erwin 


FAYETTE R. PLUMB 
Fayette R. Plumb, Inc. 


Mig. Co. 


140 











L. M. STRATTON, SR. 


The Stratton-Warren Hdwe. Co., 
S.H.J.A. Advisory Board und Chief X 
of the X-Club whose membership in- 
cludes all the past presidents of the 
Southern Hardware Jobbers, Na- 
tional Wholesale Hardware, and 
American Hardware Manufacturers’ 
Associations and the Old Guard. 
Geo. H. Harper, National Enameljng 
& Stamping Co., is Historian of the 
X-Club, which held its semi-annual 
luncheon meeting during the Cincin- 
nati Convention. Mr. Stratton, now 
serving his second term as Chief X, 
is a past president of both the 
Southern Hardware Jobbers’ and 
the National Wholesale Hardware 
Associations. 





In my opinion, if the Germans 
are ever able to return to a posi- 
tion where they have strength 
enough they will try it again. 

Unless once and for all these 
followers of the German views 
about moderation to the Ger- 
man people are wiped out, and 
unless this time we finally teach 
these people once and for all 
that they have lost this war, for 
they still do not believe that they 
lost the last war, we will have to 
do this all over again within the 
next two generations. I think 
this time we ought to take the 
American troops down the Un- 
ter der Linden and that we show 
these people once and for all that 
they have lost this war. 


Questions Answered 
by Mr. Taylor 


From the Floor: Can you 
make any comment about the 
French leaders, DeGaulle and 
Giraud? 
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Mr. Taylor: Briefly, I will 
attempt to. There was a time 
when unquestionably DeGaulle 
was very useful, but because of 
his stubbornness he has turned 
out to be quite a problem. Now 
in North Africa he has turned 
out to be playing politics, and he 
is a very astute politician. 

The basic complaint about 
DeGaulle—and I share it—is 
that he is excessively interested 
in the nationalistic future of 
France, and he is willing to sac- 
rifice Amercia and England to 
attain it. For instance, De- 
Gaulle is excessively conscious of 
the fact that there is an anti- 
British feeling in France, and he 
took advantage of this first in 
his dealings with Admiral Dar- 
lan and then with England. 
This was clearly demonstrated 
at Oran regarding the British 
shipping ports. He has consist- 
ently tried to show the people 
of France that he is not subject 
to the British or the Americans. 

My resentment against De- 
Gaulle is that I think it would 
be healthier and more whole- 
some and he could become abso- 
lutely indispensable to the AI- 
lied program if, instead of 
spending his time lying about 
his relationships, he devoted his 
energies and talents, and they 
are a great many, to trying to 
show the French people the ne- 
cessity of cooperation with the 
United States and the United 
Nations. 

Darlan made the mistake of 
trying to play God and man, and 
while he recognized DeGaulle 
Mondays, Wednesdays and 
Thursdays, he failed to recog- 
nize him Tuesdays, Thursdays 
and Fridays. 


Re-educating the Germans 


From the Floor: Don’t you 
think there could be a re-educa- 
tion of the German people? 

Mr. Taylor: Well, I am a little 
disillusioned about that. I think 
the Germans have demonstrated 
a curious blind spot in interna- 
tional affairs. From my own ob- 
servations, the same individual 
who will be generous, kind and 
fair with the rest of his people 
and raise his family in a God- 
fearing way, and laugh and be 


agreeable, when it comes to in-: 


ternational affairs will go. ber- 
serk, betause they are in love 
with the idea of a greater Ger- 
many. The Herrenvolk principle 
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is appealing, and so far as possi- 
bie they are going to enforce 
that because they feel that they 
are superior intellectually. They 
have attempted to enforce their 
ideas, losing sight of any sense 
of restraint or international 
justice. 

Therefore, I am _ convinced 
that they must suffer a psycho- 
logical revolution as thoroughly 
as a military revolution, so that 
for once and for all this idea and 
this attitude is exterminated 
from the minds of the German 
people, and that they may real- 
ize what this greedy notion. of 













woiid domination has cost in 
misery. 

The alternate idea of trying 
through education to appeal to 
the sense of the German people 
—and while I do not say that 
crushing the German people is a 
desirable program—it is the 
only program which contains 
feasible ideas for success. I for 
one would like to see us try that. 

From the Floor: You do not 
feel that we can kill off all the 
German people? 

Mr. Taylor: I am in favor of 
killing a great many of them, my 
friend. 
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HOMER G. SNOOPSHAW says: 





“When folks understand the many war jobs for batteries, 
they realize why you can’t always supply their needs. Ads 
like this help explain and remind them that “BURGESS” 
is the buy-word in batteries,” 
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HOWARD E. EMMONS 


, outlook for 


hardware supplies for the com- 
ing months may be described, 
paradoxically, as good-and-un- 
certain. ... By that I mean, of 
course, that the outlook is both 
good and uncertain, for the term 
“hardware supplies” covers a 
great many different items, and 
there are many factors govern- 
ing the supply of these items 
which are interdependent and 
constantly changing. 

Were I back in the wholesale 
hardware industry, sitting in a 
meeting such as this, I think I 
would expect to hear some good 
news about the hardware supply 
situation. The newspapers and 
trade journals have been full of 
stories about war production’s 
having passed its peak, about the 
cut-back in many government 
contracts, about surplus ma- 
terials, about the easing of the 
supply of metals, and about re- 
conversion to peace-time produc- 
tion. At a meeting such as this, 
in view of these accounts, I 
would expect to hear less about 
more government regulations, 
and more about less regulations. 
And, I think, I would wonder 
why I could not now get more 
steel goods for the farmer and 
the Victory Gardener, more 
auger bits, padlocks, saws, axes, 
cutlery, enamelware, galvanized 
ware and all of the different 





The Outlook for 
Hardware Supplies 


ELAXATION of restrictions would be more 

numerous and extensive were it not for 
limiting factors such as the supply of non-con- 
rolled materials, the supply of shipping con- 
tainers, transportation service, price ceilings, 
production facilities of the industry, and the 
manpower supply. All of these play quite as 
important a part in the supply of hardware as 
do the supply of metals and WPB restrictions. 


By HOWARD E. EMMONS 
Chief, 
Hardware Supplies Section, 
Wholesale and Retail 
Trade Division, WPB 


things my trade had been clamor- 
ing for. 

At the same time, I know I 
would not want any shallow 
promises. I would expect the 
Government to be frank with 
me, and give me the “bitter” 
along with the “sweet.” 


WPB Attitude 


Wholesalers may sometimes 
suspect that officials of the War 
Production Board delight in de- 
vising a constant flow of in- 
genious restrictive measures and 
are reluctant to rescind or relax 
them as the supply of certain 
materials becomes less critical. 
I would deny this to be a fact, al- 
though as Mr. Baruch put it in 
his “Report on War and Post- 
War Adjustment Policies,” “. . 
owing to a natural inertia, the 
adjustment of these controls is 


= &€-2 


At the Jobbers’ 


Tuesday Afternoon Session 


likely to lag behind actual condi- 
tions.” I think that the general 
attitude among War Production 
Board officials is that war-time 
controls should be retained as 
long as necessary, but all con- 
trols and war agencies adminis- 
tering these controls should be 
liquidated when no longer neces- 
sary. 

I know that this is the atti- 
tude of my section, our Whole- 
sale Hardware Industry Advi- 
sory Committee, and the Whole- 
sale and Retail Trade Division, 
because one of the 10 points of 
my section’s program of activi- 
ties for this year is: “The study 
of all WPB restrictions, limita- 
tions and simplifications affect- 
ing the hardware wholesaler, 
with the view of recommending 
the speedy elimination of those 
no longer necessary. 

Actually, much relaxation has 
already taken place in supplies 
of metal content, although some 
materials, such as lumber, have 
become more critical and have 


“At the present time, the outlook for hardware 
supplies is both good and uncertain” 
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been placed under tighter con- ° | 
trols. In scanning over sum- 
maries of War Production Board 
actions each day, I have counted 
an average of about five a day, 
involving revocations of orders, 
relaxation of restrictions and 
increased quotas to manufac- 
turers. 

These relaxations would be 
even more numerous and ex- 
tensive, were it not for limiting 
factors other than the supply of 
basic metals, and the necessity 
of keeping industry geared for 
war production until the war has 
passed its critical stages. As a 
matter of fact, the Office of 
Civilian Requirements had pro- 
grammed, or planned, substantial 
increases in the production of 
many civilian supplies early this 
year; but, upon insistence by the 
War Department, Mr. Nelson 
openly declared that there must | 
be no widespread resumption of 
civilian goods manufacture, un- 
til the needs of the impending 
invasion are met; and most of 
these OCR programs had to be 
modified or deferred. 

I spoke of limiting factors | 
other than the supply of basic 
metals. By “basic metals” | 
mean aluminum, copper and steel, 
which are termed controlled ma- 
terials under the Controlled Ma- 
terials Plan. ; 





Six Limiting Factors 
The first of these limiting 


factors is the supply of non-con- 
trolled materials, as defined un- 
der the CMP, or materials with- 


out metal content, such as 


lumber, leather and textiles. The d CARRIAGE BOLTS 
second is the supply of shipping 

containers. The third is trans- an 

portation service. The fourth is p ‘ 
price ceilings. The fifth is the TRIPLEX Lag Screws and Carriage Bolts are known for their 
production facilities of the in- rugged dependability. Seldom do they yield from even excess 
dustry. And, finally and per-  gyerload. 

haps the paramount limiting , , . , 

factor governing the supply of It is better to have a Carriage Bolt just a little tougher than 
many hardware items, is man- necessary for the purpose. 


a a the supply of the Likewise, with Lag Screws, it is safer to have a little excess of 


necessary basic metals were the holding strength normally needed. For if one in a hundred 


plentiful, and all government re- _ fails, it casts doubt on the other 99. 

strictions on production were re- , 2 Sas 

moved, the yn of certain Specify TRIPLEX for that added margin in toughness and 
hardware items containing non- dependability. 

metallic materials would be 


limited. A good example is steel TRIPLEX SCREW COMPANY 


goods and other handled tools. I 
am told that handled tools manu- | 5317 GRANT AVENUE e CLEVELAND 5, OHIO 
THREADED 


facturers are getting all of the | 
FASTENERS 


steel that they can “chew up,” | 
CAP AND SE SCREWS.* BOLTS, :- NUTS AND BIVETS 







but their production is largely | 
limited by the number of wood 
(Continued on page 207) 
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Lawn furniture is featured on the second floor of the store. 
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Latticework and Lawn Furniture 





(= is profit and 


increased store traffic in lattice- 
work and lawn furniture, espe- 
cially during wartime. This has 
been the experience of Reinhold 
Bros. Co., Milwaukee, Wis., which 
has been pushing these two lines 
during the past few years. 

The firm has a large second 
floor on which much of this mer- 
chandise can be stocked. The lat- 
ticework is shown with good effect 
by placing it against the wall 
where its attractive patterns can- 
not help but please the prospect. 
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Aids to Springtime Sales 


Reinhold Bros. Co. has found that 
they put people in a buying mood 
for other types of outdoor goods 


These individual pieces help make 
a garden very attractive and sell 
from $2.35 up. Gardeners will 
often buy one or two pieces a 
year and will keep adding addi- 
tional pieces to their garden from 
year to year. 

During the past year the firm 
has featured the types of lawn fur- 
niture that were obtainable, par- 
ticularly simple lawn chairs with 
canvas seats and these have sold 
very well. The same people who 
buy latticework and garden sup- 
plies come to buy lawn furniture. 
Croquet sets are carried in stock 
and move very well, especially 
during wartime when people must 


stay at home and enjoy their yards 
more than ever. 

Some of these items are dis- 
played in a second story window 
where they can be seen from the 
street. The use of green straw 

(Continued on page 209) 
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AS THE HABIT SPREADS 


@ The vacuum bottle habit is spreading . . . reaching people 
who never before used vacuum ware . . . becoming a necessity 


in their wartime life. 


These people will make up a vast, new market for Ther- 


mos brand vacuum ware when peacetime production is again 
resumed. In the home, office, school and factory, there will 
be many new uses for vacuum-insulated products. 

In the meantime, Thermos is producing an unparalleled 
number of vacuum bottles to meet wartime demands. And 
Thermos advertising is protecting your market—paving the 


way for your postwar sales. ‘ 


THERMDS 


TRADE MARK REG. U.S. PAT. OFFICE 


BRAND VACUUM BOTTLES 





THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONN. 
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e k. Hancock, owner 
of the Hancock Hardware Co., 
Harvard, Ill., who is nearing 70 
years of age, has recently taken on 
a new line, and has found it profit- 
able. This line is flowers—natural 
and artificial—as well as a fine 
stock of house plants. 

This new line—purely the result 
of a hobby—brings many women 
shoppers into his store every day 
and daily sales of flowers and 
plants often run as high as $60. 
The margin of profit on flowers is 
satisfactory. too. 

Mr. Hancock started on this in- 
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Artificial funeral wreaths are displayed near the center of «he store. 


They are business builders in 
either natural or artificial 
form, according to J. E. Hancock 


teresting sideline in the following 
manner: He has a large flower 
yarden at his home, and also 
grows quite a few plants indoors. 
People began to come to his home 
and ask him if he would sell his 
flowers and plants. He didn’t want 
to sell those he grew, but he got 
the idea of stocking the line at his 
store. 

He accordingly made an ar- 
rangement with an _ out-of-town 
florist to buy flowers and plants 
and resell them. From the very 
first this arrangement worked out 
very well. Mr. Hancock points out 
that he can make a profit this way, 
even though he does not grow his 
own flowers. The next step in his 
flower merchandising program 


was the making of wreaths for 
funerals. Mr. Hancock and _ his 
wife tackled this problem and mas- 
tered it in a very short time. Peo- 
ple spread word about this service 
and the firm began to get more 
and more orders. 

“We are much more hardware 
than florist in our makeup,” says 
Mr. Hancock, “but this floral line 
has come along very nicely and 
helps us to complete our year 
around volume, People don’t mind 
coming into a hardware store to 
buy flowers and plants at all if 
our experience means anything.” 

The funeral wreaths made up 
from artificial flowers are pur- 
chased complete from manufactur- 

(Continued on page 216) 
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ast Stand... 


1 876: Major General Cusger’s forces 1 944: Today each military unit, regard- 


were isolated from reinforcements through less of size or location, even the individual 
lack of communications which might have soldier can have instantaneous communica- 
successfully averted disastrous defeat. tion through the miracle of modern radio. 
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Aentinel _ 
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The part played by Sentinel’s radio-electronic equipment in this war, 
cannot be told in detail now—except that Sentinel facilities have gone 
all out for victory. Production for military needs has been enormous. 

From a civilian standpoint this means new equipment has been 
added, new skills and methods “developed, all of which will be 
reflected in better, more saleable, more profitable Sentinel products 


for Sentinel dealers. 





SENTINEL RADIO CORPORATION 
2020 RIDGE AVENUE, EVANSTON, ILL. 
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Placed at an angle, this chinaware is bound to catch the women’s eyes. 





China and Glassware 
Bring Women 


To This Man’s Store 


The West End Hardware Store is 
attracting a new type of trade 
and finds that it is profitable 
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Vives the West 


End Hardware Store, Elgin, IIL, 
added china and glassware and 
gifts as lines to help replace de- 
pleted tool stocks early in the war 
period, Roy Baseman and Fred 
Nolting, partners, were plainly 
skeptical about the results that 
would be achieved. 

This store has always been pre- 
dominantly a man’s store, due to 
the fact that it is located near a 
big factory district. On their way 
home from work many factory 
workers would stop in and buy 
tools, hardware and the like. The 
women’s trade had always been 
rather light. However, war-time 
necessities forced the addition of 
lines which would appeal to 
women, and china, glassware and 
gifts seemed to be the answer. 
Nevertheless, the question was, 
could enough women be induced 
to come to the store to buy and 
to start new war-time shopping 
habits? 

The new lines were given a fine 
display and were also given some 
newspaper advertising. Two things 
happened—women began coming 
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This window display of placques brought in many male customers. 


to the store to inspect the new 
stock and to buy, and men cus- 
tomers began telling their wives 
about the glassware and china line 
and induced these wives to look 
it over. The first result was ex- 
pected, says Mr. Baseman, but the 
second wasn’t. And yet the regu- 
lar men customers were so well 
satisfied with their treatment at 
the store in years past that when 
the new lines were added they felt 
their wives would do well to buy 
there. 

As china, glassware and gift 
sales increased, several china sets 
were given better display by put- 
ting them on upright racks which 
gave all pieces of the sets a com- 
plete showing. Placed at an angle 
on a special table, these sets could 
not fail to attract the attention of 
anyone who came into the store. 

Here again there was an unex- 
pected result. The men customers 
began to buy sets of china and 
glassware for their wives. One of 
these, a 32-piece set at $7.95, was 
an especially fine seller. The fac- 
tory workers would buy these sets 
for their wives as gifts on special 
occasions. Some would explain 
that they would never dare to buy 
the family’s best set of china, but 
they would take a chance on buy- 
ing one which would serve every- 
day purposes. 

“From then on we didn’t hesi- 
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tate to suggest china and glass- 
ware sales to many of our custom- 
ers,” says Mr. Baseman. “Since 
that time it has been surprising 
how many factory workers have 
bought colored cookie jars and 
pottery, glassware and china on 
paydays. We have also continued 
to get more women customers as 
well. All in all, these new lines 
have helped us tremendously.” 


A very simple little stunt in sell- 


ing glassware has been used quite 
effectively at this store. For ex- 
ample, instead of pricing each 
piece of glassware, the store puts 
a price on six or a dozen. At one 
counter there is a sign which says 
that six sherbet glasses can be 
bought for 29 cents, etc. Signs 
like this help to get customers to 
buy these items in half dozen or 
more lots and eliminates a lot of 
small sales. 

Following up the advantage in 
selling china and glassware, the 
firm recently went into the selling 
of wall plaques. The results of 
such merchandising have been 
very good. Turnover rate on 
plaques will be between three and 
four a year if the present rate of 
sales keep up. Men do not hesitate 
to buy these plaques, says Mr- 
Baseman. A couple of good win 
dow displays, plus interior Show- 
ing of the plaques, has attracted 
the attention of many mén. 

Plaques at this store sell for 50 
cents to $2.25, with the $1.75 
price being very popular with cus- 
tomers. The store management 
mounted many plaques on a large 
piece of wallboard and placed the 
whole arrangement in the window 
where it made an attractive dis- 
play. 

A line of wall mirrors has also 
been added to the store stock in 
recent months and latest reports 
are that they are selling very well. 





Lawn Furniture a Springtime Asset 





Wood lawn furniture and picnic sets were featured on the third floor 

garden and lawn department in the Clark Hardware Co., Jamestown. 

N. Y. Sales on these items last year were triple those of the previous 

one. A is the peak month in this line and volume begins to taper 

off in July. Items are gll priced knocked-down. If customers want the 
set up a small charge is made for this service. 
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Here’s an Easy Method to Use 
In Keeping Track of Stock 


It's quick, is not complicated 
and makes it a simple matter 
to find out just what's wanted 


Maw dealers as 


they look over their stores find 
that from month to month the 
stock is gradually disappearing, 
due to no fault of their own. The 
question of replacing many of the 
former items simmers down to the 
fact that they cannot be obtained 
as they are not manufactured, 
and, in many cases, nothing has 
been made to take their place. 

We possibly have not realized 
just how many different items 
were to be had from the average 
hardware store during normal 
times. When they were available 
they were placed on the want book 
and, as the salesmen made their 
regular calls, the keeping of stock 
was not a difficult problem. At 
the present time and in the future 
this keeping and ordering stock is 
really a different picture. We 
have tried a plan which we find 
very helpful. It has helped us 
get merchandise which we had 
lost track of and almost given up 
hope of getting. 

The plan is a simple one and, 
if followed by your entire sales 
force, will help the buyer as it 
avoids duplication of orders on 
the easy-to-get items, and often 
makes possible the chances of se- 
curing the lost track of items so 
often needed. The plan is as fol- 
lows: Practically all hardware 
stores use orange wrapping paper 
which is easily seen. Make slips 
of various sizes, Place some of 
them in small boxes at various 
points over the store for conve- 
nience, and whenever you find 
that some item is out or low just 
put the name of it on one of these 
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Here are the cards. The system is 
described in detail on this page. 


slips of paper and also mark it 
as follows: name of article, on 
book, month, day, year. 

After this has been done place 
the slip where the stock is usually 
kept. I fully realize there are 
many times when these things can 
slip one’s mind, if so, it will come 
to you later on and can be taken 
care of. I believe this plan also 
protects each employee .as to his 
or her responsibility of putting 


By ALBERT C. HOFFMAN 


Sam S. Nave Hardware Co., 
Huntington, Ind. 


things on the want book as we 
all know our own handwriting. 
The accompanying _ illustrations 
may apply to any articles in the 
store and show how the system 
works. 

Sample No. 1. A needed article 
was hard to get but finally came 
through. 

Sample No. 2. Applies to bolts 
of any kind. All three sizes were 
placed on want book January 5, 
1944. The 44 x 1% and 4 x 3-in. 
sizes came through and were 
crossed off. The 14 x 2-in. size 
was placed on want book Febru- 
ary 22, 1944, and the slip replaced 
to show that this size was to be 
reordered. 

Sample No. 3. Shows all three 
sizes were placed on want book 
January 1, 1944. 5/16-in. came 
through; it was crossed off and 
6/16-in. and 12/16-in. again 
placed on want book February 2, 
1944. The 6/16-in. came through 
and was crossed off; the 12/16-in. 
were replaced on the want book 
March 10, 1944, which indicates 
it is to be reordered. 

Sample No. 4. Shows the bevel 
square was placed on book Au- 
gust 18, 1943, November 25, 
1943, and February 28, 1944, 
which indicates that the chances 
of securing it are very doubtful. 

These slips should be removed 
when all the items come in. If all 
the stock listed does not come 
through leave slips in the proper 
places for future reference. For 
quick and accurate reference it is 
better to spell or abbreviate the 
month. This idea can be used 
throughout the entire store. It 
should help your store buyer, also 
the jobbers’ salesmen. 
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New GAS SCHOOL trains workers 
to fight industrial gases 








Every day a large steel plant pro- 
duces millions of cubic feet of dan- 
gerous gases—blast-furnace gas, 
coke-oven gas, carbon monoxide, 
ammonia gas, and the like. Now, 
with thousands of new workers, 
protection against the gas hazard is 
more important than ever before. 

To safeguard workers more fully, 
Bethlehem is now operating what 
is believed to be the first and only 
industrial gas school in any Ameri- 
can steel plant. 

Climax of the course comes when 
each man performs physical work 
while wearing gas-protective equip- 
ment in a gas-tight room filled with 
white clouds of non-poisonous but 
choking, stinging gas. 

But before any man goes into the 
gas chamber he receives training in 
gas-fighting technique. |He learns: 


1. How to use and maintain vari- 
ous types of masks and breath- 
ing apparatus. 

2. How to choose the proper equip- 
ment for a given gas. 

3. Which industrial gases are dan- 
gerous and where they are likely 
to be found. 

4. How those gases affect the body. 

5. How to revive a victim who has 
been gassed. 


Then the trainees are ready for the 
test. They strap on a canister mask, 
“fresh-air’’ mask, or oxygen-breath- 


WORLD’S LARGEST SHIPBUILDER 





SECOND LARGEST STEEL PRODUCER 
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@ Men at work in gas-filled room, in Bethlehem gas school. The instructor 
watches through a window, directs their efforts over a public-address system. 


ing apparatus, and step into the 
gas-filled room. They crawl through 
tunnels on mock rescues, climb over 
hurdles, load wheelbarrows, repair 
pipes, and do many other kinds of 
simple, every-day tasks, to accus- 
tom themselves to the strange sen- 
sation of physical exertion while 
breathing through protective equip- 
ment. The gas is not dangerous but 
highly unpleasant, so that if a man 
decides not to bother with his mask 
and slips it off, one whiff will send 
him out of the chamber, choking 
and wiping his eyes. 

Men from all departments who 
may have to cope with industrial 
gas are given this training; men 
from blast furnaces and coke works; 
men from labor and construction, 


combustion, fire and police depart- 
ments. Men who normally work 
together on the job, are trained in 
teams so that they can go into 
action as a unit in an emergency. 

The school is a marked success. 
Men are rapidly learning to combat 
industrial gases, to use protective 
equipment and, when necessary, to 
work safely and easily in gaseous 
atmospheres. Safeguarding against 
industrial gases is one of many 
ways in which Bethlehem’s safety 
work has helped to bring production 
to record-breaking levels. Whatever 
contributes to the worker’s health 
and safety helps to increase the out- 
put of war steels and fighting ships, 
and of cargo vessels to supply our 
fighting men overseas. 





Colorful Crockery Attracts 
The Housewives to Wohler’s 


Change in color arrangement is 
an added stimulant to sales in 
this Minneapolis hardware store 


re has al- 


ways been an important item in 
the store of William J. Wohler of 
Minneapolis, Minn. Recently, Mr. 
Wohler made an investigation to 
determine which were the fastest 
moving articles in this line before 
he increased his stock. It was 
found that mixing bowls, cannister 
sets and colored baking dishes 
had the greatest sales appeal and 
consequently these articles were 
stocked more heavily and given 
additional display space, both on 
tables and along the sidewalls of 
the store where they would be sure 
to attract the attention of shoppers. 

Color schemes were worked out 
to show some of each type of dish 


[> 


ae 
- ba 
i oon 
i S", 
ae 


with one predominating color, to 
suggest to the housewife the pos- 
sibility of buying matching 
groups. Frequently this arrange- 
ment succeeded in selling a com- 
plete set instead of the one item 
the customer had come into the 
store to buy. 


Teapots Popular 


Teapots also proved to be excel- 
lent items. Before present condi- 
tions made it necessary to replace 
lost stock, the firm had never car- 
ried teapots, but when demand 
revealed their popularity, a spe- 
cial teapot section was set up. 
Colors, shapes and sizes were 
extremely varied for wide appeal. 
The pots were placed so that no 
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two that were alike were together. 
Several shelves were devoted to 
them, with each shelf containing 
some teapots of extremely bright 
coloring giving an impression of 
vividness. Because they were 
placed together they received 
greater attention and the store 
gained a reputation as a “teapot 
center.” 

Change in color arrangement is 
considered an important detail. 
Frequently a change in position 
will bring a sale of a teapot, since 
the new position makes it appear 
to be an addition to the stock. 


This colorful sidewall display draws customers from all parts of the store. 
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America’s Most Popular Powder-Form Plastics 


7 am Lott] am (0) 0) 0-1 al 
THE SAVOGRAN COMPANY 


2627 Army Street India Wharf 561 West Monroe Street 
SAN FRANCISCO 19 BOSTON 10, MASS. aa ll@Nclon. 





From Four to Five Turnovers 


On a $100 Stock of Dog Food 





; are millions 


of degs in America many of whom 
have been trained to eat com- 
mercially prepared dog food. This 
means there is a huge market for 
dog food in many sections of the 
country, especially important now 
because of the war-time necessity 
of meat rationing. Thus reasoned 
Otte F. Buhl, manager of the 
Crystal Lake Hardware Co., Crys- 
tal Lake, Iil., when he took on a 
line of dog food two years ago to 
help his store through the war 
period. 

His merchandising of the line 
consisted of newspaper advertis- 
ing, window display and an inte- 
rior display at the center of the 
store. He arranged his stock so 
that dog owners could buy 2, 5, 
10, 25 and 50-lb. packages. In 
other words there was a package 
for every size dog, whether a 
cocker spaniel or a St. Bernard. 
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The results were very good, ac- 
cording to Mr. Buhl. He gets be- 
tween four and five turnovers a 
year on a $100 stock. Good 
sellers among ,the various sizes 
carried in stock are the 2-lb. bag, 
the 5-lb. bag and the 50-lb. bag. 


Order Larger Sizes 


“Most new customers on dog 
food start out with the small sizes 
to see if their dogs like the food,” 
says Mr. Buhl. “Then they usu- 
ally come back later and order the 
larger sizes. It is much cheaper 
for the dog owner to buy this food 
in large quantities for it keeps 
almost indefinitely.” 

Mr. Buhl likes the idea of dis- 
playing the large and small bags 
together, for it shows customers 
the various sizes that could be 
bought. He himself was a little 
skeptical about the chances of sell: 
ing 50-lb. bags of dog food, but 
he found that they sold well. 


Dog food is displayed 
within the store and 
in the windows. News- 
paper advertisements 
also help swell sales. 


Crystal Lake Hardware Co. gets 
excellent results from a line 
that helps save food coupons 





Dog owners, as a rule, are good 
spenders, says Mr. Buhl, and for 
this reason they will also buy dog 
harness and other items stocked at 
the store. Many of his dog food 
customers have developed into 
good all around hardware store 
customers. Some of them had 
never been in the store before the 
dog food line was stocked. 

When pushing a new line like 
this, Mr. Buhl advises getting it up 
near the front of the store and 
near the center aisle. In this way 
it is bound to be seen by many 
customers entering and leaving the 
store. Later, after the demand has 
been built up, the display can be 
moved to a sidewall location with- 
out any drop in volume, for dog 
food buyers can be counted on to 
buy regularly. 
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With the Dawn of Peace .:. Your Finer Ranges 


HEN peace comes, the L&H 
line will be ready for you 
— sparkling with new improve- 
ments that will prove irresisti- 


ble to your customers. 









We're Serving 2 
Market Just few <>. 


L&H PRODUCTION IS NOW DEVOTED 








TO MAKING THESE WAR GOODS: 
Pins for tank tracks; anti-aircraft shells; cases 
for electrical control apparatus; containers for 
bomb parachutes; cartridge belt webbing; 


assembly of air compressors on U. S. army 
trucks; steel cases for truck tools and parts. 


— 
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It’s true that L & H postwar 
plans cannot yet be completely 
divulged: The facilities of this 
vast plant are still devoted to 
the precision production of 
vital war goods. 

But this is a good time for plan- 
ning. The problem of postwar 


prosperity and progress are 





yours and ours together. We 
believe that the completeness 
of the L & H line and our 70 
years of successful experience 
in designing, manufacturing and 
merchandising justify your seri- 
ous consideration. In your post- 
war planning include L & H. It 


will be a good line to sell. 


Meg a 


A. J. LINDEMANN & HOVERSON CO. 


Since 1875 
MILWAUKEE, WISCONSIN 


cos ALCALRE 


Manufacturers of ELECTRIC RANGES + ELECTRIC WATER HEATERS © GAS RANGES > OIL STOVES » PORTABLE OVENS + DiL HEATERS + WICKS 





Shopping Bags Attract 
Women Customers 


OMEN have more money to 

spend at retail stores during 
wartime and that is just another rea- 
son they are in the market for 
sturdy yet inexpensive bags. This 
has been the experience of Raymond 
Goodall, owner of Goodall’s Cash 
Hardware, Harvard, Ill. Mr. Good- 
all carries a line of such shopping 
bags which sell for $2.69 and finds 
that both town and farm women 
alike buy them. The bags are of 
good cloth construction with firm 
handles and can hold a goodly num- 
ber of small packages and the like. 
They look very well and a woman 
doesn’t have to be ashamed to carry 
such a bag anywhere on a shopping 
tour. 





Children’s Chairs Build Up Traffic 


F Nyce sere of children’s chairs, 
made out of scrap wood strips 
and boughs, is achieving good sales 
at the West End Hardware Co., El- 
gin, Ill. The chairs sell for $1.98 
each and are made by a local elderly 
man who can turn out enough to 
supply the store’s need. 

Practically every small child up 
to the age of three or four wants 
«ne of them in the home. They are 
small chairs which tiny tots can 
«crawl into very easily without 
any help from grownups. Mothers 
are quick to see the possibilities in 
these chairs. 

The West End Hardware Co. 
keeps a display of the chairs up in 
front where they come to the atten- 
tion of everyone entering the door. 
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These bags sell themselves to women who have made several purchases. 


Erman Crew, pro- 
Prietor of the 
Crew Hardware 
Co., Anniston, 
Ala., using his 
multiple work 
bench to measure 
off a length of 
sand paper. 


Made locally. these 
chairs are popular 
with women who 
have small children. 
They can stand 
plenty of rough 
treatment and sstill 
retain an attractive 
appearance. They 
are displayed in a 
prominent spot and 
sell very well. 


Multiple Bench Speeds Up Work 


MULTIPLE work bench with 


demountable attachments is: 


used by Crew Hardware Co., An- 
niston, Ala. One attachment is for 
measuring off screen wire, hardware 
cloth, sandpaper or other items com- 
ing in rolls. The roll is placed on 
roller skates which are mounted 
upside down on a board. The latter, 
when not in use, folds down beside 
the work bench. Another device is 
a vise for cutting and threading 
pipe. It is also mounted on a fold- 
ing board. The work bench also 
has holes in top in which a frame 
may be fastened for use in restring- 
ing tennis rackets. The bench has 
a handy tool drawer in front, and is 
used for other operations than those 
mentioned. 
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If you are looking for clean-cut, extra profits in your paint depart- 
ment, BPS Flatlux is the answer. This amazing, new oil-base, 
one-coat oil paint is a Sensational Seller, all over the country. It’s 
different—not a water paint. Not a fad. It’s inexpensive. 

Your profits are protected, for we give you the exclusive franchise 
in your neighborhood. ‘To get this special sales privilege, the only 


one assigned near you, write The Patterson-Sargent Co., today! 
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You can make a (lean (ii profit on 


Gf) FLATLUX 


The amazing, new oil paint for all interior surfaces .. . including wallpaper 





Distribution is regulated...YOUR PROFITS ARE PROTECTED 








BPS Products, Pro- 
motions and Partner- 
ship Policies earn and 
hold the loyalty of 
Paint Dealers every- 


where. 














0.C.R’s “Equitable Distribution Order” 
Hits Snag—May Not Be Issued 


ARIOUS industry groups affected by pro- 
posed order registered much opposition 

or believing abuses are minor and that OCR’s — 
proposal would create ill-will at a time when 
distribution is being handled as fairly as is 

possible under war-time pressure. 


ise many 


months of discussion the “equita- 
ble distribution order,” proposed 
by the OCR Wholesale and Re- 
tail Trade Division, has struck a 
snag. Various industry groups, 
affected by the order, have regis- 
tered much opposition to _ it. 
Since, as previously reported in 
Harpware Acer, voluntary com- 
pliance would be necessary under 
most of the provisions it is now 
doubtful whether the order will 
be issued in the face of gathering 
opposition. In any event, the reg- 
ulation is not expected to be is- 
sued until a new OCR chief is ap- 
pointed, since in view of the 
opposition the order’s backers are 
stepping quietly. Harpware AGE 
also learned that the order will 
be invoked only when necessary, 
and will not be a blanket over dis- 
tribution of all types of goods. 

Briefly this order attempts to 
define “equitable distribution” and 
to correct any factors which might 
be causing inequalities through 
use of historical patterns of dis- 
tribution. In proposing the order 
OCR had in mind a continuing 
limited supply of goods and a 
desire to distribute these goods 
fairly. 

The proposed order would not 
apply to goods sold on rated or- 
ders, rationing goods, and prod- 
ucts which are distributed under 
the control of agencies other than 
WPB. 

The order also sets up a policy 
and provides a mechanism for re- 
ceiving complaints and providing 
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Washington Bureau 
of Hardware Age 


relief for such complaints. The 
portion of the order for granting 
relief to dealers who feel that they 
are not being adequately served 
is the only one which sets up a 
compulsory mechanism, whereby 
WPB could issue a directive to 
distributors ordering them to sell 
goods to specific buyers. 


To Make Adjustments 


Under other portions of the or- 
der distributors are requested to 
make adjustments to take care of 
shifts in population, new stores in 
defense areas, stores that have lost 
their usual sources of supply and 
any special needs and emergency 
demands in farm and defense 
areas. 

The order also frowns on dis- 
crimination by distributors be- 
cause of location of dealers, set 
conditions of sale which cannot be 
met by all dealers, size and pur- 
chasing methods of dealers and 
between affiliated and unaffiliated 
outlets. 

In general, industry feels that 
what is needed is relaxation of 
limitation orders to provide more 
goods, rather than complicated 
distribution operation, difficult to 
administer. 

Also in considering such an or- 
der it must be remembered that 
less than 1 per cent of the total 
industrial output is sold on un- 
rated orders, therefore very little 
would be covered by such an or- 


der. OCR counters this by saying 
that the proposed order would 
affect the hardware industry only 
at such time as normal produc- 
tion of civilian goods is resumed. 
This is one of the first bits of con- 
crete evidence that has been dis- 
covered concerning WPB plans 
for controlling distribution in the 
immediate post-war economy. 

The hardware manufacturing 
industry maintains that the dis- 
tribution of civilian hardware has 
not been seriously affected. They 
say that with the exception of 
padlocks and barn door tracks 
and hangers reports from distrib- 
utors indicate that most essential 
needs are being met. 

Taking into consideration the 
wide range of goods manufactured 
by the hardware industry, it would 
appear that present distributive 
methods are functioning efficient- 
ly. If this is true, then the con- 
tention that more production is 
needed rather than more distri- 
bution is well borne out, at least 
in the case of the hardware indus- 
try. 

The hardware industry also feels 
that the evidence on which the 
order is based is unsubstantial. 
Studies leading to the writing of 
the order covered interviews with 
about 1200 retailers and whole- 
salers and approximately 270 
manufacturers in many lines. 
Hardware men say it would be 
unwise to impose new controls to 
correct minor abuses reported by 
such a small group. 

OCR says that in interviews con- 

(Continued on page 166) 
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Today at Admira!, practically all 100% 
war production of communications 
equipment goes directly to the war 
fronts, serving as the “‘voice and ears” 
of invasion. We’ve “‘stepped-up” and 
“‘re-stepped-up”’ production schedules 
to meet the needs of our only customer, 
Uncle Sam. New standards of precision 
engineering have been introduced and 
new machinery installed to further the 


cause of Victory. 


Peacetime Makers of Admiral Radio + America's Smart Set 


3800 CORTLAND STREET + 
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TUNE IN 


2:30 P. M., EWT, Sundays for 
Admiral “World News Today” 


Admiral’s expanded production facilities 
will permit in the post-war days to come 
the addition of a line of major household 
appliances that will be revolutionary 
both in quality and price. Plans are 
being completed and we soon will have 
an interesting story to tell to mer- 
chandising minded distributors and 
dealers. If top-flight merchandise and 
profits interest you, you’ll want to get 
aboard with... 


CHICAGO 47, ILLINOIS 





Werld’s Largest Manufacturer of Radio-Phonographs With Automatic Record Changers 
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RIVES PETERSON 


A FEW months ago 


Il was discussing with a friend 
the proclivity of the American 
business man to worry about 
things that never happen. I 
think his comment is worth re- 
peating. He said: 

“The fact that they do worry 
is the reason a lot of these 
things don’t happen, because 
when business men begin to 
worry they start to do something 
about the situation. As a re- 
sult they either minimize or 
wholly escape the effects they 
have feared.” 

If his reasoning is sound— 
and I am inclined to agree with 
him—it is encouraging to note 
that hardware retailers and 
wholesalers all over the country 
have already begun to think of 
what the competitive situation 
may be in the days when peace 
again has come. And it will be 
even more heartening when this 
advance thinking reaches a state 
of active worry over the things 
that may happen and of plans 
and activities designed to pre- 
vent them from happening. 

But in the thinking that is be- 
ing given to the subject I find 
a very common conception that 
to my mind is both erroneous 
and dangerous. Many seem to 
feel that in the post-war period 
they are going to be called upon 
to face a lot of new kinds of com- 
petition. Thev don’t know just 
what forms these new competi- 
tive enterprises will take. They 
wonder, therefore. what they can 
do now to anticipate them. 

So far as I am concerned, I 
believe that anv new kinds of 
competitior will be negligible. 
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Retail Competition in 
The Post-War Period 


NEW kinds of competition will be negligible. 

There will, however, be a tremendous ex- 
pansion in the kinds of competition which the 
retailer already faces and there will be im- 
provement in the methods these competitors 


will use. 


By RIVERS PETERSON 
Managing Director, 
National Retail Hardware Ass‘n 


Without doubt, there will be a 
tremendous expansion in the 
kinds of competition the retailer 
already faces, and there will be 
improvement in the methods 
these competitors will use. 

For one, I am not ready to be- 
lieve that all the added competi- 
tion is going to drive the hard- 
ware retailer out of business. 
For one thing I don’t believe you 
turn a filling station operator 
into a merchant by giving him a 
stock of goods. I am not con- 
vinced that a filling station is a 
good location for a retail store. 

Perhaps I ‘am placing too 
much reliance on history but 
ever since I have known any- 
thing about the retail hardware 
business something has always 
been about to happen that was 
going to destroy it. 


He Is Still Here 


Enactment of parcel post leg- 
islation was hailed as a death 


sentence for the local retailer. . 


But he is still here. When the 
development of the great de- 
partment stores began, it was 
said to sound the death knell for 
the small retailer. People rea- 
soned that consumers wouldn’t 
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At the Jobbers’ 
Wednesday Afternoon Session 


go to a small specialty shop when 
they could buy, at possibly more 
favorable prices, from one huge 
establishment that handled 
everything. Up to the begin- 
ning of the war at least, we had 
the smaller retailer in greater 
abundance than ever. 

In my early days as a retail 
salesman, our principal sales of 
ironing equipment were six- 
pound sad irons at 5 cents a 
pound. Some better class cus- 
tomers invested $1.25 in a set of 
Mrs. Potts irons and a smaller 
number of the de luxe paid $3.50 
for a set of asbestos irons. I 
contrast that with sales in nor- 
mal times now varying from a 
$5.00 electric iron to an ironing 
machine. 

Standard laundry equipment 
was a galvanized tub and a 
washboard. We took a big step 
forward when the demand 
changed to $15.00 hand-operated 
washers. We moved into the 
electric washer field and millions 
were sold at prices ranging from 
$49.50 up. We hear that in the 
post-war period the big demand 
will be for the automatic dryer 
type and again the average price 
level will rise. 

Endless examples could be 
given of other lines the hard- 
ware man handles. It all adds 
up to the fact that it requires a 
certain number of dollars of vol- 
ume for a store to operate profit- 
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ably. And it doesn’t matter ma- 
terially whether that number of 
dollars is obtained from the sale 
of a vast number of small trans- 
actions or a smaller number of 
larger ones. 

It explains, at least so far as 
I am concerned, why the hard- 
ware retailer has been able to 
continue to get enough volume to 
operate profitably despite the in- 
roads that have been made into 
his customary lines by new- 
comers in the retail field. And 
by that same token, it gives me 
confidence that he will still be a 
material factor in the distribu- 
tion of his chosen lines long 
after the prophets of his doom 
have gone to their well deserved 
rest. 


Inertia the Enemy 


The enemy of that progress is 
inertia. The degree to which 
that inertia can be overcome will 
be the measure of our success in 
coping with the intensified com- 
petition of the post-war era. 

The fact that we will be called 
upon to deal with more of the 
same kind of competition we 
have had in the past, instead of 
with new and unknown develop- 
ments, is important from the 
standpoint that we should be 
able to plan better, and farther 
in advance, than if we had to 
wait to see what the new situa- 
tion would be before we could at- 
tempt to do anything about it. 

When you strip the problem 
down to realities you find two 
basic elements. They are price 
and method. It is not my pur- 
pose here to discourse on which 
of these is of the greater impor- 
tance. The cold fact is that so- 
lution of the situations which 
both elements create is abso- 





T. W. McALLISTER 


Editor, Southern Hardware 
Secretary. S.H.J.A. 
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lutely essential. You may sup- 
ply the retailer with merchan- 
dise at costs which match those 
of the greatest chain and you 
give him no passport to progress 
if his merchandising methods 
are ineffective. On the other 
hand, the retailer may use the 
most modern’ merchandising 
methods possible but unless he 
can achieve a reasonable degree 
of price parity with his nearby 
competitors he will labor under 
a heavy handicap. 

Certainly here, within our own 


hardware family, we can—and 
should—face facts. I entertain 
no illusions that the hardware 
wholesaler is going to buy for 
less than the large chains. On 
many items he may be fortunate 
if he can buy as cheaply as 
they do. 

Assuming that these two pro- 
curement agencies start at the 
same price level, so long as the 
jobber-retailer system requires 
a combined mark-up of approxi- 
mately 90 per cent while the 
chain system can perform the 
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for Post-War Utensil Styling... . 


HEALTH [fie 


Pressure 
Cookers 


Available 





Our pressure coaker allotment enables us to “draw open the 


curtain” upon one of the items . . . 


and a most important 


one... in the HEALTH post-war utensil lige. Produc- 
tion of HEALTH Pressure Cookers is now getting under 
way ... ready for the country’s greatest home canning 
season . . . and for cooking the most marvelous nourish- 
ing foods. Newly engineered . . . important new selling 


features ... 


new design for exceptional operating results. 


When further restrictions on civilian goods are relieved, 
we Il be ready with a smartly re-styled line of HEALTH thick 


molded aluminum-ware. . . 
“Instant” Sauce Pan Cooker .. . 


— 





and a sensational new HEALTH 


many steps ahead. 





ALUMINUM WARE “se PRESSURE COOKERS 
NATIONAL ALUMINUM MFG. CO. 


ILLINOIS 





CHICAGO .... 1424-A, Merchandise Mart 
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dual function of jobber and re- 
tailer and pay handsome divi- 
dends on a mark-up of from 75 
per cent to 80 per cent we will 
not achieve competitive price 
parity. 

It is no longer necessary to 
say hopefully that the cost of 
distribution ought to come down. 
It can be said authoritatively 
that it is being lowered—by 
some wholesalers at least. 

When a wholesale hardware 
establishment can _ distribute 
nearly six and one-half millions 


of dollars worth of merchandise 
exclusively to hardware retailers 


—no industrial, chain or filling. 


station sales—at an expense of 
less than 12 per cent, it is idle 
to say that distribution costs 
cannot be lowered. That was 
done in 1943. 

When another wholesale es- 
tablishment has set its goal to 
operate at an average over-all! 
margin of 18 per cent, and has 
made sufficient progress to be 
confident of achieving its aim, 
the fact should destroy the in- 




















the ONLY Nationally- 
advertised Liquid 
Plant Food ! 


Stock This Year-Round 
Seller Now! 


NO WAITING 
NO DELAY 


FOR 
IT’S AVAILABLE FOR 


, 1g 
Lew aad IMMEDIATE SALE! 


2 4 oz.—Retail 10¢—packed 72 to case; 12 oz.—Retail 25¢—packed 24 to case; 
quart—Retail 50¢—packed 12 to case; gallon—Retail $1.00—packed 4 to case @ 


KEM-ICAL CORPORATION, East Paterson, N. J. 


“KEM-FED PLANTS ALWAYS THRIVE” 








*Trademark, Patents Pending 
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ertia of those who consider such 
linings as the unnecessary day 
dreams otf swivel chair the- 
orists. 

from what I hear certain 
wholesale agencies are enter- 
taining dreams of operating as 
successful, low-cost wholesal- 
ers by becoming brokers. They 
propose to collect the orders of: 
retailers, or of wholesalers, un- 
til they reach impressive pro- 
portions and to use this concen- 
trated purchasing power not 
only to torce price concessions 
from the manufacturer but also 
to force the manufacturer to 
1:unction as a wholesaler’ by 
maintaining the required stocks 
and by making individual ship- 
ments to the retail or wholesale 
units which compose the group. 

Perhaps they will be success- 
ful. Perhaps the manufacturer 
will yield to this kind of buying 
pressure. It is undeniable that 
in the past some have set a pat- 
tern of acquiescence to this pro- 
cedure in their dealings with 
certain of the chains. 


The Dealer Will Lose 


But my fear is that the con- 
cessions so granted will be taken 
out of the hide of the smaller, 
unorganized wholesaler and thus 
out of the hide of those retailers 
who depend upon such whole- 
salers for their merchandise. 

I question whether this kind 
of buying procedure effects a 
reduction in distribution costs. 
If it does it perhaps sets the pat- 
tern that should be followed by 
all wholesalers. If it does not, 
it should be resolutely resisted 
not only by the manufacturers 
but by those wholesalers and re- 
tailers who may be called upon 








J. L. PITTS 


Brown-Roberts 
Hdwe. & Supply Co. 
S.HJ.A. Advisory Board 
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H. J. ALLISON 


Allison-Erwin Co., 
Charlotte, N. C. 
Member S.H.]J.A. 
Advisory Board 


to pay the price concessions 
granted the pressure groups. 

So long as competitive consid- 
erations cause wholesalers to en- 
courage their retailer customers 
to buy in less than full package 
lots, in contrast with some other 
wholesaler who is trying to 
lower distribution costs by un- 
broken package selling, we will 
fail to make the progress we 
should toward helping retailers 
meet their post-war competi- 
tion. 

It is conceivable to me that 
the time may come when it will 
be necessary for _ traveling 
salesmen to tell their customers 
that if they don’t sell enough of 
a given item to justify stocking 
a full package they will be bet- 
ter off to eliminate the item en- 
tirely and invest their money 
and effort in some other com- 
modity. 

Let me make it clear that I 
don’t believe that efforts to 
lower distribution costs are the 
sole responsibility of the whole- 
saler. Retailers have a part to 
play. 

The kinds of goods carried by 
the hardware retailer are going 
to have an important bearing on 
the position he will maintain in 
the post-war period. The stimu- 
lation of a larger flow of store 
traffic is a subject for most se- 
rious consideration. 

I feel that the hardware 
wholesaler has both an opportu- 
nity and a duty here. I hope the 
time will come when the whole- 
sale buyers will be men with 
such merchandising imagination 
that they will literally comb the 
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markets for goods their houses 
and their retailer customers can 
seil, rather than to maintain the 
attitude that it isn’t the function 
of the wholesaler to introduce 
new merchandise and that he 
should add it to stock only when 
a consumer demand has_ been 
created and his retailers begin 
asking for it. 

There are days of great oppor- 
tunity ahead for the hardware 
retailer in the post-war period. 
But they will be days when he 
will need to exercise his own in- 
itiative and to take advantage 
of the aids that will be available 


to a greater extent than he has 
ever done before. 

The hardware retailer is 
thinking—planning. I _ believe 
he is doing more of it, and doing 
it more constructively, than he 
ever has before. The obstacles 
that lie in his path of progress 
are formidable, but they are by 
no means insurmountable. To 
the extent the retailer exerts 
himself in the post-war period; 
to the extent he gets the right 
kind of assistance from his 
wholesaler, there are ahead, I 
firmly believe, “better days for 
better dealers.” 








Can 9 out of 10 customers he wrong ? 


If you could meet the demands of 9 cus- 
tomers out of 10 by offering them one 
brand of glue, you'd cut costs and raise 
your profits, wouldn’t you? 


The one brand of glue that 9 out of 10 glue 
users prefer is Weldwood! 


This tremendous preference is proved by a 
recent survey among hundreds of cabinet 
makers, hobbyists and industrial concerns. 


They prefer Weldwood Glue because it’s 
made to a special plastic resin formula! 


They get a cold-setting adhesive that ac- 
tually welds woods together! 











WELDWA4UD 


WATERPROOF GLUE 





And it's mixed just by adding tap water to 


the powder. 


More and,more people are learning about 
Weldwood Glue every day. It’s nationally 
advertised in 14 publications to help you 


sell. 


Attractively packaged. in display cartons 
for counter sale in 10¢, 25¢, 50¢, 85¢ 
(1 Ib.) sizes and also in 5 lb., 10 Ib. and 


25 Ib. cans. 


Order Weldwood 
Glue from your job- 
ber today. Or send in 
the coupon for com- 
plete information. 


; UNITED STATES PLYWOOD CORPORATION 
| Weldwood Glue Dept. 91,55 West 44th Street 

l New York 18, N. Y. 

| Please send literature, prices, discounts, samples 
| and information on WELDWOOD Glue dealer plan — 


l Name 
Address 
1 Our Jobber is 
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“Equitable Distribution” Hits Snag 


(Continued from page 160) 


ducted the following types of dis- 
crimination have been reported: 
1. When one dealer has been 
deprived of his regular source of 
supply, regular suppliers of other 
dealers have failed to include this 
dealer in their distribution and 
have also failed to increase their 
allotments to the other dealers. 
2. Distributors have been in- 
clined to shrink their area of sale, 
sometimes because of GODT regu- 


lations, but very often because of 
a desire to decrease their freight 
charges. 

3. Some distributors have re- 
quired that purchasers accept a 
certain proportion of victory ma- 
terial. This practice has been 
more common among wholesalers 
than manu‘acturers. 

4. Distributors have eliminated 
unaffiliated outlets in favor of af- 
filiated outlets. 





~KEYST 
RED TOP | 


<s% 


Tops for Salability and Service 


Of course, Red Tops are out for the present 
war demand for critical material takes first 
place. However, what farmers really need 
today, more than ever, is the labor-saving 
service of steel posts—no holes to dig-—fence 
repairs quickly made—no replacements for 
years and years to come. 


Present Studded Tee posts are made from 
identically the same steel as prewar Red Tops 

rerolled from tough resilient railroad rails. 
The finish is a bit different, of course—now 
an all-red baked-on enamel replaces the 
former aluminum finish. 


Trademarked Red Tops will be back in 
production again one of these days—just 
when no one knows. In the meantime, the 
post business can go on as usual with 
Keystone Studded Tees—so farmers may 
have the post service so essential in keeping 
up wartime food production. 
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Wires can’t can’t slip 


Firmly attached 
Anchor Plate 
that won’t loosen 


















5. Distributors have eliminated 
customers whose credit records 
have not been satisfactory or who 
have sought various price conces- 
sions. 

6. Manufacturers and wholesal- 
ers have failed to reserve a share 
of their merchandise for small 
dealers or for dealers who could 
negotiate purchases personally. 

Incidentally, although it is a 
WPB reconversion policy not to 
permit opening of new manufac- 
turing plants, this order would en- 
courage new retail establishments. 
The order would permit manufac- 
turers to decrease allotment per- 
centages to regular customers so 
that a pool from which to supply 
new customers could be estab- 
lished. 

Other objections raised by the 
hardware industry are: 

Clerical work will be increased 
and new office help required: 
OCR will be floeded with unjus- 
tified complaints from irresponsi- 
ble dealers; and since small deal- 
ers will be unable to comply with 
the complicated complaint proce- 
dure, the order will favor large 
buyers. 

It is also felt that the proposed 
regulation will cause ill will 
among distributors and dealers, if 
issued, since suspicion would arise 
that certain buyers have been fa- 
vored in the administration of the 
hardware. 

In addition, the hardware in- 
dustry feels that the order does 
not provide a standard for the 
accurate measurement of shi‘ts in 
population. Consequently, manu- 
facturers will be unable to deter- 
mine the percentage of production 
which must be made available for 
various consumer needs. Inter- 
pretation of the order in the field 
by men unfamiliar with the hard- 
ware trade will be detrimental, the 
industry believes. 

At the last meeting of the Hard- 
ware Industry Advisory Com- 
mittee the industry presented a 
resolution which said that it is 
believed that relief can be ob- 
tained by means of present meth- 
ods of distribution, and that the 
large addition of field personnel 
to administer the order could not 
be justified by the results that 
might be obtained. 
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Some Display Suggestions 


Circular Glass Shelf Units 


This type of fixture lends itself 
to the display of almost any type 
of small merchandise. It is well 





This stand is an asset anywhere. 


constructed and can be used for 
showing fairly heavy items, such 
as small housewares gadgets, small 
sporting goods and hardware. It 
will greatly enhance the appear- 
ance of the merchandise displayed. 


For Packaged Garden Seeds 


Cut a circular panel out of wall- 
board and use it as a background 
for displaying packaged vegetable 





An easel enhances this display. 


and flower seeds. Attach the pack- 
ages of seed to the background 
with a stapling machine. 
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Sampled Panels in Windows 


Small items can be shown to 
advantage in a window if they are 
displayed upon panels. The ac- 
companying illustration shows how 
the panels can be arranged and 
supported. Each panel should 
contain a selling message about 





the merchandise and should give 
the price of that item. Wallboard 
is ideal for this purpose. It is of a 
buff color and the copy or selling 
message can be put on in red. The 
rack used to support the panels 
can be covered with decorative 
paper. A wide variety of merchan- 
dise can be shown in this manner. 


A maximum number of 
small items can be 
shown in this way. 





Test Your Hardware Sense! 


Grade yourself in the following manner to’ see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80 is good; 60, fair; 40, poor, and 
20, very poor. The correct answers to these questions will be 


found on page 224. 


Work the problems first—then substitute the figures 
of your own business for those in the problem. 


1—Name three points involved in the process of selling. 
2—Name several special days of events occurring in June 
of importance to retail hardware stores in the promotion and 


selling of merchandise. 


3—Can you list at least 11 factors that must be incorporated 
in a window display for it to be most successful? 

4—A customer purchased a leather handbag in a hardware 
store for $20.00 on which a 20 per cent retail excise tax is to 
be collected. Figure the amount of the tax. How should it be 


shown on the sales slip? 


5—Minimum hourly wage rates under Federal Wages and 
Hours regulations were increased to 40 cents recently. If, prior 
to the increase, the dealer had paid 35 cents per hour, figure 
the percentage increase in wage rates. 


(Answers on page 224) 
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SCREEN DOOR 
WINDOW 


MERCHANDISE: 
Screen doors of vari- 
ous types, adjustable 
window screens in 
several sizes, wire 
cloth, screen door 
latches, night 
latches, screen door 
springs, door bump- 
ers, door hooks, etc. 

BACKGROUND: 
Background will be 
constructed of screen 
doors. 




















SCREENS 
ADJUSTABLE 
COMPLETE Stoc 

OF SIZES 














Feature Screen Doors, Paints, Sanders 
And Polishers for Late May 


HARDWARE AGE Original Window Display IDEAS 





HOUSE PAINT 
WINDOW 
MERCHANDISE: 
House paint, inside 
paint, quick drying 








SANDERS ano 


QUALITY 








enamels, gloss en- 
amels, unpainted 
furniture, turpentine, 
sandpaper, paint 
brushes, scrapers, 
brush cleaners. 


SANDER AND 
POLISHER 
WINDOW 


MERCHANDISE: 
Floor sander, floor 
polishers, sandpaper, 
floor wax, paste 
wax, liquid wax, 
floor cleaner. 


B‘ACK GROUND: 
Center panels of 
light green corru- 
gated board or paint- 
ed wallboard. Side 
strips of buff color. 
Cut-out letters in 
spring pastel colors. 
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CED Recommends Six-Point Program 
To Foster Post-War Small Business 


1 PECIAL consideration for small 
business during the - post-war 
reconversion period, and a_ far- 
reaching program of national and 
local assistance to small-scale enter- 
prise thereafter, are proposed in a 
recently issued statement issued by 
the Committee on the Special Prob- 
lems of Small Business of the Com- 
mittee for Economic Development. 
Chairman of the former committee 
is Lou Holland, president, Holland 
Engraving Co., Kansas City, Mo. 

Among the national measures 
urged are: 

1. Special consideration to small 
business in the termination of war 
contracts and disposal of govern- 
ment-owned plant and_ surpluses, 
and fair treatment in the post-war 
allocation of materials to help small 
business resume peacetime indepen- 
dent operations; 

2. Recommendation that smaller 
firms able to reconvert to peacetime 
production more rapidly than large 
establishments be not required to 
wait until the latter are ready for 
production; 

3. Constructive recommendations 
for local aid in financing post-war 
small business; 

4. Exploration of possible .provi- 
sion for adequate tax relief for 
small business after the war, since 
“any general reduction of the tax 
burden may be too little and too 
late”; 

5. The dissemination of informa- 
tion on modern business techniques 
and various new developments in 
business operations through joint ef- 
forts of the Federal and State gov- 
ernments, educational institutions 
and business. The U. S. Department 
of Commerce is mentioned as a pos- 
sible focal point for the gathering 
and preparation of business man- 
uals and case studies which may 
then be disseminated by educational 
institutions and business organiza- 
tions such as the CED and others; 

6. Special encouragement for re- 
turning servicemen to go into busi- 
ness for themselves after the war, 








Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 184 
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with increased emphasis placed by 
educational institutions on “the de- 
sirability of independent business 
as a career.” 

The committee urges that “the 
anti-trust laws of the United States 
should be strictly enforced,” and 
that concurrently the Federal Gov- 
ernment should examine “industrial, 
legal and financial obstacles to the 
birth and growth of small business,” 
including “monopolistic business 
practices, cartels, patents, trade 


THE IMPORTANCE OF SMALL BUSINESS IN U.S.A 


| 2 million small businesses } 
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] 
A graphic illustration of the 
importance of small business. 
barriers, building codes, and all gov- 


ernmental, business and labor re- 
..ictions to enterprise.” 





- + If you must have fence... 
prospects for getting it are def- 


initely improved. 


Ask your Mi d- States 
He knows the fe 


Mid-States Products are avail- 
able only through our dealers; 


no direct orders accepted. 





dealer . 
nce gituation- 


TELL ’EM 
THE FACTS 
ABOUT FENCE 


@ Well-kept fence protects crops and 
stock—and Victory Gardens. But, like 
other farm equipment, fence is scarce. 
It must be conserved—kept in good 
repair. Fortunately, there is more Mid- 
States Fence available this year than 
last. And a fair share of what fence 
and barbed wire we are permitted to 
make in addition to vital war supplies 
is being allotted among Mid-States 
dealers. Tell your customers the facts— 
help them all you can. 


HOW MID-STATES HELPS 
AND PROTECTS ITS DEALERS 


Mid-States keeps farmers fully informed 
about fence through regular advertis- 
ing in these popular farm magazines— 
protects Mid-States dealers by selling 
Mid-States Products only through them. 
© Cappers Farmer © Progressive Farmer 
© Poultry Tribune (Ky.-Tenn. Ed.) 
(Cent. & West. Ed.) © Successful Farming 
© Prairie Farmer © The American Farm 
Youth Magazine 
MID-STATES STEEL AND WIRE COMPANY 
Crawfordsville 


Barbed Wire + Steel Posts + Steel Braced Wood Gates + Blue 





Ribbon Bale Ties * and other steel products for the farm. 
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News of Retailers, Jobbers, 
and 


Manufacturers 
Salesmen 


and 








N. Y. Jobbers Ask OPA 
Ceilings, Floor on U.S. 


Government Surplus Stock 


At an OPA sponsored meeting 
at the Empire State Bldg., New 


York City, April 17, more than | 


4) hardware and mill supplies 
distributors, hardware dealers, 
manufacturers agents, 
ing agents and others participated 
in a discussion with OPA repre- 
sentatives on the General Maxi- 
mum Price Regulation, other 
price regulations and the dis- 
posal of government held surplus 
goods, 


purchas- | 


The suggestion was made | 


that government surplus goods | 


be subject not only to price ceil- 
ings but that they also have a 
floor, below which they could not 


be sold. Another suggestion was | 
that such surplus goods be held | 


in government controlled ware- 
houses and that only 10 per cent 
of the total goods be released 


each year for a period of 10 
years. 

Ira J. Merman, Price Special- 
ist, Consumers’ Durable Goods 
Unit, OPA, presided over the 
meeting and outlined the pro- 
visions of the General Maximum 
Price Regulation and other price 
regulations. He pointed out that 
in addition to the base period 
statement it is required that dis- 
tributors and dealers have on 
their premises a current pricing 
record on items taken on or after 


March, 1942. On items which 
were not even on the market in 
March, 1942, retail and whole- | 


sale concerns must file informa- 
tion as to how they arrived at 
their prices under Sec. 1499.34 








OLIVER IRON & STEEL 
ELECTS OFFICERS 


At the recent organization 
meeting of the board of direc- 
tors of the Oliver Iron & Steel 
Corp., Pittsburgh, Pa., Ernest 
Schleusener was elected vice- 
president in charge of opera- 
and John P. Roche was 
elected secretary and assistant to 
the president. The other officers 
who 
lows: Theodore F, Smith, presi- 
dent; James C. Rea, vice-presi- 
dent; 
president; William F. Roll, trea- 
surer; L. E. Uhrich, assistant 
secretary and assistant treasurer, 
and J. H. Lammert, assistant 
treasurer. 

Since May, 1942, Mr. Schleus- 
ener has been assistant 
president in direct charge of en- 
gineering and production con- 
trol. During 1943, he put into 
operation the Shell Plant of the 
Oliver Iron & Steel Corp., manu- 
facturing 37 and 75 mm. armor 
piercing shot. Mr. Roche was 


tions 


vice- 
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were reelected are as fol- | 


Henry Oliver Rea, vice- | 


of the General Maximum Price | 
Regulation. 
recently named Pennsylvania’s 


outstanding “Man of the Year,” 
by the United States Junior 
Chamber of Commerce. He is a 





ERNEST SCHLEUSENER 


director of the Junior Chamber 
of Commerce. and also a director 
in the Pennsylvania State 
Chamber. 


READ IT IN HARDWARE 














RUSSELL FE. EBERSOLE 


EBERSOLE LAMP SALES 
MGR. WESTINGHOUSE 


Russell E. Ebersole has _re- 
cently been appointed lamp sales 
manager of the Westinghouse 
| Lamp Division, Bloomfield, N. J. 
In his new poistion Mr. Ebersole 
will have charge of all district 
sales activities of this division. 
He joined Westinghouse in 1922 
as a lamp salesman in the New 
York district. In 1932, he became 


York sales, later serving as as- 
sistant manager of the north- 
eastern district. In 1942, he was 
named manager of the middle 
western district with head- 
quarters in Chicago. Mr. Eber- 
sole is a director of the Chicago 
Lighting Institute, member of 
the Electrical Association, and 


| Electric Club, both of Chicago, 


and the Electrical Associates 


| Club of New York. 


REX CORP. ANNOUNCES 
RELEASE OF SCISSORS 
FOR RETAIL SALE 


The Rex Cutlery Corp., Irving- 


| ton, N. J., recently announced 


the release of a reasonable quan- 
tity of scissors for nation-wide 
retail sale, due to the availability 
of material in excess of require- 


| ments for Army and Navy con- | 
The chief emphasis on | 


| tracts. 
the new post-war line of Rex 
household scissors and manicure 
implements, will be on a modern 
streamlined designing and indi- 
| vidualized packaging. 





manager of metropolitan New | 








NEWS OF 


HARDWARE AGE FOR 


ROGOVIN EASTERN 
REGIONAL MANAGER 
FOR ADMIRAL CORP. 


Sidney H. Rogovin, formerly 
assistant to the vice-president in 
charge of the electrical division 
of Stewart-Warner Corp., has re- 
cently been named eastern re- 
gional manager of the Admiral 
Corp., 3800 Cortland St., Chi- 
sago 47, Ill. Mr. Rogovin takes 
to Admiral Corp., a complete 
knowledge of Stewart-Warner 
merchandising and distribution 


| which is now being incorporated 


into the Admiral Corp. Mr. 
Rogovin is widely acquainted in 
the radio and appliance field, 
having worked in the eastern 
territory for many 


in 1932 as southeastern regional 
manager, later becoming assistant 
to the president. From 1928 to 





SIDNEY H. ROGOVIN 


1932, he owned and operated a 
radio and appliance distributing 
company in northern N. J. Prior 
to that, he owned a chain of re 
tail appliance and sporting goods 
stores in the same section of the 
country. Mr. Rogovin will even- 
tually make his headquarters in 
New York City, but at the 
present time he is located at 444 
Lake Shore Drive, Chicago, Ill. 





BERT CLARK CO. 
MOVES OFFICE 
Bert J. Clark Co. has recently 
moved its office to 495 City Bank 
Bldg., Kansas City 8, Mo. 


HARDWARE AGF 





years. He 
joined the Stewart-Warner Corp., 
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JOHN LUCAS & CO., 


INC., WINS THIRD GOLD STAR: 


The U. S Maritime Commission recently presented John 


Lucas & Co., Inc., 233 Race St., Philadelphia 6, Pa., with its 


third Gold Star. 


The original Maritime “‘M" was awarded in 


April, 1943, the first star in Sept., 1943, and the second in 


Dec., 1943 


Left to right: C. S. Hollinger, plant superinten- 


dent; W. Blakeman, U. S. Maritime Commission; A E. John- 
ston, manager marine sales; L. F. Collister, vice-president and 
general manager; F. F. Whittam, general sales manager; and 
W. J. Jenkins, secretry and treasurer. After the presentation, 
the plant employees were honored at a luncheon and dance. 








W. E. PETERSON HEADS 
SHAPLEIGH BUILDERS’ 
HARDWARE DEPT. 

The Shapleigh Hardware Com- 
pany, St. Louis, Mo., has reor- 
ganized builders’ hardware 
department, combining purchases 
the handling of contract 
business under the management 
of W. E. Peterson. Mr. Peterson 
has just returned from Wash- 
ington, D. C., where for the past 


its 


and 





W. E. PETERSON 


in an advisory capacity in the 
Builders’ Hardware Division of 
the OPA. 

1944 


APRIL 27, 


| tract 


Mr. Peterson’s background 
eminently fits him for the duties 
now assigned to him. For many 
years he has been in charge of 
the contract division. His whole 
business career has been devoted 
to builders’ hardware and he is 
thoroughly familiar with 
products of all the leading manu- 
facturers. He is also well 





| oficial of Frigidaire, becoming 








the | 


ac- | 


guainted with a majority of the | 
| building and construction con- | 


firms. Mr. Peterson 
sumed his new duties on April 
17th. 


LAWSON VICE-PRES. 
NASH-KELVINATOR 


Charles T. 
general 


Lawson, formerly 
manager of the 
Kelvinator Division, has been ap- 


sales 


pointed a vice-president of the 


Nash-Kelvinator Corp. As _ vice- 


president in charge of sales for 


the Mr. 


Lawson’s responsibilities will en- 


Kelvinator Division, 


able him to plan and execute a 


| program of expansion for Kel- 


| vinator in the major appliance 


| field. 


He has been with Kelvina- 
tor since 1939, only interrupting 


| his sales activities for a period 


| early in the war to participate 
: |: ’ ° 
few months he has been serving | in the company’s extensive war 


production program. Prior to 
his affiliation with Kelvina- 
tor, Mr. Lawson had been an 


as- | 





household sales manager in 1934. 
He was general sales manager of 
The General Motors Radio Corp., 
Dayton, Ohio for three years 
prior to 1932.- During the last 
war Mr. Lawson served as a cap- 
tain in the Marines, AEF. Fol- 
lowing the war he was associated 
with the Westinghouse Co., until 
1921, leaving to become general 
sales manager and later vice- 
president of The Day Fan Elec- 
tric Co., Dayton, O. 


MANCO MFG. CO. BUYS 
CAROLUS LINE 

The Manco Mfg. Co., Bradley, 

Ill., manufacturers of Manco bolt 

and wire cutters, has purchased 


| the Carolus line of bolt and wire 


cutters, end cutters and nut 
splitters. Manco will continue 
to manufacture the Carolus line 
and will maintain 
Carolus replacement 


parts for 


the cutters now in service. Cat- | 
| alog folders covering the com- | 


plete Manco and Carolus lines 


| are now available and may be 


secured by writing the Manco 


Mfg. Co. 


CLARK-BABBITT 
PURCHASES BARBER 
ASPHALT CORP. 


E. V. Babbitt, president of 
Clark-Babbitt Industries, Inc., 
has announced the purchase of 
the properties, product rights, and 
business of the Madison, IIL, 
plant of the Barber 
Corp., operating from that point. 
A new company, known as Bab- 
bitt-Barber Asphalt Products, 
Inc., has been organized and will 
operate the business. The techni- 
cal paint 
paint bases, will be under the 
direction of F. W. Varden, who 
for many years was in charge of 
these for the Barber 
The officers of 
the new company will be Theo- 
dore T. Toole, president; Law- 
rence G. McHugh, vice-president 
and general manager; and Daniel 
Needham, secretary. Adminis- 
tration and sales offices will be 
located at the offices of the Madi- 


division, paints, and 


activities 
Asphalt Corp. 


| son plant. 


stocks of | 


DAZEY CHURN & MFG. 
CO. HAS NEW TITLE— 
DAZEY CORPORATION 


The Dazey Churn & Mfg. Co., 
Inc., houseware specialties, Warne 
and Carter Avenues, St. Louis 7, 
Mo., has announced that its firm 
name has been changed to the 
Dazey Corp. There has been no 
change in management or per- 
sonnel and the manufacturing 
and sales policies will continue 
as before. 





STRAUSS VICE-PRES. 
NOXON, INC., NEW YORK 


George Strauss, formerly gen 
eral sales manager of Noxon, 
Inc., Ozone Park, N. Y., has re- 
cently been appointed vice-presi- 
dent of this organization. At the 
| same time Mr. Strauss was ap- 
pointed vice-president of the 
American Kitchen Products Co., 
also of Ozone, N. Y., manufac- 
| turers of “Steero’ bouillon cubes. 


NEHEMIAH VICE-PRES. 
IN CHARGE OF SALES, 
| PAINT ENGINEERS, INC. 


| Maurice A. Nehemiah has re- 
| cently been elected vice-president 
in charge of sales of Paint Engi- 
neers, Inc., Hawthorne, N. J., a 
subsidiary of the Unexcelled 
Manufacturing Co., Inc., with of- 
fices at 11 Park Place, New York 
| City. Mr. Nehemiah is a gradu- 
ate of Lehigh University’ and for 
| many years has served in the 
| paint industry as director of 
| sales, advertfsing, and merchan 
| dise promotion. 


Asphalt | 








MAURICE A. NEHEMIAH 


KAMPA 4 STAR HOUSEWARE PLASTICS , 


LEAD THE FIELD 


Kampé@ leads the field in design, quality and national advertising! 


4 Star Plastic Drain Stoppers represent a definite advancement in both 
design and material. The beauty and practicability of these stoppers 
have made them the most popular line with American homemakers. 


Now, again, Kampa leads the field. This time with an extensive 
consumer advertising campaign on 4 Star Drain Stoppers. Presently, 
Better Homes and Gardens Magazine is regularly carrying 4 Star 
Drain Stopper advertising. Protect your inventory by ordering from 
your usual supplier now! 


Sink, bath and basin stoppers are available in single universal sizes. 
Other 4 Star Drain Stoppers from 1” to 2”. 

OTHER KAMPA 4 STAR PLASTIC PLUMBING ITEMS 
Plastic Floats + Plastic Flush Elbows + Plastic Flush Balls + Plastic Seat Bumpers 


* The Only 
KAMPA vila C0 NATIONALLY 
- ” ADVERTISED 
Plastica QDalbrication Plastic Drain 
Stopper 


12132 WEST CAPITOL DRIVE 
MILWAUKEE, WIS. 
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| Phileo Automobile Radio Divi- 
| sion, Detroit, Mich., and when 


ACHTENHAGEN BUYS | 


DISTRIBUTING HOUSE | 


O. F. Achtenhagen, fomeesty | 


general manager of the Philco 
Training School, Philadelphia, 
Pa., recently purchased the Radio 
& Appliance Distributing Co., 
Denver, Col. The new president | 
and owner of the Radio & Ap.- | 
pliance Distributing Co. will keep | 
the company name, take over all | 
assets and occupy the same build- | 
ing. Mr. Achtenhagen has a back- | 
ground of 25 years of active mer- 
chandising experience. In 1928 | 
he joined the Transitone Auto- 
mobile Radio Corp., and in 1931, 
when Philco acquired that com- | 
pany, he became a field repre- | 
sentative for Philco. In 1935 he | 
became sales manager of the 








the Philco national merchandis- 
ing staff was formed in 1940, Mr. | 
Achtenhagen took an active part | 
in introducing the company’s new 
radio and refrigerator models 
west of the Mississippi. 


KANE CO. REPRESENTS 
ADMIRAL CORPORATION 

Admiral Corp., 3800 Cortland | 
St., Chicago 47, Ill, recently an- | 
nounced the appointment of the | 


Cleveland, Ohio, trading areas. 
The distribution will be handled 
separately from each of the three 
mentioned locations. Offices and 
warehouses will be maintained in 
Toledo, Columbus, Cleveland, 
and Akron, Ohio. At the pres- 


lent time, the Kane Co., main- 


tains one of the largest furniture 
display rooms and warehouses in 
the middle west. Before the war, 
the company distributed Ad- 
miral Radio and Stewart-Warner 
home appliances. 





KATES RESIGNS AS 
MGR. CONSUMER PRO. 
DIV. CORNING GLASS 


Willard A. Kates has recently 
resigned as manager of the Con- 
sumer Products Division of 
Corning Glass Works, Corning, 
N. Y. Mr. Kates had been as- 
sociated with the company for 
15 years. A graduate of Wiscon- 
sin University, he had been en- 
gaged in technical fields for eight 


| years before joining the Glass 
| Works as an electrical engineer. 


In 1934 he was advanced to the 


| position of manager of the in- 


dustrial products division. Five 
years later he was named sales 
manager of the company’s house- 
wares division, and in 1940 was 








Kane Co., as distributors for Ad-| appointed general sales manager 
miral radio and home appliances | for several consumer and _tech- 
in the Columbus, Toledo, and ‘nical division products. 











MACKEL ELECTED PRES. ST. LOUIS HDWE. SALES- 
MEN’S ASS'N: At a recent meeting of the Hardware Sales- 
men’s Association of St. Louis, Mo., the officers who will 
serve during 1944 were elected. The club’s membership drive 
has resulted in the reinstatement of many members, and also 
new applications for membership. The following members 
were reinstated: D. J. O'Connell, 7-Up Co.; G. E. Zumwalt, 
Berry Bros.; C. E. “Buzz” Taylor, Berry Bros., A. E. Bock, 
Packwood Co.; Harry Roenfeldt, Tiemann Hdwe. & Supply 
Co, and Ed. J. Frank, Fairbanks-Morse Co. The new mem- 
bers are as follows: Fred D. Schoknocht, Majestic Paint Co.; 
G. W. Aschen, Van-Calvert Paint Co.; George S. Erman, 
Tiemann Hardware & Supply Co.; Otto Nieman, Aluminum 
Goods Co. of America, and Warren R. Becker, Fritz-Smith 
Co. The newly elected officers are shown seated at the table: 
Jack Vetter, treasurer; Wm. P. Mackle, president, has the 
gavel in his hand, and Joe Schindler, sergeant-at-arms. Stand- 
ing are Ernie Kerr, secretary; Roy Eckles, first vice-president, 
and Ernest Freimel, second vice-president. 
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‘general manager of sales from 


HOWARD NAMED PRES. 
N. Y. ROTARY CLUB 
Winthrop R. Howard, president 
of The Rawlplug Co., Inc., New 
York City, was recently elected 
president of the Rotary Club of 








WINTHROP R. HOWARD 


New York, at a dinner and busi- 
ness meeting held in the Hotel 
Commodore, Lexington Ave. and 
42nd St., New York City. 


W. H. MAZE PURCHASES 
FILSHIE NAIL CO. 


The purchase of the Filshie 
Lead Head Nail Co., Chicago, 
Ill., by the W. H. Maze Co., 
Peru, Ill., has been recently an- | 
nounced. The business and | 
equipment of the former Filshie 
factory has been moved to Peru | 
which is located in the Chicago 
area, and is now operating as a 
part of the Maze Co. As the 
Filshie records are being main- | 
tained at Peru, the business of 
the former Filshie Co., will be 
carried on through the W. H. | 
Maze Co., Filshie Division, Peru, | 
Il. 


HAZEN RETIRES FROM 
BETHLEHEM STEEL CO. 
SUCCEEDED BY SHARP 


John F. Hazen, who has re- 
cently resigned his position as 
manager of sales, wire, wire 
products and wire rods, Bethle- 
hem Steel Co., Inc., Bethlehem, 
Pa., has been succeeded by 
Ralph E. Sharp. Mr. Hazen has 
spent his entire life in the steel 
industry, starting out with the 
Riverside Iron Works in 1897, 
and then going to the American 
Sheet Steel Co., in 1900. He was 
employed by the Pittsburgh Steel 
Co., in 1902, where he served as 





1919 to 1926, when he joined the 
Bethlehem _ organization. Mr. 
Hazen is a member of the Amer- 
ican Iron & Steel Institute. 





Mr. Sharp is a graduate of 
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Pennsylvania State College and 
was first employed by Worth 
Bros., Coatesville, Pa., which in 
the fall of 1916 was absorbed by 
Midvale Steel & Ordnance Co. 
After about a year’s service in 
the Army during World War 1, 
he joined Donner Steel Co., Buf- 
falo, N. Y. He remained with 
the latter company until 1920, 
when he went back with Midvale 
in their Boston office. He stayed 
there after the merger with Beth- 
lehem in 1923, and in 1929 he 
was transferred to the Bethlehem 
office. 


PEASLEE-GAULBERT 
SHIFTS EXECUTIVES 

The  Peaslee-Gaulbert Co., 
Louisville, Ky., wholesale hard- 
ware distributors, recently re- 
grouped its executive staff. S. E. 
Duncan, retired from the presi- 
dency to become chairman of the 
board, and J. A. Meane, Jr., for- 
mer executive vice-president, was 
elected president. R. E. Peake, 
formerly vice-president and trea- 
surer, is now first vice-president 
in charge of the company’s Texas 
division, and J. E. Mueller, for- 
merly assistant treasurer, is now 
treasurer of the company. 
Charles Burge, a vice-president, 
will direct city sales, and W. G. 
Duncan, also a_ vice-president, 
will direct country sales. I. B. 
Bryant, formerly a department 
manager is assistant secretary for 
Malcolm Mason, secretary. 
Clarence Watkins will continue 
as an assistant secretary. T. N. 
French, Jr., formerly assistant 
secretary, was named vice-presi- 
dent in charge of furniture, floor 
covering, and appliance depart- 
ments. C. W. Helms and G. F. 
Puthuff, both of whom were 
branch managers, are now vice- 
presidents, the former in charge 


| of the Georgia division and the 


latter in charge of the Florida 


| division. Mr. Duncan, the new 


chairman of the board, has been 
with the company for the past 
60 years, and had been presi- 
dent since 1926. 


FIBERGLAS CORP. 
AWARDED THIRD STAR 


In recognition of continued 
outstanding production of glass 
fiber materials supplied for war 
uses, the plants of Owens- 
Corning Fiberglas Corp., New- 
ark, Ohio, and Ashton, R. L, 
have been awarded the third star 
for their Army-Navy “E” pennant. 
Fiberglas cloth has been supplied 
to the A. A. F. for use as para- 
chute flare shades for reconnais- 
sance in night bombing, for re- 
inforcing plastics in special air- 
craft applications, and also as 
electrical insulation. 


CHILE 


It Is So Satisfactory... 
There Is Nothing More 
Dependable In My 
Kitchen”’ 


The GOOD WILL that 
Sanette dependability is 
building among your 
customers is a forerun- 
ner of the GOOD 
‘BUSINESS you can 
expect on these QUAL- 
ITY kitchen cans. 
When they are again 
available, your jobber 
will be able to supply 
you. 


Sold exclusively through 
hardware and housefur- 
nishings stores. 


MASTER METAL 


PRODUCTS, INC. 
321 CHICAGO STREET 
BUFFALO 4, N.Y. 








‘TAMGLADIBOUGHTA 
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Eclipse mouLpep propucTs co. 


Manufacturers of Eclipse and San DURO Plastic Trays, Bathroom 
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MORE BABIES 


MORE SALES for 
New Sar DURO 
Plastic Dimer Ses 


a 


TUMBLER 


DINNER DISH CEREAL BOWL 





Here's a “break” for new parents! It’s the new 
Eclipse San DURO Baby’s Dinner Set. Designed by 
child specialists, made of durable all-plastic, the 
new set offers many features that aid greatly in 
child training and feeding. 


The plastic tumbler, for instance, is just the right 
size for tiny chubby fingers, and is shaped to pre- 
vent slipping. The dish and cereal bowl have wide 
bases to prevent tipping, and high rounded sides 
that make eating easier, without spilling. Made in 
bright children’s colors, lustrous finish, they are 
strong, and can be washed in hot water without dis- 
oloring or marring, and will withstand hard use. 


Advertised in PARENTS’ Magazine 
National advertising in PARENTS’ MAGAZINE will mean 


ready acceptance and demand for new San DURO Baby’s 
Dinner Sets! Tie in with this promotion with colorful 


DISPLAY CARTONS available. 


@ Ask your jobber for details and prices, or write direct. 


5151 North 32nd Street, Milwaukee 9%, Wisconsin 


Accessories, Toilet Seats and other Plastic Products. 


Apex Oil Products Co., Sponsors 
Sales Contest for Jobber Salesmen 


The Apex Oil Products Co., 
100-200 17th Ave., N., Minnea- 
polis, Minn., is sponsoring a 
“Speedway” 500-mile race on 
sales of its oils and greases for 
the salesmen of hardware job- 
bers. All the salesmen who sell 
Apex oils and greases are auto- 
matically entered,-and the clos- 
ing date is May 30, 1944. The 
companies participating have 
their own score keepers, “track 
managers” and “pace setters”; 
and they nickname and personal- 
ize their salesmen according to 


their characteristics with such 
names as “Speedy,” “Champ” 
and the like. Each contestant 


keeps his own weekly score, and 
then at the end of the week 
turns the score over to the track 
manager. Then the company is- 
sues bulletins showing the status 
of each driver. Each company 
which takes part has its own in- 
dividual race with the same 
awards, “purses,” as the other 
companies which are entered, 
and has only its salesmen as con- 
testants. 





will be credited for each gallon 
of Film-X or Protex Motor Oil or 
farm oils, miscellaneous oils, or 
Fly Spray sold to accounts who 
are already buying Film-X oil or 
Protex and grease. One-half 
mile will be credited for each 
gallon of the above Film-X or 
Protex products sold to new ac- 
counts; and one mile for each 
eight pounds of Apex grease sold 
to either old or new accounts. 
The salesman, “driver,” who 
finishes the 500 miles first will 
be awarded a $25.00 War Bond; 
the driver who finishes second 
will be given $10.00 cash, and 
the winner of third place will re- 
ceive $5.00 in cash. All “drivers” 
who sell a total of 3750 gal. of 
Film-X oils or greases (8 Ib. of 
grease to 1 gal. of oil), before 
May 30 will be given a $25.00 
War Bond. All “drivers” who 
complete 250 miles or more be- 
fore the deadline will receive a 
year’s subscription to “Sports 
Afield.” Any wholesaler who | is 
interested in learning more about 
this contest may obtain a book 


The scores are figured on the| from the Apex company which 
following basis: one-quarter mile | gives full particulars. 








BEEBE HEADS RUBBER 
SUSPENSION SALES 
FOR GOODRICH CO. 


John D. Beebe has been named 
manager of a new department, 
rubber suspension sales, of The 
B. F. Goodrich Co., Akron, Ohio. 
The new department will have 
charge of sales of the company’s 
Torsilastic rubber springs and its 
line of Vibro-Insulators, rubber 
parts for street cars, and devices 
for sound dampening. Mr. Beebe 
joined the company in 1923 as a 
salesman of industrial rubber 
products in the Denver district, 
and has been in sales posts in 
the industrial products division 
in Akron since 1928. George 
Wertz and Don Schlemmer have 
been assigned to the new depart- 
ment, 


ZWISLER RESIGNS 
FROM EBBERT CO.; 
FORMS OWN BUSINESS 


Ray J. Zwisler has recently re- 
signed from The Earl H. Ebert 





present time, Mr. Zwisler is 
handling hunting coats manufae- 
tured by the Hinson Mfg. Co., 
Waterloo, Iowa. Mr. Zwisler has 
traveled the states of Iowa, Ne- 
braska, Kansas, and Missouri for 
the past 22 years. The past 12 
years, he has spent with Earl H. 
Ebert Co., contacting the hard- 
ware, mill supply and automo- 
tive jobbers, as well as defense 
plants. 


SENTINEL RADIO 
NAMES TWO SALES 
REPRESENTATIVES 

The Sentinel Radio Corp., 
Evanston, IIl., recently announced 
the appointment of E. J. Goetze 


|as representative to cover Kan- 


sas, western Missouri, and Okla- 


|homa, and James Alexander to 


| cover 


Indiana, northern Ken- 
tucky, southwestern Ohio, and 
southeastern Illinois. Both these 


men have had considerable ex- 


Co., Kansas City, Mo., manufac- | 


turers’ agent covering the states 
of Missouri, Kansas, Iowa, Ne- 
braska, and Colorado. He has 
now formed a business of his 
own, and is interested in con- 
tacting two non-competitive lines 
that wish sales representatives on 
a commission basis. At the 





perience in the sales and han- 
dling of radio equipment. 





SPOTTS SEC. & TREAS. 

TELAUTOGRAPH CORP. 

Robert L. has been 
elected secretary and treasurer of 
the TelAutograph Corp., 16 West 
6lst St., New York City 23. Mr. 
Spotts was formerly assistant 
comptroller of Devoe & Ray- 
nolds Co., Inc. 


Spotts 
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CIVITELLO MEMBER OF 
CALIFORNIA FISH AND 
GAME COMMISSION 


Governor Earl Warren of Cali- 
fornia has recently appointed 
Dom A. Civitello, manager of the 
sports department of Thomson- 





DOM A. CIVITELLO 


Diggs Co., wholesale hardware 
distributors, Sacramento, Cal., a 
member of the state fish and 
game commission for a six-year 
term ending Jan. 15, 1950. Mr. 
Civitello has long been active in 
civic affairs, and has been ifen- 
tified with sportsmen’s activities 
for more than 35 years. He is a 
past president of the California 
Sportsmen’s Council and the Mt. 
Ralston Fish Planting Club of 
Sacramento. Several years ago, 
Mr. Civitello organized and was 
chairman of the Sacramento 
Sportsmen’s Show which was an 
annual feature in the memorial 
auditorium for many years be- 
fore the war. He was also instru- 
mental two years ago, in bring- 
ing farm, hunting, and state and 
federal interests together to work 
out a mutual program relating 
to ducks. He has been manager 
of the Thomson-Diggs Co. sports 
department for the past 25 years. 





SKAIFE PACIFIC COAST 
MGR. WESTINGHOUSE 
ELEC. ELEVATOR CO. 


Arthur F. Skaife, for the past 
12 years manager of the San 
Francisco district for the West- 
inghouse Electric Elevator Co., 
was recently appointed to the 
newly created post of Pacific 
coast district manager. The new 
position consolidates all activi- 
ties of the company in an area 
comprising the Pacific Coast 
states, five Rocky Mountain, and 
southwestern states, Alaska, and 
Hawaii. A veteran of nearly 48 
years of service in the electric 
elevator industry, Mr. Skaife be- 
came an apprentice mechanic for 


the Cahill & Hall Elevator Co., 
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in 1896. He held various posi- 
tions with that firm and others, 
until 1917, when he joined the 
Spencer Elevator Co., later be- 
coming a vice-president. West- 
inghouse acquired the Spencer 
Co., in 1932, and Mr. Skaife was 
named San Francisce district 
manager of the new organization. 





DEVOE & RAYNOLDS 
SCHEDULES APRIL 
DEHYDRAY CAMPAIGN 


A. H. Mohrhusen, general mer- 
chandising manager, Devoe & 
Raynolds Co., New York City, 
has announced an extensive paint 
advertising campaign for the 
month of April. The newspaper 
insertions started the first week 
of April and _ will continue 
throughout the month, featuring 
Dehydray, the company’s water 
paint product. In addition, news- 
paper supplement sections, some 
national periodicals and radio 
and billboard advertising will be 
employed in certain territories. 
To complete the circle, an inten- 
sive direct mail drive is planned. 





INSTALL NEW ENGLAND 
HOUSEWARES OFFICERS 


The newly elected officers of 
the Housewares Club of New 
England were formally installed 
at the March meeting of the club 
in the Parker House, Boston, 
Mass. Myron Berlow, Gilchrist 
Co.,’retiring president, welcomed 
his successor, W. H. Standen, 
Beh & Co. On behalf of the club, 
Charles A. Hauver presented Mr. 
Berlow with a portable type- 
writer in appreciation of his two 
years of service. In recognition 
of their efforts in conjunction 
with the recent New England 
Housewares Show, the most suc- 
cessful in the club’s history, 
Francis Dolphyn, Robinson Clay 
Products, Robert I. Flower, 
manufacturers’ representative, 
and Carl Masson, Paine Furni- 
ture Co., received War Bonds. 

One of the speakers of the eve- 
ning was Lt. Col. Paul Howe, 
U. S. A., veteran of the African 
and Sicilian campaigns, who 
stressed that the war is by no 
means won, but that ultimate 
victory is inevitable. Also a guest 
speaker was Leon J. Kowal, War 
Manpower Director of the great- 
er Boston area, who spoke about 
the “Problems of Manpower.” 
The officers who were installed 
are as follows: Mr. Standen. 
president; Joseph T. McElroy, 
Jordon Marsh Co., first vice-presi- 
dent; Harry J. Woolfson, Boston 
Woven Hose & Rubber Co., sec- 
ond vice-president; Abraham P. 
Mortimer, U. S. Enameling Co., 
secretary, and Richard Rice, 
Harper Ransberg Co., treasurer. 








An Amazing 


NEW KIND of OIL BURNER 


Originated and Developed By 
ALLEN..Ready for Production 
When WPB Says “Go!” 


ALLEN has "something cooking — ready to 
servel” It's a radically different, improved pot- 
type oi! burner . . . a burner that operates on a 
new principle and affords hitherto unknown con- 
venience and economy in oil heating! 


ALLEN pot-type Oil Heaters equipped with this 
revolutionary burner are sure to have quick, 
widespread popular appeal, with exceptionally 
good profit opportunities for Dealers holding the 
ALLEN Franchise. 


ALLEN is “all set" to produce these epoch-mak- 
ing new Oil Heaters in quantity, as soon as the 
WPB gives its "go-ahead." DEALERS—Don't 
wait—get in line for the valuable ALLEN Fran- 
chise now! Write for details—address Dept. O. 


Allen's psig! 


ALLEN 
“Twin-Eight" 
Cabinet 
Oil Heater 
Two heaters in one cabinet, 
individually operated. Both 
burners give maximum heat; 
one unit burning saves fuel 
in mild weather. Allen's 
Burners give more heat, re- 
quire less draft, cut heating 


cost by burning oil more effi- 
ciently. Economically priced. 


ALLEN 


MANUFACTURING 
COMPANY, INC. 


NASHVILLE, TENN. 


1867 concer Stove Guilders 1944 
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Lloyd Starters 


Marvel of Modern Science 


Light the Lamps 
of Industry 


Engineered for perfection in quick, sure starting of 
fluorescent lamps, Lloyd starters are lighting the 
lights for millions throughout the country. 

Their better performance is assured by specifications 
more rigid than accepted standards for material and 
design. 


Tests conducted periodically by nationally known 
laboratories, confirm that the life and performance of 
Lloyd starters are far in excess of standard require- 
ments. 


Remote 


Lloyd Starters are listed 
and approved by Under- 
writers’ Lab. Inc., and 
Canadian Eng. Standards 
Assoc. Certified by Elec- 
trical Testing Lab.—Spec. 
6. Certified to Fleur-O- 


Lier standards. 
Cat. Ne. 352 


Patent Nos. 
D 133267-2280747 


LLOYD POLICY INSURES QUALITY 
LLOYD PRODUCTS COMPANY 
Dept. HA-5 Providence 5, R. 1. 


Representatives in 23 Leading Cities 
Export Office: 13 E. 40th St., New York, N. Y. 











Offer War Bond Awards for Retail Store 
Fifth War Loan Window Displays 


Retail store windows through- 
out the United States are invited 
to carry special Fifth War Loan 
displays eduring the period of 
the $16 billion Drive, June 12 to 
July 8. Outstanding windows 
will be selected in a contest 
sponsored by the National Asso- 
ciation of Display Industries, in 
cooperation with the magazine, 
Display World. 

Prizes totaling $3,000 in War 
Bonds are to be awarded to 
victorious stores. Awards will 
in turn be passed on to the per- 
sons selected by the stores as 
having made the greatest con- 
tribution to the creation and in- 
stallation of the Fifth War Loan 
display. ; 

There will be two divisions of 
contest awards. The first will be 
made to stores in cities of 100,000 
population, or more, the second 
to those in towns of less than 
100,000 population. Winners in 


both divisions will receive iden. 
tical awards. The first prize in 
each will be a $500 War Bond; 
second prize, $300 War Bond; 
third prize, $200 War Bond; 
fourth prize, $100 War Bond; 
and eight additional $50 War 
Bond prizes. 

To participate in the contest a 
store must devote a window en- 
tirely to the Fifth War Loan dis- 
play. It should then submit an 
8 by 10 photograph, with the 
name of the store and the city 
marked on the face. On the back 
should be written the name of 
the person selected by the store 
to receive any award, as well as 
the date and length of time the 
Fifth War Loan display was 
carried. 

Photographs must be mailed 
not later than July 20 to the 
War Bond Display Contest, care 
of the Display World, 1209 Syca- 
more St., Cincinnati, Ohio. 








SMALL ARMS INDUSTRY 
COMM. NAMED BY WPB 


The WPB has recently appoint- 
ed a Small Arms Industry Ad- 
visory Committee with S. How- 
ard Evans, government division 
as the government presiding offi- 
cer. The members are as follows: 
C. Francis Cowdrey, Jr., Har- 
rington & Richardson Arms Co., 
Worcester, Mass.; Leonard C. 
Davis, Colt’s Patent Fire Arms 
Mfg. Co., Hartford, Conn.; W. 
G. Davis, Remington Arms Co., 
Inc., Bridgeport, Conn.; George 
L. Dawson, Western Cartridge 
Co., East Alton, Ill.; S. J. Gilles, 


| Hunter Arms Co., Inc., Fulton, 








N. Y.; Harry E. Howland, Itha- 
ca Gun Co., Ithaca, N. Y.; Roger 
Kenna, The Marlin Firearms Co., 
New York City; Walter L. Pier- 
son, O. F. Mossberg & Sons, Inc., 
New Haven, Conn.; Albert W. 
Schenck, J. Stevens Arms Co., 
division of Savage Arms Corp., 
Chicopee Falls, Mass.: Gordon 
Swebilius, Hi-Standard Mfg. Co.., 
New Haven, Conn.; and Harold 


Wesson, Smith & Wesson, Inc., 


Springfield, Mass. 





SET SAN FRANCISCO 
FALL MARKET FOR 
JULY 24 TO 29 


Frank K. Runyan, president of 
the Western Merchandise Mart, 
announced recently that the 
board of governors of the Mart 
Exhibitors Association has voted 
to hold Fall Market Week at the 
Western Merchandise Mart in 
San Francisco from July 24 to 
29, Monday to Saturday, inclu- 





sive. Mr. Runyan stated that al- 
though the supply of such goods 
as furniture, wool carpets, and 
electrical appliances will be 
sharply curtailed or allocated, 
there will be many lines of mer- 
chandise, such as housewares and 
giftwares, made of non-critical 
materials, that will be available 
in fair quantities. 





PAINT & OIL CLUB 
OF BALTIMORE 
ELECTS OFFICERS 


The Paint & Oil Club of Bal- 
timore, Md., recently elected its 
new staff of officers for 194. 
They are as follows: Ernest 
Johannesen, president; Wm. 
Richardson, vice-president; Fred 
L. Neeseman, secretary; and J. 
Leo Bauer, treasurer. 





CROSLEY NAMES 
SCHWANDER APPLIANCE 
FOR ST. LOUIS DIST. 


The Crosley Corp., Cincinnati, 
Ohio, recently announced the 
appointment of the Schwander 
Appliance Co., division of the 
General Pipe & Brass Co., St. 
Louis, Mo., as distributor for its 
products in St. Louis and the 
surrounding territory. Julian 
Schwander has been president 
and treasurer of the company 
which was organized in 1929, 
ever since the company was 
formed. Other members of the 
firm are: L. Howard Schwander, 
vice-president, and Roger Wal- 
wark, Jr., vice-president. 


HARDWARE AGE 











Adol 
Adol 
York 


Rive 
the « 
cers 


Schv 


mané 


tary 
van, 


Zoer! 


the s 
son, 

senta 
easte 
tive ; 
State: 
Norn 


API 








ore 
plays 


ive iden- 
prize in 
ar Bond; 
r Bond; 
r Bond; 
r Bond; 
550 War 


contest a 
adow en- 
Loan dis- 
abmit an 
with the 
the city 
the back 
name of 
the store 
3 well as 
time the 
lay was 


> mailed 
) to the 
est, care 
109 Syca- 
io. 








that al- 
ch goods 
ets, and 
will be 
located, 
; of mer- 
ares and 
n-critical 
available 


LUB 
E 


>» of Bal- 
ected its 
or 1944. 

Ernest 


nt; Fred 
- and J. 


ES 
IANCE 
IST. 


incinnati, 
ced the 
=+hwander 
1 of the 
Co., St. 
wr for its 
and the 

Julian 
president 
company 
in 1929, 
ny was 
s of the 
hwander, 
rer Wal- 


E AGE 








HONOR KASTOR’S 
88TH BIRTHDAY 
In honor of his 88th birthday, 
Adolph Kastor, founder of 
Adolph Kastor & Bros., Inc., New 
York City, and the first president 





ALFRED B. KASTOR 


of the Camillus Cutlery Co., was 
presented with the first copy of 
a book describing the develop- 
ment of these firms on April 14. 
The presentation was made by 
the author, Alfred Lief. The 
book, entitled “Camillus: The 
Story of An American Small 
Business,” has been printed by 
Columbia University Press and 
was released on April 14. 
“Camillus” is the first volume 
in a Business Life in America 
Series depicting the role of com- 
munity enterprise in the social 
and economic welfare of the na- 
tion. The study deals with Ca- 
millus, N. Y., the village where 
the factory is situated, as a theme 
in American history. Completing 
the story is a record of the Ca- 
millus Cutlery Company’s war 
service, which has produced more 
than 10,000,000 knives for the 
armed forces. The present presi- 
dent of the company is Alfred 
B. Kastor, son of the founder. 





S. SCHWARTZ PRES. 
OF SCHWARTZ MFG. CO. 


The Schwartz Mfg. Co., Two 
Rivers, Wis., recently announced 
the election of the following offi- 
cers of the company: Simon 
Schwartz, president and general 
manager; B. W. Schwartz, vice- 
president; E. L. Merow, secre- 
tary and treasurer; T. R. Sulli- 
van, sales manager, and A. H. 
Zoerb, factory superintendent. 
The following were appointed to 
the sales department: D. D. Jack- 
son, New England sales repre- 
sentative; Clyde A. Fowler, 
eastern states sales representa- 
tive; Berry Holland, southern 
states sales representative, and 
Norman J. Kestner, west coast 
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sales representative. Major H. 
G. Travis and Pvt. Joseph Burns, 
who have both served a long 
period in the sales department of 
the company, are at present on 
leave of absence in the armed 
forces. This company manufac- 
tures milk filter discs, Blue 
Streak milk filter flannels, and 
other cotton go»ds products used 
in the dairy industry. The 
Schwartz Co., is entering its 25th 
year of service and at present a 
sizable portion of the company’s 
facilities are devoted to the 
manufacture of war materials. 





NRHA CONGRESS TO 
MEET IN CHICAGO 
JULY 25-27, 1944 


Harry Kaiser, Philadelphia, 
Pa., president, National Retail 
Hardware Association, has an- 
nounced that the National Hard- 
ware Congress will be held this 
summer at the Hotel Sherman, 
Chicago, IIl., July 25-27, inclu- 
sive. There will be an opening 
session on Tuesday evening, July 
25; morning and afternoon meet- 
ings on Wednesday and a session 
on Thursday morning. Rivers 
Peterson, 333 N. Pennsylvania 
St., Indianapolis 4, Ind., is man- 
aging director of NRHA. 





ADMIRAL CORP. NAMES 
.MORLEY BROS., DIST. 


The Admiral Corp., 3800 Cort- 
land St., Chicago 47, Ill., has 
appointed Morley Bros., Sagi- 
naw, Mich., as distributors for 
their radios and home appliances 
to the entire state of Michigan 
with the exception of the city of 
Detroit and immediate vicinity. 
After the war they will operate 
two display rooms and ware- 
houses for Admiral products, one 
in Grand Rapids and one in 
Saginaw. L. E. Buetow will act 
as manager of the radio and 
appliance division for the com- 
pany. 


WEST BEND ALUMINUM 
AWARDED FOURTH STAR 


The men and women of the 
West Bend Aluminum Co., West 
Bend, Wis., have recently won 
for the fifth time recognition by 
the Army and the Navy, for out- 
standing achievement in the pro- 
duction of naval ordnance ma- 
terial. The company won the 
original award in March, 1942, 
and Admiral C. C. Bloch in his 
letter of congratulation to the 
employees stated that in view of 
their splendid record, the Army 
and Navy decided that the com- 
pany may retain the flag for a 
year before being considered for 





the next renewal. 








WHEELBARROWS—LAWN ROLLERS | 


CONCRETE CARTS 


SALAMANDERS — DRAG SCRAPERS 


MORTAR MIXING BOXES 
MORTAR PANS 

















You know from your own 
experience that.it pays to sell 
the JACKSON LINE 


The soundness of Jackson Products and the 
way they have stayed sold over the years have 
proved the value of Jackson as a source of sup- 
ply. Then, too, experience of your customers 
who have relied on you to furnish long-lived, 
dependable equipment is still another reason 
for you to continue to handle the Jackson line. 


To maintain your well-established good re- 
lations with your customers it will be to your 


advantage, in the future as in the past, to con- 
tinue pushing “Jackson.” Sold thru Hardware 


Wholesalers. 


JACKSON 
MANUFACTURING COMPANY 


Harrisburg, Penna. 
Est. 1876 
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TRI-M-ITE 
FLOOR SANDING PAPER 


INSURE 
continued success 
for your rental 
floor sanding 

machine... 











The results which the home floor sander gets with the 
floor sanding machine that you rent to him depend upon 
the floor sanding cut sheets used with it. Don’t let your 
machine make a poor showing because of the wrong floor | 
sanding cut sheets. Make sure of satisfactory home sand-| 
ing results by selling with rental floor sanding machine} 
enough Tri-M-ite or Three-M Tempered Garnet Cut 
Sheets to do the job. 

Tri-M-ite Floor Sanding Cut Sheets and Tempered 
Garnet Floor Sanding Cut Sheets cut rapidly and cleanly 
so that even the inexperienced home floor sander can 
do a creditable job. Check your stocks of Tri-M-ite and_| 
Three-M Tempered Garnet Cut) 
Sheets today. Insure your share} 
of the home floor sanding business. | 





TRI-M-ITE Floor Sanding Paper is also 
available in 50-yard rolls, from which you can 
furnish lengths or sheets. Ask your jobber for | 
it by trade name. 
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FLOOR MAINTENANCE 
MACHINERY MFGS. 
COMM. FORMED BY WPB 


The Office of Industry Ad- 
visory Committees, WPB recently 
announced the formation of the 
Floor Maintenance Machinery 
Manufacturers Industry Advisory 
N. G. Burleigh, 
director of the service equip- 
ment division. has been named 
the governmeni presiding officer. 

The members of the committee 
are as follows: R. E. Bradley, 
Ideal Power Lawn Mower Co., 
Lansing, Mich.; W. S. Finnell, 
Finnell, System, Inc., Elkhart, 
Ind.; Lloyd Hale, G. H. Ten- 
nant Co., Minneapolis, Minn.; 
Fred C. Hild, Hild Floor Ma- 
chine Co., Chicago, Ill.; Gordon 
E. Kent, The Kent Co., Inc., 
Rome, N. Y.; Robert A. Pon- 


| sells, Ponsells Floor Machine Co., 


New York City; Julian E. Saal, 
Vestal Chemical Co., New York 


| City, and Sam Clarick, Holt 


Mfg. Co., Oakland, Cal. 





RYERSON PURCHASES 


BETHLEHEM WAREHOUSE 


Joseph T. Ryerson & Son, Inc., 
recently purchased from the 
Bethlehem Steel Co., Bethlehem, 
Pa., its Pittsburgh steel ware- 
house plant. Due to limited 
facilities at the plant, 
Ryerson has opened a sales office 


| in the Grant Building, 330 Grant 


St., Pittsburgh 19, Pa. Included 
in the purchase ‘is the Bethle- 
hem stock of bars, shapes, plates 
and sheets. The Ryerson com- 
pany plans to augment this stock 
and plant facilities as soon as 
conditions permit, making avail- 
able a full line of steel products 
as provided by the other ten 
Ryerson plants. Howard L. 
Robinson, of the Ryerson Cleve- 
land organization, will be located 
in the Grant Building as the 
Ryerson Pittsburgh representa- 
tive. W. W. Kopf, of the Ryer- 
son Philadelphia plant, will be 
located at the plant office in Car- 
negie. 


ARMY-NAVY “E” GOES TO 
MOORE ENAMELING CO. 


The Army-Navy “E” award for 
excellence in war production has 
been presented to the men and 
women of The Moore Enameling 
& Mfg. Co., West Lafayette, 
Ohio. 


WESTINGHOUSE ASKS 
TELEVISION LICENSES 


Westinghouse Radio Stations, 
Inc., has applied for licenses for 
three television broadcasting sta- 
tions to be built at Philadelphia, 
Boston and Pittsburgh as soon as 
critical materials are available. 





Lee B. Wailes, general manager 
of the company suggested that 
future televised programs, in ad- 
dition to those originating as 
“live” shows in local studios, 
would include motion pictures 
and “pick-up” of outside events, 
such as football games, parades 
and other public gatherings. 





OVERALL WHOLESALE 
INDUSTRY ADVISORY 
COMM. NAMED BY WPB 


The Office of Industry Advisory 
Committees, WPB, recently an- 
nounced the formation of the 
Overall Wholesale Industry Ad- 
visory Committee. R. S. Alex- 
ander, Wholesale and Retail 
Trade Division, has been appoint- 
ed the government presiding of- 
ficer. The members of the com- 
mittee are as follows: Henry J. 
Allison, Allison Erwin Co., Char- 
lotte, N. C., wholesale hardware 
distributors; C. C, Caruso, 
Schieffelin & Co., New York 
City; Harold B. Donley, West- 
inghouse Electric Supply Co., 
New York City; Leon J. Engel, 
J. Engel & Co., Inc., Baltimore, 
Md.; D. Lyle Fife, Fife Electric 
Supply Co., Detroit, Mich.: 
Archie Goldsmith, Archie Gold- 
smith & Bro., Portland, Ore.; 
Frank L. Hereford, Murray- 
Brooks Hardware Co., Ltd.; Lake 
Charles, La., wholesale hard- 
ware distributors; A. S. Hunt, 
Hunt-Marquardt, Inc., Boston, 
Mass.; P. G. Maddock, Maddock 
& Co., Philadelphia, Pa.; Ed- 
mund Orgill, Orgill Bros. & Co., 
Memphis, Tenn., wholesale hard- 
ware distributors; Frederick 
Quellmalz, Ely & Walker Dry 
Goods Co., St. Louis, Mo.; E. T. 
Sickel, Lincoln Drug Co., Lin- 
coln, Neb.; Denton Sparks, A. C. 
McClurg Co., Chicago, IIl.; H. D. 
Whitaker, The Whitaker Paper 
Co., Cincinnati, Ohio: and 
Charles B. Wilson, Horne-Wilson, 
Inc., Atlanta, Ga. 





WHITING CHIEF OF 
FURNITURE SEC. WPB. 


Frank S. Whiting, vice-presi- 
dent and director of the Ameri- 
can Furniture Mart Building 
Co., Inc., Chicago, Ill., has re- 
cently been appointed chief of 
the furniture section (Section 
VII) of the Consumers Durable 
Goods Division, WPB. Having 
been connected with the Ameri- 
can Furniture Mart since 1924, 
Mr. Whiting has almost 20 years 
of active experience in the home 
furnishings field. During 15 
months of the last war, Mr. 
Whiting served overseas as 4 
pilot in the U. S. Army. He is 
a graduate of the University of 
Chicago. 
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N. Y. HARDWAREMEN 
HEAR TALK ON NAT. 
WAR LABOR BOARD 


More than 40 members and 
guests at the April 18 meeting 
of the Hardware Trade Associa- 
tion of New York heard James 
Hunter, attorney, who was form- 
erly affiliated with the National 
War Labor Board outline the 
operations and activities of that 
body at the Railroad Machinery 
Club, 30 Church St., New York 


City. If the so-called “little 
steel” formula is broken it is the 
so-called “white collar class” 


which will suffer since it is based 
on straight time instead of over- 
time rates. The National War 
Labor Board, he said, has not 
imposed closed shops on indus- 
tries which never had them be- 
fore. 

A moment’s silence was ob- 
served in memory of the late 
Thomas Hogben, The L. S. Star- 
rett Co., a member of the asso- 
ciation who passed away sud- 
denly on April 16. 





WALNUT GUNSTOCK 
BLANKS COMMITTEE 
FORMED BY OPA 


OPA recently appointed the 
Walnut Gunstock Blanks Indus- 
try Advisory Committee, com- 
posed of six representatives of 
the industry. The members of 
the committee are as follows: 
Robert Hartzell, Hartzell Indus- 
tries, Inc., Piqua, Ohio; Angus 
D. MacLean, Wood Mosiac Co., 
Inc., Louisville, Ky.; Frank I. 
Purcell, Frank Purcell Walnut 
Lumber Co., Kansas City, Kan.; 
Chester B. Stem, Chester B. 
Stem, Inc., New Albany. Ind.; 
John C. Rodahaffer, Penrod, 
Jurden & Clark Co., Inc., Kansas 
City, Mo.; and J. B. Petrus, 
Midwest Walnut Co., Council 
Bluffs, Towa. 


REFRIGERATION & AIR 
CONDITIONING COMM. 
FORMED BY WPB 


The ,Office of Industry Advi- 
sory Committees, WPB, recently 
announced the formation of the 
General Refrigeration & Air Con- 
ditioning Industry Advisory Com- 
mittee. Sterling F. Smith, Gener- 
al Industrial Equipment Division, 
is the government presiding offi- 
cer, The members are as follows: 
J. S. Archblak, Jr., Jewett Re- 
frigerator Co., Buffalo, N. Y.; W. 
H. Aubrey, Frich Co., Inc., 
Waynesboro, Pa.; Paul H. Bren- 
nan, General Motors Corp., Day- 
ton, Ohio; Frank H. Faust, Gen- 
eral Electric Co., Bloomfield, 
N. J.; Donald French, Carrier 
Corp., Syracuse, N. Y.; H. F. 
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Hildreth, Westinghouse Electric 
& Mfg. Co., E. Springfield, Mass. ; 
C. V. Hill, Jr., C. V. Hill & Co., 
Trenton, N. J.; R. R. Jamison, 
Esco Cabinet Co., West Chester, 
Pa.; H. T. Jarvis, Refrigeration 


| Engineering, Inc., Los Angeles, 


Cal.; Wayne E. Jordan, The 
Liquid Carbonic Corp., Chicago, 
[ll.; Charles Knox, Baker Ice 


Machine Co., Inc., Omaha, Neb.; | 


E. R. Legg, 
Corp., Detroit, Mich.; W. L. Mor- 
rison, Motor Products Corp., 
North Chicago, Ill.; M. C. 
Munce, York Corp., York, Pa.; 
T. S. Pendergast, Universal Cool- 
er Corp., Marion, Ohio; A. B. 
Schellenberg, Alco Valve Co.; 
St. Louis, Mo.; C. E. Scott, Fed- 


Nash-Kelvinator | 


ders Mfg. Co., Buffalo, N. Y.; | 


and F. K. Smith, Tecumseh 
Products Co., Tecumseh, Mich. 


— ee 


SCULL MANAGES 
SYNTHETIC RUBBER 
PLANT FOR GOODRICH 

W. W. Scull has been ap- 
pointed manager of the synthetic 
rubber plant being operated at 


Port Neches, Tex., by The B. F. | 


Goodrich Co., Akron, Ohio, for | 
Mr. Scull who | 


the government. 


joined B. F. Goodrich in 1929, | 


has had wide experience in the 
purchasing and sales branches of 
the company, and had been oper- 
ations manager of the Port 
Neches plant since last July. He 
succeeds W. H. Piggott, who has 
resigned to go into business for 
himself. 


APPROVE STANDARD 
FOR PORCELAIN TANKS 


U. S. Department of Com- 
merce, National Bureau of Stan- 
dards, recently announced a 
Commercial Standard for Porce- 
lain-Enameled Tanks for Domes- 
tic Use, CS115-44, which is a 
recorded standard of this indus- 
try effective for new production 
from July 1, 1944. Printed 
copies, as soon as they are avail- 
able, will be forwarded to each 
acceptor of record. 





BLOCK DEPUTY DIR. 
STEEL DIV., WPB 
Norman W. Foy, recently ap- 
pointed director of the Steel Di- 
vision of the WPB, announced 


the appointment of Joseph L. | 
Block as deputy director of the | 


division. 


Mr. Block, who is on | 


leave of absence as executive | 


vice-president of the Inland Steel 
Co., Chicago, Ill., has been with 
the Steel Division for more than 
two years. Since July, 1943, he 
has served as assistant director of 
the Steel Division. 


/p} MODEL 240-U CONSTANT LEVEL OlL CONTROL 
Safely and accurately regulates the flow of oil to gravity 


type oi! burning space heaters, ranges 


furnaces. Has important fuel compens 
ally adjustable or easily converted to au 


e The A-P Dependable Oil Control illus- 
trated above is one of your most vital 
selling advantages on any oil burning 
heater. First of all, it’s a money-maker, 
for it is a practical assurance of constant 
. the kind that 
means valuable word-of-mouth advertis- 


heating satisfaction . . 


ing for the heaters you sell. 


e It is well, for your own future profits, 
to insist that the oil burning appliances 
you sell come equipped with A-P De- 
PENDABLE Oil Control Valves. 


e You'll probably want to know more 
about the exclusive engineering features 
that make A-P control-accuracy possible. 
Write for Bulletin 428-U. 


AUTOMATIC PRODUCTS COMPANY 


2442 North 32nd Street, Milwaukee 10, Wisconsin 
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E. P. King Passes—Was Manager 


Of E. 


His many friends in the hard- 
ware fraternity all over the 
country were shocked to learn 
of the passing of E. P. King, 70, 





E. P. KING 


who just recently had been ap- 
pointed general manager of E. A. 
Stevens Level Co., Newton Falls, 
Ohio. Mr. King was stricken 


A. Stevens Level Co. 


with pneumonia, and was ill for 
just a week before his passing 
on April 10. Active for many 
years in both the sale and manu- 
facture of levels, he was well 
known and well liked through- 
out the hardware industry. 

A native of South Carolina, 
Mr. King was a graduate of Pur- 
due University and a member of 
the Beta Theta Phi fraternity. 
Prior to his affiliation with the 
Stevens company, he was vice- 
president and general manager 
of the Sand’s Level & Tool Co., 
Detroit, Mich., whose sales he 
directed over a period of 12 
years. He had, previous to his 
association with Sand’s, been 
connected with the Stanley Rule 
& Level Plant, New Britain, 
Conn., having been plant super- 
intendent and later a member of 
the sales department covering the 
southern and middle western 
territory. Mr. King was a mem- 
ber of the Central States Hard- 
ware Club and a Mason. He is 
survived by two brothers and two 
sisters. 








EDWARD RICH 


Edward Rich, 73, sales repre- 
sentative for the Masback Hard- 
ware Co., New York City, whole- 
salers, passed away recently. Mr. 
Rich had covered Baltimore, Md., 
and the surrounding territory 
for the Masback company since 
1937, when he joined the com- 
pany. Prior to his affiliation 
with Masback, he had been con- 
nected with the former Simmons 
Hardware Co., wholesalers, St. 
Louis, Mo. Well known, and 
well liked by all who knew him, 
he will be missed greatly by the 
hardware fraternity. 





GEORGE S. McDOWELL 

George S. McDowell, sixty, for 
44 years a member of the sales 
organization of the Remington 
Arms-Peters Cartridge combina- 
tion, passed away at his home in 
Oakland, Cal., recently. He en- 
tered the employ of Peters Cart- 
ridge Co., in 1900 as office boy 
in the Cincinnati, Ohio, head- 
quarters. He was transferred 10 
years later to San Francisco, 
and placed in charge of the 
warehouse stock at that point. 
In 1934, when Peters Cartridge 
Co., became a division of Rem- 
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ington Arms Co., Inc., Bridge- 
port, Conn., Mr. McDowell 
traveled extensively as a sales 
representative of Remington- 
Peters. Later when Remington 
expanded, he was appointed pay- 
master of the Utah Ordnance 
Plant, government-owned, and 
Remington-operated. He served 
in this capacity for two years, 
returning to his home in ill 
health. Mr. McDowell was an 
authority on shotgun and rifle 
shooting. 





GEORGE 8S. MeDOWELL 


LES W. PLACE 


Les W. Place, 63, vice-presi- 
dent and general manager of the 
J. R. Clark Co., St. Louis, Mo., 
recently passed away. Mr. Place 
has been with the Clark Co., 
manufacturers of Rid-Jid line of 
ironing tables, woodenware, step 
ladders, and the like, for 25 
years. He worked continually 
with his buyer friends in devel- 
oping new features and building 





Ss 





LES W. PLACE 


new values in the company’s 
products. He will be greatly 
missed by his many friends and 
associates in all branches of the 
trade. 


GEORGE SMALL 


George Small, president of P. 
A. & S. Small Co., Inc., York, 
Pa., hardware wholesalers, re- 
cently passed away. He entered 
the firm in 1895 and learned the 
business thoroughly by working 
through all the various depart- 
ments. He served as the purchas- 
ing agent of the hardware de- 
‘partment for several years until 
the passing of his brother, Philip 
Small, in 1918. He succeeded his 
brother as _ vice-president and 
general manager, which positions 
he held until 1928, when he be- 
came president upon the passing 
of his uncle, Samuel Small. 

He was a director of the York 
National Bank & Trust Co. and 
secretary of the York Gas Co., 
until his brother’s passing when 
he resigned all outside connec- 
tions to devote his full time to 
the operation of the business. 
Very active in all sports, he 
played in the National Amateur 
Golf Tournaments for several 
years, and in 1914 won the 
Championship of the Middle At- 
lantic States. He was one of the 
founders of the Central Pennsyl- 
vania Golf Association. 

Mrs. Small, four daughters, 
three grandchildren and four 





sisters survive. 








THOMAS E. AIKENHEAD 


THOMAS E. AIKENHEAD 


Thomas Edward Aikenhead, 
president, Aikenhead Hardware 
Ltd., Toronto, Canada, passed 
away recently at his home where 
he had been confined since Octo- 
ber. He joined the Aikenhead 
company at the age of 15 when 
he became an apprentice. Thirty 
years after joining the firm he 
became president and two years 
later the headquarters of the firm 
were moved. His main hobby 
was music, although fishing and 
sailing were a close second. 
His two sons, James and Wilfred, 
were associated with him in the 
business, the former is general 
manager and the latter secretary- 
treasurer. Mr. Aikenhead was a 
member of the Harpware ACE 
Fifty Year Club. He is survived 
by two daughters and his sons. 


THOMAS HOGBEN 


Although he had been resting 
for a month because of a heart 
condition the sudden passing on 
Sunday, April 16, of Thomas 
Hogben, manager New York 
branch of The L. S. Starrett Co., 
Athol, Mass., precision tool man- 
ufacturers, was a great shock 
and loss to his many friends in 
and around the _ metropolitan 
New York district. Mr. Hogben 
had been affiliated.with the Star- 
rett organization since October, 
1909. He was very young when 
he started with the company and 
served it in various capacities in- 
cluding office manager and later 
for a period of about five years 
he was a salesman for the com- 
pany. About four years ago he 
was made manager of the Star- 
rett New York office. 

Mr. Hogben was a Mason, and 
an active member of the Hard- 
ware Boosters, Hardware Square 
Club and Hardware Trade Asso- 
ciation of New York, meetings of 
which he seldom missed. Mrs. 
Hogben and two daughters sur- 
vive. 
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CHARLES H. HAGEMAN 


Charles H. Hageman, who had 
represented the Geo. Worthing- 
ton Co., Cleveland, Ohio, in 
central and eastern New York 
for over 20 years, passed away 





CHARLES H. HAGEMAN 


at his home in Norwich recently. 
He had not been in good health 
for some time, but had been 
active up to the day preceding 
his passing. 


GEO. F. LUNDBERG 


Geo. F. Lundberg, 49, presi- 
dent of Geo. B. Carpenter & Co., 
Chicago, Ill., passed away recent- 
ly at his home. After graduating 
from high school, Mr. Lundberg 
joined his father in business, 
which was being operated as A. 
O. Lundberg & Son, making spe- 
cial iron work for the’ awning 
trade of Chicago. He served in 
the Navy during the first World 
War as radio man on a sub- 
chaser operating in the English 
Channel. 





In 1935 he organized Lundberg, 
Inc., a subsidiary of A. O. Lund- 
berg & Son, and in 1936 that 
business was consolidated with 
Geo. B. Carpenter & Co., and 
Geo. F. Lundberg was elected 
president of the corporation. He 
was a member of Logan Square 
Post, American Legion, and also 
a member of D. C. Cregier 
Lodge, A. F. & A. M. He en- 
joyed playing golf and was an 
enthusiastic bowler. He is sur- 
vived by his widow and two sons. 


E. T. McAULIFFE 


E. T. McAuliffe, district sales 
manager located in Chicago, for 
The Lamson & Sessions Co., 
Cleveland, Ohio, passed away 
recently. He was a veteran of 
the company’s sales organization 
and was held in high esteem by 








E. T. McAULIFFE 


his many friends. He is survived 
by his widow, two children, and 
three grandchildren. 





JOHN T. ELSON 


John T. Elson, 73, general 
manager of the Spokane branch 
of Marshall-Wells Co. wholesale 
hardware distributors, Duluth, 
Minn., passed away suddenly, in 





JOHN T. ELSON 


March, after suffering a slight 
attack of the flu. When he was 
14 years of age, Mr. Elson started 
working summer vacations and 
Saturdays for the Wright Hard- 
ware Co., London., Ont., Canada, 
and was later employed by the 
James Reid Hardware Co., of the 
same city. Mr. Elson then 
moved to Cleveland, and entered 
the employ of the McIntosh-Hun- 
tington Co., where he specialized 
in mill supply material. 

In 1908 he joined the Mar- 
shall- Wells Co., branch at 
Portland, Ore, and in 1912 was 
transferred to the company 
branch at Aberdeen, Wash., re- 
maining there until 1921. At that 
time he was appointed manager 


of Marshall-Wells Co., Ltd... 


| Vancouver B. C., Canada. 


Mr. 
Elson then went to Spokane, 
Wash., as general manager of the 
Marshall-Wells Co. branch in 
that city, and continued actively 
in that position until his passing. 
Mr. Elson enjoyed a wide ac- 
quaintance among hardware job- 
bers and manufacturer's agents. 














EARL W. HAMLIN 


Prominent industrialist and 
president of the Hamlin Metal 
Products Co., West Exchange & 
Water St., Akron, Ohio, whose 
passing was recorded in the 
April 13 issue of HARDWARE 
AGE, page 95. 








FRIEND ELECTED TO 
CONTROLLERS INST. 


William E. Friend, controller 
and assistant treasurer of the 
Wrought Iron Range Co., St. 
Louis, Mo., has been elected to 
membership in the Controllers 
Institute of America. 








REGISTER & GRILLE 
INDUSTRY COMMITTEE 
FORMED BY WPB 


Henry S. Norris, Plumbing 
and Heating Division, has been 
appointed the government pre- 
siding officer of the Register and 
Grille Industry Advisory Com- 
mittee. Members of this com- 
mittee are: 

George G. Auer, The Auer 
Register Co., Cleveland; Frank 
T. Bailey, Register & Grille Mfg. 
Co., Inc., Brooklyn, N. Y.; R. 
W. Blanchard, Hart & Cooley 


Manufacturing Co., Holland, 
Mich.; Samuel Burgess, Rock 
Island Register Co. Rock 


Island, Ill.; John C. Knox, Wa- 
terloo Register Co., Water- 
loo, Iowa; Robert Leigh, Air 
Control Products, Inc., Cooper- 
ville, Mich.; Charles J. Pearson, 
United States Register Co., Bat- 
tle Creek, Mich.; and B. N. 
Richardson, The Independent 
Register Co., Cleveland. 
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MAY HARDWARE CO. HONORS TOM MULLEN: Thomas F. Mullen was recently 
tendered a testimonial dinner commemorating the completion of 20 years of loyal service 
with the May Hardware Co., Washington, D. C., wholesalers, at the Willard Hotel. He was 
inducted in the 20 Year Club of the company and presented with a club pin by William 


B. Sebastian. 


Mr. Mullen served as a veterinarian for a short time and then started his 


career in the hardware industry by joining The Yale & Towne Mfg. Co., Stamford, Conn. 
During the first World War, he was sent by this company to Canada, where he acted as 
a government inspector of supplies for the Canadian Cavalry and Artillery. After the 


war, he opened a retail hardware store in Virginia Beach, Va., with a partner. 


He soon 


left his business to the management of his partner and joined the May Hardware Co. as 





an outside sales representative in March, 1924. Mr. Mullen’s only son is in the Air Corps. 
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SCHAIBLE POST-WAR CONFERENCE: The Schaible Co., Summer St., Cincinnati, Ohio, 
recently held a wartime conference for post-war planning, which was attended by the 
company's representatives throughout the country. The objectives of the conference 
were accomplished by the exchange of information and plans between the field repre- 
sentatives and the company’s sales, engineering, and research departments. Among those 
who addressed the meetings were Lt. Comm. Wm. J. Duval, U. S. N., and Major E. W. 
Harrison, U. S. A., who dramatized the magnitude and urgency of war needs and 
stressed Schaible’s job in fulfilling these needs. After an introductory meeting. of the 
representatives, and the company’s key members, the representatives were shown through 
the plant in a 40-minute tour. A novel feature of the conference was the “Hitler burial 
ceremony.” Hitler, dressed as a red devil, complete with horns, was borne through the 
plant in an old coffin by three pallbearers with gas masks, and one with a clothespin, to 
the tune of “In Der Fuerer's Face."" This company, which is producing vital war mate- 
rials for four of the five federal procurement groups, has also continued its peacetime 
production of plumbing and heating equipment by continuous expansion. Lt. Com- 
mander Wm. J. Duval, stands, and at the head of the table, center, is Michael Schaible, 


president of the company, and at his right is Major Harrison. 








BEARD TO MANAGE 
TYRRELL HDWE. CO. 


Elmo Beard has recently been 
named vice-president and man- 
ager of the Tyrrell Hardware Co., 
Beaumont, Tex., wholesalers, suc- 
ceeding the late Raoul Mueller. 
Mr. Beard will be active head 


of the company for which he has 
worked for the last 14 years. 


He joined as a warehouseman | 
advancing to retail clerk, head of | 


| president, and R. A. Wolff, re- 


the sporting goods department, 
outside salesman and then part- 
time salesman and buyer. He has 
been a member of the board, and 


since Mr. Mueller’s death has 
been carrying on the duties of 
manager. Other officers include: 
E. Q. Gildart, who was re-elected 


elected secretary-treasurer. Pip 
Norvell succeeds Mr. Mueller on 


| the board of directors. 











PERTH AMBOY HDWE. 
MARKS 35TH YEAR 


The Perth Amboy Hardware 
Co., 313 Madison Ave., Perth 
Amboy, N. J., recently marked 
its 35th anniversary. Founded by 
South R. Farrington, and I. T. 
Madsen in 1909, the company 
has steadily progressed as a re- 
sult of planned and skillful man- 
agement and adherence to a 
policy covering quality, prices 
and service to the industry 

The company is headed by Ray 
D. Howell, who is also treasurer, 
and who joined the founders a 
month before the formal open- 
ing. He has seen the steady ad- 
vancement of the concern and 
has kept apace with the many 
changes which have occurred. He 
recalled that when the auto- 
mobile came into being, one side 
of the store was roped off for 
use as a display room, and that 
in 1910, the company sponsored 
the first washing machine demon- 
stration in the city. 

John E. Madsen, vice-president 
and secretary, with two assistants 
now handles all priorities and 
allocations. Mr. Howell is first 
vice-president of the Pennsyl- 
vania-Atlantic Seaboard  Asso- 
ciation, and past president of the 
New Jersey Mill Supply Asse- 
ciation. The company which has 
10 men serving in the armed 
forces, employs 25 men and 
women, 10 of whom have bees 
with the company for 15 or more 
years. 
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TESTIMONIAL BIRTHDAY PARTY: Harold E. Masback, ex ecutive vice-president, Masback Hardware Co., New York City, 
wholesalers, was tendered a testimonial birthday party at a dinner given in his honor by business associates on Friday, March 
3, at the Gramercy Park Hotel, New York City. Among the speakers were Edward L. Steckler, secretary; R. H. Langsam, 
vice-president and general sales manager, and Augustus Pahl, industrial department of the company. Robert Pomeroy was 


tdéastmaster and David Godschalk was chairman of the committee on arrangements. 


background, fifth from the left, received a leather traveling bag from his associates. 
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Mr. Masback, who is standing in the 
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Revolaire Circulators 
In-Bilt Ventilators 
Pedestal, floor standard 
and ceiling types 
Force Air Exhaust Fans 
Miracle Breeze Fans 
Portable Ironers 


ae Duality is 


always VICTOR 





iis tetas MMe 
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Like most manufacturers, Victor Electric Products 
Inc. is busily making the sinews of war to the 
exclusion of all else . . . in the peace to come Victor 
will be better prepared, better equipped to resume 
its forward march in the manufacture of electric 
products — products that will look better and last 
longer because of the knowledge gained in war 
precision requirements and durability. Place Victor 
Electric Products on your Post War “Must List”. 


VICTOR ELECTRIC PRODUCTS, INC. 
Dep't HA444, 2950 Robertson Ave. 
Cincinnati 9, Ohio 


THE BONDS YOU BUY TODAY WILL BUY BETTER LIVING TOMORROW 









183 














SERIOUS GLUE SHORTAGE HARMS 
PRESENT CIVIL, MILITARY PROGRAM 


Government units do not fully cooperate in study 
brought about by this problem. 


of problems 


(Washington Bureau 
of HARDWARE AGE) 

Dealers cannot expect to ob- 
tain any more glue in the near 
future. In fact, the quantity and 
quality of glue in finished prod- 
ucts might conceivably decline. 
The glue manufacturing industry 
is beset by many and varied 
problems, which the government 
in some cases cannot help and 
in others will not. 

Eighty per cent of the entire 
glue production finds its way into 
Army requirements directly or 
indirectly, even though little glue 
as such is purchased by the 
military. Since the glue is not 
used directly manufacturers 
have had a difficult time proving 





their essentiality to WMC and 
Selective Service officials. WPB 
officials say there is an appalling 
lack of knowledge on the part 
of field personnel in regard to 
the significance of glue in the 
war effort. 

According to WPB the fact 
that a portion of aggregate glue 
production enters production of 
essential military items does not 
merit any special labor consid- 
eration of the entire glue indus- 
try. Since it is difficult to de- 
termine just how much of a cer- 
tain type of glue will be used by 
the military this WPB attitude 
works to the disadvantage of the 
whole industry, affecting both 
military and civilian uses. 


Should production continue to 
drop due to the manpower situa- 
tion even military needs will be- 
gin to suffer. The industry has 
told WPB that production cannot 
fall below a definite minimum 
without being discontinued alto- 
gether, and that it cannot be lim- 
ited to selected grades. 

Present OPA price ceilings 
limit the number of raw mate- 
rials that can be used by the in- 
dustry. Increased prices on glue 
would permit the use of high- 
priced raw materials, and in- 
crease the output of glue. OPA 
has promised to consider grant- 
ing an increase, but did not hold 
out too much. 








WPB Authorizes Making 
Elec. and Spring Driven 
Alarm Clocks Under L-275 


Two makers producing spring wound 


units. About 50,000 


electric alarm clocks 


were made in first quarter by one maker, 
two concerns may produce them this quar- 


ter with a third firm 
tribution. Program 


participating in dis- 
subject to possible 


changes because of future conditions. 


(Washington Bureau 
of HARDWARE AGE) 
Approximately 850,000 alarm 
clocks, spring wound and elec- 
tric models, will be produced in 
the current quarter if OCR pro- 
duction plans are fully realized. 
In an exclusive interview with 
Harpware Ace, civilian supply 
officials said that this number of 
clocks has been programmed and 
will be distributed under the 
terms of the recently issued 
Order, L-275, governing produc- 
tion and distribution of alarm 
clocks. 





With only two manufacturers 
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participating in the production 
programs for spring-wound alarm 
clocks, output has been low. 
Future production is difficult to 
determine since civilan orders 
are so closely related to the war 
production orders held by the 
plants. 

In any case, OCR hopes to get 
750,000 spring wound clocks in 
the second quarter produced by 
the William L. Gilbert Clock 
Corp., Winsted, Conn., and the 
Westclox Division of the Gen- 
eral Time Instruments Corp., La 
Salle, T11. With most clock pro- 
duction in critical labor areas, it 





is doubtful whether any new 
plants will be able o resume 
manufacure of alarm clocks for 
civilians in the near future. 

The so-called “Victory” speci- 
fications have been done away 
with. However, most of the 
clocks built in the second quarter 
will probably still be of the old 
type, due to already existing in- 
ventories of fibre and plastic 
cases held by manufacturers. 

OCR hopes that some of the 
new clocks will be turned out 
during the close of the second 
quarter and that by the time 
third quarter production begins 
to mount “paper cases” will be 
a memento of American’s one 
time metal shortage. 

The new specifications call for 
a strip-down standard model 
clock, with sufficient brass work- 
ing parts to insure serviceability, 
as well as steel cases. OCR 
officials say the clocks will closely 
resemble moderately priced pre- 
war alarms. 

Electiic alarm clocks have al- 
ready been produced and OCR 
programs call for an increase in 
the second quarter. Production 
has been extremely small and 
unless the WPB order restricting 
civilian production in Group I 








and II labor areas is rescinded, 
even this small program may 
have to be scrapped. 

Under OCR programming ap- 


proximately 50,000 to 60,000 
electric alarms were produced by 
the Warren Telechron Co., Ash- 
land, Mass., in the first quarter. 
In 1939 some 3,000,000 electric 
clocks of all types, including 
alarms were produced. At the 
time of this writing (April 19) 
OCR officials said the clocks 
were being completed and would 
soon be distributed as equitably 
as possible throughout the coun- 
try. 

Programs for the second 
quarter call for about 100,000 
electric alarms and it is hoped 
that the Hammond Clock Co., 
Chicago, IIl., and Westclox may 
be able to start production in the 
second quarter. The E. Ingraham 
Co., Bristol, Conn., will partici- 
pate in the distribution of these 
clocks but will not manufacture 
any of them, as outlined in 
L-275. 

Under this new order alarm 
clocks can only be _ produced 
under quarterly quotas author- 
rized by WPB and no authoriza- 
tions to produce clocks will be 
given if such production inter- 
feres with the war effort or re- 
quires additional manpower. 

To assure equitable distribu- 
tion of the clocks, WPB may re- 
quire manufacturers to sell a 
portion of their production to 
other manufacturers who are not 
in a position to produce clocks, 
but could aid in their distribu- 
tion. 

Manufacturers will be limited 
to one type each of spring wound 
and electrically operated clocks. 
Models and material require- 
ments have to be approved by 
WPB. 

OPA has set the following 
maximum prices for these elec- 
tric “War Alarms”—manufac- 
turer to wholesaler, $2.60; whole- 
saler to retail dealer, $3.08 and 
retail dealer to consumer, $4.95. 
The latter is exclusive of tax, 
but since it is less than $5 calls 
for Federal Excise of 10 per cent 
instead of the 20 per cent tax 
which would be necessary if the 
retail price were more than $5. 
Distribution will be under quotas 
for geographical areas, based on 
sales during 1941, adjusted for 
population shifts. 


HARDWARE AGE 





—-> © 


Spe 
ing p 
range: 
by th 
and p 
a cor 
own 1 
and a 

Thi 
1944, 
kinds 
and s' 
ject t 
from 
Maxi 
which 
1942, 
now | 
of M 
No. ¢ 
sales 
furnis 
based 
articl 
centa; 
price. 
will n 
level 

Pri 
regul; 
type, 
dition 
to co 
for si 
ficatic 
_ 
classi 
condi 
90 da 
allow 
and 
must 
either 
regul. 
them 
tribut 

Un 

Price 
deale 

mine 

the 
mode 
may | 


APR 





nded, 
may 


g ap- 
0,000 
ed by 
Ash- 
arter. 
ectric 
iding 
t the 
| 19) 
locks 
vould 
tably 
roun- 


cond 
0,000 
oped 

Co., 

may 
1 the 
ham 
rtici- 
hese 
‘ture 
in 


larm 
uced 
thor- 
riza- 
| be 
nter- 
- re 


ibu- 
r Te- 
l a 


not 
cks, 


ibu- 


ited 
und 
cks. 


ire- 




















SPECIFIC CEILINGS FOR USED GAS 
COOK STOVES UNDER MPR 429 AND 
ALL SPACE HEATERS, COOK UNITS 


Prices depend on type, functional features 


and condition of stove. 


Additional charges 


for some extra equipment and accessories. 


Specific dollars-and-cents ceil- 
ing prices for used gas cooking 
ranges were announced April 13 
by the OPA covering all sales 
and purchases, including sales by 
a consumer who is selling his 
own range, and sales by dealers 
and auctioneers. 

This action, effective April 19, 
1944, also removes sales of all 
kinds of used household cooking 
and space heating stoves not sub- 
ject to the new specific ceilings 
from coverage by the General 
Maximum Price Regulation, 
which “froze” prices at March, 
1942, “highs.” These items will 
now be priced under provisions 
of Maximum Price Regulation 
No. 429, which covers dealers’ 
sales of most used household 
furnishings and establishes prices 
based on the condition of the 
article and computed as a per- 
centage of its original selling 
price. The transfer of coverage 
will not affect the present general 
level of prices. 

Prices established by the new 
regulation depend upon the 
type, functional features and con- 
dition of the stove. The prices 
to consumers range from $6.25 
for sales of the cheapest classi- 
fication of ranges when sold “as- 
is,” to $73.50 for the highest 
classification when sold as re- 
conditioned and guaranteed for 
90 days. Additional charges are 
allowed for certain accessories 
and extra equipment. Dealers 
must post in their establishments 
either the price tables in the 
regulation or a bulletin showing 
them which bulletin OPA is dis- 
tributing to the trade. 

Under the General Maximum 
Price Regulation, the average 


dealer had been unable to deter- 
mine price ceilings for each of 
the great variety of types and 
models of used gas ranges which 
may pass through his hands. 
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Since it is impractical—and in 
some cases impossible—to deter- 
mine model and serial numbers, 
and often the manufacturer’s 
name, of used ranges, OPA has 
grouped the ranges into five gen- 
eral types depending upon their 
style and functional features. 

These five types are: cooker, 
refrigerator model, console or 
cabinet, table-top, and bungalow 
range. The five types are divided 
into 16 classes, with ceiling 
prices listed for each. Readily 
identifiable physical features, 
generally recognized in_ the 
trade, such as the number of 
burners, type of finish, and width 
of the range, are the basis of this 
classification. 


Dollars-and-cents Ceilings 


Three price ranges are estab- 
lished for each class, covering: 
(1) “as-is® prices for sales to 
dealers, (2) “as-is” prices for 
sales to consumers, and (3) re- 
conditioned prices. The “as is” 
prices restore average March, 
1942, levels, while the recon- 
ditioned prices reflect average 
direct cost increases incurred, in 
order to assure the maintenance 
of proper reconditioning stan- 
dards. 

Ceilings established by this ac- 
tion for the five general types of 
ranges are as follows: 

Cooker type—from $4.35 ”as- 
is” to dealer, $6.25 “as-is” to 
consumer, $14.50 reconditioned; 
to $15.50 “as-is” to dealer, $22.25 
“as-is” to consumer, $33.00 recon- 
ditioned. 

Refrigerator model type—from 
$7.50 “as-is” to dealer, $10.75 
“as-is” to consumer, $21.50 re- 
conditioned; to $15.50 “as-is” to 
dealer, $22.50 “as-is” to con- 
sumer, $33.00 reconditioned. 


Console or cabinet type—from 
$8.85 “as-is” to dealer, $12.75 





“as-is” to consumer, $23.50 re- 
conditioned; to $13.40 “as-is” to 
dealer, $19.25 “as-is” to con- 
sumer, $63.50 reconditioned. 

Bungalow Range type—from 
$17.00 “as-is” to dealer, $23.00 
“as-is” to consumer, $41.00 re- 
conditioned; to $37.00 “as-is” to 
dealer, $53.00 “as-is” to con- 
sumer, $73.50 reconditioned. 

Dollars-and-cents ceilings have 
also been established for acces- 
sories and extra equipment in- 
stalled in a used range. Three 
prices have also been set to cover 
sales to dealers, sales of the 
equipment to consumers “as-is,” 
and sales to consumers when re- 
conditioned. 

To any price established by the 
new regulation, an additional 10 
per cent may be added for sales 
in the following states: Arizona, 
New Mexico, California, Wash- 
ington, Oregon, Idaho, Nevada, 


Utah, Colorado, Wyoming and 
Montana. 

No charges for delivery may be 
added to the established prices 
for ranges and equipment. How- 
ever, the seller may add a charge 
for connecting the range to the 
gasoline or flue, and in the case 
of a bungalow range also to the 
water supply, if he does so, at 
rates specified in the regulation. 
Connection charges must be sepa- 
rately quoted and billed. 

Sales taxes, or other taxes inci- 
dent to the sale of a used range 
may be added to the selling price. 

Used gas ranges sold as recon- 
ditioned, must be guaranteed by 
the seller for a period of 90 days 
for proper working condition and 
against defective parts. 

Persons selling used ranges to 
consumers must tag each stove, 
telling whether it is being sold 
“as-is” or reconditioned, the 
type of range, the delivered 
maximum price, and the de- 
livered selling price. 

These provisions are in Maxi- 
mum Price Regulation No. 527— 
Used Domestic Gas Cooking 
Ranges—Amendment No. 3 to 
Maximum Price Regulation 429 
—Certain Used Consumer Dura- 
ble Goods was effective April 19, 
1944, 








REDEFINE LUBRICATION 
EQUIPMENT, EASE 
CONTROLS IN L-314 


Effective March 24, WPB 
amended order L-314, redefining 
lubrication equipment, and eas- 
ing controls on such equipment 
by lifting restrictions on the sizes 
and models that may now be pro- 
duced, establishing a new sched- 
ule of prohibited items and ex- 
tending controls over production 
of maintenance and repair parts. 
According to the order, lubrica- 
tion equipment means any new 
machinery, equipment, device, or 
appliance for dispensing grease, 
oil, or other lubricant, or for ap- 
plying a lubricant to any ma- 
chinery or equipment at any 
point requiring lubrication; and 
includes general and _ special 
purpose lubrication equipment, 
lubrication fittings, oil and grease 
cups and receptacles and hand 
oilers as well as furnishings, ac- 
cessories, appliances, and repair 
parts. 





The amended order permits re- 
pair shops and other users to 
purchase, and for dealers to de- 
liver, up to $35 worth of this 
type of equipment per customer 
per month without priority rat- 
ing. Purchases or deliveries of 
implements in excess of this sum 
will now require a priority rat- 
ing of AA-5 or better. 

Since Jan. 1, 1944, no manu- 
facturer may produce mainte- 
nance or repair parts in any 
quarter, exceeding 150 per cent, 
in dollar value, of the amount 
produced in the corresponding 
quarter, from July 1, 1940, to 
June 30, 1941, unless produced 
for military, War Shipping Ad- 
ministration or Lend-Lease re- 
quirements. Except for certain 
specified uses, scarce materials 
such as tin, chromium, zinc, cad- 
mium, aluminum, and_ rubber 
may not be used for making lu- 
brication equipment, although 
more alloy stel is now permitted 
manufacturers to improve the 
quality. 
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UNIT SALES 
IN LACE PAPER 


To 9 TIMES HIGHER 


90 
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Comorrow 3 Opportunity 


WITH 


HANDY PACK DEPARTMENT 


HE Milapaco HANDY PACK, a colorful “bargain 

package of beauty” in famous Milapaco lace paper, has 
been called — and proven — one of the most important 
merchandising ideas in paper. It has everything — high 
value, sure appeal in price and beauty, dramatic eye-stop- 
ping display, self-selling advantages that boost unit sales 
up to 9 times the usual dime-a-package. 


Today the production of Milapaco HANDY PACK is par- 
tially restricted. More will be available later. Remember 


it, and take advantage of its sales-producing power then. , 


This colorful display, & 
the center of your 
“Handy Pack Depart- 
ment” consists of packs 
containing 100 each of 
a single design and size 
of Milapaco lace paper 
place mats and large 
doilies, and 150 each 
of the 5”, 6”, and 8” 
round doilies. Priced 
— 25¢ to 89¢ each. 


Buy More War Bonds 

Now ... Plan for a 

Milapaco Handy Pack 
Department Later. 





MILWAUKEE LACE PAPER CO. 


1306 E. MEINECKE AVE. Established in 1898 MILWAUKEE 12, WIS. 


—MNilapaco 


LACE PAPERS 
OF CHARACTER 
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CLARIFY “CAPACITY” 
ON JACKS IN L-270 


To halt certain practices now 
current among some manufactur- 
ers of automobile jacks whereby 
the provisions of Limitation Or- 
der L-270 governing “lifting ca- 
pacity” of this type of equipment 
have been confused with “sus- 
taining capacity,” the War Pro- 
duction Board has issued Inter- 
pretation 3 designed to eliminate 
any uncertainty as to the intent 
of the order. 

The interpretation was issued 
after consideration of reports 
reaching the Automotive Division 
indicated that some manufactur- 
ers who previously advertised 
their products on a lifting capac- 
ity basis are now offering the 
identical equipment on a sus- 
taining capacity basis, which is 
contrary to long established trade 
practices. WPB officials ex- 
plained that production of jacks 
below certain lifting capacities 
has been prohibited. However, 
there are instances where manu- 
facturers of jacks rated at one- 
ton lifting capacity have offered 
these implements on the basis of 
three-ton “sustaining” capacity. 

Therefore the following defin- 
ition of lifting capacity has now 
been inserted in L-270: “Capac- 
ity” refers to lifting capacity 


which shall be measured by load 
raising ability through the entire 
jacking range from minimum to 
maximum height. 





INCREASE FORMS ON 
WHICH WELD EQUIP. 
MAY BE DELIVERED 


Exemptions to the restrictions 
that prohibit a manufacturer or 
dealer from accepting orders for 
or delivering resistance welding 
equipment in any but War Pro- 
duction Board Form 1319 now 
permit deliveries of this type of 
material on Controlled Materials 
Plan Form L-224 and General 
Administrative Form 1456, as 
well, as any of the F-19 series 
WPB announced recently. This 
action is covered in an amend- 
ment to Limitation Order L-298. 





PERMIT WIDER USE 
OF STEEL STRAPPING 


To effect further savings of 
lumber, fibreboard, twine, rope 
and paper, steel strapping will 
be permitted for domestic ship- 
ments of 90 lbs. and less, the 
| War Production Board said 
April 12. 

Order M-261, which prohib- 
| ited the use of steel strapping 
| for domestic shipments not ¢éx- 
ceeding 90 pounds, has been re- 
voked. 














Further Restriction on 
Materials for Paper Making 


(Washington Bureau 
of HARDWARE AGP) 

Further restrictions in the use 
of waste manila rope and fiber in 
paper manufacturing were an- 
nounced recently by WPB 
through amendments to Order 
M-294. The amendments to the 
order provide that waste manila 
rope may not be sold for, nor 
used in, the manufacture of 
paper other than those shown 
under List A in the order. List 
A permits the manufacture of in- 
sulating paper, gasket base pa- 
pers, artificial leather base pa- 
pers, flour and cereal products 
sack papers, tag papers (used in 
the manufacture of casualty tags, 
shipping tags and identification 
tags for the armed forces), abra- 
sive paper and stencil base paper. 

The use of manila fibre in 
paper manufacture is restricted 
to those items shown on List B 
which the amendments incorpo- 


rate into the order. Permitted 
under List B are electrolytic con- 
denser paper (but not less than 
24 x 36 — 18 lb.) (used in the 
manufacture of electrical con- 
densers or capacitors where elec- 
trolytic paper is required), and 
stencil base paper. 





MORE LINSEED OIL 
FOR SOME PURPOSES 


Reflecting an easier supply, re- 
strictions on the amounts of lin- 
seed oil that may be included in 
various types of protective coat- 
ings have been relaxed by an 
amendment to Order M-332, the 
War Production Board reported 
April 12. The easing of the 
linseed oil situation has made it 
possible to allocate 60 per cent 
of the quotas at the present time 
as compared to 50 per cent dur- 
ing the major part of 1943, WPB 
said. 
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Repairmen May Buy Controlled Materials 
For Reconditioning Used, Damaged 
Items for Resale Purposes Under CMP 9A 


The procedure under which 
repairmen purchase controlled 
materials, other materials, parts, 
and sub-assemblies, has been 
amended to indicate that they 
may use it to obtain materials 
with which to recondition or re- 
build damaged or used items for 
resale, the War Production Board 
announced April 15. 

The changed procedure, which 
is contained in CMP Regulation 
No. 9A, as amended April 15, 
1944, redefines the term “repair- 
men” to include persons who re- 
condition or rebuild damaged or 


used items for resale. The 
améndment also indicates that 
repairmen may use _ materials 


and parts which they purchase 
under the procedure to carry on 
such reconditioning or rebuild- 
ing. However, they may not use 
such materials or parts to replace 
material or parts which are still 
usable nor to replace material or 
parts solely to improve the orig- 
inal design of the article being 
reconditioned or rebuilt. 

The amended regulation also 
prohibits repairmen from using 
the AA-3 preference rating which 
it assigns to obtain the following 
items: (1) capacitors, (2) micro- 
phones and loudspeakers, (3) 
resistors, (4) transformers, (5) 
tubes, and (6) paint. These 
items are made available to re- 
pairmen and retailers on a pro- 
rata basis without the use of 
ratings, and, therefore, a repair- 


man does not need a rating to 
get his fair share. 


The amendment modifies the | 


forms of 


controlled materials | 


which may be purchased by re- 
pairmen under the procedure to 


conform them to the recent re- 
vision in controlled materials 


designations under Schedule I to | 


CMP Regulation No. 1. 
Interpretation No. 2 to CMP 
Regulation No. 9A, announced at 
the same time, points out that 
distributors who sell copper tub- 
ing to automotive, heating, and 
refrigeration repairmen, under 
provisions of Direction No. 1 to 
CMP Regulation No. 9A, must 


know, or reasonably believe that | 
his customer is such a repair- | 


man. This rule holds despite the 
fact that distributors who receive 
orders under CMP Regulation 
No. 9A generally are not required 
to find out whether their cus- 
tomers are complying with the 
Regulation, unless they know or 
have reason to believe otherwise. 

The Interpretation also points 


out that in some cases distribu- | 


tors will receive both the mainte- 
nance, repair and operating sup- 
plies (MRO) and the V-3 symbol 
on purchase orders from the 
same customer. In such cases, 
unless he knows or has reason to 
believe that his customer does 
not have the right to use both 
symbols, te distributor may rely 
on his customers certification that 
he does. 








SEEK STEPPED UP 
STORAGE BATTERY 
PRODUCTION QUOTAS 


The nation’s electric 
battery 


storage 
manufacturers, through 
their representatives on the Bat- 
tery Industry Advisory Commit- 
tee, have requested the War Pro- 
duction Board to lift restrictions 
on the production of batteries by 


plants located in critical labor 


areas, WPB reported April 12. 

Under restrictions imposed by 
Limitation Order L-180, all man- 
ufacturers of batteries in the 
country’s critical labor areas des- 
ignated as Group I are prohibited 
from producing more than 100 
per cent of their total output for 
either 1941 or 1943, whichever 
figure is higher. 

Members of the industry com- 
mittee, according to WPB, have 
indicated that they have sufh- 
cient manpower and _ facilities 
new available, plus adequate sup- 
plies of raw materials, to step 
up production to a point equal 
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to the permissible nroduction 
figure allowed plants located in 
less critical labor areas. Plants 


located in these labor areas are | 
permitted to produce up to 110 | 
per cent of their base period. | 


WPB has taken 


under advisement. 


the 


request 





AMPLE SUPPLIES OF 
COPPER FUNGICIDES 


Ample supplies of copper 
fungicides, used in combatting 


insect pests, will be available for | 


agricultural uses in 1944, the 
Chemicals Bureau of the War 
Production Board reported April 
12. 

Members of the WPB’s Copper 
Fungicide Manufacturers Indus- 
try Advisory Committee have 
been advised that sufficient raw 
materials have been assured to 
meet the program, which calls 
for manufacture of a minimum 


of 85,000,000 Ibs. for agricultural | 


use, WPB officials said. 


ORDER THE NEW MODEL 4-200V 
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OW! 














ALL THESE FEATURES 


@ One“Giant Speed” andthree“Speed”’ Top Burners 
@ “E-Z Roll” Broiler with ‘““Enamo-Grill” 

@ “‘Insta-Flame” Top Lighter 

@ Convenient ‘“‘Observ-alite”’ 

@ Big ‘‘3-in-1”’ Oven 

@ Enameled One-Piece Top 

@ “Non-Sag” Locking Oven Rack 
@ Excellent Insulation 


FOR YOU TO SELL TO THOSE 
WITH STOVE CERTIFICATES 


Use your Stove Purchase Certificates to purchase 
this new gas range which bears the name Roper 
—a name that strikes a responsive note in the 
mind of every housewife. Well-built, smartly de- 
signed, it offers a complete top-of-range, broiler 
and oven cooking service. 

GEO. D. ROPER CORPORATION, Rockford, 
Illinois, manufacturer of ROPER, ‘America’s 
Finest Gas Range,”’ for all gases including L. P. 
(Liquefied Petroleum) gas. ° 


Offices and 
warehouses in 
Atlanta e Chicago 
Cleveland e Dallas 
Los Angeles e Oakland 
Philadelphia 





‘ SELL WAR BONDS NOW * THE ROPER @®) GAS RANGE LATER 
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NOW you can get Genuine 
NATURAL 
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BACKED BY NATIONAL 
S ADVERTISING 
@ 
PACKED AND PRICED 
TO SELL ON SIGHT= 
TO PAY A NICE PROFIT 




























A display like this on your 
counter will jump your 
sponge sales, increase 
your sponge profits. 


“HANDY CHENILLE" is the kind of sponge people 
like to buy and merchants like to sell. For it isn't an 
“ersatz'' material ...but genuine natural sponge 
pieces padded into a convenient shape in a cover of 
soft, half-inch tufted chenille. Because it is a natural 
sponge, “HANDY CHENILLE” holds plenty of water 
... Will not drip...is soft and pliable when wet. 
The cover preserves the shape of the sponge, adds 
extra cleaning friction. And the prices are ‘way 
below those for uncovered natural sponges in com- 
parable sizes ... as low as 35c retail for the 4x54 
inch size. Other sizes at 50c, 75c, $1.00 and $1.50. 

Millions of people soon will be reading about 
this big sponge bargain in national magazines and 
newspapers like Better Homes & Gardens, Our Sun- 
day Visitor, the 24 Register papers, Walther League 
Messenger, Christian Herald. An attractive “HANDY 
CHENILLE" display carton on your counter near the 
cash register will help you cash in on this advertis- 
ing—without any further sales effort on your part. 
If you haven't plenty in stock, order from your Job- 
ber NOW. If your Jobber cannot supply you, please 


address nearest division, giving his name. 


SCHROEDER & TREMAYNE, INC. 


St. Lovis, Mo. New York, N. Y. 
1711 Delmar Blvd. 291 Church St. 


Montreal, Can. 
455 St. Sulpice St. 
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| WPB Bolt, Nut, Screw, Screw Mach. 
Products Unit Analyzing Problem 
Of Redistributing Excess Stocks 





A. Maxwell Jones, as con- 
sultant and chief, Redistribution 
Unit, Bolt, Nut, Screw and Screw 
Machine Products Section of the 
Building Materials Division of 
the War Production Board in 
Washington, D. C., is in the pro- 
cess of: 

1. Analyzing the problem of 
redistribution of inactive and ex- 
cess stocks of bolts, nuts, rivets, 
screws or screw machine prod- 
ucts. 

The objective is to find present 
uses in the war effort and per- 
mitted civilian production for any 
and all inactive or excess stocks 
to the end that, if and when 
large-scale terminations take 
place, there will be lesser aggre- 
gate total surplus inventories to 
be liquidated. 

Certain channels of redistribu- 
tion are now’ operative and are 
available to the producers of 
bolts, nuts, screws and rivets, as 
well as all consumers and dis- 
tributors, all within the permis- 
sions and restrictions set out in 





Priority Regulation No. 13, Re- 
vised April 1, 1944. It is recom- 
mended that PR No. 13 be read 
and understood thoroughly. 

The present plan of redistribu- 

tion under PR No. 13 is as fol- 
lows: . 
1. Idle or excess stock not in 
regular trade channels, that is, 
not in the industry producers’ 
and/or distributors’ hands, 
should be reported to the Dis- 
trict or Regional WPB office. 

2. All companies (producers, 
consumers, distributors) should 
inquire of their District or Re- 
gional office of WPB for such 
items as they need or may wish 
to purchase. 

This channel of redistribution 
is now set up and functioning 
and large quantities are moving 
weekly out of idle and excess 
stocks. 

Assistance in the application 
of the present redistribution 
plan will be given either by Mr. 
Jones or by inquiring at your 
nearest District or Regional 
WPB office. 








Wood Furniture Now Under One Order 
—WNo. of Patterns Farther Cut 


Wood furniture production, 
previously controlled by two lim- 
itation orders, is now controlled 
by one order, L-260-a, as amend- 
ed April 8 by WPB. 


The previous provisions gov- 


| erning wood usage has been re- 
| vised—but not relaxed—in the 





amended L-260-a. Restrictions 
on patterns have been tightened 
and those on metal usage have 
been revised. Both provisions 
are now included in L-260-a. 
Order L-260, which previously 
established pattern and metal re- 
strictions, has been revoked. 
As before, the use of wood for 
furniture and crating is limited, 
on a yearly basis, to 84 per cent 
of the board footage used for the 
same purposes in 1943. This 
applies to all sawed lumber and 
also to furniture parts, such as 
dimension stock, carvings, turn- 
ings, and the like. This restric- 
tion does not apply to the use of 
veneer or plywood constructed 
entirely of veneer. Slabs, edg- 
ings, trims, or off-falls measuring 
less than three inches in width 
or four feet in length, when pur- 





chased in such form, are also 
exempt. 

After June 1, 1944, no manu- 
facturer may make or sell at any 
one time more than 25 per cent 
as many furniture patterns as he 
offered for sale during Septem- 
ber, 1941, or 24 patterns, which- 
ever is greater. Until June 1, 
the previous restriction—35 per 
cent as many patterns as were 
offered in the base month or 24 
patterns, whichever is greater— 
remains in effect. 

Appended to L-260-a are 
two lists, one naming items sub- 
ject to the order and the other 
naming items not covered by the 
order. In addition to household, 
porch, lawn, camp, juvenile, and 
other types of furniture, wooden 
venetian blinds, step stools, wood- 
en filing cabinets, and numerous 
other items are listed as being 
covered by the order. Bedding 
products, metal office and house- 
hold furniture, wooden factory 
and industrial equipment, wood- 
enware, and certain other items 
are listed as being outside the 
control of L-260-a. 
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Relax Some Metal Restrictions 
In Making Flaorescent Fixtures 


Restrictions on the use of 
metal in fluorescent lighting 
fixtures were further relaxed 
April 14 by the War Production 
Board. Order L-78 amendments 
effective April 21, remove former 
prohibitions on the use of metal to 
close the ends of reflectors, and 
in shields, louvers, and baffles. 
The use of metal in reflectors 
was permitted and weight limi- 
tations on ferrous metal used in 
other parts of fluorescent lighting 
fixtures were removed by an 
amendment to the order, issued 
on April 3, 1944. However, re- 
strictions on non-ferrous metal 
in other WPB orders remain in 
force. 

Prohibition of manufacture of 
certain types of fixtures except 
upon specific WPB authozization 
has been extended to include 
several types formerly permitted. 
Prohibited types of fixtures are 
those designed for: (1) one tube 
of any wattage, unless the fixture 
is an industrial portable or an 
industrial attachable model; (2) 
a continuous row of single tubes 
of any wattage; (3) two tubes 
rated 30 watts per tube or less, 
unless the fixture is an indus- 





trial portable or an industrial | 


attachable model; (4) three or 
more tubes rated 30 watts per 
tube or less; (5) five or more 
rows of tubes of any wattage in 
either an individual fixture or in 
a continuous row section. 


New fixtures may be sold only 
to fill rated orders. However, if 
the supplier knows or has reason 
to believe that a rating lower 
than AA:2 is a blanket MRO 
rating, orders bearing such rat- 
ings must be regarded as un- 
rated. Certain exemptions are 
provided to take care of special 
cases. 

After getting specific WPB 
authorization, inventories of com- 
pletely assembled fixtures manu- 
factured before June 2, 1942 
(when inventory reports were 
originally required) may now be 
sold to fill unrated orders. 
Formerly such fixtures could be 
sold only to fill orders with rat- 
ings of B-2 or better. Fixtures 
manufactured from material in 
inventory on April 20, 1942, may 
be sold only to fill rated orders, 
whereas formerly such fixtures 
could be sold without ratings. 








WPB Prohibits Substitation 
Of One Type Heat System for 
Another If Distribution System Usable 


The War Production Board on 
April 13 interpreted Order L-79, 
Plumbing and Heating Equip- 
ment, as prohibiting the substi- 
tution of one type of heating 
system for another if the substi- 
tution requires the replacement 
of a usable distribution system. 
This interpretation was issued in 
answer to questions which have 
arisen as to whether Order L-79 


permitted the substitution of a 
worn-out or damaged furnace by 
a hot water or steam boiler, since 
such damage would entail re- 
placement of the entire distribu- 
tion system. Such a substitu- 
tion would defeat the purpose of 
the order which was issued to 
conserve labor and _ materials, 
WPB pointed out. 








WPB PUTS STRICTER 
CONTROLS ON DUCK 


Production and delivery of all 
cotton duck, 15 or more inches 
in width, have been placed under 
WPB controls, to meet military 
requirements for cotton duck ma- 
terials. 

Conservation Order M-91, as 
amended April 7, controls all 
types, including: shelter tent 
duck, numbered (wide or sail) 
duck; narrow or naught duck; 
hose or belting duck; filter duck 
or twills, plied yarn; chafer duck 
(chafer fabric) single or plied 
yarn; Army duck (including 
woven awning stripe) ; single or 
double filling flat duck; shoe 
duck; gem duck; bootlet duck; 
ounce duck; enamelling duck; 
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cover duck; apron duck and har- 
vester duck. 

Concurrently, the cotton branch 
of WPB amended conservation 
order M-317, eliminating all rat- 
ings for cotton duck and can- 
celling all applications or exten- 
sions of such ratings previously 
given as to deliveries not yet 
made. 


LIFT SOME CURBS 
ON ABRASIVES 

Restrictions on use of coarse 
grit aluminum oxide abrasive 
grain in bonded and coated abra- 
sive products, also limitations on 
the types of rubber-bonded abra- 
sive products which may be 
manufactured, have been elimi- 
nated by WPB revocation of 

conservation order M-319-a. 




















Are you prepared to supply him with the belt 
he needs? Home-owners everywhere, with wash- 
ing machines, oil burners, home workshop 
equipment, and other household appliances, 
are making a lot of their own repairs—to make 
’em last. 


You can chalk up a tidy V-belt business in 
your neighborhood if you “plant” a Gilmer 
“Eye-Ful” Tower on your counter. Attractively 
displayed and using little counter space, it 
holds 35 Gilmer V-Belts 
—answering 887 
replacement needs. 
Your investment 
profit — $14.01. hy 
Order yours now! 
L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 






—$21.01. Your 


FSR ee ee ee ee oe 
L.H. GILMER COMPANY 
TACONY, PHILADELPHIA 35, PA. 


a 

a 

Send ‘me the complete Gilmer “Eye-Ful” Tower Assortment & 

No. 350 as follows ? 

1.—35 assorted V-Belts for household appliances 3 

2.—Gilmer Handimeter (patented) for quick measuring of belts 4 
3.—Display stand, sign, inventory form 

4.—Gilmer Belt Catalogue, America's Belt Bible : 

(Bill me $21.01 through your nearest jobber.) h 

® 

= 

a 

a 
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@ YOU TELL ’EM IT’S WRONG 


First rule in repainting a glossy sur- 
face is to clean and dull it thor- 
oughly. You know this, but many of 
your customers do not. The result is 
that the new paint or enamel “crawls” 
or pulls away from the old finish. 

Why not suggest Wil-Bond? It’s 
better than sanding, for it removes 
dirt, grease, wax, and dulls in one 
easy operation. Result, a happy satis- 
fied customer. Incidentally, you make 
a nice profit on Wil-Bond. 

Order from your jobber 
or write us for information. 


WILSON-IMPERIAL COMPANY 
Dept. H-424, 115 Chestnut St., Newark 5, N. J. 

















Oh Boy... an EAGLE OILER. 
We always used these 
on our farm 





eed 


Eagle Oilers are lubricating aeroplanes, tanks, guns, 
and ships for our armed forces. Uncle Sam knows 
that a few cents invested in a good oiler will help 


take care of expensive equipment. 


We can’t supply you with every type of oilers your 


customers need. We will try to meet your needs 


for all purpose oilers like Eagle Harvesters (77 T and 


Economy) and Rainbow Assortments. 


Order from your jobber. 


EAGLE MANUFACTURING CO. 
Wellsburg, West Virginia 
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WPB Advises Ammanition Group 
Of Desire to Release Some 
For Sportsmen Next Fall 


Production and _ distribution 
problems affecting the civilian 
ammunition program were dis- 
cussed at a recent meeting (April 
13) in Washington of the Am- 
munition Industry Advisory Com- 
mittee, the War _ Production 
Board has announced. 

Members of the Committee 
were informed by the War Pro- 
duction Board that if production 
is allowed to continue on the 
basis of allotments of materials 
already made to the industry, 
there will be available during the 
latter half of 1944, for distribu- 
tion through normal trade chan- 
nels, 200 million rounds of shot- 
gun shells, 23 million rounds of 
center fire shells and 225 million 


rounds of rim fire (pest control, 
.22 caliber) ammunition. 

Distribution of these shells 
will be restricted to farmers, 
ranchers, official pre-induction 
training programs, and essential 
public safety services, WPB 
officials pointed out. Public 
safety services include activities 
of such organizations as police 
departments and the Federal 
Bureau of Investigation. 

In addition, WPB advised In- 
dustry members that if produc- 
tion is sufficient, it is proposed 
to relax the provisions of Limi- 
tation Order L-286 so that during 
next fall a limited amount of 
ammunition can be made avail- 
able for hunting purposes. 








L-41 PROVISIONS 
ON RE-ROOFING AND 
RE-SIDING CLARIFIED 
Provisions of the over-all con- 
order insofar as re- 
siding and re-roofing is concerned 


| were clarified by the War Pro- 


| duction Board through issuance | 


April 5 of Interpretation 6 to 
Conservation Order L-41. 

The interpretation says that if 
an existing siding or roof needs 
repair, the minimum amount of 
repair work may be done to put 


| the siding or roof in a suitable 





condition. However, if a siding 


‘can be put in proper condition 


by an application of paint, the 
re-conditioning should be done 
in this way. If, on the other 


| hand, the siding has so deteri- 


orated that a paint job will not 
provide adequate protection, a 
new siding may be put on the 
building. The new siding need 
not be of the same material as 
the old siding. 

This interpretation is not ap- 
plicable where asbestos materials 
are used for re-siding or re- 
roofing as the use of these ma- 
terials is governed by Order 
L-41-d. 





EASE CAST IRON 
FOR WASH FOUNTAIN 
INTERCEPTOR USE 


To provide more durable wash 
fountains and oil, plaster and 
grease interceptors for plumbing 
fixtures, WPB has allowed the 


manufacture of cast iron inter- 





ceptors, and has removed restric- 
tions limiting the amount of 
metal permitted in wash foun- 
tains. 


COPPER BALL COCK 
PRODUCTION LIMIT 


WPB has limited production 
of copper ball cocks for plumb- 
ing fixtures. A recent amend- 
ment to Order L-42 (plumbing 
and heating), sets aside a lim- 
ited amount of copper for pro- 
duction of complete ball cocks, 
including hush tubes and refill 
tubes, but not including floats 
and float rods. 








Treasury Department 
Seeks Bid on Some 
Home Refrigerators 


Announcement has been 
made by the Treasury Depart- 
ment, ‘Procurement Division, 
Washington, D. C., that its 
Regional Office, in Cincinnati. 
Ohio, will offer in the near 
future to sell several hundred 
refrigerators (food storage 
capacity, approximately 7 cu- 
bic feet) on which bids are 
being sought. Those wishing 
to receive complete data 
about the units and invita- 
tions to bid are invited to 
write for such invitation to 
the attention of J. H. Little, 
Regional Office, U. S. Trea- 
sury Department, Procurement 
Division, Fuller Building, 8th 
ow Walnut Sts., Cincinnati, 

hio. 
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SET FOUNTAIN PEN, | Under the terms of Order 
MECH. PENCIL QUOTAS | L-41 not more than $200 may be 
Individual quarterly produc spent for construction on a house 

tion and delivery quotas have | including the entire residential 
been assigned to 44 manufac- | Property, over a years period, 
turers of fountain pens and 32|ithout obtaining approval. 
manufacturers of mechanical 
pencils in plants at designated 
locations, the WPB announced | ON SAFETY SWITCHES 
April 4. To improve the quality and 
Separate quotas have been es-| performance of safety switches, 
tablished for civilian orders and| panel boards and service en- 
for special (including military) |trance equipment, WPB has 
orders. Total production under | lifted all restrictions on the gage 
the new allocation schedule is| of steel which may be used by 
expected to average approximate- | manufacturers in making enclos- 
ly the same as under the former | ing cases, fronts and doors for 


restrictions, but production will this type of equipment. 
| This was done by amendment 





EASE RESTRICTIONS 


be more equitably distributed | 





among the various manufacturers, | 
and allocations will be in line | 
with facilities and labor available | 


in the plants. 


Previous restrictions 
use of zinc, iron, steel and stain- 
less steel have also been removed. | 
This means that manufacturers 
may use carbon steel for any pen 
er pencil part, instead of only for 
fountain pen nibs and for the 
functional parts of fountain pens 
and mechanical pencils. They 
may also use stainless steel for 
pen nibs. Previous restrictions 
on the use of copper and rubber 
remain unchanged. The use of 
tin, cadmium, and nickel for 
plating is still prohibited. These 
provisions are established in Lim- 
itation Order L-227, as amended 
April 1, 1944. 


—_——- 


ALLOW MORE METAL 
FOR TIRE CHAINS 


For the year commencing 
April 1, WPB has increased the 
percentage of metals which a 
manufacturer may use in the 
production of tire chains for pas- 
senger autos, from 16 to 24 per 
cent of the total weight of met- 
als he used in the production of 
all tire chains sold by him in 
the base period from April 1, 
1941 to March 31, 1942. This 
was by amendment to limitation 
order L-201. Increased produc- 
tion of farm tractor tire chains 
is also authorized. 





CLARIFY TERM “FARM” 
IN ORDER L-41 


A property is not necessarily a 
“farm” because farm products 
are produced on it, but only if it 
is used primarily for the raising 
of crops, livestock, dairy prod- 
ucts, poultry, etc., for the market, 
the War Production Board ruled 
April 5. 

This distinction between resi- 
dential and farm construction 
is made in Interpretation 5 to 
Conservation Order L-41. 
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on the | 


to limitation order L-315. 





LIFT RESTRICTIONS 
ON INNER LININGS 
FOR FURNACE CASINGS 


(Washington Bureau 
of HARDWARE AGE) 


WPB recently announced that | 


action has been taken to provide 
more serviceable furnaces by per- 
mitting the unrestricted use of 


inner liners for furnace casings. | 


Previously, new furnaces having 
inner liners for casings were 


prohibited except to heat new | 
to old | 
The use of carbon | | 


buildings or additions 
buildings. 
steel or cast iron in feed door 
smoke curtains, feed door linings, 
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-and for Post-War, too! 


Today hundreds of different Hodell chain assemblies 
—some with attachments, some without—are play- 
ing a vital part in the production of America’s tools 
of war. If chains figure in your wartime production 
—or in your post-war plans—let Hodell engineers 
help you. Send blueprints for a prompt estimate. 


SERRE 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


- €LEVELAND 3, OHIO 


hot blast lift doors and upright | 


shaker handles, was also per- 
mitted. Formerly, these parts 
could be made only from cast 
iron. 

These amendments to Order 
L-22 were in line with WPB’s 
previously announced policy to 
permit the restoration of the use 
of steel in specified products 


where its use will not require | 


additional manpower and where 


more serviceable products will | 


result, WPB explained. 





COPPER AND BRASS 
FOR 5 MORE ITEMS 


WPB has announced that cop- 
per and brass are available for 
parts in the manufacture of five 
more essential items, by late 
amendment to Order M-9-c. 
Brass ‘or bronze may be used in 
the manufacture of water ther- 
mostats for poultry incubators 
and brooders, for certain work- 
ing parts in the manufacture 
of change-making and for coin 
handling machines and devices. 
Yellow brass scrap is permitted 
for casting solder nipples and 
ferrules, for current - carrying 
parts, for essential plating in the 
manufacture of a limited number 
of electric irons, in the manufac- 
ture of specific parts for safety 
razors, and also for straight 
razors. 





COTTERS 


@ A blow on the diamond-shaped head of Lamson 
|  Cotters spreads prongs. “Efficiency” points serve as a 
drift pin. Lamson stock cotters conform to all Govern- 
ment specifications. Cotters of brass, bronze, alumi- 
num and stainless steel are made to specifications. 

A copy of the Lamson “Ready Reference” List, a 


handy visible indexed catalog and price list, is ready 
Sor you. Ask your jobber’s salesman, or write us for it. 


|THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 
| 


| 
| 


LAMSON & SESSIONS 
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Ring up 
A Lot of {5c Sales! 


They sell themselves. Sure, quick results guaranteed! 
If your customers want something that really does the 
trick—quick, tell them to help themselves. Quirk’s Quick- 
Death is a fortified Red Squill product that kills only 
rats and mice. Nationally known and used. No muss, 
fuss or bother in using—or selling! 


“If Made by Guitkh—IDt Does the Work” 


uirk’s Mouse Jinx uirk's Dog Repel 
wirk’s Liquid Rat Poison uirk's Soot Remover 
wirk's Moth Killer uirk's Radiator Solder 


And Other Quirk Household and Auto Specialties 
Order Now from Your Jobber, or Write for Literature 


THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 


BOMMER 


SPRING HINGES 


ARE THEBEST 


ESTABLISHED 1876 


While many of our products are still avail- 
able, the main effort of our company is 
devoted to the manufacture of items for the 
armed forces. 











We will give you the best service under 
War Production Board Order L-236. 


TRADE MARK | 


Double Action Single Action 
Standard Type No. 29 Standard Type No. 0 


BOMMER SPRING HINGE CO., BROOKLYN 5, N.Y. 
CHICAGO SALES OFFICE: No. 180 N. WACKER DRIVE 
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(Washington Bureau 

of HARDWARE AGE) 
Production estimates for har- 
ness, horse collars and saddles 
are somewhat confusing at times. 
It is estimated that there are 
about 12,000,000 horses and 
mules in the country, 10,000,000 
of which are used on farms and 


| therefore need harness or other 


equipment. On this basis, the 
estimated requirements for har- 
ness in the Middle West and 
South total about 280,000 sets, 
requiring approximately 840,000 
leather sides (half hides). 

However, actual requirements 
for harness leather for 1944, sub- 
mitted by OCR, amount to 700,- 
000 sides. January delivery of 
leather for civilian use amounted 
to 48,313 sides. February pro- 
duction was 58,000 sides. Pros- 
pects are still bright. Military 
requirements last year averaged 
24,000 sides per month; require- 
ments for January and February, 
1944, averaged about 16,000 sides 
per month. Shipments and pro- 
duction for the military are ex- 
ceeding orders booked by ap- 
proximately 10,000 sides a month. 
During the next 30 to 45 days 
this leather should begin to be- 
come available for civilian use. 

OCR requirements for collar 
leather originally called for 300,- 
000 sides for 1944, but have now 
been cut back to 250,000. Ef- 
forts are being made to maintain 
a monthly production of 25,000 
sides. However, February pro- 
duction was only 17,000 sides, 
because of the fact that some 
strap leather was directed to 
production of collar leather at a 
price which was above current 
levels. WPB believes that this 
price obstacle has now been 
overcome. Because of the pres- 
ent tight leather situation WPB 
has urged manufacturers to ac- 
cept all leather made available to 
them. 

Skirting leather for use in 
saddles is falling behind; pro- 
duction for this purpose is 10,000 
sides per month as compared 
with requirements of 15,000 sides 
monthly. This is primarily due 
to the fact that more emphasis 
has been placed on the produc- 
tion or harness and collar leather. 

Materials other than leather 
required for harness are slightly 
tighter than the basic material. 


Harness, Saddlery Leather Easier 
—Other Needed Materials Tighter 





Production of harness hardware 
on domestic quotas is down. 
Exports have also dropped. Very 
little is being exported except to 
Canada. For export purposes, 
harness hardware is being ship- 
ped out as such and not as a 
part of a set of harness. 

Malleable chains are becoming 
dificult to obtain. Delays are 
being encountered in deliveries 
of breast and heel chains. Trace 
chains can be secured. Due to 
the present liquid state of copper 
stocks it is not known whether 
copper rivets will be available. 
Approval has been given for the 
use of linen thread in harness. 

A directive was recently issued 
to increase the production of 
collars during 1944 to the rate of 
production achieved by the in- 
dustry during the first three 
months of 1942. It provides that 
a statement shall be filed imme- 
diately with OPA if compliance 
with the directive will result in 
financial loss to the manufac- 
turer. The indusry feels that 
manpower and materials are as 
important handicaps to produc- 
tion as is price and in view of 
these conditions they believe 
that it will be impossible to 
reach a higher rate of produc- 
tion. Quarterly reports are to 
be made to WPB to determine 
whether the directive is accom- 
plishing its task. 

With the recent cut in military 
requirements, the supply of sad- 
dle blankets is adequate to meet 
the demand, according to WPB. 
There is also a limited supply of 
lariat rope, but more reed is 
needed for whips. 

Despite a rapidly increasing 
paper shortage, the WPB Con- 
tainers Division, recognizing the 
essentiality of harness, has ap- 
proved the use of fiber boxes for 
harness. An AA-3 rating has 
been issued for this purpose 
under P-146. 

The industry does not believe 
that sufficient containers can be 
obtained with this rating; some 
manufactudrers are using corru- 
gated boxes. Since saddles are 
an expensive as well as essential 
item in the farm program, they 
must be handled carefully in 
shipping, therefore, plans are 
underway to permit appeals in 
individual cases, where difficulty 
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is encountered in procuring con- 
tainers. 

Lending a significant note to 
the whole picture is the poor 
response to invitations to bid, 
sent out by Treasury Procure- 
ment, on 80,000 horse collars for 
Lend-Lease purposes. Three re- 
plies have been received at the 
time of this wriing. Specifica- 
tions have been the disturbing 
factor in this case, particularly 
in regard to use of steel. A better 
response would probably have 





been received had bids been 
asked for standard collars. 
Meanwhile, OPA policies on 
ceiling prices for sales of Army 
harness by Treasury Procure- 
ment have been outlined. Sales 
by Treasury Procurement of this 


item are exempt from price con- | 


trol. Any purchaser who resells 
this harness, other than at retail, 


is subject to the General Maxi- 


mum Price Regulation. Retail 
sales are subject to MRP 133. 








Galvanized Ware Makers Tell WPB 
Fature Supplies Are Uncertain; 


Ask More Liberal No. Sizes 


(Washington Bureau 
of HARDWARE AGE) 

Galvanized ware manufacturers 
have reported to WPB that they 
had been able to obtain steel 
from the mills to the extent of 
their allotments for the first 
quarter but said that the future 
supply situation remains doubt- 
ful. Hot rolled steel of the type 
required for galvanized ware is 
extremely difficult to obtain, since 
military demands are heavy and 
the hand mills in which hot 
rolled steel is rolled cannot in- 
crease production beyond their 
present capacity. The shortage 
of hot rolled steel affects produc- 
tion of 27-gal. garbage cans in 
particular. 

Cold rolled steel is more 
readily available, but orders must 
be placed far in advance. This 
factor makes it necessary for 
manufacturers to obtain their 
steel allotments from WPB well 
in advance of the quarter in 
which the steel is to be used. 
Allotments for a given quarter 
should be made in the beginning 





of the preceding quarter if 
manufacturers are to place their 
orders early. 


WPB says the zinc supply is 


large enough to meet all the most 
necessary civilian requirements. 


Industry representatives have 
recommended to WPB that re- | 


strictions on sizes of galvanized 
ware be liberalized. It is felt 
that this would aid the present 
tight manpower situation. More 
men could be replaced by women 
if manufacturers could make 
smaller sizes than those now 
permitted. Most of the heavy 
galvanized ware now being pro- 
duced cannot be handled by 
women. In addition, if more 
sizes could be made, more of the 
equipment already in the plants 
could be utilized. 


According to reports received 
by WPB from manufacturers, 
shipments to civilians showed an 
increase throughout 1943, the 
largest being in the last quarter. 
Shipments in 1943 were as fol- 
lows: 


Ash and Gar- Pails and 
bage Cans Buckets Washtubs 
lst quarter 34,573 doz. 90,436 doz. 26,222 doz. 
2nd quarter 52,637 doz. 118,149 doz. 25,178 doz. 
3rd quarter 71,094 doz. 157,023 doz. 53,261 doz. 
4th quarter 128,592 doz. 223,913 doz. 69,177 doz. 
Fire 
Washtubs Shovels 
lst quarter 1,277 doz. 15,111 doz. 
2nd quarter 2,145 doz. 6,435 doz. 
3rd quarter 3,211 doz. 13,976 doz. 
4th quarter 5,258 doz. 38,311 doz. 








EASE METAL USE 
FOR FIRE DOORS 


Restrictions on the weight of 
meta! permitted in metal doors 
used for fire protection have been 
eased by WPB amendment of 
order L142. The maximum 
permitted gage of iron or steel 
is now 16 U. S. S. gage instead 


APRIL 27, 1944 





of the previous 24 gage. Also, 
any metal heavier than 16 U. S. 
S. gage may be used if at least 
85 per cent of it by weight was 
held by the manufacturer before 
September 26, 1942, and has 
been offered for sale through the 
Stee! Recovery Corp. for at least 
60 days. 


NEW 


Here’s a product that takes the place 
of the guns you can’t sell . . . because 
it preserves the guns customers have! 





GET THE DROP ON 
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BUSINESS! 








35e 
2 oz. Bottle 
YOUR PRICE 
$2.80 per gross 








INHIBITOR 
It Cleans and Protects 


Just a drop on gun now and then forms a 
coating that completely pr 
a 


ts rust! It’s 
scientific formula 
that absolutely ends 
the damage from rust 
that formerly put 
thousands of guns on 
the junk pile! 


; McCambridge & McCambridge Co. 


Baltimore 








CHAIN 


When every power source 
fails wreck, collapse, 
breakdown, etc., Porter Cut- 
ters keep right on working. 
They need no power except 
the two hands of the oper- 
ator and they multiply that 
hand power approximately 
80 times. Enough pressure 
at the head to cut *%” an- 
nealed bolts in the thread. 
| Cuts rods, cable, chain (hard 
| or soft), etc. They go with 
| the man to the job, no 
matter where it is. Cutting 
is done in one quick handle 
movement. They stand up 
in long hard service. 













A size and model for 
all normal require- 
ments —special 
heads for special 
Operations such as 
bending, crimping, 
etc. 

Ask for catalog and 
free tool mainte- 
nance book. 


H. K. PORTER, INC., EVERETT 49, MASS. 





ORTER sce CUTTERS, 
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lieve, is credited with the remark 
“An army travels on its belly.” 
Since the war started we have all 
become “food conscious.” Ration- 
ing and points, and the great in 
creases in prices of meats, fish. 
dairy products and vegetables have 
all made us realize the importance 
of food and cooking in our lives. 
Food, these days, is news. I must 
admit, when I read the war menus 
in the papers, I think—“By God- 
frey, if these suggested menus are 
on a war basis what must these peo- 


9” 


ple have eaten in pre-war days? 


I read so many expert articles on 
the supply of various foods that are 
contradictory that I admit my mind 
is confused on the subject. I don’t 
know whether the cost of food has 
gone up as a whole 25, 50 or 100 
per cent. 

But I do know when I go shop- 
ping for a chop or two and a few 
potatoes, onions and spinach that a 
$5.00 bill lasts as long as the pro- 
verbial snowball. 

Then along comes the vitamin 
craze. For years and years I just 
ate what was placed before me. I 
never heard of a vitamin. I was 
never sick and did my share of work 
without ever being tired—but now! 
I wonder about the vitamins I am 
getting every day—especially about 
vitamin D! 

But this article is supposed to be 
about our pioneer ancestors. Our 
ancestors and their close relation to 
the hardware business. 


Traveled on Rivers 


Our earliest pioneers traveled 
mainly along or upon rivers. They 
settled in forest or wooded districts. 
First they felled trees (the axes) to 
build their log cabins. Then they 
planted gardens and crops (hoes, 
plows, forks, etc.) and hunted 
(rifles, shotguns, powder, shot, etc.) 
to supply food while the first crops 
were growing. 

Other pioneers probed on the 
great western plains. They plowed 
up the virgin sod and built cem- 
fortable sod houses. Almost the 
first thing they needed was hard- 
ware. So by its early pioneers this 
nation was built. But the point I 
wish to remind you of is that hard- 
ware was a “first aid” in this great 
national development. 

But in this simple ABC think- 
ing there are several things I do 
not understand. As an example, I 
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can’t quite grasp why, say, 5,000,- 
000 inductees into the Army should 
so suddenly cause the unusual food 
shortage. Didn’t they eat anything 
before they joined the armed forces? 
Or has their appetite increased to 
such an extent that they cause this 
50 per cent food shortage and all 
the increases in prices that their 
families left at home must pay. Now 
I’m not complaining, I am just won- 
dering! 

Maybe the shortage is not caused 
by our sons and grandsons, but by 
the amount of food we are sending 
lend-lease to our allies. If this is 
true, are our allies getting most of 
the juicy steaks and roast beef we 
used to eat before we came to our 
diet of top round put through the 
grinder twice? 

Maybe there’s a lot more waste, 
maybe there are tremendous amounts 
of food in Government cold sstor- 
age. Why. have we become such 
butter eaters that we are importing 


shiploads of butter from South 
America? I, like many others, must 
admit my ignorance of such things. 
We wonder—but we do know that 
our dollars—in buying power, are 
just shrinking every day. 

But here is the real point of this 
article. Since food is so important 
to the Army and Navy, to our allies 
and to—last of all—our civilians, 
since all of us “travel on our bel- 
lies’ why does the Government 
make it so difficult for us to get the 
necessary tools and implements to 
produce greater quantities of food. 
There are work tools and there are 
pleasure tools. Hardware consists 
of almost entirely working equip- 
ment. Just run over the list. It 
seems to me this list of working 
food producing tools is just as im- 
portant as military arms and am- 
munition. A hungry soldier makes 
a poor fighter and a hungry civilian 
makes a poor worker. 

A city friend of mine owns a farm. 


I said to him, “I suppose you are © 


putting in a large garden and a big 
crop this year.” “No,” he answered, 
“I would like to, but I can’t be- 
cause I can’t get equipment, tools, 
and repair parts, the best I can do 
is a small garden to provide for my 
family.” How many others are in 
the same boat? 

Doesn’t such a situation just 
seem plain foolish. I read that in 
Washington they are “easing up” 
on.some necessary food producing 
implements and then again I read 
the “easing up” has been post- 
poned! The seasons don’t wait even 
on Government bureau costs. Plant- 
ing time for this year is here. If we 
want plenty of food we must plant 
plenty of seeds and have plenty of 
tools. Maybe I’m all wrong in these 
ideas—possibly a shortage of meat 
and vegetables means higher prices 
and higher prices uses up all our 
cash and having no cash means no 
“inflation.” 


Too Much Cash 


From what I read in some of our 
highbrow magazines our greatest 
danger is having an over supply of 
cash. Among my friends the only 
person in this danger is a colored 
maid. Formerly she cooked and 
washed for $20 a week. She gave 
up this job and is now renting rooms 
in Harlem. She is working on four 
jobs at 75 cents an hour by the 
hour. Her husband is a Pullman 


porter. Between the two of them- 
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they have a home rent free (room- 
ers pay that) and are taking down 
$100 cash a week! 

She is certainly suffering from 
“inflation,” but it’s inflation of the 
cranium. She tells me she has 
$3,000 in bank. I suggested that she 
buy Government bonds. 


In South Africa 


Here’s something else that seems 
funny to my bewildered alleged 
mind. Have just been talking to a 
man from Cape Town, South Africa. 
He says business in Cape Town is 
good. The only trouble is getting 
enough goods because of lack of 
shipping space. He tells me prices 
in South Africa have advanced very 
little, especially on meats, fish, vege- 
tables, and fruit. He states a good, 
thick steak may be had for 40 cents 
a pound. Other food prices are 
about one-third of New York prices 
and the only serious advances are 
on imported manufactured goods 
and luxuries. South Africa, with re- 
spect to necessities, is practically 
self supporting. The native Afri- 
cans supply ample labor and are 
first class servants. Their wages 
are very low, he states, and they are 
very honest and are dependable, 
good workers. Well, let’s all take 
ship and work our way to South 
Africa! No? There’s a slight 
hitch. The British Government has 
a few restrictions (just as we have) 
on foreign visitors. Visiting time 
depends on the character of your 
business and you are not expected 
or invited to remain permanently. 

Incidentally, the Afrikanders like 
General Smuts, but think like many 
other great men these days he talks 
too much. They say that in his re- 
cent speech about post-war Euro- 
pean conditions he pulled a “boner.” 


Famine and Plenty 


He also told how in India the 
various native states were charging 
the British Government large sums 
for use of men and services and that 
as England waxed poorer and poor- 
er the Indian states waxed richer 
and richer as the war progressed. 
Still we read of starvation in India. 
I wonder if the Indian papers pub- 
lish photographs of the Indian 
princes “in conference” with whis- 
key and champagne bottles on the 
table. If they do the starving na- 
tives must enjoy studying the 
brands! 
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NEW! Improved! For Baking and 

Serving! 2-Qt. Capacity! Individual 
packing (12 in carton). Minimum 
shipment, 5 cartons. Order NOW. 





By Makers of : at 1.50 
GLASBAKE Pes 
HICKEY 
Law & Finance Building 19, Pa. 


Dazey Senior Can Opener, 
Model No. 60 


SOON .. We Hope.. 
THERE’LL BE MORE TO GO ’ROUND 


To help Wholesalers and Retailers meet the huge national 
demand for a “Dazey Can Opener”— and other Dazey 
Kitchen Helps — we are exerting every legitimate effort 
to get materials released for civilian use .. . Just how soon 
enough will be obtained is a question we cannot’ answer 
now. But, rest assured that we will keep you folks in the 
trade regularly informed of our progress. 


DAZEY CORPORATION 
WARNE AND CARTER AVES. « ST. LOUIS 7, MO° 
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Iron and steel products— 
Resellers of iron and steel products 
have been granted permission by OPA 
to use the lowest filed or published rail 
tariff rate of freight, plus 3 per cent, in 
computing delivered prices. This 
amendment to OPA price order 49, 
which was effective April 8, is intended 
to remove any question of possible lia- 
bility under the revenue laws for 
misrepresentation of the payment of 
the federal transportation tax by a re- 
seller in a delivered sale where the 
freight factor may not be the same as 
freight actually paid. 

« . . 


Cot and bed spring prices— 
Manufacturers of metal folding cots, 
metal rollaway cots and metal double- 
deck beds have been given specific 
maximum prices by OPA in a direction 
under MPR 188, effective April 12. 
Also, effective April 17, double-deck 
coil bedsprings with metal frames are 
given dollars-and-cents maximum prices, 
fer manufacturers, jobbers and_re- 
tailers, in line with prices previously 
set for metal bedsprings. This is by 
amendment to MPR 213. 


. * * 


Shellac release debated — A 
WPB proposal to remove all controls on 
shellac by revoking order No. M-106, 
which has been in effect since April 
14, 1942, is being opposed by the shel- 
lac industry advisory committee. While 
favoring the removal of orange shellacs 
from the order, members of the com- 
mittee suggested that bleached shellac 
be kept under allocation. They felt 
that full revocation of the order would 
disrupt conditions in the industry, and 
that since control had been established 
on a gradual basis, it was incumbent 


on WPB to relax controls gradually. 
> * . 


Aluminum shipments—Ship- 
ments of aluminum castings and alumi- 
num fabricated products reached new 
peaks in January, WPB reports. A 
total of 215,600,000 Ibs. of fabricated 
products was shipped in the month—34 
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per, cent more than in Jan., 1943, and 
150 per cent more than in Jan., 1942. 
Sheet aluminum showed the greatest 
rise of any product, with 85,000,000 
pounds shipped during the month. 190,- 
400,000 Ib. of castings were shipped 
during January, an increase of 33 per 
cent over Jan., 1943. 
7 . * 

Better retread material—Im- 
provement in retreading material after 
May 1 has been promised by Rubber 
Director Dewey, who has authorized the 
use of synthetic rubber instead of the 
reclaimed rubber which has been used 
exclusively for the last three months. 
No restrictions will be placed on the 
use of grades A and C synthetic rub- 
ber “camelback” for retreading. 

* * > 


Metal containers — Packers 
and shippers who use tin cans, steel 
drums, pails and metal closures cannot 
expect improvement in their avail- 
ability in the next six months, the WPB 
containers’ division says. In general 
the type of steel used for these con- 
tainers is the same ds that required by 
several of the most urgent military pro- 
grams. As rolling mills are now work- 
ing at capacity, and no decrease in 
military sheet steel requirements is in 
sight, no steel for additional containers 
can be looked for in the near future. 

* + - 

Galvanized ware — A recent 
WPB summary shows that ash and gar- 
bage cans shipped to civilians in the 
fourth quarter of 1943 totaled more 
than 1,500,000, almost four times as 
many as in the first quarter. The total 
for the entire year was more than 3,- 
400,000. The number of galvanized 
pails and buckets shipped was almost 
2,700,000 in the fourth quarter, more 
than double the quantity shipped to 
civilians in the first quarer. The year’s 
total for pails and buckets was around 
7,000,000. Washtubs shipped in the 
fourth quarter totaled 830,000, almost 
triple the shipments in the first quarter. 
Shipments reached approximately 2,- 


200,000 for the year. Shipments of 
wash boilers totaled about 63,000 in 
the fourth quarter as against only about 
15,000 in the first quarter. The year’s 
total of wash boilers was more than 
140,000. 

s * * 

Milk and ice-cream cans — 
Production and distribution of metal 
ice cream cans and milk cans was dis- 
cussed at a recent meeting of the In- 
dustry Advisory Committee with WPB 
officials. To equalize further the dis- 
tribution of milk, some shifting of 
commercial milk can quotas, by states, 
is under consideration by the War 
Food Administration, after second- 
quarter distribution has been estab- 
lished. Although the industry would 
like to return to the “umbrella” type of 
cover for milk cans, government repre- 
sentatives said the necessary increases 
in steel and labor are not possible at 
this time. Metal ice cream cans are 
considered as being under the milk 
can code in applications for steel, and 
such applications will be given favor- 
able WPB consideration. Sheet steel 
is still very tight, WPB representatives 
stated, as a result of military needs, 
but new plate facilities are expected to 
ease the situation later. 

* * * 

Tin cans, steel drums, etc.— 
Packers and shippers who use tin cans, 
steel drums, pails and metal closures 
cannot expect improvement in the 
availability of those supplies during the 
next six months, Edward J. Detgen, 
Director of the Containers Division of 
the War Production Board, said April 7. 
“There is no thought, in the Containers 
Division, of relaxing in the near future 
any of the metal containers limitation 
orders affecting tin cans, steel drums, 
pails, and metal closures,” Mr. Detgen 
emphasized. In general the type of 
steel used for these containers is the 
same as that required by several of the 
most urgent military programs. As 
rolling mills are now working at ca- 
pacity, and no drop in military sheet 
steel requirements is in sight, no steel 
for additional containers can be antici- 
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pated in the near future, Mr. Detgen 
said. 
of * + 
Aluminum — Shipments of 
aluminum castings and aluminum fab- 
ricated products reached new peaks in 
January, the War Production Board 


announced recently. A total of 215,- | 


600,000 Ibs. of fabricated products was 
shipped during the first month of 1944, 
which was 34 per cent more than in 
Jan., 1943, and 150 per cent more than 
in Jan., 1942. Shipments in Dec., 1943, 
totaled 190,400,000 lbs. Sheet showed 
the greatest rise of any product with 
85,000,000 Ibs. being shipped during the 
month against 66,900,000 Ibs. during 
Dec., 1943. More than 44,000,000 Ibs. 
of castings were shipped during Janu- 
ary, an increase of about seven per cent 
over the preceding month and 33 per 
cent over Jan., 1943. 
* * ¢* 


Store sales—During the latest 


March week, department store sales, as | 


measured by the Federal Reserve index, 
tose for the seventh consecutive week 
to reach 195 per cent of the 1935-39 
“‘par”—the highest point since late Dec., 
1943. Easter buying, combined with 
the rush to beat the new excise taxes 
on cosmetics, furs, luggage, jewelry and 
liquor, were principally responsible for 
the sharp upward movement. Sales 
gained 16 per cent over the preceding 
week, while the gain over a year ago 
was 31 per cent. Sales of Sears, Roe- 
buck & Co. increased from a year ago 
for both March and the latest two 
months, while Montgomery Ward & 
Co.’s volume was higher for the month 
but lower for the two-month period. 
Sears sales totaled $78,623,881, in 
March, an increase of 18.5 per cent 
over a year ago, while for the two 
months, sales gained 11.7 per cent. 
Sales of Montgomery Ward & Co., in- 
creased in March to $53,382,733,—or 
2.3 per cent over a year earlier. 
Ward’s sales for the two months de- 
creased 2.9 per cent from a year ago. 
* 2 

Insect powder—Production of 
DDT, the war-developed insect powder, 
is expected to be expanded sufficiently 
during the next several months to pro- 
vide for all needs of the military in its 
insect control programs, the Chemicals 
Bureau of the War Production Board 
announced on April 5. At present, all 
production is going to the military ex- 
cept small quantities released for ex- 
perimentation, but limited civilian dis- 
tribution for agricultural and essential 
civilian uses may be possible later in 
1944. 

. *. ” 

Construction — Contracts — 
Contracts awarded during this year’s 
first quarter reached a total valuation 
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Recognized QUALITY 
National ADVERTISING 
Generous PROFITS 


AT YOUR JOBBERS—NOW! 
HILL-SHAW CO., CHICAGO, ILL. 




















XLO Music Wire is drawn under constant laboratory control from 
original steel to finished product . . . meets every demand of com- 
mercial and governmental specifications (WD 1085—WD 1095). In 
convenient attractive red and silver packages in units of 4 lb. 44 lb., 
and 1 Ib., also 5 lb. packages, and catchweight coils. Wire sizes 003” 
to .200” dia. 


Stocks in Worcester, Akron, Atlanta, Chicago and Los Angeles. 


JOHNSON STEEL & WIRE CO.INC. 


WORCESTER * MASSACHUSETTS 
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We, DUCTS of Asbestos 


Meet Many WARTIME NEEDS 


CAREY Asbestos Products, preferred because of their high quality 
and dependability. Ready acceptance assures quick sales and extra 
profits for YOU. Order from nearest CAREY Branch or write 
Dept. 66. 


CAREYCEL 
TANK 
JACKETS 


Prevent excessive 
waste of heat through 
tank walls. Made of 
fireproof asbestos in 
sizes to fit any stand- 
ard tank. Easily in- 
stalled. Inexpensive. 


FURNACE CEMENT 


No. 20 Furnace 
Cement is a wet plis- 
tic refractory cement, 
ready for use. Fur- 
nished in 1, 5, 10, 50 
and 100 lb. cans. 


ASBESTOS ROPE and 
WICK PACKING 


Wick Packing—approximately % inch diameter. 
Furnished in '% and 1-lb. balls, packed in 50-lb. 
cases. 

Rope Packing—furnished in reels of 25 and 50 
Ibs. 


ASBESTOS 
‘MILLBOARD 





Pin Point Finish. Far superior 
to the old, rough finish mill- 
board, both as to quality and 
convenience in handling. Two 











THE PHILIP CAREY MFG. COMPANY - Lockland, Cincinnati, Ohio 
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In these strenuous days, Indestro Tools are 
serving, not only extra hours, and extra 












days— but extra years! This never-say- 

die endurance is building up good 

will for Indestro Tools that will, 
result in greatly increased 





demand, when the vic- 
tory has been won. 


Indestro Manufacturing Corp. 
\ N. Kildare at Schubert A 
Chicago, III. 


4" 


INDESTRO 
Vools for Service 
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| totaling $18,000,000,000 





of $472,867,000 in the 37 eastern states, 
according to F. W. Dodge Corp., New 
York City. This was a drop of 56 per 
cent from the $1,083,876,000 recorded 
during the corresponding period last 
year. The entire decline was in public- 
ownership projects, since private-owner- 
ship projects, at $108,916,000 for the 
quarter, represented an increase of 8 
per cent over the like period of 1943. 
The month of March totaled $176,383,- 
000 as compared with $137,246,000 in 
February and $339,698,000 in March, 
1943. All three major project groups 
ran behind the first three months of 
1943. Non-residential building, show- 
ing the largest dollar decrease, was 
down 58 per cent; residential building 
was down 63 per cent, and heavy-engi- 
neering work was down 48 per cent. 
7 *~ * 


Munitions output in Febru- 


| ary—Chairman Nelson of WPB re- 


ports that the over-all output of mu- 
nitions during the month of February 
was just about the same as during 
January. Aircraft output dominated 
the month’s picture, with an increase of 
4 per cent over January especially 
marked by large numbers of heavy 
bombers. Throughout February man- 
power still remained a limiting factor 
in the output of some items. Compared 
with the latest pre-war (Nov., 1941) 
production record of all types of war 
materials and munitions, the February 
total was 6.41 times as great. 
* * * 

Easing off war production— 
James F. Byrnes, war mobilization 
director, speaking recently before the 
Academy of Political Science in a na- 
tionally broadcast address, said that 
reductions in war production programs 
already had 
been approved or were indicated. The 


| American people must realize that the 


era of war plant construction and ex- 
pansion is at an end. Mr. Byrnes em- 
phasized that the cutbacks were not 
primarily for the purpose of producing 
civilian goods, but had been made to 


| give war programs that are urgent the 


right of way over those no longer ur- 
gent. He said that the nation must 
begin now, while the armed forces are 
winning the war, to prepare for the 


| transition to peace, so that industry, 








labor and agriculture will be relieved 
of the fear of postwar depression and 
unemployment. 
* * * 
Prices creeping higher 

Prices of basic industrial products, 
which have remained relatively stable 
during the last two years, showed a 
gradual rise in recent months, the U. S. 
Department of Labor reports. In the 
first quarter of 1944, prices of lumber, 
coal and coke continued their late 1943 
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gains, while there were also increases 
for wood pulp. Recently, higher ceil- 
ings for steel have been requested of 
OPA, and for petroleum, a bill calling 
for higher prices is now before Con- 
gress. As a group, prices of ‘non- 
agricultural commodities as measured 
by the Bureau of Labor statistics index 
have been relatively stable during the 
past two years. In March, they were 
about 2 per cent above March, 1943, 
levels, and about 2% per cent above 
May, 1942. Since the beginning of the 
war in Europe on Sept. 1, 1939, prices 
for these commodities have advanced 
22 per cent, while those for farm prod- 
ucts, which were unusually low in the 
Summer of 1939, have risen 104 per 
cent. As a group, prices of basic iron 
and steel products are only 2 per cent 
higher than they were at the outbreak 
of the war, as compared with the rise 
of 22 per cent for all non-agricultural 
products. During the last war, by con- 
trast, prices of iron and steel, largely 
uncontrolled, rose 153 per cent be- 
tween July, 1914, and Nov. 1918. 
* oa od 

Shipments and _ inventories 
—Manufacturers’ deliveries established 
a new high in February, and inventories 
decreased to $17,600,000,000 or $200,- 
000,000 below the peak of Nov., 1943. 
The daily index value of shipments hit 
281, an increase of 6 per cent from 
January, the Department of Commerce 
reports. (The 1939 average equals 
100). Both durable and non-durable 
goods registered advances. There has 
been little change since November in 
new orders received by manufacturers. 
Because of the February advance in 
shipments, unfilled orders in durable 
goods industries declined 3 per cent. 
Because of the seasonal rise in re- 
tailers’ stocks, February’s total of busi- 
ness inventories rose to $27,600,000,000. 
Stocks held by wholesalers and retailers 
constituted 36 per cent of this total. 
Dealers’ inventories increased in Feb- 
ruary by almost $200,000,000 with half 
of the advance due to department stores 
taking in their spring and Easter lines. 

* * * 

Outlook for crops — Winter 
wheat production, based on April 1 
condition, promises 72,000,000 bushels 
more than harvested last year, according 
to a U. S. Department of Agriculture 
report. The report also shows that 
farm supplies of grain are disappearing 
rapidly under the expanded feeding to 
live stock and poultry, in addition to 
the use for the manufacture of indus- 
trial alcohol. It is feared that carry- 
over stocks will be dangerously low at 
the close of the season. The crop 
producing, areas of the country have 
had the wettest March since 1922. 
Either the frequent rains and snows, 
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Alert dealers will find a tremendous 
market for Cabinet Hardware in the 
kitchens of tomorrow. Of course it 
will pay to feature the finest patterns 
and improved mechanical designs 
like the Amerock raised-joint hinge 
at right. Raised-joint hinges permit 
doors to open completely without 
strain on hinges or screws, and with- 


out bumping jamb and chipping 


doors; smooth, quiet operation; and 


longer life. Another Amerock first! 
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Full Opening 
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Door Bumps 


Ask Your Jobber! Right now your Jobber is 
busily searching out the post-war lines that 
will sel? best in your community. You can de- 

pend on his recommendations 





paint. Sturdy 5-knuckle 


joints guarantee sagless 


GENUINE 


because he plans to serve you 
for many years to come. 


AMERICAN CABINET HARDWARE 
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or the cold weather, have delayed farm 
work in nearly all states. However, 
prospects are still favorable for the 
planting of a near-record acreage in 
1944. Based on the April 1 condition, 
the Department’s estimate of the Win- 
ter wheat crop is 601,759,000 bushels, 
compared with 529,606,000 
raised last year and with the 1933-42 
average of 570,675,000 bushels. The 
stock of corn on farms April ] 
amounted to 1,113,549,000 _ bushels, 
about 14 per cent above the 1933-42 
average for this date, but are 19 per 
cent below the record stock of a year 


bushels 


ago. Farm stocks were equivalent to 
about 40 per cent of 1943 production 
of corn for grain, compared with a 10- 
year average of 46 per cent for this 
date. 
7 . > 

Steel production Although 
production of all items urgently needed 
for the 
speed over the nation that week, said 


invasion proceeded in high 


The Iron Age in its April 21 issue, the 
problems of contract cancellation and 
reconversion remained very active. 
Steel ingot production was holding its 
high level, the national rate that week 
being estimated at 97 per cent, identical 
with the previous week, and delivery 


promises and rolling mill schedules 
seem to be growing tighter steadily. On 
some leading items mill books are 
closed virtually through next October. 
One middle western mill reported its 
bookings on heavy gage sheets are now 
into February, 1945. Some of the lead- 
ing steel companies found their order 


volume 8 to 10 per cent ahead of a 
month ago, while one firm’s booked 
tonnage was estimated at 20 per cent 
ahead of a year ago. According to re- 
liable information, The Iron Age stated, 
announcement of upward adjustments 
in the price of certain steel products by 
OPA has been postponed indefinitely. 





Du Pont Demonstrates Wood Treating 
Method Making Some Woods Strong 
Enough to Substitute for Steel 


CHEMICAL means of con- 

verting ordinary wood into a 
whole new range of usefulness, now 
available for war purposes and of- 
fering many post-war applications, 
was demonstrated and described at 
a conference for editors on April 17 
at the Waldorf-Astoria, New York 
City, by chemists of the Ammonia 
Department, E. I. du Pont de Ne- 
mours & Co., Inc., Wilmington, Del. 
Chemists point out that this treat- 
ment permits construction, for ex- 
ample of doors, windows and draw- 
ers, that will not swell and stick or 
contract and become loose. It re- 
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constitutes wood to order, even to 
making it strong enough to substi- 
tute for steel in certain machinery 
parts. With this process the com- 
pany states that industry can create 
in a few days woods harder than 
ebony, which nature takes a century 
to grow. and that lumber now hav- 
ing little or no commercial use can 
be utilized with this treatment. 


Wood Transformed 


The chemicals, derived from coal, 
air and water, transform wood into 
substances as different from the 
original as steel is from iron. Pop- 
lar, points out the company, becomes 
harder than hard maple, which in 
turn can be made harder than ebony, 
with the compressive strength of 
wood so increased and other prop- 
erties imparted to result in a new 
material which may be termed trans- 
muted wood. 

The development was described 
by Dr. J. F. T. Berliner and demon- 
strated by other du Pont Ammonia 
Department chemists, who showed 
samples of transmuted wood prod- 
ucts. It now appears to be appli- 
cable to almost anything made from 
wood. 

The process makes timber mark- 
edly harder, stronger, stiffer, and 
more durable. It eliminates its nat- 
ural tendency to swell, shrink, or 
warp with changes in humidity, and 
prevents the grain from rising when 
moistened, Dr. Berliner said. Form- 
ing an object of wood to final di- 
mension and imparting the final sur- 
face finish may be achieved in one 
operation. Marks or scratches may 
be removed by simply smoothing 
and rubbing. 


Imparts Color 


Color also may be imparted per- 
manently throughout the wood by 
mixing a dye with the impregnating 
chemical. Light colored pine can 
take on the hues of cherry, the 
glamour of rosewood, or the depth 
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of mahogany, or it may be colored 
in brilliant reds, greens, or purples. 
Veneers sufficiently treated become 
self-bonding. They require no ad- 
hesive to be formed into plywoods, 
since heat and pressure fuse the 
product into a hard, dense sub- 
stance, said Dr. Berliner. Even saw- 
dust, shavings and similar wood 
wastes may be molded into articles, 
and dyes or pigments incorporated. 
Other cellulosic and fibrous prod- 
ucts, including cotton, farm wastes, 
paper, and leather, also lend them- 
selves to the treatment. Likewise it 
is applicable to bamboo and similar 
cane and fiber materials. 


Improves Certain Items 


“Manufactured articles such as 
veneers, flooring, furniture, textile 
and other machinery parts, sports 
goods, boats, musical instruments, 
tool, knife and kitchen utensil han- 
dles, millwork, screen, window and 
door sashing, rollers, wooden heels, 
shoe lasts, tanks, sanitary ware, 
laundry and chemical equipment. 
agricultural implement parts and 
many other items would be im- 
proved by manufacture from this 
transmuted lumber,” he said. 


“Case Hardens” Wood 


The treatment may also be used . 


to “case harden” wood. Just as steel 
may be given a high strength, hard 
exterior case, while retaining the 
impact resistance of the more resil- 
ient core, so this process can be 
applied to extend this advantage to 
wood. Complete impregnation, while 
increasing the compressive, tensile 
and bending strength of a timber, 
also increases its brittleness, just as 
hardened steel is usually more brit- 
tle than soft steel. 

“The treating installation involves 
no new type of equipment,” Dr. 
Berliner said, “and the procedure 
and costs of such equipment and its 
operation are well known to the 
industry. Simple, easily operable 
units can be installed at relatively 
low cost for the treatment of small 
items.” 
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It will be a long time before farmers can replace barns and stor- 
age buildings. In the meantime they need to protect their crops 
from weather and dirt. Harvested feed grasses, such as alfalfa, 
clover, hay, etc., deteriorate when left to the mercy of rain and 
snow. Farmers should protect their crops and farm machinery 
stored on the outside with Fultex Waterproofed Tarpaulins. 
Fulton Bag & Cotton Mills, established in 1870, also manufacture back 
bands, cotton twine, tarpaulins, truck covers, tents and other canvas items. 
WRITE "DEPT. H A"’ FOR INTERESTING DEALER PROPOSITION 


FULTON BAG & COTTON MILLS 


Manufacturers since 1870 
Atlanta St. Louis Dallas 


Minneapolis New York New Orleans Kansas City, Kan. 








Magor hand shovels are a symbol of 
strength and toughness. The blade is 
-—— _ manufactured from the highest qual- 
ity steel and is specially heat-treated to impart the 
exceptional strength and flexibility needed to over- 
come tough war-time jobs — normalized to protect 
it from splitting or turning at the cutting ‘edge. 
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Gas Healers 
FOR LASTING QUALITY 


Post-war research data reveals that the greater 
part of wor savings and “pent-up” buying 
power will be used for building new homes 
and purchasing new household equipment. 


This evidence points to a huge market for 
America's most popular gas heaters—Temco 
and Circu-Ray. 


Compare these outstanding features and plan 
now for satisfied customers and ‘repeat’ busi- 
ness by selling Temco or Circu-Ray Gos 
Heaters: 


* A size and model for every heating require. 
ment. 12,000 to 90,000 B.T.U.—vented or 
unvented models. 

Beautifully designed cabinets finished ir 
porcelain enamel, “the lifetime finish." 
Scientific construction by experienced crafts- 
men assures the maximum in operating ef- 
ficiency and economy. 

Automatic controls provide a constant, 
healthful temperature at all times. Avail- 
able as optional equipment on all models. 
A.G.A. approval—your customers will recog- 
nize the seal of the American Gas Associa- 
tion Laboratories as the symbol of efficiency 
and high standards of safety. 
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Eric A. Johnston’s Address 


(Continued from page 126) 


have the intelligence to grasp 
them. 

I am one of those people who 
believes that the dreams and de- 
sires of today are the paupers’ 
homes of tomorrow if we can 
only satisfy them. 


Unexplored Frontiers 


We haven’t even begun to ex- 
plore the frontiers in our own 
United States. I know a great 
many are going to say, “Why, of 
course, we have explored all of 
the United States.” Did you ever 
hear about the 11 western states 
where I come from? Let me ex- 
clude California and Washing- 
ton, because they are more de- 
veloped, and exclude the two 
Dakotas. There you have 11 
states with an area about the 
size of Indian or all of Europe, 
excluding European Russia. In 
those eleven states you have 6,- 
500,000 people; in India you 
have 385,000,000 people, and in 
Europe, excluding European 
Russia, 265,000,000 people. 

Well, that’s that, you tell me, 
but they have more resources in 
those countries. I want to tell 
you right there that there are 
more known resources in those 
11 states than there are in all 
India and all Europe, excluding 
European Russia. Do you realize 
that there are 192,000,000,000 
tons of coal in the State of New 
Mexico alone, sufficient to pro- 
vide the United States at the 
present wartime rate of con- 
sumption for .450 years. 


I wish I could tell you about 
all the other minerals just in 
the State of New Mexico—and 
I don’t even live there. 

But, you say, there is no ag- 
ricultural land; it is just prai- 
ries and mountains. I want to 
tell you that there is more land 
under cultivation, or capable of 
being brought under irrigation, 
than there is in either India or 
Europe. 

What do you mean we have ex- 
plored all the frontiers of the 
United States? What do you 
mean we are washed up, we are 
mature? 


Standard of Living 


What about the great frontier 
to be explored in the world of 
tomorrow in raising the stand- 
ards of living of the people of 
our own country. We have never 
produced enough, according to 
the Brookings Institution, to 
provide a minimum standard of 
living for our own people. We 
lack agricultural products, and 
we will have to increase our ag- 
ricultural production of 16 per 
cent over 1940 to provide a mini- 
mum nutritional standard of liv- 
ing for the people of the United 
States alone. 

What do you mean we are 
over-developed; that there is no 
room for expansion in the world 
of tomorrow? 

During the past 10 or 12 years 
we have plowed under the cot- 
ton, burned the corn, killed the 
hogs, and made “share-the- 
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work” programs and we have 
considered it unpatriotic to in- 
vest in new enterprises. 

We have got to get over those 
ideas, and again I say that 
American buiness men must lead 
the way. 


Limitless Possibilities 
I say to you this morning that 


| the possibilities in the United 





States are limitless; that there 
was never a period in all history 
when there were more business 
opportunities than there will be 
in the world of tomorrow. There 
are new products, 
niques and new discoveries, and 
a crop of new young men who 
have been all around the world 





new tech- | 


and seen how other people do, | 


and how other peoples think, and | 


they are going to come back 
here with some new ideas that 
they want to instill into the 
United States of today. 

Those of you in the hardware 


business thoroughly understand 


that the pure metal is never the 
strongest; it must be alloyed 
with other metals. When those 
are alloyed we will find ourselves 
the greatest surgeons of the 
world. 

We are developing here in the 
United States a new race with 
new ideals, new goals to achieve, 
new opportunities. There never 
was a period in the history of 
the world where mankind and 
geography were thrown together 
under such propitious circum- 
stances. It would appear as if 
a kindly Providence had wrought 
this miracle, and was _ uncon- 
sciously watching to see if man 
with all these natural resources 
would take advantage of his op- 
portunity and use the tools 
which have been placed in his 
fingers for his disposition and 
use. If we can temper our ex- 
perience and raise ourselves to 


| new levels of accomplishment, 


then this is “America Unlim- 


ited.” 
Latest News on 
PRIORITIES 
and 
WAR-TIME ORDERS 
on page 184 
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CHARACTER 


@ The character built into 
Vichek Tools is the result of 
49 years of fine tool making. 


During these years we have 
consistently produced 
superior tools through bet- 


ter design, materials and 
workmanship. Nothing was 
“good enough” if it could 
be done better. 


Distributors and dealers 
take genuine pride in the 
character of Vichek Tools. 
It makes friends and in- 
fluences sales. 
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Dr. Carmichael’s Address 


(Continued from page 132) 


stitution, the Bill of Rights, and 
the record of the discussions of 
the issues involved in them 
make clear the great concern of 
the pioneers for the distant fu- 
ture. The origin and develop- 
ment of educational institutions 
and of the public school system 
grew out of such concern. Har- 
vard College was founded that 
the colonies might have an edu- 
cated ministry when those then 
serving “should lie in the dust.” 
The program of public education 
was initiated by Horace Mann 
in 1837 that generations yet un- 
born might be given opportun- 
ity to develop into the most ef- 
fective citizens. 

In the new era which lies be- 
yond the cessation of hostilities, 
it is imperative that such a spir- 
it be recaptured, that we think 
in terms of the long future, that 
we be more concerned about the 
direction of our progress than 
about the difficulties along the 
way. The traveller who is more 
concerned about the smoothness 
of the highway than about 
where it leads will never reach 
his destination. Worthy post- 
war goals will be reached only 
To accept that fact 
and to face its implications will 
require great emphasis upon the 
responsibilities of this genera- 
tion. If rights and privileges 
appear more important there is 
little chance of success. The 
hope of progress is found in 
worthy goals which challenge 


the imagination, quicken the 
sense of responsibility and 
strengthen the determination of 
the people. Choosing those 
goals and making them clear 
and attractive is the most im- 
portant phase of planning for 
the future. 


Change in Relationship 


Nothing illustrates more clear- 
ly that this is truly a transition 
period in American history, 
which requires bold and compre- 
hensive planning, than the 
change in our relationship to 
the rest of the world. Lend- 
lease, the Atlantic bases, our 
leadership in the United Na- 
tions, and our commitments 
both in Europe and in Asia call 
for a new outlook. The isola- 
tionism characteristic of our 
past is doomed. Its death-knell 
was sounded at Pearl Harbor as 
the train of events since then 
clearly indicates. Effective ad- 
justment to that fact is one of 
America’s most difficult prob- 
lems. It will involve a new edu- 
cational program to make clear 
the meaning of the change which 
has occurred and to provide a 
better understanding of the 
peoples with whom we must deal 
in the future. It will necessi- 
tate a broader outlook on the 
part of business and industry if 
full advantage is to be taken of 
the opportunities which changed 
conditions will make possible. 
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OLD FAITHFUL 
INDUSTRIAL 
CRAYONS 


OU’RE bound to satisfy the de- 
mands of your customers when 
you sell “American” Old Faithful 
industrial Crayons, for several 
reasons, First, there’s the famous 
Old Faithful quality — born of 
over a hundred years of crayon 
manetnotarine experience. Then 
there’s the fact that American 
Crayons are made to suit every 
job and every material or sur- 
face used in industry today. No 
need to sell a misfit crayon, when 
the “American” Crayon will save 
time, eliminate errors and pro- 
mote efficiency in today’s busy 
plants. 


For satisfaction guaranteed—sell 
“American” Old Faithful Marking 
Crayons. 
WRITE FOR FREE 
INDUSTRIAL CRAYON GUIDE 


Dept. 105 


THE AMERICAN fh cravon company 
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It will require economic and po- 
litical adjustments if peaceful 
and constructive relationships 
with other nations are to be 
maintained. It will demand a 
redefinition of foreign policy 
which will need the backing of 
an informed public opinion, if 


| the arsenal of democracy is to 


become the citadel of democracy 


| in peace-time. 


What then are the basic ob- 


| jectives of post-war America in 


the achievement of which the 


| collective enthusiasm of Ameri- 


cans might be aroused? First 
of all, the need for a sound 
economy is paramount in the 
minds of thoughtful people. A 
balanced budget, high employ- 
ment maintained by demand for 
goods and services, and the elim- 





| ination of government subsidy, | 
| in the normal operation of our 


economic machinery, 
mary goals. The emergency 
psychology of the past decade 
must be replaced by a realistic 
determination to meet 


| squarely and settle them on a 


permanent basis, making what- 
ever sacrifice may be required in 
order to do so. This will involve 


| maximum production at mini- 





mum cost in order to meet world 
competition, an exploration of 
the possibilities of expanding 
markets both at home and 
abroad, and devising means of 
stimulating demand for’ the 


are pri- | 


issues | 


products of industry and agri- | 


culture. 


Encouragement Essential 


Closely related to this aim is | 
that of providing every possible | 
means of stimulating individual | 


enterprise, the creative and ven- 
turesome spirit which are neces- 
sary to constructive achieve- 
ment, and the encouragement of 
efforts which look to the devel- 
opment of new industries, of 
new opportunities, of new fields 
of endeavor. Bold enterprisers 
and risk capital will be required 
in the establishment and promo- 
tion of a prosperous peace-time 
economy. Every encouragement 
should be given to both as a 
means of promoting the general 
welfare. Social security provi- 
sions now in force should be 
largely retained, but the empha- 
sis should be on freedom of ac- 
tion rather than on comfort and 
security, to the end that social 
welfare needs may be reduced to 
a minimum. The effect of a 
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Protect Dead Centers 


with DIXON’S 


LATHE CENTER 
bh GRAPHITE LUBRICANT 
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AND SPEED 
THE JOB 


Read what experienced machine 
shops write: 





“Eliminates burning entirely” 
ey ; 
“Am enabled to use centers indefinitely” 
* 


“Can increase speeds 
without undue heating” 


IXON’S Lathe Center Graphite 

Lubricant is made especially to 
lubricate dead centers of lathes. It 
provides effective protection against 
overheating, softening and scoring. 
Increases production by permitting 
heavier cuts and higher speeds. 
Promotes accuracy by permitting 
tighter set-up. 

Sell it also for steady rests, jack 
screws and other applications where 
a lubricant of extreme film strength 
is required. ’ 


IN HANDY TUBES 
Easy to Apply 


1, 4 and 8-oz. For 
particulars write 


for printed RLC40. 











JOSEPH DIXON CRUCIBLE CO., JERSEY CITY, N. J. 
Ticonderoga, No. 635, and Microfyne Graphite 
Pipe Joint Compound - Graphite Seal - Graphited Oils 
Cup and Pressure Gun Greases - Gear Lubricants 
Waterproof Graphited Grease Auto - Marine Grease 
\Graph-Air Guns + Belt Dressing (Contains no Graphite) 
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4 New 
BETTER BRAND 





see the 


HOME GUARD 


wood trigger 
mouse trap 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 


| rests upon education, 
| ment, business and industry to 
| provide the understanding and 











IMMEDIATE DELIVERIES! 


CHICAGO TOGGLE BOLTS 


You can't beat these dependable 
Chicago Toggle Bolts for fastening to 
lath, plaster, hollow tile or any type 
of hollow wall. Furnished in 25 sizes 
from %& x 2” to % x 6”. All types of 
screw heads or toggle-head riveted on 
with nut. Immediate deliveries. Call 
yeur wholesaler. Write for Catalog 
on Chicago Anchoring devices. 


@ JOBBERS: Get the complete facts on 
this available line. 


2227 W. Ogden Ave. @ Chicago 12, Ill 


BOLT COMPANY 


oiler Veleoma > (7.1, bile), | 








healthy economy is to reduce the | 


need for artificial aids. 

The opportunities and respon- 
sibilities of America and Ameri- 
cans in the new international 
order, that is bound to follow 
the war, should loom large in 
our consideration of the future. 
Expanding cultural relations 


with other countries which are | 


inevitable, which indeed have 
already begun with Latin Amer- 
ica, will open up vast new fields 
for business and industry. The 
unprecedented shipping facili- 
ties at our command will make 


possible commerce and _ trade | 


with other countries undreamed 
of in the past. Along with these 


extensions of our relations with | 
the rest of the world will come | 


the need for a better understand- 
ing of their ways of doing busi- 
ness, of their hopes and aspira- 
tions. A great responsibility 
govern- 


background needed to make full 


use of the opportunities pre- | 


sented, and through it all, to 


build the foundations of an en- | 
| during peace. 
In the decades immediately | 


ahead America will need a re- 


vival of the sense of destiny | 


that motivated our ferefathers 


| in the early days of the repub- 
| lic. In a very real sense the 


change in status in our relation 


to other nations following this | 
_ war will be comparable to the 


change in status of the Colonies 
following the Revolution. For 


that reason something of the | 


pioneeer spirit will be required, 


a spirit that concentrates not | 


upon present but future secur- 
ity, not upon freedom from want 


but freedom to establish a con- | 


structive leadership in the inter- 
national community, not upon 


government protection from fear | 
but upon government guaran- | 
teed opportunity to take | 


chances in an effort to expand 
the horizon of America’s future 
both at home and abroad. It is 


in that spirit that the dynamics | 
| of American progress are to be | 


found. 
Latest News on 
PRIORITIES 
and 
WAR-TIME ORDERS 


on page 184 








Write for details about 
letter and number dis- 
play assortments. 


Euery Sale i 


REFLECTO LETTERS CO. 


112 W. 27th ST., NEW YORK 1, N.Y. 
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THEY PULL—CLINCH—HOLD 


The outstanding fastener fer making, repairing 
cereens, iture, ate 


2949 Elston Ave. 


garden fure frames, 
ORDER NOW FROM YOUR JOBBER 
SUPERIOR FASTENER CORPORATION 
Chicago (18) m. 











KEY BLANKS 


GRAHAM MFG. CO. 








OF EVERY DESCRIPTION 


3 





Derby, Conn., U. S. A. 














Ne. 102 P 
Briek 


STEEL BRICK HODS 


Have been used 
for years 
because of 
their strength 
and lightness. 

cia f All steel 


x7" deep Prices Will Interest 





The Cleveland Wire Spring Co. 
E. 38th St. and Hamilton Ave. 
CLEVELAND OHIO © @® 

















ADIRONDACK 





‘|| 1142 BROADWAY 


CHAIRS 


FOLDING CHAIRS 

TABLET ARMCHAIRS 

CANVAS COTS 
PROMPT 

SHIPMENT 


CHAIR COMPANY 





NEW YORK 1, N. Y. 














Give 





[1 to the 
Red Across 
War Fund 
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Howard E. Emmons’ Address 


(Continued from page 143) 


handles they can make or obtain 
for the tools. 

. Even if government restric- 
tions on production were re- 
moved, the suppiy of metals were 
adequate, and the supply of 
other non-metallic materials 
were ample, the supply of other 
hardware items would be limited 
by the supply of shipping con- 
tainers available. I am told that 
in some cases goods are piling 
up in manufacturers’ plants and 
cannot be shipped, due to lack of 
shipping containers, such as 
steel drums, barrels, cases, 
crates, boxes, cartons, burlap 
wrapping, etc. 

Even if restrictions were re- 
moved, and adequate steel and 
other manufacturing materials, 
and shipping containers were 
available, the supply of certain 
other hardware items is limited 
by transportation difficulties, 
and transportation delays also 
affect the supply of materials to 
the manufacturers. 

Even if none of these difficul- 
ties existed, the supply of cer- 
tain other hardware items would 
be limited by existing price ceil- 
ings. I understand that one 
steel goods manufacturer has 
sent his own crew into the woods 
to fell trees for handle stock, be- 
cause with high labor costs and 
low price ceilings the farmers 
would not bring the logs and 
bolts to them. I am told also 
that, when all seasoned handle 
stock was used up, the steel 
goods manufacturers had to use 
kiin-dried stock, and a large per- 
centage of breakage resulted. 


‘These difficulties have caused the 
manufacturers to take a loss on 
the handles, in order to sell the 
complete tools. No wonder they 
could not supply replacement 
handles in the usual proportion! 
It is hoped that adjustments in 
price ceilings may correct this 
situation. 

Even if all of the foregoing 
limiting factors were removed, 





A. E. ALVERSON 
A.H.M.A. Advisory Board 


the supply of certain other hard- 
ware items would be limited by 
the production facilities of the 
industry. In the case of auger 
bits I am told that, if everything 
else were favorable, the total 
production facilities of the in- 
dustry would still be insufficient 
to take care of the present ab- 
normal demand. I understand 
that the process for manufactur- 
ing auger bits is comparatively 
slow, and not adapted to mass- 
production technique. 


SPEAKERS FROM WASHINGTON 





DEAN C. GALLAGHER 
Deputy Director, Whole- 
sale & Retail Trade 
Division, OCR 


Mr. Gallagher partici- 
pated in the WPB clinic 
held by the Jobbers on 
Tuesday afternoon an- 
swering questions from 
the floor and Mr. Stuart 
spoke at the Jobbers’ 
Wednesday afternoon 
session on the “Status' 
of the Steel Warehouse 
Program.” 





Warehouse Branch, 
Steel Division of WPB 


THESE FEATURES 


nell 


JUSTRITE TWIN-BULB 


LANTERNS 














HERE are a few “down-to-earth” 
tips that will help you sell Justrite 
Ywin-Bulb, “All-Purpose,” Safety 
Lanterns... 


1 A powerful 632 candlepower beam 
that pierces the darkest nights with 
plenty of the right kind of light. 


2 Light to the sides from the same 
bulb at the same time gives a glow 
to illuminate the immediate working 
area. 

3 Twin-bulbs to guard against hazards 
of bulb failure. (Flick of the switch 
slides second bulb into place in- 
stantly.) 

4 Movable handle for slinging over 
the arm and easier carrying. 


5 The sturdy fixed guard protects 
globe and bulbs. 

6 Throw-out type bulb sockets. 

7 Strong movable stand serves as base 
for lantern, adapting it for use in 
any position. 

8 Seals of safety .. . Justrite Twin- 
Bulb, All-Purpose, Safety Lanterns 
are absolutely safe. Approved by: 
1. Underwriters’ boratories, Inc., 
for safe use in Class 1, Group D 
locations; 2. U. S. Bureau of Mines 
for safe use in Methane Gas and Air 
Mixtures; 3. U. S. Coast Guard, Mer- 
chant Marine Inspection, for use in 
pump rooms of tankers. 


These are things that sell Justrite 
Lanterns ... talk about them . 

Demonstrate them ... You'll soon 
see... It pays to push Justrite. 


JUSTRITE SAFETY CANS—The Justrite 
Safety Can, Safety Filling Can and 
Oily Waste Can provide the safe 
means of handling, pouring and 
storing of flammable materials. In- 
vestigate this profitable line NOW 

- - complete details will be sent on 
request. 


JUSTRITE MANUFACTURING COMPANY 
2063 N. Southport Ave., Dept. A-3, Chicago, Ill. 


OILY WASTE CANS 


TY ELECTRIC LANTERNS 





VICTORY HARDWARE 


CASEMENT WINDOW 
ADJUSTER 








Series No. 21-00-00 
FEDERAL SPECIFICATION TYPE’ €E-1002 


This Shelby Casement Window Ad- 
juster is a high quality item of fine ap- 
pearance and rugged construction 
Ample size knurled screw affords easy 
and positive locking in any position. 
Wrought steel %” rod, has smoothly 
finished knob on end. Wrought steel 
base plates 2 5/16” x %”, neatly 
beveled edges. For right and left-hand 
windows opening out. Made in 10” and 
12” sizes—black enameled finish. Packed 
% dozen in a box with screws. 


For 46 years Shelby’s consistent record of top quality 
has earned Bullider preference and Dealer loyalty. 


THE SHELBY SPRING HINGE CO., Shelby, Ohio 


£ BUIL iyaik9 


~ HARDWARE 
Metlir Avan 
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The Chicago “V”’-Belt 
Palley Display 








will help 
You 
make Sales 


A $15.00 
Value 
for Only 
$7.20 


tisk Your Jobber About— 


the No. 50 Display Board. A 
complete oy of 24 pul- 
leys in 12 popular sizes ranging 
from 114” up to 5” in diameters. 
All pulleys are for “A” belts 
and come in 14” and 5%” bores. 
The Display Board is finished 
in red, white and blue and has 
space in the rear for additional 


sizes. 
Mfr’d by 


CHICAGO DIE CASTING MFG. CO. 


2507 W. Monroe St., CHGO. 12, ILL. 
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And, finally, even if all of the 
difficulties I have mentioned were 
absent, there would still be the 
manpower shortage to limit the 
supply of many hardware items. 
If the source of supply is in a 
No. 1 Critical Manpower area, 
he is not permitted to increase 
his production for civilian out- 
lets, regardless of anything else, 
when such increase would divert 
skilled labor from war produc- 
tion. 

So all of these limiting fac- 
tors play quite as important a 
part in the supply of hardware 
as do the supply of metals and 
WPB restrictions. And in many 





cases they are interdependent. 
The farmer needs_pitchforks, 
but he cannot get them because 
he won’t cut down the trees and 
sell handle stock to the handle 
maker. The handle maker has 
some handles but nothing to 
ship them in. It would save steel 
if repair handles were available, 
but the steel goods manufac- 
turer cannot afford to sell other 
than complete tools. The foun- 
dry is now permitted to make 
grates and he can get all the iron 
he wants, but he cannot get 
molders. 

Any rapid, large-scale lifting 

(Continued on page 217) 





L. L. Sullivan Heads Old Guard 


J. F. Boxwell and H. K. Zust Elected Vice-Presidents 
at Cincinnati Convention 


ARRY L. SULLIVAN, The 
Irwin Auger Bit Co., was 
elected president of the Old 
Guard at that organization’s an- 
nual meeting April 18 during 
the Cincinnati convention. He 
had previously served one term 
as secretary and has long been 
an active member. Vice-presi- 
dents chosen are J. Frank Box- 
well, The Yale & Towne Mfg. 
Co., and Col. Harry K. Zust, 
Camillus Cutlery Co. B. E. 
Strader, Remington Arms Co., 
Inc., is the chairman of the ex- 
ecutive committee, whose mem- 
bers are M. G. Lipscomb, Cavert 
& Lipscomb; Chas. R. Eaves, C. 
R. Eaves Co.; C. L. Peterson, 
Peterson & Lowe; R. S. Bailey, 
R. S. Bailey & Co., and L. S. 
Pickup, The ,Stanley Works. 


Messrs. Bailey and Pickup are 
newly elected members. The 
others were re-elected. 

Geo. H. Harper, National 
Enameling & Stamping Co., was 
chairman of the nominating 
committee and also handled the 
details for the customary Old 
Guard luncheon celebrated the 
day following the business ses- 
sion. 

Forty-seven members attended 
the business session and wel- 
comed one new recruit, Dietz 
Lusk, Henry Disston & Sons Co. 

Robert P. Boyd, who recently 
celebrated his 80th birthday, 
continues as secretary-treasurer 
and is also sergeant-at-arms for 
the Southern Hardware Jobbers’ 
Association. 


OLD GUARD OFFICERS 








~ = 


GEORGE F. SMITH R. P. BOYD COL. H. K. ZUST 
Heller Bros. Co. Secretary-Treasurer Camillus Cutlery Co. 
Retiring President also S.HJ.A. 2nd Vice-Pres. 

Sergeant-at-Arms 
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Latticework and Lawn Furniture 
Aids to Springtime Sales 


(Continued from page 144) 
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Latticework is displayed to excellent advantage upon the wall. 


mats on which the second floor 
showings are placed, also helps to 
create an outdoor illusion which 
assists in selling. . 

People who buy latticework and 


lawn furniture are also apt to 
have flower and vegetable gardens 


and this makes them prospects | 
for garden tools of various sorts, | 


fertilizers, seeds and similar items. 














Displays Farm Items Behind Cash Register 





To conserve space and also to make use of all available display area, S. A. 
Staskey, owner of Sycamore Hardware Co., Sycamore, Ill., has placed many 











farm items on display on the wall directly behind his cash register. This is 
an excellent place for items such as clevises, pulleys, bits, logging chains, | 
and other items farmers want, because many folks constantly look at this | 

spot while waiting for their change. \ 
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Where the need 


is greatest 


SAMSON 


BRAIDED 


CORD 


serves best— 
now and always— 


whether for the many 
uses to which it is put 
by our armed forces, or, 
in peace time, for sash 
cord, clothes line, awn- 
ing line, small lines, etc. 
All kinds, sizes, colors, 
and qualities. 


SAMSON CORDAGE WORKS 
BOSTON 10, MASS. 


SAMSON SPOT SASH CORD 


Reg. U.S. Pat. Off. 
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MAKING PLANS 


FOR 


AFTER THE WAR? 


It’s a pretty safe bet your post war plans 
will include small appliances. 

Pre-war days proved the profit oppor- 
tunities of this merchandise—good trafhc 
builders . . . fast turn over... easy to 
handle. 

Naturally you will want the “top” line 
in home juice extractors —Juice King. 

For the present and until Victory, the 
large Juice King plant is working 100% 
for Uncle Sam on precision instruments 
for the Army Air Force. 

In the meantime, Juice King is carry- 
ing on with its national advertising in 
these leading women’s magazines: Ladies 
Home Journal, Good Housekeeping, Bet- 
ter Homes and Gardens. 

This Juice King advertising today is 
building sales for you tomorrow—Keep 
your eye on Juice King. 

NATIONAL DIE CASTING COMPANY 


600 North Albany Avenue 
Chicago 12, Illinois 





Juice 
é Ring 


home I kn extractor 
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“perience in 
shown that committees of this na- 





New Advisory 
Committee for 
Civilian Policy 
Within WPB 


A! a press conference held 
April 14, Donald M. Nel- 
son, WPB Chairman, announced 
the formation of an Advisory 
Committee for Civilian Policy 
within WPB. The committee will 
aid Mr. Nelson in laying down the 
strategy and policies. which will 
guide the nation’s economy 
through the readjustment and re- 
conversion period. 

Mr. Nelson said the findings of 
this committee will be made pub- 
lic through the press and the pub- 
lic and industry will be well in- 
formed of reconversion plans even 
before they can be set to work. In 
the operation of this new commit- 
tee the industry advisory com- 
mittees, which are now function- 
ing, will report their industry’s 
plans to this top committee. The 
policy committee, after consulta- 
tion with Mr. Nelson will make 
all findings public, with the pros 
and cons of each question. The 
committee will have its own per- 
manent secretariat and * working 
staff, and will be organized on a 
permanent basis. 


Much speculation had arisen 
over the refusal of Robert M. 
Gaylord, president of the National 
Association of Manufacturers, to 
serve on the committee, and Mr. 
Nelson attempted to clear up this 
picture by reading the letter in 
which the NAM chief made known 
his refusal. Mr. Gaylord’s letter 
said, in part: 

“I am refusing the Committee 
membership because repeated ex- 
recent years has 


ture are ineffective. They cannot 
adequately represent the different 
sections of the economy and the 
problems they have to consider 
are so complex that it is impos- 
sible for them to reach an agree- 
ment on anything but very general 
or relatively unimportant sub- 
jects.” 

Mr. Nelson disagreed with this 
opinion; he believes that the com- 
mittee can serve a useful purpose 
in the public interest. Mr. Gay- 








GRASS SEED DIVISION 
F. H. WOODRUFF & SONS, INC. 
Milford, Conn. # Toledo, Ohio 








Those Were the Days, 
When You Could Get 
Premax Rods 


They'll be back in 
every store again, 
better than ever; 
when Victory comes. 


te cl Peducts 


Division Chisholm-Ryder Co., Inc. 
4409 Highland Ave., Niagara Falls, N. Y 
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Jobber: 


* ¢ © Have you received your 
complimentary copy of Alfred Lief’s 
new book “CAMILLUS’—The Story 
of an American Small Business printed 
by Columbia University Press? 


If not, please drop me a postcard 
and it will be mailed to you promptly. 


ALFRED B. KASTOR, President 
CAMILLUS CUTLERY COMPANY 

60 East 42nd Street 

New York 17, New York 
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Wire Forms Solve Many 
Of Industry's Problems 


Many a mechanical short-cut is 
possible, many a design improved, 
with Brooks Hooks or Wire Forms. 
Flexible in application, economical 
in cost, they make possible innu- 
merable articles whose manufac- 
ture would otherwise be imprac- 
ticable. Today Brooks production 
is devoted to winning the war; TO- 
MORROW it will again be at the 
service of all its old-time friends. 


M. S. BROOKS & SONS 
BOX "'B"’ 
Since 1848 


“BROGKS i HOOKS 


APRIL 27, 1944 





CHESTER, CONN. 


lord also made it clear that NAM 
would be glad to help in any way 
possible, and that he would be 
glad to come to Washington when- 
ever needed. 

In reference to the resulting 
cutback in electric iron pro- 
duction to 200,000 units, Mr. 
Nelson insisted that this was not 
final despite the fact that earlier 
in the week WPB had announced 
it officially. Mr. Nelson said: “I 
only know we need 2,000,000 elec- 
tric irons, and we are going to 
try and see if we can get them.” 


Duties of Committee 


The new policy committee will 
attempt to iron out problems, such 
as quotas, existing competitive 
rights, distribution and many 
others before contract cancella- 
tions occur in quantity. Mr. Nel- 
son is considering an inter-agency 
group to work on technical prob- 
lems. However, he pointed out 
that if the Department of Justice 
were represented in WPB, a new 
inter-agency group would not be 
necessary. 

Throwing aside all rumors that 
OCR will soen pass out of ex- 
istence, Mr. Nelson said that OCR 
will work closely with the new 
group as will the WPB industry 
divisions. 

The committee will consist of 
nine members from labor, indus- 
try, banking, consumer interests, 
public opinion, agriculture and 
distribution. Seven have been 
named, agriculture and distribu- 
tion are still to be selected. The 
committee will meet every three 
or four weeks and on special oc- 
casions when’ necessary. 


The Committee 

Members of the committee al- 
ready appointed are: 

Eugene Meyer, editor and pub- 
lisher of the Washington Post; 
Gordon Rentschler, chairman of 
the board of the National City 
Bank, New York; Eric Johnston, 
president of the United States 
Chamber of Commerce; Philip 
Murray, president of the CIO; 
William J. Kelly, president of the 
Kelly O’Leary Steel Works, Chi- 
cago; William L. Green, president 
of the AFL, and Miss Ruth 
O’Brien, of the Bureau of Human 
Nutrition and Home Economics, 
Department of Agriculture. 






































YES! 
WE'RE STILL 
ROLLING 


Bassick Casters are available for 
replacement and repair purposes 
in limited quantities. Your jobber 
can supply you with a few of the 
more popular types’ and sizes. 
Unfortunately the quantity and 
range of sizes are limited, but we 
have been and will continue to do 
our best to ‘‘Keep ’em rolling” to 
the Hardware Dealer. And re- 
member: Bassick gives your cus- 
tomers the best in casters. 


Bassick 


MAKING MORE KINDS OF CASTERS 
... MAKING CASTERS DO MORE 





THE BASSICK COMPANY 
BRIDGEPORT 2, CONN 


Div. of Stewart-Warner, Corp 
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BLADES 
and 
FRAMES 


THE NSAWING 


Your counter men will find it easy to sell 
metal-cutting satisfaction when they match 
the purchaser’s need to the right Clemson 
Star products. These include blades for 
hand and power hack saws — among them 
such types as all hard, unbreakable special 
flexible, Moly high speed and Class “A” 
high speed steel; flexible back band saws 
for metal cutting and contour sawing. Also 
hack saw frames—pistol grip, and Tiny Tim. 





CLEMSON ADS TELL 
’ THE STAR STORY 


... Of the advantages of Star metal-cutting 
with blades and frames to suit the sawing. 
In 1944, they tell it to 360,000 trade paper 
readers, among them your customers, saw 
users eager to get help, readers of Mill and 
Factory, Industrial Equipment News, Fac- 
tory, Purchasing, American Machinist, 
Modern Machine Shop, Aero Digest, Iron 
Age, Marine Engineering. 

*T.M. Reg. — Blades bearing the 

name “MOLY” are made only by 


¥ ' Clemson Bros., Inc., and affiliated 
: companies. 


Middletown, N. Y. 


CLEMSON 


lel Cota} f Hand and P 
mes, Band Saws 
7 Lawn Machine 
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What the Railroads 


Are Doing About the 
“Reservations Racket’ 


A statement by 


M. J. GORMLEY 
Executive Assistant, 
Association of American 
Railroads, 
Washington, D. C. 


ae in regard to 


improper practices in connection 
with the handling of sleeping car 
space have been’ in existence for 
possibly a year or a little longer. 
Where adequate facts were received 
they have all been investigated and 
in certain cases the statements made 
have been found to be without any 
foundation whatsoever. 


Have Tested Market 


The railroads through outside 
agencies have tested the market at 
many of the larger centers, have 
found only a few hotels where the 
porters were making an unreason- 
able charge and a_ few tourist 
agencies. Of course you realize the 
railroads have no control over por- 
ters or tourist agencies. If a porter 
comes to the railroad company with 
the cash for a railroad ticket and a 
Pullman reservation, under the law 
is must be sold. . 

There was a rumor to the effect 
that hotel porters were buying a 
single ticket and taking it to as 
many different windows as existed 
at ticket offices and stations and pur- 
chasing at each window Pullman ac- 
commodations on that single ticket. 
This was effectively stopped by the 
railroads putting into effect through- 
out the United States a requirement 
that where Pullman space has been 
sold on a railroad ticket, the rail- 
road ticket will be stamped to the 
effect that a Pullman ticket has 
been sold and no further Pullman 
space can be obtained on such 
ticket. 

As these complaints became more 
numerous, the railroads first em- 
ployed outside agencies to investi- 
gate them and later in New York 


City were successful in having ordi- 
nances passed setting the maximum 
charge that might be made for the 
service of the hotel porters and tour- 
ist agencies and making it a mis- 
demeanor to charge more than the 
stipulated amount. The work in 
attempting to get such ordinances at 
other points has been going on con- 
stantly. 

The above few facts are given you 
to prove that the railroads are doing 
all in their power to protect their 
customers, even to the extent of 
checking their own forces and test- 
ing them to see that there is nothing 
wrong insofar as their own organiza- 
tions are concerned. 

There are many reasons why it is 
possible to secure space on a train 
after its departure which could not 
have been obtained from the ticket 
office. 

At all interchange gateways, in 
addition to the local business from 
such cities there are a great many 
passengers coming from points be- 
yond who purchase Pullman tickets 
to their final destination. Take Chi- 
cago or St. Louis as an illustration: 
there may be coming in from outside 
points a number of people who hold 
through Pullman space. Their train 
is delayed and they do not arrive in 
time to make the connection. Con- 
ductors on such inbound trains have 
instructions to wire cancelling such 
space as soon as it is found that the 
connection cannot be made. If such 
wires are received then the space is 
put on the market. But sometimes 
they are not received and therefore 
the space cannot be put on the mar- 
ket as it has already been sold and 
it is not known that it will not be 
used until after the outbound train 
has left and the conductor has had 
a chance to check the train. The 
ticket agent was correct in his state- 
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The Original 
Straight-Line 
Poultry Netting 
Woven Like 
Farm Fence 


S 4IN1 


Chick-tight | 
Straight-Line 

Netting with 
Graduated Mesh 


INDIANA 
STCCL & WIRE co? 
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PROTECTING THE NATION’S HAND-POWER 
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ment that there was no space avail- 
able on that train. The man that 
gets the space believes that the space 
was available all the time, which is 
not in accordance with the facts. 

Again, tickets may be sold from a 
city but at the very last minute 
something happens as a result of 
which the party holding the ticket 
either misses the train or has to 
abandon the trip. He does not have 
time to turn his ticket in for redemp- 
tion. The railroads and the Pullman 
Company, to minimize the possibil- 
ity of the space going out unoc- 
cupied, have published a tariff under 
which the party does not get a re- 
fund on the Pullman ticket he holds 
and does not use unless it is turned 
in by a certain hour or unless after 
discovery that it would not be used 
the Pullman Company is able to sell 
it to someone else. 

To our positive knowledge rail- 
road men have done everything any- 
one can conceive to protect the 
public. They are constantly on the 
alert and unquestionably a few con- 
victions under the ordinances re- 
ferred to will have a wholesome 
effect. The railroads can and do 
control their own employees; but 
insofar as ticket brokers, hotel por- 
ters or tourist agencies are concerned 
the railroads have no control except 
to the extent that the municipal gov- 
ernments and Federal government 
in connection with the tax laws can 
enforce those ordinances or laws. 


EDITOR'S NOTE: See editorial 
comment on page 114 of this 
issue. It deals with this subject 
of railroad ticket black markets. 





MEET THE AXEES 


The Gremlins of Accidents 











BLINKY 





Here's a guy whose deeds outrageous 

Are insidious and contagious; 

Keep your watchfulness and quickness 
And don’t catch his sleeping sickness. 

Though his name is really Blinky, 

It you meet him, call him Stinky! 
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‘Jomorvrow) PRODUCT | 
FOR Todays Use... 


COLLINS VISIBLE 


The Glass Mail Box... 











Multiplies Its Own Sales 
Every Home a Prospect 
The All-Class Mail Box 


Absolutely No Metal or 
Wood Parts 


Because of demands of War 
Housing Projects, we cannot 
always fill orders immedi- 
ately. War orders must have 
priority, but the regular 
trade gets quickest possible 
attention THE COLLINS 
VISIBLE creates quick sales 
repeat orders and year-round 
market for a handsome, use- 
ful, non-competitive House- 
hold Necessity 


FEATURES 
@ Saves Time, Unnecessary @ Contents Always Visible 
Trips and Exposure in @ Heavy Crystal Class Body 
Bad Weather in Attractive Stippled 
@ Will Never Tarnish, Splie, Design 
Warp, Rust or Swell @ Large Capacity 
A POPULAR SALES LEADER 


Dealers everywhere report increased sales 
Stock and display now 


ORDER THROUGH YOUR JOBBER TODAY 


GEO. F. COLLINS G CO. 


SAPULPA, OKLAHOMA 








This display sells from five to ten dozen lamps every day. 


Mass Displays Boost Sales of Globes 


MASS display of lamps as 

well as other lighting fix- 
tures is one of the very best traffic 
builders and business getters for 
Service Hardware Company, Syla- 
cauga, Ala., according to Herman G. 
Arnold, proprietor. He doesn’t show 


| just a handful of them but bushels 


of them, in fact a counter about 8 
ft. long is given over to them and 


it is filled daily. 
to sell 5 to 10 dozen globes per day 
as a result. 


It is not unusual 


This store provides space for a 
sub-office of the Alabama Power 
Company where some 800 customers 
pay their bills monthly. This traffic 
of light paying customers helps also 
to stimulate lamp sales. 





$ tack 
ye 
Gers A COOD TACK 


(AND THEY’RE ALL STERILIZED) 


TITY 


Jacks and staples 


for new nequirements 
M specialty -_-- 


W.w. (ross & (0. INC. 


EAST JAFFREY. N.H. 
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Handy Display Case for Axe Handles 


This display case 
for axes and axe 
handles used by 
Service Hardware 
Company, Syla- 
cauga, Ala. is 
only 18 x 36 in. 
in size, yet will 
hold six cases of 
handles. G. H. 
Arnold, proprie- 
tor, says the fix- 
ture was made in 
his store. He says 
that it should be 
made of substan- 
tial boards as 
there is consider- 
able weight and 
wear and tear 
on it. 
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Everyone Who Grows 
Sweet Corn Will Need 


OGEN 
CORN EAR WORM DROPS 


Corn is one of the 
most widely grown 
Victory garden 
crops. And the 
Corn Ear Worm {is 
a dreaded pest 
wherever sweet 
corn is grown. But 
this pest can be 
rendered harmless 
with OGEN Corn 
a Worm Drops. 





These facts are being broadcast 
throughout the country through our 
advertisements in leading Garden 
Magazines. 

Your part is to be prepared to 
meet the demand. A case contains 
24 2-o0z. bottles, retailing at 38¢ each. 
Better order a case today. If your 
jobber cannot supply you, order 
direct from us. 


ROSE MFG. CO. 
112 Ogen Bidg. Beacon, N. Y. 
cia eee 





Every 
Hardware Dealer 


Should Handle 
PLANTABBS 





Make This Good Profit 


More Fulton’s Plantabbs are being sold 
than ever before. Customers are being 
led to the hardware dealer for their 
supply of Plantabbs by our continuous 
edvertising. You make a big mistake 
if you don’t grab this easy profit. 


Victory Gardeners used millions of 
Plantabbs last year and will buy more 
if you don’t grab this easy profit. 


An extra discount is offered right now 
by 


Most All Wholesalers or 
PLANTABBS COMPANY 


Baltimore 1, Maryland 
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How Many Bushels in 
Any Cylindrical Bin? 


HIS chart makes it easy to de- 

termine the number of bushels 
in any cylindrical bin of ordinary 
size as well as extraordinary sizes— 
up to 500 ft. in diameter by 1000 ft. 
high. 

To use the chart simply run a 
straight line across it connecting the 
height H in feet, column A, with the 
diameter D in feet, column C, and 
the number of bushels is immedi- 
ately given in the middle column— 
column B. ~* 

For example, how many bushels in 
a circular bin 100 ft. high by 40 ft. 
in diameter? The dotted line drawn 
across the chart shows how it is 
done. Run a straight line through 
the 100, column A, and the 40 in 
column C, and the intersection with 
column B gives the answer as about 
100,000 bushels. You read the col- 
umns in the same way that you read 
an ordinary thermometer. 

The chart may also be used 
“backwards” for finding the size of 
bin that must be built to hold any 
number of bushels. Thus if you 
should want to build a bin that will 
hold 100,000 bushels you will find a 
limitless number of combinations be- 
cause any straight line through the 
100,000 in column B will give an an- 
swer. . 
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Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of quality is scienti- 
fically heat treated to add the tough- 
ness that gives these molybdenum 
blades practically equal performance 
with high speed, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 





The same characteristic Forsberg standard of qual- 
ity in a popular line of WHALE BRAND Hack 
Saw Frames. Machine shop mechanics and elec- 
tricians have found these rugged Frames always 
reliable. They're priced right, moreover, to give 
you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 
Order the fast moving Deal 
No. 1012 and get this Coun- 
ter Display FREE! It holds 


sales making folders, as well, 
for your counter. 
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We Sewe the Extire USA. 


WITH A COMPLETE MODERN LINE OF 


SPACE HEATERS 


USING ALL FUELS IN ALL PRICE BRACKETS 


Cole Hot Blast Space Heaters have 
National Consumer Acceptance, Fin- 
est Construction, Patented and Spe- 
cial New Features. 


Attractively priced to compete favor- 
ably with all heaters on the market 
today. Write now for catalog illus- 
trated in full colors. 


Manufacturers of 
Gas—Oil— Coal— Wood Heaters 
Gas-Oil Fired Floor Furnaces 





COLE HOT BLAST 


MANUFACTURING CO. 


3108 W. 5Ist Street, Chicago 32, Ill. 

































“Lite 
Doc 


TRAFFIC 
BUILDERS 


Already these dime coax- 
ers are making a name 
for fast-stepping. Packed 
24 to a counter display. 
“LITTLE DOC” PAINT 
BRUSH CLEANER —a 
new sales-sparker for the 
brush table. Makes old 
ones like new. 
wits TTL E Doc’ 
NDOW CLEANER 
CONCENTRATE boken 
3 gallons of top-notch 
window cleaner. 
“LITTLE DOC’ TEN 
MINUTE CAR WASH— 
Equals 3 good car washes 
for a dime. 
“LITTLE DOC” RUG 


TRATE—Plenty to clean 
a 9x12 rug or an aver- 
— 3-pleee living reom 


“LITTLE DOC” RE.- 
PRCSRATOS CLEAN. 

— Cleans, 
ooaen disin- 
fects, leaving re- 
frigerator clean 
and sweet. 


RETAIL AT 








WRITE 
TODAY 








Finds a War-Time 
Profit in Flowers 
(Continued from page 146) 


ers. They can be sold from $6.50 
to about $9.50 each. 

Occasionally Mr. Hancock will 
have an entire window filled with 
house plants. These sell from $1 
to $2.00 each, with the $1.50 price 
being very popular. There is 
enough variety in house plants, 
Mr. Hancock says, so that a dealer 
can display them in bloom during 
practically all seasons of the year. 

In addition to the sale of flowers 
and plants, Mr. Hancock also gets 
a fine volume of business on flower 
baskets, vases and pottery of vari- 
ous sorts. The flower and plant 
buyer is in the market for such 
items which can be sold with just 
a little suggestion on the part of 
the salesman. 


Occupies Small Space 


The new line occupies only a 
small part of the store and cer- 
tainly is paying its way very hand- 
somely, according to Mr. Hancock. 
Many women customers have got- 
ten into the habit of telephoning 
to the store regularly to find out 
what kind of plants are being of- 
fered for sale at the moment. 
Many of them then decide to come 
downtown and make a purchase. 





MEET THE AXEES 


The Gremlins of Accidents 











Who's the guy who makes you wish he 
Hadn't made the rug go swishy? 

Who puts buckets on the stairway, 
Makes you walk the I-don’t-care way? 
Well, just open wide your eye; 

You'll find him hiding there—it's Sly! 
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WEANER 


SELLS ON SIGHT 


BECAUSE aon PRINCIPLE IS RIGHT 
Thousands ef satisfied users from const te coast 
Weans Them the 


Humane Way 


That Repests — 
SEE YOUR JOBBER 
AUSTIN MFG. CO. ROUND GROVE, ILL 


Calf & Cow 





a GUARANTEED 2 FOR | 


FORGED 

igele]e) 

[o> 420) 10m tele) i ot 
G. G. CAMPBELL, Pres 

1633 N. 2nd Street Philadelphia, Pa. 











ALL WOOD SLEDS 
ALL WOOD COASTER WACONS 
VICTORY GARDEN WHEELBARROWS 
KITCHEN STEP STOOLS 
SCOOT-R-CAR 
HAND DECORATED UTILITY POTTERY 


V. H. WORMAN 
ASSOCIATES 


Merchandise Mart, Chicago, Ill. 














lex 


HYDRAULIC 


S i 
LEVER SCREW 


Jacks 


Made in many types and sizes for every 
lifting, lowering, pushing and wheel 
pulling requirement. 





SOLD BY 
LEADING HARDWARE WHOLESALEPS 
Templeton, Kenly & Co 
Chicago (44), Ill. 
Better. Safer Jacks Since 1899 








aa) KEY BLANKS 


from 
“America’s Largest Exclusive 
Locksmith Supply” 

In ordering, use any stand- 
ard manufacturer’s number. 
If the original blank is not 
available, we will endeavor 
to ship the proper substi- 
tute. 


WHITLOCK SUPPLY CO. 


17 Warren Street, New York 7, N. Y. 
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A pliable plas- 
tic that comes 
all ready to 
use. Just press 
into _ with 
the fingers and 
it stays put. It 
sets firmly, 
does not crack, © 
chip or shrink. 
Can be painted. Unrolls like rib- 
bon and adheres to any clean, dry 
surface, inside or outside. 
© A good plugger-upper to seal cracks 
in plaster, woodwork, around case- 
ments, screens, etc. 
® Makes good packing and gaskets. 
| Stops rattles. 
© Keeps out dust, dirt and vermin. 
® Superior for setting glass in wood 
or metal sash. 
Write for Circular 


J. W. MORTELL CO. 





Technical Coatings since 1895 
508 Burch St., Kankakee, Ill. 
About 80 feet 
of 4” Mortite 
te a roll 
Order 


your r. 
Nationally ad- 
vertised at 
$1.25. 








ARMSTRONG- BRAY 





hoth types! 


WIREGRIP Belt Hooks that can 
be applied with any make lacing 
machines, have double (patented) 
aligning cards that hold hooks in 
perfect alignment, prevent han- 
dlmg and card-end loss— every 
hook saleable and usable. Made in 
6 sizes. 


STEELGRIP Belt Lacing is applied 
with a hammer. Comes in 8 sizes, 
in standard boxes, handy packages 
or long lengths for wide conveyor 
belts. Have 2-piece hinged rocker 
pins. 
Priority Business 

—is waiting on belt lacing at local 
plants, and schools. 


Write for Catalog 
ARMSTRONG-BRAY & CO. 


“The Belt Lacing People” 
5348 Nerthwest Highway, Chicago 30, U.S.A. 
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H. E. Emmons’ Address 


(Continued from page 203) 


of WPB restrictions would only | 


make matters worse, even if the 


invasion were successfully com- | 


pleted. The process must be 

gradual and in proper balance. 
You will continue to read 

about relaxations of government 


controls and plans for increases | 


in the production of hardware 
items. I am told that you will 
get some ammunition from your 
regular sources later this year, 
as an example. But, in closing, 
I would caution you to “wait un- 
til you see the whites of their 
eyes before you shoot.” The 
Office of Civilian Requirements, 
as the claimant agency for 
civilians, may program or plan 


an increase in the production of | 


some items in January, but by 
the time materials are allotted, 
limitation orders amended, ma- 
terials actually received by the 
manufacturers, and the manu- 
facturers finally get into produc- 
tion, it may be December. 

On the other hand, I would not 


| want you to get the impression 


from the foregoing remarks 


| that the outlook for hardware 





supplies is so dark, in spite of 
the encouraging news you get, 
that it is still wise to stock up 
heavily, if you can get the goods, 
even though they may be war- 
time substitutes. Some of you 


have already had unfortunate | 


with these 


experiences war- 
time substitutes, and I think 
that improvements’ in the 


quality of many items will come 
before appreciable increases in 
quantity. And then the whole 
outlook may change very quickly. 

I repeat, therefore, that at the 
present time the outlook for 
hardware supplies is good-and- 


| uncertain! 


| tion—Mr. William Parker, 
| President; 


Before I sit down, I want to 


take this occasion to say a word | 
about our Wholesale Hardware 


Industry Advisory Committee. 
Of its lucky-thirteen members, 
six are members of this associa- 
your 
Mr. Henry Allison, 
Mr. J. T. Cecil, Mr. Lewis Hern- 
don, Mr. Edmund Orgill, and 
Mr. R. R. Witt. These gentle- 
men have been 100 per 


cent | 


faithful in their attendance at | 
meetings; have, I think, advised | 


us wisely and have contributed 
immeasurably to our work in 
Washington. 


TAKING 






THE MEASURE 
of 
DIFFICULT 





Get at the places that are 
hardest to reach. Get the pre- 
cise, always-accurate measuring 

that people in essential industries 
must have. Do both with a Stream- 
line, the only Master Steel tape rule 
supplied with an extra blade in a 
special combination. 

Truly a precision rule, Stream- 
line offers you micrometer-like 
accuracy ... in inside measure- 
ments, outside measurements and 
the calipering of rounds up to 
nearly 2” diameter. It offers you a 
precision lever-controlled lock to 
retain measurements obtained at 
difficult angles or in places that 
are hard to see. It gives you an edge 
for marking and measuring on the 
work so that small errors become 
less likely. The rule is accurate to 
between .005” and .0010”. 


Use the coupon to order your free sup- 
ply of the new 16 page pocket sized 
“Rules 


For Measurement.” 


manual 













) TAPE RULES 


i vuludetotatytlesitatsls (Bote 
SEGRE EeEreeee Saeeea 

MASTER RULE MFG. CO., INC. 

815 E. 136th St., N.Y.C., Dept. A-4 

Branch: 541 S. Spring St., Los Angeles, Calif. 




















Please send me, without charge, ‘‘Rules for 
Measurement’ 
Name 
Address. 
City. Stote : 
SeSceeeeteces 
@® 5404 
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And Still Available for Hardware Distribution 


Top Line Riders 


Tennessee Valley Associates, Nash- 
ville, Tenn., is placing three new Walt 
Disney Top Line riders, on the mar- 
ket. They feature the Mickey Mouse 





Rider, Donald Duck Rider and the 
Bambi Rider. Authentic likenesses of 
these three characters are mounted on 
a shaft about 36 in. long at the base 
of which is a free action wheel. Wooden 
saddle is mounted on the shaft, and a 
gripping rope is put through the 
mouth of the character. Packed one de- 
sign to the package, each package con- 
tains 12 riders. 


Plastic Sink Strainer 


Available in various colors to meet 
or match kitchen decorations, this all- 
plastic strainer is of conventional de- 
sign. According to the maker it is 
crackproof, odor resistant, and it has 
a rich glazed coloring. To facilitate com- 
plete drainage, this plastic strainer rests 
on 3% in. base standards. Plastic Die 
& Tool Corp., 2140 S. Vermont Ave., 
Los Angeles, Cal. 


A-PE-CO Photo-Copy 
Machine 


Copies are made in faithful detail up 
to 18 by 22 in., in the exact size of the 
original. Maker states that the copies 


218 


are so accurate that they are accepted 
as legal evidence. Said to be non-fad- 
ing, they are usable, permanent rec- 
ords, and permit keeping important 
originals in a safe place. As it re- 
quires no technically trained operator, 
and it may be used on any table or 
desk, it is a fast, convenient means of 
expediting work in all departments of 
businesses, offices, and shops. A-PE- 
CO Photo-Copyer is available through 
the manufacturer: American Photocopy 
Equipment Co., 2849 N. Clark St., Dept. 
319, Chicago 14, III. 


Centraz Repair Items 
In Small Packages 


Four Centraz, essential home repair 
items are now being nationally dis- 
tributed, and are available, for home 
owners through dealers, and in small 
packages. The four products are: Cen- 
traz Tile Point for repairing cracks be- 
tween tile work, bathtub or sink, and 
also where tile abuts door and window 
trim; Centraz Adhesive, said to be 
waterproof and is used for setting loose 
tile, linoleum and veheers to all types 
of surfaces; Centraz Brick Point, espe- 
cially prepared mix for filling fire- 





brick joints in fireplaces and furnace 
linings; and Centraz Cement Floor 
Cleaner, for removing oil, grease, and 
paint from cement floors. Christy Co., 
Inc., 1417 Pine St., St. Louis, 3, Mo. 








1944 Pyrex Ware 
Brides’ Campaign 
Bride Kit contains the attractive full 


color display, which is illustrated, de- 
signed to hold Pyrex Ware dishes; full 





color display card reproduction of the 
national ad; set of four cut-out display 
cards; a newspaper mat; and printed 
schedule showing appearance dates of 
all Pyrex Ware advertising so that you 
may plan your promotion to tie-in with 
the national advertising, and the adver- 
tising in papers of your locality. This 
kit will be sent to over 23,000 dealers 
before May 1. Corning Glass Works, 
Corning, N. Y. 


Electric Prod 
Kow-Kicker 


With this electric prod in your hand, 
the maker states, you can make any 
animal behave, and yet it is absolutely 
safe. Uses ordinary flashlight batteries 
and according to the maker, has an 
indestructible head with a_ feather- 
touch automatic switch. New patented 
motor is designed to double life of 
the battery. The Kow-Kicker Mfg. Co., 
Sioux City, Iowa. 
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BATH STOPPER 
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drains. Retails 
at 10¢. 
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ALSO AVAILABLE—A COMPLETE LINE OF PLUMBING SPECIALTIES 


KEYSTON A = 


Your sales will Ahy- rocket 


FLY ROCKET 


ALL PURPOSE 
SPRAYER 









































Durable lightweight con- 
struction. All parts will 
not rust. Pump tube is %” 
hard chip-board, waxed in- 
side and out to protect it from 
oil and spray liquids. Overall 
length 14”, height 5”, 8 oz. amber 
jar included. 


NEW “double-action” EASY DUSTER 


A new ACTIVATOR device 
creates a miniature “dust 
storm” inside the duster 
body so that a uniform dust 
cloud is expelled through 

: the discharge tube. 

om IMPROVED 1944 MODEL 
_€ QUART SIZE SPRAYER 


_* The mer - -board pump tube 

is wax or protection from 

The EASY Tah spray liquids. New palm-fit 
THE handle. Plastic head, nozzle, and 
SPR AYER 3 syphon tube will not corrode. Fits 


AMERICAN SPECIALTY CO. — any standard quart mason jar. 
Sold without jar. 


AMHERST, OHIO WRITE FOR DEALER CIRCULAR TODAY! 
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AVAILABLE. 





A limited supply 
iw now auailabhle 


Yes! We are able to fill your 
order for original Minute 
Mops with the famous cellu- 
lose sponge head that ab- 
sorbs 20 times its own 
weight in water and gives 
such marvelous service. It’s 
priced to sell at $1.59—and 
how it sells! With women 
more and more forced to do 
their own work, the Minute 
Mop and Drainer is one of 
the hottest promotions you 
can possibly put into your 
housewares department, so 
put it in—starting NOW! 
Wire or ‘phone your order 
TODAY as supply of sponge 
material is limited in accord- 
ance with present material 
restrictions. 


WU aa 


'3 &. Zard.S$?t. 
CHICAGO 1/6 ILL. 
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WHATS NEW 


AND STILL AVAILABLE FOR HARDWARE DISTRIBUTION 


SES EERE IRIE 





Cinderella Step Stools 


Substantially made of smooth hard- 
wood and finished in two coats of liquid 
white plastic, the deluxe kitchen and 
bathroom models are covered with 





heavy Fabrikoid in red, blue, black, and 
green. Standard models have a heavy 
hardwood top in contrasting colors, 
either red or black. Six available mod- 
els range from 10 to 24 in., in height, 
and from 5 to 13 lbs., in weight. Model 
illustrated is 24 in., high and has patent 
leather welt and 2 steps. This is the 
de luxe step-stool, No. 2200, and it 
weighs 11 lbs. Tennessee Valley Asso- 
ciated Marketers, 117-119 Ninth Ave., 
N. Nashville, Tenn 3. 


Kirkhill War Catalog 


“War” catalog for hardware jobbers. 
Only those items that can be produced 
will be included in the book. Each 
month jobbers will receive a summary 
of all changes in regulations governing 
Kirkhill products. Data on delivery 
dates of all rubber products in the 








catalog will be brought up to date each 
month by the bulletin to jobbers. It 
is designed to be a supplement to the 
regular Kirkhill catalog. Available to 
all hardware jobbers. Kirkhill, Inc., 
6828 McKinley Ave., Los Angeles, Cal. 


V-Hoe Cultivator 


An easy to push, light-weight wheel 
hoe, weighing “7 lb., with three V- 
shaped slicing knives of tempered steel, 
9 in., wide, which are said to neatly 
slice off weeds just below the surface. 
Make states the feeding roots of plants 
are not disturbed. Can be manoeuvered 
easily and safely close to plants. Has 
two 9-in. wheels of cypress painted red, 
the rest of the hoe being painted green. 
Available unassembled, pieces individ- 
ually wrapped. Garret-Thew Studios, 
Roseville Rd., Westport, Conn. 








Lawrence Slide Rule 
Professional glide rule which has the 
A, B, C, D, Cl and K scales on front 
of the rule and S, L, and T scales on 
the back of the slide. Said to be ac- 
curately and clearly calibrated on white 
composition face, easy to read, durable 
and easy to clean. Narrow frame, gun- 





metal finish indicator has plastic face 
said to be unbreakable, with centered 
hairline. Made of thoroughly seasoned, 
finely machined wood. Accuracy is said 
to be maintained in any climate regard- 
less of temperature or humidity. In- 
struction sheet is packed with each rule 
in an attractive, durable imitation 
leather case. Rule is 10 in. long. Law- 
rence Engineering Service, Peru, Ind. 
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Ries 
dri-kleen 


for 
QUICK 
SALES 
& 
GREATER 
PROFITS 
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Large Economy size retails for 
$1.00. Mokes 25 gallons. Im- 
proved, scientific, soluble-crys- 
fal home cleaner for dresses, 
suits, hats, ties, drapes, uphol- 
stery, rugs, ALL FABRICS! 


QUICK FACTS ABOUT DRI-KLEEN 
© Simple to use. © Odorless, non-inflammable, 
non-explosive, ¢ Contains ne soap, animal fat, 
acid or other harmful ingredients. ¢ Harms noth- 
ing which cold water will not harm. © Restores 
original sparkle and brilliance to colors. @ Keeps 
hands smooth and soft. A ingly ico! 
—saves time and money. 


Nationally Advertised in LADIES’ HOME 
JOURNAL - McCALL’S - WOMAN'S HOME 
COMPANION - BETTER HOMES & GARDENS 




































ers! 
Order From Your no 


te Today For 
ba Details, 
Discounts, Etc. 





obber 
or Write Direct 





THE DRI-KLEEN COMPANY 
325 West Huron Street; Chicago 10, Illinois 


j PRODUCES PERFECT COTTER PINS 


Solo Cotter Pins meet the exact engineer- 
ing specifications of all Army, Navy and 
Air Force requirements. Their excellent 
performance is certain, because they are | 
triple gauged and rigidly inspected for 
quality and uniformity. Available from 
1/32” x %”" to %” x 4” including all 
intermediate sizes. Standard, special or 
export packing to Army and Navy or your | 
individual requirements. 


ORDER SOLO COTTER PINS 
FROM YOUR JOBBER TODAY! 


SOLO PRODUCTS CORPORATION 


395 Fourth Avenue, New York 16, N. Y. 
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Burgess Vibro-Tool 


Puts temporary or permanent identi- 
fication markings on tools, materials, or 
parts. Also files, chisels, hammers, and 
cuts into plastics, stone, wood, card- 
board, or glass making 120 vertical 
strokes per second, according to the 
maker. Maker states that by using 





a Tungsten needle, hard steel such as 
is used for tools and jigs can easily be 
marked. This tool is a 60-cycle instru- 
ment operating from any 110 volt AC 
outlet. It will use only one-fourth the 
power of a 60-watt bulb says the 
maker, and if properly adjusted, tool 
will run all day without overheating. 
Special ball grip is said to alleviate 
the possibility of hand cramps. Weighs 
1 lb., and a standard carton contains 
tool and a supply of cutting needles 
chiefly used for engraving on various 
metals, plastics and glass. Handicraft 
Division, Burgess Battery Co., 180 
North Wabash Ave., Chicago, JI. 


Speed-O-Matic 
Airplane Kit 


This method of constructing airplanes, 
according to the company is designed 
especially for faster, more accurate as- 
sembly and perfectly finished models. 
Each kit is complete with die cut for- 
mers, wheels, cowlings, printed wind- 
shield, wing fillet patterns, colored in- 
signia, tissue, and complete scientific 
plans. Also available is a kit fitted 
with model cement, model knife, three 
bottles of airplane dope for finishing. 
Kits in three models; Mustang, Thun- 
derbolt, and Wildcat. Plans are fully 
illustrated. Designs feature a method 
of mounting wings, which, according to 
the maker, assures perfect alignment 
and correct dihedral. Some of the 
planes included in the selection of kits 
are: Douglas Dauntless SBD-3; Stor- 
movik 1L-2; American Mustang, P-51; 
Republic Thunderbolt, P-47; and Grum- 
man Hellcat, F6F. Kits are available in 
three price ranges. Comet Model Air- 
plane & Supply Co., 129 W. 29th St., 
Chicago, IIl. 

















STOPS PAINT SMELL 


—INSTANTLY! 
A few drops of remarkable Ridsmel kill 
paint smell —in swift seconds! Safe and 


effective in any paint, varnish, enamel. Used 
by householders, painters—in homes, hos- 
pitals, factories. 
25¢ to $5.00 Sizes 
LIBERAL DISCOUNTS 
Carton of 3 Doz. 25¢ Bottles, 
$5.40, F. O. B., N. Y. 

RIDSMEL IS NATIONALLY ADVERTISED 
See Your Jobber—or Write 
HOLLEY CHEMICAL COMPANY 
122 E. 25th St., New York 10, N. Y. 








Every User Recommends It— 


Every man who uses a Townsend Wire 
Stretcher is pleased with the ease with 
whieh it is attached to thé wire, the rapid- 
ity with which the wire is brought into 
position for nailing, and the fact that he 
can stretch the wire and nail it to the post 
without assistance. These time and labor 
saving features have made the 


Townsend Wire Stretcher 


a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iron pincers with serrated steel grips war- 
ranted not to slip. Also ideal for tight- 
ening bands and wire on large shipping 
boxes, crates and bales. Send for Trade- 
—- also folder which gives complete 
etails. 


B. W. TOWNSEND 
Painted Post, N. Y. 
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While Metal is | a 
‘hie WHATS NEW 


AND STILL AVAILABLE FOR HARDWARE DISTRIBUTION 








Wood Bathroom Cabinets 
Meet Current Needs 


Miami Wood Cabinets are smart and trim 
in design, with attractive mirrors framed 
in STEEL (by permission of WPB). They 
are complete with standard Miami con- 
venience features. 


Prompt shipments. Write Dept. HA for 
new illustrated folder giving complete in- 
formation. 


3 Attractive 
CABINET MODELS 
The MIAMI Line 


consists of three 
smartly designed, 
completely 
equipped wood 
cabinet models; 
also wood-framed 
wall mirrors in six 
sizes . . . Cabinet 
bodies are made 
of kiln-dried hard- 
wood, with joints 
double - locked, 
glued, and ten- 
oned; door back 
of moisture-proof 
composition board; 
mirrors framed in 
STEEL, finished to 
match cabinets. 











No. 103W 
WOOD FRAMED MIRRORS 


Available in six sizes. 
Mirrors are No. | 
glass with 

ardwood frame; 
mirror back of 
Carey Utilizit 
Board; finish in 
three coats 
baked-on white 
enamel. ideal 
for installation 
in public wash- 
rooms, schools, 
clubs, office 


buildings, theaters, railroad and bus sta- 


tions, hospitals, hotels, etc. 

















MIAMI CABINET DIVISION 
THE PHILIP CAREY MFG. COMPANY 
Dependable Products Since 1873 


MIDDLETOWN, OHIO 

















Mil-du-rid Mildew 
Preventative 


Designed to kill and prevent mildew 
in the home, this fungicide is made 
from non critical-materials. Maker states 
it can be used safely anywhere in the 
home, on shoes, luggage, books, cloth- 





ing, floors, etc. May be wiped or 
sprayed on and, according to the maker, 
it will not hurt anything water itself 
does not harm. Mil-du-rid if used in 
sprinkle water will prevent mildew 
spots from appearing even if clothes 
are left for days before ironing, states 
the maker. A_ highly concentrated 
liquid, it may be used either with full 
strength or diluted with as much as 50 
parts of water, depending on the use. 
Attractive counter display cards have 
been made for the quart size bottles. 
Interchemical Corp., Trade Sales Divi- 
sion, Fair Lawn, N. J. 


Tennessee Enamel 
Post-War Plans 


Booklet concerning the post-war 
planning program of the Tennessee 
Enamel Mfg. Co., 4104 Park Ave., 
Nashvill :, 9, Tenn., has recently been 
adopted by the National Committee for 
Economic Development, Washington, 
D. C., as case study No. 3. Booklet 
outlines the program for post-war pro- 
duction and covers the subject from 
beginning to end. Some of the many 
ideas taken up are sales and promo- 
tion, pre-war products, post-war prod- 
ucts, research, manufacturing processes, 
plant rearrangement, equipment re- 
quirements, production planning, work- 
ing capital, tax planning, office man- 
agement, fiscal controls, labor relations, 
employment and training, and safety. 
All these subjects are elaborated upon 
in outline form. Another booklet en- 


titled, “Temco Porcelain Enamel Signs,” 
illustrates in color the signs of some 
of the nations’ advertisers, and devotes 
the center section to a picture story 
in seven parts showing how the signs 
are made. Also shown are the erection 
accessories designed by the company 
for the signs which are said to comply 
with all city ordinances. 





Fix-Iron For Repairing 
Metal Castings, Etc. 


“Fix-Iron” which is in powder form, 
is mixed with water as used, and then 
quickly and easily applied with a putty 
knife or similar tool. May be ham- 
mered into cracked or broken parts. 
Said to harden rapidly, and also to 
possess the same expansion and con- 
traction properties as iron itself, thus 
assuring a tight joint regardless of 
temperature changes. May be used on 
iron, steel, brass, and other metals, and 
on wood. Fully guaranteed by its 
maker, it is available without priorities 
in 1 lb. and 5 lb. cans; 25 and 100 Ib. 
kegs, and in 1% and 7 oz. glass jars 
for household use.—So-Lo Works, Love- 
land, Ohio. 


Sterling-Elec. 
Portable Sander 


Sander is designed to cover the en- 
tire range of abrading from course 
sanding to lapping and finishing. Mak- 
er states it provides fast, precise, and 
uniform cutting on wood, metal and 
plastic. Sanding pad is flexible and 
will conform to convex or concave sur- 
faces of moderate curvature. Special 
pads for unusual contour sanding or 
rubbing are also available. Tumbler 
action locks on the pad can be easily 
operated by a key that is furnished with 
the machine or by a screwdriver. As 
tumblers are turned to lockup position, 





gare 


they draw in slack, pulling abrasive 
taut on pad. Another feature of the 
Sterling 1000 is the non-vibrating action 
while the sanding pad is moving at. a 
speed of 4500 oscillations per minute. 
Sterling Tool Products Co., 358 East 
Ohio St., Chicago, Ill. 
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DETACHABLE BLADE 
KNIVES... for HOBBYISTS 


& EVERY ART & 
CRAFT! 


No other item you've ever handled 
returns you so much sound, steady 
profit, or your customer such com- 
plete satisfaction . . . and that’s why con- 
stant repeats make your profits swell. Here's 
healthy prosperity just waiting to be asked 
. » « GRAB IT! 





Address inquiries to Alfred Field & Co., 
sole distributors in Hardware Field, 93 
Chambers Street, N. Y 







Get our deal for (% 
this beautiful 
silent salesman. 


Let Sharp-Edged Advertising Help 


A national ‘‘big push’’ in publications reaching the 
very people who buy from you . . . plus strong, 
compelling ‘‘Dealer Helps’’ and this handsome 
time-proved display cabinet containing ample stock 
. . « these together make X-acto Knives with 8 
interchangeable blade types PROFITABLE. Get 


D.Colr 3 








YOUR SHARE OF 
INDUSTRIAL 

SOLDERING IRON 
BUSINESS? 


One thing is certain in these 
uncertain days—your best pros- 
pects are those plants engaged 
in defense production. You can 
sell DRAKE Soldering Irons to 
those plants—for DRAKE irons 
have the stamina to take the 
punishment of constant use. In- 
vestigate this “live” prospective 
market. 





Illustrated here is No. 600-10 (100 
watts, % in. tip) from the line of 
DRAKE Industrial Soldering Irons. 







ASK YOUR 
JOBBER FOR 
INFORMATION 


DRAKE ELECTRIC WORKS, INC. 


3656 LINCOLN AVE. CHICAGO, ILL. 
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Puritox Bug Killer; 
Nipon Roach Killer 


Puritox said to be three-way death 
to garden pests. Works through sur- 
face contact, stomach, and effective 
fumigant power. Made from paralysing 
agent said to be non-poisonous, com- 
bined with tobacco, lime and sulphur. 
Said to be ideal for beans, cabbage, 
flowers, grapes, berries, and many other 
garden plants. Maybe used as a dust- 
ing powder, a spray when dissolved 
in mild soapy water, or if desired, it 
can be dusted on plants after sprinkling 
with plain water. Available in 5-oz. 
1-lb, 5-lb, and 10-lb packages. Nipon 
is guaranteed by the maker to kill 
roaches, household ants, water . bugs, 
centipedes, and all fast moving crawl- 
ing insects. Simply dust or sift the 
powder around base boards, on cup- 
board shelves or behind stoves and 
furnaces. Insect walks through the 
fine coating of powder, breathes it, and 
then dies. Available in 3-0z. boxes, 
7-oz. cans or 15-oz. cans. Powder is 
poisonous. The Chamberlain - Haber 
Chemical Co., 1105 West llth St, 
Cleveland, Ohio. 


Electric Chick 
Brooder 


Electric brooder with heat deflector, 
bulb socket and four feet of rubber 
cord. Can be furnished also without 
electric parts. Said to provide abundant 
warmth for as many as 150 day-old 
chicks. Operates on ordinary light 
bulb; 100-watt bulb recommended for 
starting period. Amount of heat desired 
is controlled by size of bulb used. 
E-Con-O Jr., is especially recommended 
for use in room or house temperature 
of 60 degrees or more. Consists of 32 
by 32 in. strong fiber board hover with 
insulating properties equal to that of 
cork, according to the maker. Top of 
hover painted in red, porcelain socket 
has protected top. Said to be easy to 
assemble, and easy to operate. Ander- 
sen Box Co., Indianapolis, Ind. 





Liquid Fire-Retardant 
Coating 


Called Albi-Firepel “S,” this is a 
liquid coating that dries to a hard, 
white, flat surface with high light re- 
flective value, and it is said to insulate 
the surface of the material to which 
it is applied. Normal tone is white, 
but it is also furnished in several stand- 
ard colors. May be applied either with 
a brush or spray, its main use is the 
protection of interior building surfaces. 


Can be used on either old or new 
construction. Said to be highly adhe- | 
sive, it will bond well to wood, wall- 


board, sheathing board, wood fibre ma- 
terials, or metal. One gallon will give 


one-coat coverage on from 200 to 300 
sq. ft. Maker states that it is ap- 
proved by the Underwriters’ Labora- 
tories, Inc. Albi Firepel Corp., 9 Park 


Place, New York City 7. 

















Call Ryerson when 
you need steel — any kind, shape, 
or size. Large stocks are available 
at ten convenient plants. Ask for 
a Ryerson Stock List —your guide 


to quick shipment of steel. 


Principal Products incluac. 


Bars + Shapes « Structurals « Plates « Sheets 

Floor Plates « Alloy Steels « Stainless Steel 

Shafting « Screw Stock « Wire »« Mechanicol 

Tubing + Boiler Tubes + Reinforcing Steels 

Tool Steels » Babbitt « Nuts « Bolts « Rivets 
Welding Rod « Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 


PAINE 


CONDUIT CLAMP 


All clamps are rust proofed and are designed 
to hold porcelain bushings, thin wall or rigid 
| conduit, also armored cable. 














furnished FREE in each %'* 


clamp. 


Ask your Jobber and write for Catalog. 
THE PAINE CO. 
2963 Carroll Ave., Chicago 12, Il. 
Offices in Principal Cities 


7 
cd 
bi 
* 


FASTENING 
and HANGING 


DEVICES 
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Time to stock up 
for SPRING REPAIRS in 


MILWAUKEE 


BUILDERS’ HARDWARE 


@ Early spring repairs in home, com- 
mercial and public buildings will call 
for MILWAUKEE Adjustable Screen 
Door Hinges, 
“NU-JAMB” Spring Hinges and many 
other replacement items. Be sure YOU 
have a complete stock ready for your 
customers’ repair needs! For faster 
sal =, y pao customer satisfaction 

TANDARDIZE 4 MILWAUKEE 
BUILDERS” HARDWAR 


Pivot Gravity Hinges, 


“MILWAUKEE Adjustable Screen Hinge 


MILWAUKEE Quality Builders’ Hard- 
ware includes spring butt hinges, spring 
floor hinges, pivot hinges, lavatory 
hardware and others. 


MILWAUKEE STAMPING COMPANY 
816-B South 72nd Street 
Milwaukee 14 . 


TROY 
PATENTED- tt ) ) BEST 


FILE HANDLE (Patented) assures better workman- 
ship and safety to user. 


Wisconsin 














Fite “CARD clan sien. taps, an dies quickly 
TROY FILE WORKS 


Troy, Est. 1831 N. Y. 






















(WERE'S WHAT ) 
FOLKS NEED 
to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 


WATER 
PUTTY | epee 


WILL NOT SHRINK use. Will not shrink. 
STICKS AND STAYS pir Sticks and stays put. 
t * 



















Your jobber con give immedicte 
delivery on Durhom's Rock-Hord 
Woter Putty. Pocked twelve 1-Ib. 
cons or four 4-Ib. cans to cose. 
Also available in 25, 50 ond 
100-Ib drums for industricl users. 


DONALD DURHAM CO. 
Des Moines lowe 





The PLASTIC Repair Material 


in POWDER Form 
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Booklet Outlining 
Display Methods 


Entitled, “Retrieving Dollars,” this 
booklet outlines methods for building 
various types of attractive displays 
featuring the products which aid in 
conservation of household products and 
interior surfaces. One page of the book- 
let describes and illustrates a number 
of ingenious case cuts, which facilitate 
the building of the displays and at the 
same time utilize fully the space oc- 
cupied for storing additional stocks of 
the merchandise. Copies of the booklet 
are available on request. Owens-Illinois 


Glass Co., Toledo, Ohio. 


Charles Allen’s 
Book on Small 
Business 


Entitled, “Is Small Business 
Doomed?”, this book according to the 
publisher, is one for everyone who feels 
that small business and our profit 
system are in danger of becoming the 
victims of state socialism—and wants 
to do something about it. Mr. Allen, 
in his book, endeavors to overcome this 
danger by arousing the public from 
complacency and encouraging more in- 
dividuals to start businesses of their 
own to keep the profit system virile. 
The chapter heads are as follows: 
Small Business vs. Big Business; Why 
Small Business Is Essential; What 
Happened in Germany; Progress 
Through Depressions; The Fallacy of 
the New Era; The New Deal Mirage; 
The Outlook for Small Business; and 
No Middle Road. B. C. Forbes Pub- 
lishing Co., Inc., 120 Fifth Ave., New 
York 11, N. Y. 





Kitchen Cabinetry 
Folders 


Small folder containing nine pages 
describing and illustrating the composi- 
tion and construction of the Kitchen 
Maid cabinetry. Center page is devoted 
to small pictures of the highlighted 
points of the construction. Larger fold 
er opens up flat with complete scale 
drawings of Kitchen Maid standard 
units including the wall units, base 
units, sink units, and the sink fronts. 
On the back of this outline, is the key 
showing illustrations of the different 
units. Also on the back is a complete 
explanation of all materials and con- 
struction used in building these units. 
The Kitchen Maid Corp., Andrews, Ind. 





Sherman Guide of 
Display Material 


Containing 11 pages, this booklet 
illustrates and describes display mate- 
rials for year-around use. Contains in- 
formation and pictures of the new pic- 
torials, background and _ construction 
material, and also the necessary acces- 
sories. Back cover of the guide has an 
index of the contents and also a short 
item on display windows. Contains in- 


formation on a wide selection of cor- 
rugated and seamless papers, valances 
and continuous-roll-designs. Sherman 
Paper Products Corp., Newton Upper 
Falls, Mass. 


Polishing Cloths 


Chemically treated floor polish cloth 
and a new shoe cloth. Floor polish 
cloth is treated with a special wax so 
that it can be used to shine floors of 
wood, linoleum, and other materials 
Maker states that the cloth will not 
make the floors slippery or dangerous 
to walk upon. Since the cloth contains 
its own polish there is no need for using 
paste or liquid polishes the maker 
states, Shoe cloth is inexpensive, and 
will shine shoes quickly with little 
effort. Cadie Chemical Products Inc., 
621 Sixth Ave., New York City 11. 


Waterproof Linoleum 
Cement 


Available now in gallon cans, quart 
jars, and pint jars for use in the home. 
This type of cement is used for laying 
linoleum where an excess amount of 








CONSUMERS 
waTLPeOuOr | MOLL UM 








dampness may exist as on concrete 
floors, seams of linoleum sink tops, and 
for applying linoleum to plastered walls 
in kitchens and bathrooms. Consumers 
Glue Co., 3316-24 S. Broadway, St. 
Louis 18, Mo. 





Correct Answers 
to “Test Your 
Hardware Sense” 


(Questions on page 167) 


1—Answer: (1) calling customers’ 
attention to the item; (2) giving him 
complete information about it; (3) 
leading him to accept or buy it. 

2—Answer; Flag Day —June 14th; 
Fathers Day—June 18th; June Brides; 
School graduations; Beginning of Sum- 
mer—June 22nd; Camp and Vacation 
Days. 

3—Answer: It must have (1) power 
of attraction; (2) selling power; (3) 
well selected merchandise; (4) color 
harmony; (5) balance; (6) clean ap- 
pearance; (7) good lighting; (8) un- 
crowded appearance; (9) window cards 
and price tickets; (10) merchandise 
must be timely; (11) window must 
have originality. 

4—Answer: Tax is $4.00. It should 
be shown as a separate item on the 
sales slip. Example: leather hand bag 
$20.00; tax $4.00: total sale $24.00. 

5—Answer: Wage rate increase ap- 
proximately 14 per cent. 
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Locksmithing 


NOW MADE 
EASY! 
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New course 
for prac- 
tical men, 
mechanics, 
carpenters, 
fix-it shops, etc. Learn to fit keys, pick locks, de- 
code, make masterkeys. It pays. Send name for 
FREE details. No obligation—write today! 


NELSON CO. 
321 S. Wabash, Dept C-712, Chicago 














GO-WEST 


INSECT BAIT 


KILLS Cutworms, Snails, Slugs, 
Grassheppers, Earwigs, many Wee- 
vils and other insects. A true bait 
—not a dust or spray. Made from 
Sweet apple parings. Protects veg- 
etables, flowers, shrubs, ote. 





Ask your jobber—or write. 


AGRICULTURAL LABORATORIES, Inc. 
1122 Chesapeake Ave. Columbus 2, Ohio 








The Modern DOG Repellent 


“DOGZOFF”’ keeps 
dogs and other 
animals away from 
places not wanted. 





Harmless. Cannot 
“DOGZOFF” = om vegetation. 
Cenynigns 6088 Non-poisonous. 


Non-inflammable. Dealersareauthorized 
to sell ““‘DOGZOFF” under money-back 
guarantee. Order now for Spring trade. 


BOHLENDER PLANT CHEMICALS, Inc. 


TIPP CITY, OHIO. 














SKILLMAN 


Manufacturers 


7 BUILDERS HARDWARE 


Locksets 
Cast Shelf Hardware 
4 Dependable Product 
PROMPT SHIPMENTS 
SKILLMAN HARDWARE 
MFG. CO. 
Trenton 4, N. J., U.S.A. 











Gripper Clips 


| large Registered U. S. Pat. Offics 


‘or 
tools, gardes 
im a lements, 
ki utensils, 





GIBSON GOOD TOOLS, INC. * 
e Box 26B Orange, Mass., U.S.A. 














GUNSHINE 


J Ir Ol 
Fre ri ¢ A 


cHAMO 


IN U.S A 


“ASK YOUR JGBS8ER 
FOR GUR EXTRA VALUE 
SEWED PIECE CHAMOIS 


HOYT £& WORTHEN TANNING CORP 
HAVERHILL. MASS 


cos 


MADE 
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Coming Conventions 
and Events 


Alabama, Retail Hardware Associ- 
ation of, annual convention, May 8-9, 
Headquar- 
ters and sessions at the Whiteley Hotel. 


1944, at Montgomery, Ala. 


J. H. Crowe, 1906 Fifth Ave., Birming- 


ham, Ala., is secretary. 


Arkansas Retail Hardware and Im- 


plement Association, annual conven- 
tion, May 11-12, at Little Rock, Ark. 
Headquarters, sessions and exhibit at 
the Marion Hotel, George L. Turner, 
322 E. Markham St., Little Rock, Ark., 
is secretary. 

Carolinas, Hardware Association of 
the, annual convention, June 8-9, 1944, 
at Greenville, S. C. Sally Couch Mas- 
ten, 118 E. Fourth St., Charlotte, N. C., 
is acting secretary. 

Eastern Hardware Golf Associa- 
tion, golf tournament, June 8, 9 and 10, 
1944, at the Westchester Country Club, 
Rye, N. Y. H. L. Gilliam, Wood Shovel 
& Tool Co., 30 Rockefeller Plaza, New 
York City, is treasurer of the club. 

Louisiana Retail Hardware Associa- 
tion, Inc., annual conventions, June 14, 
1944, at the Heidelberg Hotel, Baton 
Rouge, and June 16, 1944, at the Vir- 
ginia Hotel, Monroe. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss., is 
acting secretary. 

Mississippi Retail Hardware and 
Implement Association, annual conven- 
tion, June 12, 1944, Jackson, Miss. 
Headquarters and sessions at the Hei- 
delberg Hotel, David, O. Mansfield, 
P. O. Box 1696, Jackson, Miss., is act- 
ing secretary. 

National Retail Hardware Asso- 
ciation, Congress, July 25-27, 1944, at 
the Sherman Hotel, Chicago, Ill. Riv- 
ers Peterson, 333 N. Pennsylvania St., 
Indianapolis 4, Ind., is managing di- 
rector. 

Sheet Metal Distributors, Na- 
tional Association of, war conference 
May 9-10, 1944, at the Bellevue-Strat- 
ford Hotel, Philadelphia, Pa. Thomas 
A. Fernley, Jr., 505 Arch St., Philadel- 
phia, Pa., is secretary. 

Triple Mill Supply Convention, 
May 22-24, 1944, at the Palmer House, 
Chicago, IIll., comprising the Southern 
Suply & Machinery Distributors’ 
Ass’n, E. L. Pugh, 314 Volunteer Build- 
ing, Atlanta, Ga., secretary; National 
Supply & Machinery Distributors’ Ass’n, 
H. R. Rinehart, 505 Arch St., Philadel- 
phia, Pa., secretary, and American Sup- 
ply & Machinery Manufacturers’ Ass’n. 
H. Kennedy Hanson, 1108 Clark Build- 
ing, Pittsburgh, Pa., general manager. 








Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 184 




























te FLEX-BLADE) 


To create consumer demand for 
RAYFLEX BLADES in your community, 
we will advertise our product during the 
lawn-mowing season in the following 
Magazines: 
American Home 
House Beautiful 
House & Garden 
Horticulture 
Flower Grower 
Gardeners’ Chronicle 
Home Gardening for the South 
American Cemetery 


Several Million Lawn Mower Owners will 
read this message. 

Your customer can't buy a new lawn mower 
for the duration but he CAN buy a RAYFLEX 
BLADE which will increase the efficiency of 
his present mower by 50% and assure a clean, 
even shear. No mechanical skill is required 
to insert a RAYFLEX BLADE. 


Attractive Display Cards and Circulars 


Speak to your Jobber— 
or write us today 


FLEX-BLADE WORKS 
~ 324 West 70th St., 
New York 23, N. Y. 
Dept. H 











— that’s the 
size-marked pump leathers. 





No Mistakes 


More sales in less time, with less effort 
result of selling Simplex 


The sharp, clear size markings on all 


Simplex pump leathers assure quick, easy 
sales — without mistakes and annoying 
exchanges. 


Ask your jobber or write 
us for price list. 


MANUFACTURING 


AUBURN, 








Zr 


ALLI GATO R 


STEEL BELT LACING 





FOUR SIZES IN 
ECONOMY ODIS- 
PLAY UNIT. For 
quick over-the- 
counter sales 
use this Econ- 
omy Display 
Unit, containing 
3 packages 15E 
2 of 20E, 3 of 25F 


THIS ECONOMY PACKAGE is a 
particularly attractive merchan- 
dising item. It avoids the neces- 
sity of breaking a standard box 
of lacing. Contains one set of 
lacing complete with gauge and 
hinge pins for a 12" belt and the 
lacing can be broken to length 
for the narrower belts. 


Weight Belt 
Thi (a 


FOR KEEPING 
UP YOUR STOCK 
these Economy 


packed 10 of a 
single size in 
corr ship- 
ping carton 
shown above. 


Lacing List 























No. Per carton Per carton and 2 of 27E. 

1SE $4.75 3.1 Ibs. "| to S60" 

20E 5.00 4.1 lbs. 540" to Ke" > i 

25E 6.25 4.9 Ibs. Hq" toto" | Tay ist 85.66 

27E 6.65 5.8 lbs. 14" to %o" a 
{ 35E 8.50 8.4 Ibs. %2"" to Ke ORDER FROM 








All prices subject to discount YOUR JOBBER 


FLEXIBLE STEEL LACING COMPANY 


4616 Lexington Street, Chicago, Illinois 
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SPRING HINGES 


Type 2001 
The “Triplex” 


Our more than 50 Years’ experience has given us the approval 
and recognition of the leading Architects and Builders as Manajae- 
turers of Spring Hinges of Quality. We are proud of the fact thet 
Chicago Spring Hinges have been used for many of our Country's 
@reatest war plants and for ships of our Navy. 











Chicago Spring ‘Hinge Co. 


CHICA NEW YORK 
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LAMSON CAP SCREWS 


@ Lamson full finished cap screws of SAE 1020 
steel have approximately 90,000 Ibs. per sq. in 
minimum tensile strength. Our high carbon cap 
screws of SAE 1035 steel, heat treated, have approx- 
imately 150,000 lbs. minimum tensile strength. 
A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
Jor you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 












Yy) 
Always in Season 
1ii/ Because G, 


BLACK LEAF 40 
has So Many Uses! 


@ It kills many destructive insects on 









Pag flowers, fruits, vegetables and other types 
Victory Gardens of vegetation; or spread on roosts it kills 
Drench for Sheep ,oultry lice and feather mites. As a dip 
and Goats it is effective for scab on sheep and lice 
Flowers and ticks on sheep and cattle. Used also 
Fruits to control internal parasites in sheep and 
Shrubs goats. Full directions with every package. 


Tobacco By-Products & Chemical Corp.,incorporated 
Louisville2, . . . . #£Mentucky 


They Look For the Leaf on the Packgge 


HARDWARE AGE 








TE 
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AFTER 4 YEARS, 
MORE POPULAR THAN EVER 


EVENHEAT fen 


Magazine Type 

COAL HEATER 
With an Exclusive SECONDARY AIR INTAKE Necessary for Proper 
Combustion. 





ELIMINATES PUFFING and BLOWING 

The Auxiliary COMBUSTION CHAMBER MIXES cae ae 
SECONDARY AIR with the gases forced from ee —].3 
coal in process of coking. ’ 
Scientific Construction 


INCREASES THE 
HEAT OUTPUT 


TEST SHOWS HEAT OUTPUT UP TO 59,350 B.T.U. 
Burns gases and products of combustion that are 


a The Latest 
In Magazine 
Type Heaters 


Sold only thru 
recognized 
hardware and 
appliance jobbers 








Lined with Specially 
Designed Heat Retaining 
Fire Brick. 

Have your jobber obtain full particu- 
lars if he is not already an EVENHEAT 

Distributor. 


MIDWEST STOVE CO. 


728 Delaware Kansas City, Mo. 

















YOU CANT 


Sani ‘Wax 


THE MIRACLE CLEANER FOR 
WOODWORK AND FURNITURE 


that smashes sales records. Every house- 
wife needs it—nearly every housewife 
wants it—every user buys MORE! 


THE SOM) WAX (0 


TRY 24 BOTTLE 
ON US! 


We will ship them for $10.00 (to retail at 79c a bottle) 
f guaranteeing sale in 60 days or your money back. Find 
# out now what Sani-Wax can do for YOU! Write or wire 
for this Trial Deal. 
Ask Your Jobber About Sani-Wax 
THE SANI-WAX COMPANY, CLEVELAND, OKLAHOMA 


a 





BALL CONTACT 
WITH FLOOR 


THE SCHATZ MANUFACTURING CO. 
U.S. A. 


REPRESENTATIVES LOCATED AT 
Detroit: 2640 Book Tower * Chicago: 902 S. Wabash Ave. 
Cleveland: 402 Swetland Bldg. * Los Angeles: 5410 Wilshire. Blvd. 


APRIL 27, 1944 


HERE is the modem, stream- 
lined caster—the ball bear- 
ing “ACME” caster that rolls 
smoothly and easily in any 
direction. Protects floors, 
rugs and floor covering of 
any kind. — 


“Arme” 
CASTERS 


A fast-selling item and a 
real profit-maker. “ACME” 
Casters sell themselves. All - 
you have to do is roll an 
“Acme” on the counter and 
the sale is made. The ex- 
clusive ball bearing feature 
makes “Acme” the out- 
standing caster of the trade. 


The manufacture of “‘Aeme” Casters will 
be discontinued for the duration. We 
can only supply ‘“‘Aeme”’ Casters to 
heustomers with high prierity ratings. 
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GUARANTEED | 
AS TO QUALITY, 
AND FINISH 


FIT 














Patterns are available for practically all plows, 
listers, middlebreakers in No. | soft center or No. 
2 crucible steel of the highest quality obtainable. 
Send today for catalog and trade prices. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO 


CARPENTERSVILLE, 


ESTABLISHED 


ILLINOIS, U.S.A. 


1873 








If you have any Marlin Guns, 
would you let us know the 
model number and quantity? 
We have many requests from 
shooters for all Marlin models. 
We want to direct shooters to 
those dealers whom we know 
have the desired Marlin model 
in stock. Of course, there are 
precious few Marlin guns still 


N.Y. Sales Office: 
17 East 42nd Street 
New York 17, N. Y. 


Straight-shooting 
guns since 1870 





available, but if you have any, 
we'd like to help you sell them. 

Marlin continues on war work. 
Our post-war plans are well ad- 
vanced to give shooters the im- 
provements they asked for in the 
contest we ran last year. You 
can look forward to a bigger 
and better Marlin line after the 
war. 


Murlin 


FIREARMS 


COMPANY 








ARgain ave UNDER 
ESTIMATED 
The 
ACCEPTANCE 






SAW BLADES 


Even with increased production of Quality Trojan 
Saw Blades and Frames, we cannot eliminate back 
orders. The same high standard of quality, that is 
the basis of this gratifying demand, will always be 
a part of Trojan Products. Trojan Blades have filed 


and set teeth (not stamped). They are made of 
high carbon content wire, oil hardened and tem- 
pered to stand maximum abuse. Specify Trojan 
lades and Frames in all your Postwar specifications 
and you will practice True Economy. 


ACKERMANN, STEFFAN & CO. 
4534 Palmer St. © Chicago 39, Ill. 
NEW YORK: 200 Church Street. 


SAN FRANCISCO: Houston & Merton, 1270 Bush Street. 
MONTREAL: W. Claire Shaw, 407 McGill Street. 








VACO MAKES 
173 Types of Drivers 
and small tools 
WRITE FOR CATALOG 
We also create special tools 

for special purposes 


VACO PRODUCTS CO. 


3256. Ontarie Street., Chicago 1, tll. 
dian Branch Wareh 
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FARRELL-CHEEK 


FIRE-FIXER 





FURNACE TOOLS 
OC — 


CLINKER TONGS 
ASH HOES 


CLINKER RAKES 





SLICE BARS 
CLINKER HOOKS 
BACK-UP WRENCHES 





Good Quality, Practical Design, and Convenient 
Use Has Made The FIRE-FIXER Line The 
“LEADER” in Furnace Tools. 


ASK YOUR JOBBER FOR CATALOG, 
OR WRITE DIRECT TO: 


FARRELL-CHEEK STEEL CO. "21%" 











Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 





LINOLEUM umes a 
PASTE ose 


) Ready for USC | sats te Old of 
for laying and | new piaster 

patching. Also 
used on drain | Does not 





{ boards and stair | Shrink — 
“treads. peel or 
crack, 
Packed: 
Packed: 
Pinte—Quarts—Gallons 12% & 
5-lb. car- 


The Old Reliable tons. Also 2—5—10-lb. Bags. 





CONSUMERS Brushes fs 
CRACK Need the \§ 
FILLER Best of 


OR WOOD PUTTY Care 
Mixes smooth, DAISY 


dries hard and 
stays put — will | will do that job. 











a aie em Retail: 
shrink or peel. 
3-oz. cartons ........ 10¢ 
break: 
pane Rainn, Senee oe Sas 12-0z. package ..... 25¢ 


in wood, stone, etc. 
5-oz. and 1-lb. cartons. 





Packed 1 gross to the case. 








CONSUMERS GLUE COMPANY 
SINCE 1906 


ST. LOUIS [18] MISSOURI 























/ 
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CLAMPS 
The most complete and up-to-the-minute line of 4 
modern clamps, selling in velume to war industries ~* ‘ 
because of time and labor saving features. Quikcet 
These new and better clamps sell themselves 
on demonstration 
GRAND Quikcet For fast (4-second) clamping— 
Instant ‘ratchet set, fulerum screw tightening. < 
l-hand operation, and a non-creeping grip even on 
irregular surfaces. Proof tested alloy-steel of forged 
clamp capacity. All screws, rods and handles CcoPp- 
PER PLATED to prevent welding spatter. Four 
sizes: 2”, 3°, 4” and 6” Openings. The ideal 
production clamp. 
QUIKCET Bar Clamp with multi-dise clutches that 
hold securely at any point on bar. Any length 
GRAND Dual Grip CLAMPS Take a sure grip. 
Will not slip regardless of shapes held. No twist- 
ing or creeping when tightening because of double 
fulcrum and side screws. Screws, swivels and vise 


type handles COPPER PLATED. 
GRAND Quick Lockcet GRAND Alloy-Steel 


Set 
Se ee — A new advance in medium ser- 
lutely non - creeping vice clamps. Proof tested ¢a- 
erip. Spring tension pacities are even greater then 
holds to desired open- those of forged clamps. Replace 
ing. Trigger release able swivel on ball and socket 
bre | L. = joint for tighter holding. All 
setting. Heavy gauge screws, swivels and vise type 
steel. Special model handles COPPER PLATED. 
for aluminum and soft Four sizes: 4”, 6”, 8” and 10 


metals. Openings. Also with %” and 1%” 
Opening, proof-tested to 4500 Ibs. 
GRAND Malleable tron “‘C” 
CLAM 









for heavy service. 


A Complete Line of GRAND 


an Spatter Proofed Sli 
Clamps & sizes. : —_ 
= <5 "Vv" JAWS 
for all size 
~- clamps 
— Smart dealers are cashing in on 
volume orders with this Nationally 
advertised, modern production clamp 


line that has no competition. Prompt 
delivery on priority orders, 

GRAND DOORCONTROLS 

The Most Complete Line — Most 

Widely Sold—Standard with 
Architects and Builders Fvery- 
where. Extend only 1%” from 
door. GRAND Adjustable Steel 
Re-inforced Shoes last for years, 
yet are replaceable. Limited 
Quantities now available. Write us. 


Write for Catalog 


GRAND SPECIALTIES CO. 
3130 W. Grand Ave., 
CHICAGO 22, ILL. 








War Work Limits Supplying All Demands for 


CHICAGO LOCKS 
e®ee but eee 


We Look Forward to the Day When We Can Again 
Fully Supply All*Our Customers 
a 


In the meanwhile please remember 
All CHICAGO Locks—lock BOTH 
SIDES of Shackle. + «This 
‘‘Double-Locking—Double Secur- 
ity’’ promotes quicker, easier sales 
—with every sale winning extra 
Customer Good Will—for YOU! 


There's a "CHICAGO" 
Lock for Many Needs 





Padlocks, “‘Ace’’ Locks, Cylinder 
Locks, Single, Double Bitted, 
Locks for Burglar Alarms and 
Airplanes. 











Drawer Lock No. 1970 
Shown Half Size 
Zone 14 


CHICAGO LOCK..COr?eiictesiii"" 


i lve 





= 
ir 
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<a 
Follow These Clues for 


Better Performance 


Wien it comes to cutting glass 

.. any kind of glass, it doesn’t require 
a Sherlock Holmes to track down the 
best glass cutter for you to use. The 
following outstanding FLETCHER fea- 
tures add up to 100% in glass cutting 
performance: 

@ HARD BRONZE WHEEL BEARINGS 

@ FINEST QUALITY STEEL WHEEL 

@ DUO-GROUND CUTTING EDGE 

@ SMOOTH POLISHED BLADE 

@ FINGER-FIT HANDLE 

@ SPECIAL WHEELS 

@ “GOLD TIP” IDENTIFICATION 


Send for our catalog describing the 
complete line of FLETCHER products. 


THE FLETCHER TERRY CO., FORESTVILLE, CONN. 


CANADA, JOSEPH TAYLOR & SON, TORONTO 


CLARK GEM FLUE STOPPERS 














Featuring 


Sens , new 
#1 Gem series of pictures 
lithographed on 
metal blanks 
(changed to paper for the duration) permanently clenched 
into the face of the flue stoppers. Folding wire fasteners 
attached to slots raised from the metal of the blank. 


Specifications for the complete line 
Blank Shipping Weight 






#5 Flue Stopper 


Diameter Fasteners Per Dozen Per Gross 
#3 Gem 8-17/64" 6” or 7” Wires : pe. T os. 43 Ibs. 
#8“ 9-%* 7” or 8” 62 Ibs. 
— = 7-29/33” or = 3 Ibe. 7 os. 47 ibs. 
#0 * 5-%” i 2 Ibs. 28 Ibs. 
#5 Filme 8-17/64" 3 Ibs. 13 os. 47 Ibs. 


Ajustabte Bands 
for 5”, 6”, or T” 


PACKING—1 dozen per carton, gross ease. Our metal allotments 
permit making the No. 3 Gem me at this time and we are apportioning 
our supply as equitably as possible on the basis former consumption by 
our customers. 
Order from Your Wholesaler, or Write Us for 
Reference 


J. L. CLARK MANUFACTURING CO., Rockford, Illinois 
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MAKE SURE 
OF 
MORE BUSINESS 
NOW! 
USE- 


Lists That Bring Maximum 
Success To Your Direct Mail 
Sales Promotion Advertising 
And To The Personal Sales 
Contacts Of Your Salesmen 


We can supply you with 
the following lists :— 


Outstanding Major Hardware Retailers 
whose sales exceed $50,000.00 Annually. 
For $19.00 


Major Hardware Retailers whose sales 
exceed $30,000.00 Annually. 
For $10.00 per M. 


Hardware Retailers whose sales are 
$20,000.00 to $30,000.00 Annually. 
For $10.00 per M. 


Hardware Retailers whose sales are less 
than $20,000.00 Annually. 
For $10.00 per M. 


Hardware Retailers (Complete List). 
For $9.00 per M. 
Lumber Yards. 
For $10.00 per M. 
Department Stores handling Hardware 


and Housefurnishings. 
For $10.00 Complete 


We also supply lists of hardware retailers in one 
state or in as many states as may be desired. 
When more than 2000 names and less than 10,000 
are purchased, the price is $11.00 per M names; 
when less than 2000, $13.00 per M. 


All lists are compiled in loose leaf list form. 
When desired on 3”x5” cards there is an extra 
charge of 75e per M for the cards. 


We also do addressing and mailing of circular 
matter at reasonable rates. 


Ask for Details 


HARDWARE AGE 


Direct Mail Addressing Dept. 
100 East 42nd St. New York 17, N. Y. 





HARDWARE AGE 
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AVAILABLE 
NOW! 












(NO-LIFT? 
IRON PAD 


FIREPROOF ASBESTOS 


* 
PROTECTS IRONING 
BOARD & COVER 


* 
NON-SKID SURFACE 


IRON PAD 


Entirely new ... and 
a real money-maker! 
A staple necessity that 
will bring repeat sales 
year after year. House- 
wives like the conve- 
nience—and the low 
price. Complete sales story printed on each Pad. 


—Solid asbestos, with gl - 
PRO ‘a TEX PAD ing hits oe Gee dd 
attractive Coffee Cup design. 4 popular sizes. 101 uses 
in the home. 


BURNER PAD 33! tie sit 
ing or burning. An unusually durable Pad at a re- 


markably low price. 
WRITE FOR ILLUSTRATED CIRCULAR AND PRICES 


BALLONOFF METAL PRODUCTS CO. 


1820 EAST 37th ST CLEVELAND 14, OHIO 





























‘SEMI-FINISHED NUTS 


@ As one of the largest producers of nuts, we supply 
Semi-Finished, Castle, Slotted, Cold Punched, 
Hot Pressed, Cold Forged, Stove Bolt and Machine 
Screw Nuts jn any quantity from stocks. We make 
nuts from non-ferrous alloys to specifications. 
A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
for you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 
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Steel-Fashioned War Mate- 
rial is working 100% to hasten the 
day of Victory. Then Walters will 
again mean Kitchen Equipment— 


for you and your customers. 


BUY BONDS, BONDS AND 
MORE BONDS 


ALA acts 


WALTERS el’ 
ut Company 
ta 4" Foe ER 




















FILTO-KLEEN 


The amazing new 
type water filter— 
one of the fastest 
selling items that 
has appeared on the 
market in recent 
years. Assures pure, 
clean, healthful 
drinking water in 
every home. 


ATTACHES EASILY 
TO ANY FAUCET 


Replaceable  cellu- 
lose filter pads 
trap dirt, moss and 
other harmful de- 
posits, releasing 
only the sparkling 
clear, freshly - fil- 
tered water. 


FILTO-KLEENS are made of special molded bakelite 
plastic and nickel-plated metals. Come in attractive red 
and black colors. Packed one dozen to the display 
carton, including one dozen cellulose filter pads, free. 
Retail selling price, for ordinary threaded faucets, $1.00 
each. With adaptor for smooth faucets, $1.25 each. 
One dozen free filter pads with each filter. 


ORDER FROM YOUR JOBBER OR WRITE DIRECT. 


THE FILTER-KLEEN MANUFACTURING CO. 
BOSTON 21, MASS. 
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A Best Seller in Leading Stores 


The CAVEX Rake is the ONLY scientifically 
correct All-Purpose Lawn and Garden rake. 
Once used, it will always be preferred be- 
cause of its many unique features. i 
rake combs lawns without injury to grass, 
is especially adapted for creeping bent 
and cleans even embedded i 
leaves and debris without root destruction. 
The Cavex Rake is absolutely Self-Cleaning. 
The short tong side of the rake is un- 
equalled for garden work in pulverizing and 
loosening soil. It is easier and smoother 
to operate — makes reseeding simple. 


Unexcelled for 
— traps on golf courses. 








brace and selected hardwood 


Once More fAvailable!. .CAVEX 


ALL-PURPOSE Lawn and Garden Steel RAKE 


“Tomorrow's Rake Today!" 


A boon to every Victory Gardener... . 
always the Best Rake for Lawns, Saves 
labor—operates easily with ‘'carpet- 
sweeper’ 
Steel has been released to permit us 
to resume manufacture of this impor- 
tant garden tool. 

Sturdy Construction: High carbon steel 
teeth on 
handle 
handle. 
The CAVEX Rake will sell itself on 
demonstration. Write today for quantity 
prices and discounts. 





motion. 


cold rolled shaft. Riveted 







Absolutely 
SELF-CLEANING 
@ No lifting. Always kect on ground. 
@ Only successful rake for creeping bent. 
@ Flanged teeth on one side for garden 
use. Harrows and pulverizes ground finer. 


ne eet or camous CAVEX A. & A. MANUFACTURING CO. 


Cultivator, Edger, Scraper and Weeder. 525 North Noble St. 


Chicago 22, Ill. 











#4107 Z Sensational Sellers 


High Relief Wall Placques 


In beautiful colors. 
Works of Art in every detail. 














8x10 inches, made of % inch thick, fine cardboard. 
subjects, one, three brighteyed kittens, 
intensely interested puppies. The eyes of both kittens and 
puppies look so natural, they almost sparkle. 

$4.80 per doz. pieces, in six doz. lots $4.50 per doz 


#4174 Z Mirrored 
Whatnot Shelf 


8 inches high, 6 inches wide, shelf 3% 
x6 inches. Front completely mirrored. 
$9.60 per doz. packed 1 doz. 
In three doz. lots $9.00 per doz 





Two 
three 


in carton. 


We carry a very large line of attractive GIFT GOODS, ranging 
in price from $1.80 to $90.00 per doz. 
trated price lists, mailed to any hardware store on application. 


LEO KAUL inci 


Complete set Z of illus- 


115-119 Z 
So. Market St. 
Chicago 64, Ill. 








GARDINER SOLDERS 









Now Serving the Firing Line 


Due to war needs, materials essential to a depend- 
able solder for utility purposes just isn’t available 
for civilian use. Therefore, until Uncle Sam says OK, 
we are only able to supply our Jobbers and Dealers 
with Gardiner Quality Solders to a limited extent. 


ra "Ae 
wagy* ° é , Fi 


4821 S. CAMPBELL AVE., CHICAGO, ILL. 


a S. GOVERNMENT 
Specification 0 ag 




























CHAS. 0. LARSON CO. 
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A NAME THAT GUARANTEES 


SUPERIOR QUALITY 
BRIGHT WIRE GOODS 


* STERLING, ILLINOIS 


HARDWARE AGE 




















NCIL 
Ohio 





AGE 


PYREX 


GAUGE GLASSES 


30.000 DOZENS 





RED LINE GAUGE GLASSES. 


cafor Glasses, etc. 


“ LUBRICATOR CO. 
ELM 7. 





MES B 


J L 
IRA, N. 













A complete stock for immediate delivery of 
CORNING STANDARD, PYREX HIGH PRES- 
SURE, PYREX RED LINE and PYREX BROAD 


Machine facilities available for special lengths. 
Also Glass Cylinders, Oil Cup Glasses, Lubri- 
Write, wire, or phone. 





MOORE pusu-pins 


* THE PIN WITH THE HANDLE 


PUSH-LESS HANGERS 


* THE HANGER WITH THE TWIST 





Well-known since 1900 for every 
pin-up or hang-up need. Two top A 
quality products that bring repeat ( 
sales and satisfied customers. J 
MOORE PUSH-PIN COMPANY - Since 1900 


113-25 Berkley Street, Phila. 44, Pa. cal 








Any Mechanic 
WILL TELL YOU! 


BERNARD 


Parallel Action 


TOOLS 


= 7 $ ont Thrall 
‘‘More é onliet Lee 


POWER to YOU!” 


Serving industry for over three-quarters of a century 


THE WM. SCHOLLHORN CO., NEW HAVEN, conn.! 









7) FOR THE 
DURATION.. 


we're working 100% for Uncle Sam. But . . our engineer- 
ing department is constantly experimenting with new 
ideas and materials to assure GEP’s post-war line being 
first with the best and latest . . as usual. 


GEPHART MFG. CO. 
1020 West Adams Street + Chicago, Ill. 


Specialists in Steel Fishing Rods for 
BAIT CASTING « FLY FISHING ¢ SALT WATER FISHING 

















SAFETY TOP 
DISPLAY BOX 






NO METAL::: 
| NO SHOCKS 
NO GLASS 


ASK YOUR JOBBER FOR COLORTOPS! 
NO CUTS . 














<TR> COLORTOP FUSES 
=> COLOR TELLS SIZE 


Eye-appealing—Sales Getting 
No shocks, burns or cuts 
Attracts attention—Increases sales 


COLORED CARTON 


Sell 5 fuses at a time—no wrapping 








SPW). U.S.A| 


AVAILABLE NOW FOR Civilian USE 
with the proper priority 
e NO. 32A WARTIME TORCH 
@ NO. 22A FIRE POT 


Correct design, sound construction and high operating 
efficiency. 


CLAYTON & LAMBERT 
MANUFACTURING COMPANY 
Torch and Fire Pot Division 14247 Tireman Ave., Dearborn, Michigan 























‘ (ine FIXING GOES WITH HOUSECLEANING ----- -- FRANKLIN | 










FIXING THE 
TABLE 
es) FROM THE HARDWARE STORE 
2 


'M STARTING _ 




















APRIL 27, 1944 


I Just GOT BACK \ on! I's PERFECT—HOW \(THIS 1S IT! 
DID YOL) DO IT SO 











New Customers id 
become Repeat 
Customers with, 


©) FRANKLI 


A GENUINE HIDE 
GLUE With NO 

MIXING, NO 
HEATING / 


QUICKLY 2 








THE FRANKLIN GLUE COMPANY 
Columbus 3, Ohio 
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| Clamsihied Adwentining Rater 4 





Help Wanted. Accounts Wanted 
Business Opportunities 
Sales Representatives Wanted 


Positions Wanted 
a = pene set solid, maximum, 


Each additional WHEcccccccee M8 
Allow Seven Words for Keyed Address or Y our Address 


BOXED DISPLAY RATES 


DISCOUNTS FOR CONSECUTIVE INSERTIONS 


4 insertions, 5% off; 8 insertions, 10 % off. 


Due to the special rate, these discounts do 
not apply on Position Wanted Advertise- 
ments. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
mot currency of stamps. 


Samples of Merchandise, Literature, Cata- 
logs, etc., will not be forwarded to boz 
number advertisers unless accompanied by 
sufficient postage for remailing. 

HARDWARE AGE is published every other 
Thursday. Classified forms close 15 deys 
previous to date of publication. 








Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St.. New York City 














Essential Workers Need Release Statements 








FACTORIES 
WANTED 


Now and post-war that are able to 
make items for sale to Depart- 
ment Stores, Hardware or Plumbing 
Trade. National sales organization 
sufficient to sell entire output. 
State items you can make. 


FOSTER SUPPLY CO. 
1549 Hertel Ave., Buffalo 16, N. Y. 











ATTENTION MANUFACTURERS! 


HIGH GRADE SALESMAN wants te represent woll- 
In Chicago and Middle West a 


ouses and 
Atgvatatanceship of Meveaty (20) years and substantial 


following 
JOHN C. McCARTHY 
6627 Glenwood Ave., Chicage 26, I1!. 











SALESMAN 


Well Established Eastern Hardware 
Manufacturer desires salesman for cov- 
ering all or substantial part of Pacific 
Coast territory. Required to have 
acquaintance with jobbers and dealers 
to devote himself exclusively to our 
line of shelf hardware, including Build- 
ers hardware specialties. Opportunity 
now for good man to start and build 
for post-war sales. Salary and expenses 
now, with commission incentive after 
war. No reply considered from sales 
agencies, or distribution organizations. 
Want a man who will be one of our 
own organization. Right man in time 
will manage our contemplated Pacific 
Coast branch. Statement of availability 
required. Reply giving experience to 


Box H-400, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











WANTED—MAN WITH HARDWARE EX- 
PERIENCE. Prefer one able to arrange window 
and floor displays, but not essential. State draft 
status, age, etc., when replying. Statement éf 
availability required. Addrese Box H-398, care 
¢ <a Acz, 100 East 42nd St., New York 





FOR SALE—SHOW CARD WRITING MA- 
CHINE “Line-O-Scribe”, Like New—-Original 
Cost $200.00—$50.00. L. E. Waddell Hdw., 
Cottonwood Falls, Kans. 





WANTED — POSITION IN OHTO OR 
PENNSYLVANIA as Assistant Manager or 
head of Department in Hardware Store. Past 48 
years of age, contracting and hardware experience. 
Address Box H-416, care of Harnwarge Acoz, 
100 East 42nd St., New York 17, N. Y. 





FOR SALE: FRUIT DEHYDRATORS, ALL 
metal—size 24x18x3—bright tin drying surface— 
$2.00 each net cash with order F.O.B. Newark, 
Ohio. Also limited quantity triple coat white 
enamelware sauce pans, small dish pans, wash 
basins, straicht sauce pots, ladles, bed-pans. Write 
=... list. Union Hardware Company, Newark, 
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10,000 lbs. BB Shot (steel) zinc- 
coated, rustproof, clean. To close out 
to the highest bidder. Or will trade 
for 60,000 rounds of shorts, longs 
or long-rifle cartridges. 


PENNY ARCADE CO. 


LINES WANTED | 


We are prepared to handle lines 
in general export on either 
representative or distribution 
basis. 


Correspondence invited. 


PAN-AMERICAN ENTERPRISES, INC. 


EXPORTERS 
401 BROADWAY, NEW YORK 13, N. Y. 











SALESMEN WANTED 


to sell our line of Gem Heel Plates to 
the Wholesale Hardware Stores on a 
commission basis. Territories Open— 
New England States, Southern States, 
Western States, and Pacific Coast. 


FINDERS MANUFACTURING COMPANY 
2635 S. Wabash Avenue, Chicago 16, | 














LINES WANTED AS A MANUFACTURER'S 
AGENT calling on the jobber trade in the follew- 
ing States: Iowa, Minnesota, North Dakota, 
South Dakota, Nebraska, Missouri and Wiseonsin. 
Address Box H-382, care of Harpwarzs Aez, 
100 East 42nd Street, New York 17, N. Y. 











326 St. Paul Pl., Baltimore, Md. 








HARDWARE AND MILL SUPPLY CLERK 
EXPERIENCED. Statement of availability re- 
quired Sooty 27-49 Jackson Ave., Long Island 

ity, ° 





WANT .22 SHORTS OR LONGS AMMUNI- 
TION. Any amount. Will pay $130.00 per case 
(10,000 shells). Cash waiting. Distance no 
barrier. Peerless Vending Machine Company, 

HA, 220 West 42nd Street, New York, 
N. Y. Wisconsin 7-8610. 





MANUFACTURERS’ DIRECT SELLING 
REPRESENTATIVE WANTS additional line, 
builders’ hardware specialty preferred. Territory 
New England States, New York, New_Tersey, 
Pennsylvania and export. Eugene E. Peterson 
Co., 30 Church Street, New York 7, N 





FOR SALE—PUMP. CHICAGO PUMP 
COMPANY. Two Inch Centrifugal Pump for 
Industrial or Irrigation Use. Like New—$50.00. 
L. E. Waddell Hdw., Cottonwood Falls, Kans. 





ATTENTION RETAIL HARDWARE DEAL- 
ERS, WE offer the following merchandise in 
limited quantities: Mop Sticks Large and Small 
sizes metal spring type, Reinforced W: 
Wringer Buckets with all metal wringers attached 
—12 Ot. Size. Also complete line of Tampico 
and Horse Hair Costas Floor Brushes, Wire 
Scratch aa ; x ow—$1.50 Doz. SCO 
PRODUCTS OMPANY, 15225 SARANAC 
RD., CLEVELAND, OHIO. 





REAL OPPORTUNITY FOR EXPERI- 
ENCED, capable, hardware — Must be 
miliar with hardware, paints, and house furnish- 
ings and be willing workers. Write fully stating 
age, experience and references. Statement of 
availability required. Charles Librett Hardware, 
184 Huguenot Street, New Rochelle, N. Y. 


HARDWARE AGE 
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ADDITIONAL LINES 


Manufacturers Representative covering 
Hardware. Implement and Plumbing 
Trade State of Ohio Only (Retail Stores) 
wants Additional Products of Merits to 


handle. 
Address Box H-415, care of so at ie Nes 
100 East 42nd Street, New York 17, 














POSITION WANTED — GEORGIA HARD- 
WARE MAN, draft exempt, experienced and 
capable of shouldering responsibility, desires per- 
manent connection with some reliable manufac- 
turer that is interested in establishing an office 
and sales room in Atlanta. Warehouse space 
available if needed. Have traveled Atlanta area 
for number of years. Address Box H-381, care of 
oS Ace, 100 East 42nd Street New York 
17, N. 





REPRESENTATIVE WANTED—CAPABLE 
INDIVIDUAL NOW calling on either hardware 
or plumbing jobbers, dealers, to take on additional 
line. Commission basis. Reliable distributor has 
various New York State and metropolitan terri- 
tories open. In reply state which New York 
territory you now cover. Statement of availabil- 
ity required. Address Box H-414, care of Harp- 
ware Ace, 100 East 42nd St., New York 17, N.Y. 





FOR SALE—*0 DOZEN HIGHEST GRADE 
Straight Barber Razors made by W. R. Case & 
Sons, % inch blade, honed and round point, 
handle dark blue celluloid with trade mark CASE 
in gold. Net Cash Price $24.00 per dozen, f.o.b. 
New York. Cash or check with order. General 
Paints, Inc., 45 Vesey Street, New York, N. Y. 
Unconditional Money Refund if not satisfied. 





Distribution — Present and Postwar 
Established — Reliable — Aggressive 


Selling Agents 
ANCO CORPORATION 


Pittsburgh, Penna. 
Branch Offices 


New York — Philadelphia — Detroit 
Chicago — Cleveland — Louisville 
Covering all classes of jobbers. We will 


carry the accounts or you can bill direct. 


Write for further information and 
references. 

















WANTED—POSITION AS SALES MAN- 
AGER or General Manager. Have a Nation 
Wide acquaintance in hardware wholesale field 
and have handled sales to mail order and five 
and ten cent trade. Successful record over twenty- 
five years. Could take over full responsibility of 
Sales Production Management and Advertising. 
Draft exempt. Excellent health. Willing to move 
anywhere. Opportunity to produce and stable 
connection more important than starting salary. 
Address Box H-392, care of Haroware Ace, 
100 East 42nd St., New York 17, N. Y 





WANTED: OFFICE MAN WITH EXECU- 
TIVE ABILITY and selling experience, having 
knowledge of general hardware items. Write giv- 
ing age, experience in detail and salary expected. 
Statement of availability required. Address man- 
ufacturers’ agent, Box H-412, care of Harpware 
Ace, 100 East 42nd St., New York 17, N. Y. 
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your employees that chance. 


P 


Maybe they won’t actually come and drop a bomb on your business, but 
the Axis war lords have their eye on it, just the same. 
it out as a competitive force—or take it over lock, stock, and barrel. 
is a threat that you can reply to now, today, and in no uncertain terms— 
by buying War Bonds to the very limit of your powers, that our armed 
forces may have the guns, tanks, and planes they need to crush the Axis 


once and for all. 
THE GOAL: 10% OF EVERYONE’S INCOME IN WAR BONDS 


Every American wants the chance to help win this war. 
the Pay-Roll War Savings Plan (approved by organized labor), you give 
For details of the plan, which provides for 
the systematic purchase of War Bonds by voluntary pay-roll allotments, 
write: Treasury Department, Section S, 709 12th St. NW., Washington, D.C. 


Buy War Savings Bonds 








SALESMAN 

NOW CALLING ON HARDWARE TRADE 
to sell advertised line of Insecticides and 
Fertilizers Good proposition to right man. 
Excellent money-making opportunity. Complete 
sales material supplied. State qualifications. 
Statement of availability required. Address 
reply to 

Box H-4II, 

100 East 42nd St., 


care of HARDWARE AGE 
New York 17, N. Y. 

















DISTRIBUTOR—Interested in acting as dis 
tributor or nufacturer’s representative for New 
York City ‘and any parts of the eastern seaboard. 
Have numerous contacts with department stores, 
hardware dealers and jobbers and with public 
utilities and various manufacturing plants. If 
unable to make deliveries at present, interested in 
discussing post war representation. Address— 
Melville L. Wolff, 420 Lexington Ave., New York 
17, ; 

a 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE BY EXPERI- 
pe coe Ae pe . . BOS- 

ON SHOWROOM AND WAREHOUSE. . 
BUN & BRADSTREET RATED . PLAN 
ee POST WAR NOW. ADDRESS PERKINS 

ES .»_ 610 NEWBURY STREET, 
ROSTON 15, MASS. 





ESTABLISHING AGENCY IN CONNEC- 
TICUT AND Western Massachusetts. Will con- 
centrate on a few items that are sold to in- 
dustrial plants through distributors. Lines wanted 
immediately. Many years’ experience in develop- 
ing hardware, mill supply and electrical distrib- 
utors and selling to industrials through missionary 
work and demonstrations. Address Box H-408, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 
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A 
A & A Manufacturing Co. 232 | 


Ackermanpn-Steffan & Co. . 228 
Adirondack Chair Co. .......... 206 | 
pS | rer 161 
Agricultural Laboratories ...... 225 


Allen Mfg. Co., Nashville, Tenn.. 175 
Aluminum Cooking Utensil Co. 56 
American Cabinet Hwde. Corp. . 199 
American Chain & Cable Co., 


W. ‘niaddacliuesknes benpeanccndn 112 
American Chain Div. .. 112 
American Crayon Co., "Industrial 

SS pinta eet he mamdand 205 
American Fork & Hoe > gpa 129 
American Mfg. Co. .......... ra 
American Molded * products Sales 

SU: cuit tiahende tics anenedeh 86 
American Pad & Textile Co. 42, 73 
American Specialty Co., The .... 219 
American Steel & Wire Co. oo ae 
American Thermos Bottle Co., 

St thd cad snntie whe eens 145 
Ames Baldwin Wyoming i xs 54 
Gomenee Mfg. Co., Ben H. . $2 

nimal Trap Co. of America 151 
Apex Oil Products Co. ee. 
Arcade Mfg. Co. ...... 46 
Archer-Danleis- wy Co. 58 
Armstrong Bray & Co. ...... ean ae 
Arrco Playing Card Co. es 
Arvey Corp. ; Silene 

Atkins & Co., ME os sicetadeatoh 24 
Atlas Asbestos Co. “2 86 
Austin Mfg. Co. ose 
Auto City Plating Co. 17 
Automatic Products Co. ... 179 
Autoyre Co., The . 20 

8 
Boker oe. Se . 82 
Ballonoff Metal sired Co. . 231 
Barcalo Mfg. ‘<a ead . 48 
Bassick Co., The pha oneacn dees oa 
Berea Abrasives ............. 50 
Bethlehem Steel Co. ...... . 153 


Blaisdell Pencil Co. “ 
Bohlender Plant Chemicals, Inc.. 225 


Bommer Spring seer Co. .. 192 
Boss Mfg. Co. 713 
Briddell, Inc., Chas. D. . 
Brooks & Sons, M. S. sadces an 
Brown & Sharpe Mfg. Co. ee 
Buffalo Bolt Co. ake . 7 
Burgess Battery Co. 

Battery Div. 14) 
Handicraft Div. . ; 139 
c 
Camillus Cutlery Co. ....... 211 
Carborundum Co. SeusunaKéeeee’s 28 
Carey Mig Co., The Philip ..... 198 
Carnegie- Ilinols’ Steel Corp. ... 75 
Century Metalcraft Corp. ..... 35 
Champion Hardware Co. ...... 46 


Cheney Hammer Corp., Henry .. 45 
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| 
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| 
| 
| 
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| Dixon Crucible Co., Joseph ..... 205 
| Domes of Silence ............... 237 
Drake Electric Works, Inc. ...... 223 
Draper-Maynard Co. ............ 106 
ND GI  sivwenbescceccccucele 221 
Durham Co., Donald ... on rane 
Duro Metal Products Co. cecee 
E 
Eagle Mfg. Co. ................ 190 


Eclipse Moulded Products Co.... 174 
Embury Mfg. Co 


Englishtown Cutlery, Pe, 
F 
Farrell-Cheek Steel Co. ........ 229 
Federal Tool Corp. .............. 44 
Filter-Kleen Mfg. Co. ............ 231 
Fitler Co., Edwin H. ............ 82 
Fletcher, Terry Co., The ......... 230 
Flex Blade Works... atone ae 
Flexible Steel Lacing Re? cacanoe 


Forsberg Mfg. Co. 
Franklin Glue Co. 
Frigidaire Div. 





Fulton Bag & Cotton Mills ..... 201 
GS 
Gardiner Metal Co. ... — 


General Consumer Products, ‘Inc.. 200 
General Electric Co. Lamp Div... 2! 
General Hardware Co. 
Gephart Mfg. Co. 

General Motors (Frigidaire Div.).. 57 


Gibson Good Tools, Inc. ........ 225 
i 2 Ge aeeaee 189 
Gits Molding Corp. ............. 98 
. ke “pee 206 
Grand Home Appliance Co. 88 
Grand Specialties Co. .......... 229 
Greenlee Tool Co. .............. 43 
. SS. 3. aaa 67 
Griffin Mfg. Co. .. avueeya ae 
Griswold Mfg. Co. sksespe See 
a 
Hegn Co., Joseph .........cccee0 237 
Hamlin Metal Products Co. ..... 33 
Hanover Wire Cloth Co. ........ 3% 
Hazard Insulated Wire Wks. .... 6! 
.. - Serer 69 
SD GD GS. ce vccecacceecen 195 
Hill-Shaw Company ............. 197 
DS SS See 191 
Holley Chemical Co. ........... 221 
Hoppe, Inc., Frank A. .......... 106 
Hoyt & Worthen Tanning Corp... 225 
Huenefeld Company, The .. 240 
! 
Indestro Mfg. Corp. ............ 198' 


Indiana Steel & Wire Co. ... 213 


eeeetes ie. x." eee 15 | Ingersoll = & Disc. Div. Borg- 
icago Die Casting Co. ....... 208 Warner Corp. 
cerenee penton olt Co. .... 206 ee Corp. (Trade Sales 
cago Loc eee fe eer 
Chicago Spring Hinge Co. . 226 wae “Auger "> “Saher s 
Chishelm- Ryder Co. ee 
Christy ag wy ty sien komaies 108 
Clark Mfg. Co., 230 4 
ayton pena at Cie Co. ... 233 
Clemson Brothers, Inc. ... . 212 7 _ 5 = 
Cleveland Cap Screw Co. ica The Russell. 
Jennings Mfg. Co., The Russell... 40 
Cleveland Chain & Mfg. Co. . 97 | Johnson Steel & Wire Co., Inc... 197 
Cleveland Wire Spring Co. 206 | Judd Co., Inc., H. L 66 
Cole Hot Blast Mfg. Co. 216 | Justrite Mfg. Co. ... 207 
Collins & Co, Geo. F......... 214 - " 
Columbia Steel Co. 25 
pe aree Co. ‘ 39 « 
olumbian Vise & Mfg. Co. 63 
Consumers Glue Co. 229 | Kampa Mfg. Co. ............ . 2 
Corbin Screw Corp. 135 Kaul Importing Agency, Inc., Leo 232 
Cory Glass Coffee Brewer Co 10g | Kem-ical Corp. ........... 
Covert Mfg. Co. . 55 | Kester Solder Co. ................ 94 
Crescent Tool Co 8 — — 5 ~~ < Co. oH 
Cross & Co., Inc. W. W 214 | Keystone Stee ire Co. .... 66 
! t Klein & Sons, Mathias sé 4| 
Coates Tasso Sy = Kursh Paper Co. .. : 237 
12) L 
my = Steel Products Corp 44 | Lamson & Sessions ry 1. sn te 
azey Corp. 195 | ’ 
Detroit Lubricator Co 6 | Larson Co., Charles O. . 232 
Detroit Nut Co. 101 | Lewis Engineering & Mfg. Co., 
Detroit Vapor Stove ‘Div., Borg- 1! EE eRe eres: 
Warner Corp. Libbey-Owens-Ford oiaee Co. 87 
Devoe & Raynolds Co., Inc. i | Lieber, Chas. A. es 237 


Diamond Calk Horseshoe Co. 


Dietz Co., The R. E 37- 3 
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Lincoln Engineerin 


Lindemann, A. J. 1S Hoverson Co. 157 





Lloyd Products Co. 
Locke Stove Co. 
Lockwood Hwde. Mfg. Co. 
Louden Machinery Co. 
Lowe Brothers Co. 


Lufkin Rule Co., The 

M 
DC. acsscensndsans’ 
Magor Car Corp. 
Marlin 


Firearms Co. “(Gun e 
Master Lock Co. 

Master Metal Products, Inc. 
Master Products a 
Master Rule Mfg Co. 
Masters Planter Co. 
— Brothers Tool 


a “Ca, 


Co. 
McDonald Mfg. Co., A. Y. 
McGill Metal Products Co. 


i i stencciccdassnenedecad 
MeKee Glass Ce. ....:.ccsccsece 
McKinney Mfg. Co. ............. 
Miami abinat Div. (The Philip 
4 SS are 
Mid-States teel & Wire Co. .... 
DT Ms pabetedaranscvenssss 
Midwest Stove Co. .............. 
Miller, Inc., Robert E. ........... 


Milwaukee Lace caeee 7 
Milwaukee Stampin: 
Minnesota Mining 
Minute Mop Co. 

Moore Gromeling & Mfg. Co.. 
Moore Push Pin ho 
Mortell Co., J. W 

Murray Ohio Mfg. ce: The .. 
Myers & Bro. Co., E. 


Se. On: 


N 


National Aluminum Mfg. Co. ... 
National Brass Co. 
National Die =e Co. 
National Lock 
National Mfg. Ge, P in 
National Sense & Mfg. ee 
Nelson Co. 

Noblitt-Sparks Industries, Inc..... 
Norton Lasier Co. 
Nu-Enamel Corp. 


Ohio Products Co., The 
Ohlen Bishop Mfg. Co. .. 
Okonite Co., The 
Oliver Iron & Steel Corp. 
Onthank-Davis Co. 
Owens-Corning ‘ean Corp. 
Oxford Tool Co. .. 


Paine Co., Th 
Park Metalware Co. ee a sac 
Parker-McCrory Mfg. Co. ; 
Patterson-Sargent Co. 
Pearl-Wick Corp. 
Peck, Stow & Wilcox Co. ...... 
Pennsylvania Rubber Co. ........ 
Pennsylvania Woven Wire Co.. 
Pioneer Gen-E-Motor Corp 
Pittsburgh Plate Glass Co. (Penn. 
vernon Div.) 
Plantabbs Co. . seit ch Racked 
Plymouth Cordage MS dee 
Porter, Inc., H. K. . 
Permax Products Div. 
Progressive Mfg. Co 





Ray-O-Vac Co. ...... aad 
Raybestos - Manhattan, Inc. 
dustrial Sales Div.) 
Red Head Brand Co. .. 
Reflecto Letters Co. 
Regina Corp., The ......... 
Remington Arms Co., Inc. 
Rich Ladder & Mfg. Co., The 
Richards-Wilcox Mfg. Co. ... 
Ridge Tool °. ' 
Rogers Isinglass & Glue Co....... 
Roper Corp., Geo. D. ......... 
Rose Mfg. Co. 
Royal Electric Co., inc. 
Rusticide Products Co. 
Ryerson & Son, Inc., Jos. T. 
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Samson Cordage Works — | 
Sani-Wax Company ............. 227 
Savogren Co., The .............. 155 
Schaffner Co., Gus J. ........... 216 
Schalk Chemical Co. Se yaaskeee 13 
ey eee 227 
Scholihorn Co., William — 
Schroeder & Tremayne, ORs: scsvein 188 
Sorat Be GOs oss... ccccccs 52 
Sentinel Radio Corp. ............ 147 
—" hens Powder '& Stencil 

/ i" SS Sepa ae = 
Shelby Hinge > aiden 08 
Sherman Mfg. Co., H. B. ........ 10 
9 RRR reer 30 
Simplex Mfg. Co. ...... 225 
Skillman Henwdore “e ee 
Samim, tnc.. CENEOR PF. .... 620005 37 
Solo Products SN os pattenne Pe 
Southington Hdwe. Mfg. Co., The 46 
Standard Lock Washer & Mfg. 

a) SMES A ee 
Stanley Works, The .............. 
Star Mfg. Co., , * ‘Illinois fron 

k < => rere 22 
Sterling Wood Mfg. Co. ........ 4 
ae oe Fastener Corp. ........ 206 
Swift & Co., "Vigoro Div." ...... 82 
"Swift" Lubricator Co. .......... 233 

T 

Tanglefoot Co., We, pahinae cmlaln 76 
Templeton, Kenly PM. dngawines 16 


Tennessee Coal, Iron 1 Railroad 


RR ee es Frere 25 
Tennessee Enamel Mfg. Co. ..... 202 
Textile Mills Corp. .............. 64 
Tobacco By-Products & Chemical 

MEL dagen aseasasasereenatrle 226 
a Serre a 224 
Toxite Laboratories .............. % 
Trico Fuse Mfg. Co. ............- 233 
Triplex Screw Co. ........ . 143 
Sh. errr 224 
Tucker Duck & Rubber Co. ed. a 

U 
Union Fork & Hoe Co., The...... bal 
Union Hardware Co. ...........- 74 


United States Plywood Corp. 
(Weldwood Div.) , 
United States Steel Corp. 25, 75, p - 
United Stove Co. 
Upson Brothers, Inc. 3 
Utica Drop Forge & Tool Corp. 203 
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Vaco Products Co. . 728 
Vaughan & Bushnell Mfg. Co..... 213 
Vaughan Novelty Mfg. Co. ..... 108 
Victor Electric “easel Aga os 


Vichek Tool Co. .......-.-..s05- 
Ww 

Walters ienutatutag bad nace 
Warren Tool Co. eee 
Warwick Mfg. Corp. rs 133 
Western Cartridge Co. ......... 5 
Whitlock Supply Co. ............ 216 
Wickwire Brothers, Inc. 53 


Wilber & Williams Paint Corp. = 
Willard Storage Battery Co. 
Wilson-Imeprial Co. 
Winchester Repeating Arms Co. nt 
Wiss & Sons Co., J 93 





| Witt Cornice Co. ........ 90 
Wood Shovel & Tool Co., The 110 
Woodenware Products Corp. .... 216 
Woodruff & Sons, Inc., F. H. .... 210 
Worman, V. H. Associates . 216 
Wright Steel & Wire Co., G. F. % 

x 
X-Acto Crescent Products Co., Inc. 223 
X-Pando Corporation P i 
Y 
| Yale & Towne Mfg. Co. ......... 3 
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POINT DRIVER 


There are no substitutes for quality- 
stock and sell genuine RED DEVIL tools. 
Complete Catalog Available 
LANDON P. SMITH, INC., Irvington, N. J., U.S.A. 





_ ences teem | 


The satisfactory service : Brows & | 
Sharpe Clippers give continues year | | OPTICAL, SPORTING 
| after year—shows AND LEATHER GOODS 


clearly the high quality | cH © CHINAWARE © TEXTILES 
of their manufacture. © NOVELTIES © GIFTWARE 


© WATCHES ® DIAMONDS 


BROWN & SHARPE MFG. Co. If you are in need of popular, timely items, you 
PROVIDENCE, R. I., U. S. A. 1 need the Hagn Flyer! Issued regularly, they show 
. seasonable lines available for immediate delivery. 


WRITE FOR YOUR COPY TODAY 
WUD 0:0 HAGN COMPANY 


BROWN & SH A R PE elananse DISTRIBUTORS SINCE 1911 


HAIR CLIPPERS 217-223 WEST MADISON ST., CHICAGO 6 


LUMINOUS MR. BUYER 
REFLECTING geet 


SURE Gi =toccuAtessas QUICK 
X-RAY er rer SALES 
KURSH HOUSE NUMBERS 














$$$ $$$ 











COPYRIGHT 1943 BY 
CHAS. A. LIEBER--ST. LOUIS. MO. 






OFFER A WAR PLAN 


Sh ddr learl hi : * 
PAPER CO in a ta cee ee | that requires your co-operation NOW 
; h ° - . : ° 
610 St. Clair, N.W. hedonic, tee pa phar Send for particulars immediately 
d, Ohi k, ilabl ak 
eet. one coop: ‘Members sssail ah echy 167 CHAS. A. LIEBER 


each. Markers with 4 numbers at | 


$1.60. Guasemced. y, 3868 Russell Bivd. St. Louis 10, Mo. 


: ol 
SLIDE SILENTLY - SOFTLY - SMOOTHLY ‘a C LD as E Z E F 


Oc se - -T0c | SET-10c SET SAVE FURNITURE AUTOMATIC GRIP SCREWDRIVERS 
, & FLOORS - CREATE QUIET Hold-E-Zees do the job better, faster. 








on free sample and story at 
o eost. Write today. 














Gens DOMES SILENCE It 
























bent toe ene They excel wherever screwdrivers 
“Domes of Silence” are used. Gripper instantly released 
by spring action, sliding up out of 
way when not in use. Highest quality 
Domes of Silence — Insulated Cushion Glides materials throughout. 


For Tile, Marble, Cement and Bathroom Floors. UPSON BROS., Inc. 
Noiseless. Sizes for metal beds, wood beds, large 84 Exchange St. 
chairs and all furniture. Rochester 4, N.Y 












Ask your Jobber. If he is not supplied write to THRU 


DOMES of SILENCE, Inc., 35 Pearl St, N.Y. C J , \ Fag YOUR 


JOBBER 





ORIGINATED 1896 5 Moo We 
MAYES GUARANTEES ACCURACY, SERVICE 


: : CATALOG FOR 
ASK youn | DEALER AND DURABILITY ALOS FO} 


maves roots MAYES BROS.TOOL MANUFACTURING CO. , Inc. Parisien: MicH. - 
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In the "B.C." days of ancient Egypt, 
temple doors were locked with a bolt 
in which headed pins, within the staple, 
dropped into matching holes in the 
bolt. The key, a wooden block with 




















pins corresponding in position to the 
holes in the bolt, was inserted through 
a slot in the bolt and raised to release 
the locking pins to permit the sliding 
of the bolt. 









Even / know tf§ 
easier to drill 
around hole 


“eiirete 1944 War Housing Calls for 
DEXTER-TUBULARS 


The latest in lock and latches is the Tubular — originated by Dexter 
about twenty years ago. There must be something to the Tubular idea 

x I - Q to stand the test of time and steadily gain in popularity. There must be 
something worthwhile in the time-saving simplicity of installation that is 

done with Brace and Bit, eliminating laborious deep mortising .. . and 

T U B U LAR to Dexter rugged dependability guaranteed with a Lifetime Warranty. 
Write for your copy of the Commander Line Catalog, showing hard- 


ware that conforms to WPB revised Order L-236. Available in limited 


LOCKS and LATCHES quantities for we are taking care of our own regular dealers first. 


Manufactured by NATIONAL BRASS COMPANY 
GRAND RAPIDS, MICHIGAN 
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Here’s a screw head scientifically engineered 
to banish screw driving troubles...the famous 
Phillips Screw... ready for you at the war’s end. 


IT’S MADE BY NATIONAL SCREW 


THE TAPERED RECESS HOLDS DRIVER FROM SLIPPING 





wiLLiPs SCREW 1 OF ORDINARY SCREW 


wa P 
APPEARANCE OF Sai p SLOT 0 
- = oo entarged 11 diameters, not retouche WoTE ™ -* DRIVER SLIPPED 


1. Self-centering on the driver 
2. Holds driver from slipping 
. Four “wings” give greater driving power 


3 
4. Eliminates head breakage 





5. Frees operator’s hand to hold work 


6. Makes better appearance — 
prevents marring work 


7. Simplifies hard-to-get-at 
jobs 








THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, 0. 
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BOSS * 


KERCSENE Uioktous 
STOVES * RANGES = 


BOSS BLU-HOT 
Adjustable Wickless 
B-3WS COOK STOVE 


Back of Boss Victory Models is 
the same dependable manufac- 
turing which has made ‘‘BOSS"’ 
the Quality Leader. 

















PRIZE WICKLESS 
NEEDLE VALVE 
STOVES... 


Made in both Yn Model 
and High Leg Types. 


C-29-N Table Model 
C-28-N High Leg Model 


VICTORY 
MODELS 


For the 
Duration. 








BOSS OVENS 2°2.f 3 eet 
The Standard Of Value For Over 40 Years. 


RATIONING RESTRICTIONS 


Rationing Certificates are required 
to make shipment of kerosene stoves. 
Same are shipped in order received. 


MODELS SHOWN NOW AVAILABLE 








RANGES « STOVES * OVENS °¢ HEATERS 
THE HUENEFELD CO. CINCINNATI, OHIQ 











